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A  Correction 

In  a  previous  advertisement  in  this  publication,  we  unwittingly  did 
an  injustice  to  The  Pittsburg  Press,  which  we  now  desire  to  remedy. 

After  the  necessarily  hasty  compilation  of  statistics  of  advertising 
printed  by  newspapers  for  the  year  1915,  it  appeared  that  The  Chicago 
Tribune  stood  at  the  top. 

After  a  more  thorough  canvass  of  the  situation,  we  now  find  that 
the  volume  of  advertising  printed  by  The  Pittsburg  Press  exceeded  that 
of  The  Chicago  Tribune,  and  that  each  of  these  papers  printed  far  more 
than  any  other  newspaper  in  America. 

Therefore  The  Chicago  Tribune  (a  morning  and  Sunday  newspaper) 
easily  leads  its  field  in  America,  while  The  Pittsburg  Press  (an  evening 
and  Sunday  newspaper)  not  only  leads  its  field  but  also  leads  the  leader 
of  the  other  field. 

Therefore  again,  while  gladly  yielding  the  palm  to  The  Pittsburg 
Press  for  1915,  we  hereby  warn  our  esteemed*  contemporary  to  look  out 
for  said  palm  in  1916. 

Let  us  add  that  this  correction  is  made  voluntarily  and  without 
instigation  save  that  of  our  own  conscience. 
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If  a  newspaper  treats  its  news  in  a  trutliful, 
straigktforwarJ  manner,  notliing  trasky  or 
sensational — 

If  its  editorial  views  reflect  sound  common  sense,  ex¬ 
pressed  witk  dignity  and  restraint - 

If  its  typography  and  pressworh  show  care  and  skillful 
workmanship — 

If  its  feature  stories  are  such  as  appeal  to  people  of 
refinement  and  culture — 

If  its  advertising  columns  display  only  the  names  of 
clean,  reputable  concerns — 

You  know  at  once  that  that  newspaper  goes  into  the 
worth-while  homes  of  the  city  in  which  it  is  published. 

SUCH  NEWSPAPERS  ARE 

ai)(  pitsbutgl)  f  osl  aad  71-IE  fWII  SUN 

(Morning  and  Sunday)  (Evening) 

Their  Strongest  Supporters  Are  the  Home-People  of  the  Pittsburgh  District 


In  the  Two  Years  Ending  October  1,  1915 

I 

The  Sunday  Post  Gained  in  Circulation  41  per  cent 
The  Daily  Post  Gained  in  Circulation  42  per  cent 
The  Sun  Gained  in  Circulation  67  per  cent 

Pittshurgli  mercliants  employ  them  profitably  because  of  tbeir  increas¬ 
ing  popularity  and  because  they  enjoy  the  confidence  of  tbeir  readers. 

The  Post  Gain  in  Advertising,  during  1915,  was  160,202  agate  lines 
The  Sun  Gain  in  Advertising,  during  1915,  was  556,906  agate  lines 

Ask  anyone  from  Pitttburgb  about  Xbe  Post  and  The  S  un  and 
whether  tbeir  constructive  policy  of  newspaper  making  is  not  rapidly 
placing  them  FIRST  in  the  Pittsburgh  field. 
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A  GREAT  JOURNALIST 

PASSES  FROM  EARTH 

Samuel  S.  Chamberlain  Dies  pf  Heart 

Trouble— Editor  of  Boston  Amer¬ 
ican  and  One  of  Mr.  Hearst’s  Ablest 

Lieutenants— Acclaimed  Not  Only  For 

Ability,  But  For  Sterling  Qualities. 

Samuel  Selwyn  Chamberlain,  edi¬ 
tor  of  Hearst’s  Boston  American  and 
of  the  foremost  newspaper  men  of  the 
world,  died  in  San  B'rancisco,  on  Tues¬ 
day,  of  heart  failure. 

Trouble  with  his  heart  having  de¬ 
veloped  two  months  ago,  Mr.  Cham¬ 
berlain  was  advised  to  seek  a  return  of 
health  in  California.  An  operation  to 
relieve  a  complication  was  decided  on, 
and  from  this  he  could  not  rally. 

His  end  W'as  characteristic.  Coming 
out  of  the  anaesthetic  after  the  opera¬ 
tion  he  said; 

“What’s  the  news  to-day?  Give  me 
the  paper.’’ 

A  San  F'rancisco  Examiner  was 
placed  in  his  hands.  He  adjusted  his 
glasses,  made  as  if  to  read  it  and 
closed  his  eyes.  He  died  with  the  pa¬ 
per  in  his  hands. 

In  accordance  with  Mr.  Chamber¬ 
lain’s  wishes  his  body  will  be  cre¬ 
mated  and  the  ashes  sent  to  his  family 
at  Chappaaua,  N.  Y. 

He  was  born  in  Walworth,  .N.  Y., 
September  25,  1851,  so  that  he  was  ap¬ 
proaching  his  sixty-fifth  year.  But  he 
never  looked  a  day  over  fifty.  His 
father  before  him  was  an  editor  of  at¬ 
tainments — Ivory  C.  Chamberlain,  one¬ 
time  associate  of  Horace  Greeley. 

Graduating  from  the  class  of  ’71  at 
New  York  University  young  Cham¬ 
berlain  at  once  joined  the  staff  of  the 
Newark  Advertiser.  As  a  reporter  his 
brilliant  work  attracted  New  York 
attention,  and  in  1875  he  was  called  to 
the  staff  of  the  New  York  Herald.  For 
a  while  he  worked  under  Mr.  Bennett 
on  the  Herald  and  then  shifted  to  the 
World,  where  he  was  one  of  the  ex¬ 
ceptional  coterie  headed  by  William 
Henry  Hurlburt. 

In  1881  Mr.  Chamberlain  again  re¬ 
turned  to  the  service  of  James  Gordon 
Bennett  as  managing  editor  of  the 
newly  formed  Evening  Telegram;  but 
Mr.  Bennett  shortly  relieved  him  of  his 
duties  as  managing  editor  and  claimed 
his  close  companionship  as  secretary 
and  adviser. 

Severing  his  relation  with  Mr.  Ben¬ 
nett,  he  established  in  Paris  Le  Matin, 
now  one  of  the  most  famous  of  French 
journals.  In  connection  with  Le 
Matin  he  founded  an  English  language 
paper  known  as  the  Morning  News. 
This  was  in  1881.  Both  newspapers 
made  a  big  hit  with  the  Parisians  be¬ 
cause  of  the  breezy  American  wit  and 
“pep”  which  characterized  them. 

Returning  to  New  York,  he  re-en¬ 
tered  journalism,  and  in  1889  came  the 
opportunity  of  his  career.  William 
Randolph  Heart  took  over  from  his 
father,  the  late  Senator  Hearst,  the 
management  of  the  San  F'rancisco  Ex¬ 
aminer.  Mr.-  Chamberlain  was  offered 
the  position  of  telegraph  editor  of  the 
paper.  In  rapid  succession  he  went 
through  the  posts  of  city  editor  and 
news  editor,  at  length  succeeding  to 
the  managing  editorship. 

Gathering  about  him  men  like  Am¬ 
brose  Bierce,  Arthur  McEwen,  T.  T. 

{Continued  on  page  1012) 


NEWARK  STAR  AND  EAGLE  PASS  TO  N.  C. 
WRIGHT,  H.  S.  THALHEIMER  AND  H.  L.  HALSTED 

W.  W.  Cliaj>in  Steps  Aside  in  Favor  of  Well-Known  Newspaper  Men — 
Pureliase  Price  Said  to  be  S235,000 — New  Owners,  Now  in 
Possession,  Promise  Independent  Poli<-ies  —  Bond 
Holders  of  Old  Company  and  Receiver  Disagree. 


The  Newark  (N.  J.)  Morning  Eagle 
and  Evening  Star,  formerly  controlled 
by  ex-United  States  Senator  James 
Smith,  Jr.,  which  were  sold  at  public 
auction  on  Monday,  January  17,  by 
Auctioneer  Hood  to  William  Wallace 
Chapin,  were  taken  over  yesterday  by 
N.  C.  Wright  and  H.  S.  Thalheimer, 


under  the  new  management,  it  Is  an¬ 
nounced,  will  be  independent  in  politics 
and  policies.  The  negotiations  for  the 
Sale  of  the  papers  by  Mr.  Chapin  to  the 
new  owners  were  conducted  by  C.  M. 
Palmer,  of  New  York  city. 

After  Mr.  Chapin’s  purchase  of  the 
properties,  the  matter  then  went,  under 


N.  C.  Wright.  \ 

publishers  of  the  Toledo  (Ohio)  Blade, 
and  H.  G.  Halsted,  vice-president  of 
Paul  Block,  Inc.,  .said  to  represent  Mr. 
Block. 

Mr.  Chapin  bought  in  the  newspapers 
at  the  auctioneer’s  sale  for  $235,000.  At 
the  beginning  of  the  auction,  Andrew  M. 
Lawrence,  formerly  publi.sher  of  Wil¬ 
liam  R.  Hearst’s  Chicago  Examiner,  was 
awarded  the  papers  on  his  bid  of 
$235,000,  but  as  he  could  not  meet 
the  condition  of  the  sale  that  required 
the  successful  bidder  to  immediately 
make  a  deposit  in  cash,  or  a  certified 
check,  of  10  per  cent,  of  his  bid,  the 
auction  was  reopened  on  the  next  high¬ 
est  bid,  that  of  $230,000  offered  by 
Charles  J.  Boyle,  of  New  York  city, 
representing  special  agent  Paul  Block, 
Inc.  Mr.  Chapin  then  bid  $235,000  and 
the  properties  were  “knocked  down” 
to  him.  It  is  said  that  Mr.  Chapin  has 
turned  the  newspapers  over  to  Messrs. 
Wright,  Thalheimer,  and  Halsted  for 
the  same  price  at  which  they  were 
sold  to  him  at  the  auctioneer’s  sale. 

The  transfer  took  place  immediately 
after  the  sale  to  Mr.  Chapin  had 
been  completed  in  accordance  with 
the  terms  of  purchase.  The  new 
owners  took  charge  of  the  two 
papers  at  once.  Mr.  Wright  will  have 
editorial  direction  of  the  papers  and  Mr. 
Thalheimer  will  be  the  business  mana¬ 
ger.  Mr.  Halsted  will  take  no  part  in 
the  active  management  of  the  property. 
It  is  reported  that  George  Smith,  the 
son  of  the  ex-Senator,  will  remain  with 
the  property  in  an  important  executive 
raracity.  Bot’.i  the  Eagle  and  the  Star 


H.  •  S.  Thalheumeb. 

the  “conditions  of  the  sale,”  to  the  Court 
of  Chancery  for  confirmation.  This  con¬ 
firmation  was  given  last  Tuesday  by 
Vice-Chancellor  James  E.  Howell,  of 
Newark,  N.  J.  The  newspapers  were  ap¬ 
praised,  ju.st  prior  to  the  auction  sale, 
at  $355,000,  by  Lewis  Hannock,  business 
manager  of  the  Newark  (N.  J.)  Sunday 
Call,  and  Henry  Friend,  of  East  Orange, 
N.  J. 

There  was  no  objection  to  the  con¬ 
firmation  of  the  sale  by  Vice-Chancellor 
Howell;  and  Louis  Hood,  representing 
the  Fidelity  Trust  Company,  which 
is  acting  as  receiver  for  the  former 
owner,  moved  the  confirmation.  It 
is  reported  that  owners  of  $500,000 
worth  of  trust  mortgage  bonds  of  the 
defunct  Company  may  be  barred  as 
preferred  claimants.  Receivers  of  the 
company  have  filed  a  bill  in  chan¬ 
cery  attacking  the  validity  of  the 
mortgages.  If  the  receiver’s  con¬ 
tention  is  established,  the  l)ond  owners 
will  share  in  the  defunct  company's 
assets  only  as  general  creditors.  The 
three  days  set  by  the  Court  of  Chan¬ 
cery  to  determine  the  receiver’s  conten¬ 
tion  expired  yesterday. 

Mr.  Thalheimer  is  well  known  among 
newspaper  publishers.  For  a  number 
of  years  he  was  Identified  with  the 
Philadelphia  North  American  and  the 
Chicago  Tribune.  When  the  New 
Orleans  Item  was  purchased  in  May, 
1902,  by  the  Item  Publishing  Company, 
Ltd.,  Mr.  Thalheimer  became  its  presi¬ 
dent  and  general  manager.  He  found 
that  the  climatic  conditions  of  the  Cres- 
{Continued  on  page  982.) 


"INTERNATIONAL” 
SELLS  FOR  $1,650,000 

Typesetting  Machine  Company  Sold  by 
Auction  in  Foreclosure — To  be  Reor¬ 
ganized  Under  New  Name— Mr.  Dodge 
Bids$l,6,'>0,000 — Bidder  Interests  Retire 
—Important  Activity  Looked  For. 


The  International  Typesetting  Ma¬ 
chine  Company  was  sold  in  foreclosure 
proceedings  ordered  by  the  United 
States  District  Court,  last  Monday,  at 
the  Temple  Bar  Building,  44  Court 
Street,  Brooklyn,  by  Henry  B.  Clos.sen, 
of  Parsons,  Clossen  &  Mcllvalne,  special 
master  in  the  proceedings.  The  co.n- 
cern  was  bid  in  for  $1,650,000,  by  Ed¬ 
ward  D.  Adams,  Henry  E.  Cooper,  and 
Richard  H.  Swartwout,  the  reorganiza¬ 
tion  managers  of  the  new  Intertype 
Corporation,  in  completion  of  the  agree¬ 
ment  entered  into  last  September  by 
the  creditors  of  the  International  Type¬ 
setting  Machine  Company,  who  are  to 
carry  on  the  business  of  the  new  cor¬ 
poration.  An  interesting  incident  of 
the  sale  was  the  presence  of  Philip  T. 
Dodge,  president  of  the  Mergenthaler 
Linotype  Machine  Company,  who  of¬ 
fered  $1,625,000  for  the  defunct  com¬ 
pany,  but  withdrew  from  the  contest 
when  his  bid  was  exceeded. 

The  International  Typesetting  Ma¬ 
chine  Company  was  organized  on  No¬ 
vember  22,  1911,  by  the  late  Herm.an 
Ridder,  editor  of  the  Staats-Zeitung, 
and  the  officers  at  incorporation  were: 
Herman  Ridder,  president;  Victor  F. 
Ridder,  secretary;  Joseph  E.  Ridder, 
vice-president  and  treasurer;  J.  Arch 
.Mears,  a.ssistant  secretary.  These  of¬ 
ficers,  together  with  Grayson  M.  P. 
Murphy,  Bernard  F.  Amend,  Wilbur  S. 
Scudder  and  Bernard  H.  Ridder,  formed 
the  board  of  directors.  The  company 
began  business  with  an  authorized  cap¬ 
ital  of  $4,000,000,  of  which  $3,000,000 
was  in  common  stock  and  $1,000,000  In 
seven  per  cent,  preferred  stock.  In 
addition,  the  company  issued  $1,000,000 
worth  of  six  per  cent,  twenty-five-year 
gold  bonds,  secured  by  chattel  mort¬ 
gage.  Lack  of  capital  and  amateurish 
business  methods,  it  was  said  by  a  rep- 
re.sentatlve  of  the  new  Intertype  Cor¬ 
poration,  were  the  causes  of  the  In¬ 
ternational  concern  going  into  a  re¬ 
ceivership  which  was  asked  for  by  both 
the  creditors  and  the  stockholders  of 
the  organization.  The  foreclosure  pro¬ 
ceedings  were  brought  about  by  tho 
allegation  of  the  Guarantee  Trust 
Company  of  a  default  in  payment  by 
the  International  Typesetting  Machine 
Company  of  $1,089,873,  due  on  first 
mortgage  bonds. 

In  further  discus.sing  the  plans  of 
the  new  company,  Capt.  Palmer  sabl 
that  the  Intertype  Corporation  would 
be  an  Independent  concern  and  a  com¬ 
petitor  of  the  other  companies,  such 
as  the  Mergenthaler  Linotype  Com¬ 
pany,  engaged  in  the  .same  busine.s.i. 
The  definite  plans  of  the  corporation, 
he  .stated,  are: 

To  take  over  and  manage  the  property,  a 
new  company  has  been'  organized  nnder  tlie 
laws  of  the  State  of  New  York,  under  the 
title  “Intertype  Corporation.”  This  com¬ 
pany  will  have  anthorize<l  capital  stock,  flrat 
preferred,  $1,500,000  •  second  preferred,  $1,- 
000,000;  common,  $3,000,000. 

Of  this  there  will  be  Issuetl  Immetllately : 
First  preferred,  $1,000,000;  second  preferred, 
$1,000,000;  common,  approximately,  $2,400,- 
000. 

(Continued  on  page  982) 
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MEMBERS  OF  THE  BROOKLYN  PRESS  CLUB  AT  THE  HOUSE  WARMING  ON  WEDNESDAY  EVENING.  ' 


BROOKLYN  PRESS  CLUB 
"WARMS”  NEW  QUARTERS 


Big  Attendance  and  “A  Pleasant 

Time  Enjoyed  By  All”— Oratory  and 

Music,  Also  Noteworthy  Letters  from 

Secretary  of  the  Navy  Daniels  and 

from  Henr>'  Watterson. 

The  Brooklyn  (N.  Y.),  Press  Club’s 
new  quarters  at  No.  5  Willoughby 
Street  were  formally  opened  on  Wed¬ 
nesday  night  with  a  house-warming 
which  attracted  the  interest  not  only 
of  the  newspap>er  men  but  many  public 
officials  of  the  Borough.  It  was  pro¬ 
nounced  the  greatest  night  in  the  his¬ 
tory  of  the  organization.  Nearly  five 
hundred  persons  attended.  It  was  a 
hungry  crowd,  too,  for  after  the  gen¬ 
eral  festivities  Treasurer  John  F.  Lane 
ruefully  gazed  at  a  bill  for  sixty  dol¬ 
lars  for  chicken  salad  alone — but  he 
said  the  occasion  was  worth  it. 

Besides  the  flow  of  oratory  which  can 
never  be  checked,  even  at  house-warm¬ 
ings,  there  was  a  musical  entertain¬ 
ment  of  the  higher  order.  The  star  of 
the  night  was  George  Dostal,  the  fa¬ 
mous  American  tenor  who  recently  re¬ 
turned  from  Europe.  Mr.  Dostal,  who 
came  from  a  concert  in  Carnegie  Hall, 
scored  a  tremendous  hit  Others  who 
took  i>art  in  the  musical  and  entertain¬ 
ment  were,  George  MacFarlane,  the 
baritone;  Victor  A.  Rose,  formerly  an 
opera  singrer,  but  now  a  church  solo¬ 
ist;  Jamie  Kelly,  a  young  Brooklynite 
who  will  appear  at  the  Orpheum  next 
week,  and  Lafayette  Gammage,  a  mem¬ 
ber  of  the  club  who  was  formerly  on 
the  stage,  and  others  from  the  various 
\'audeville  bousea 

A  brief  meeting  was  held,  over  which 
Eric  H.  Palmer,  the  president  presided. 
Mr.  Palmer  declared  that  Judging  from 
the  enthusiasm  shown  in  the  past  few 
weeks,  the  Press  Club  was  now  bound 
to  assume  its  position  as  one  of  the 
most  Infiuentlal  organizations  in  Brook¬ 
lyn.  Brief  speeches  were  also  made  by 
Mr.  Lane,  who  made  a  report  showdng 
a  financial  gain  of  $500  during  the  past 
year;  John  N.  Hannan,  editor  of  the 


Brooklyn  Daily  Times,  and  Lewis  H. 
Pounds,  Borough  President  of  Brook¬ 
lyn. 

Telegrams  of  congratulation  were 
read  from  Governor  Charles  S.  Whit¬ 
man,  Mayor  John  Purroy  Mitchel,  Wil¬ 
liam  Jennings  Bryan,  and  others. 

A  letter  from  Secretary  of  the  Navy 
Josephus  Daniels,  created  a  profound 
impression,  as  did  a  communication 
from  Col.  Henry  Watterson,  now  in 
Miami,  Florida. 

Secretary  Daniels  wrote: 

There  come*  a  time  when  the  vehicle  that 
drives  fast  must  put  on  the  brakes.  It  Is 
often  a  hard  thing  to  do.  There  Is  more  get 
up  and  good,  there  Is  more  Jehu-Ilke  driving 
there  is  more  mlle-a-minute  speed,  in  the  press 
of  America  than  in  that  of  any  other  nation. 
And  yet  in  a  time  of  crisis,  when  a  false  step 
on  the  part  of  the  Government  might  plunge 
his  country  Into  war,  unnecessary  war,  war 
which  might  have  been  averted  by  a  little  pre¬ 
liminary  exercise  of  reaspn.  the  press  of  the 
country  must  perforce  restrain  Itself.  It  must 
not  rush  Into  premature  publication.  It  ought 
not  try  to  guess  at  the  next  step  of  the  State 
department  In  delicate  International  questions 
before  that  Department  has  acted.  It  ought 
to  be  chary  of  anticipating  and  thus  forcing 
the  hand  of  its  Government  and  pressing  It  In¬ 
to  action.  It  is  not  always  easy  for  a  pa¬ 
triotic  editor  to  define  the  golden  mean  as  be¬ 
tween  his  duty  to  his  subscribers  and  bis  duty 
to  his  country.  As  an  editor  be  must  print 
the  news  and  print  it  when  it  Is  news.  He 
must  use  all  diligence  to  secure  "beats.” 
There  never  was  a  fox-chase  so  exciting  as 
the  hunt  for  news.  It  is  their  love  for  the 
news,  their  instinct  for  the  latest  story  and 
enthusiasm  in  running  down  clews,  that  makes 
the  press  of  America  the  pride  of  the  Re- 
publlc.  This  country  would  perish  without  a 
free  press.  "If  I  had  to  make  a  choice  be¬ 
tween  a  free  press  and  a  free  country.”  said 
Jefferson.  "I  would  not  hesitate  to  choose  a 
free  press,  for  no  country  that  enjoys  the 
prlTileges  of  a  free  press  can  long  he  with¬ 
out  the  blessings  of  a  free  country.”  Just 
where  then  should  freedom  be  restrained  in 
time  of  national  crisis,  where  is  the  boundary 
line  between  freedom  and  patriotic  restraint? 
The  danger  of  too  hastily  rushing  into  print 
is  described  by  a  patriotic  newspaper  man 
some  years  ago  in  addressing  officers  of  the 
American  Navy.  He  said  : 

"When  Nelson  hoisted  his  flag  over  the 
British  fieet  at  Gibraltar,  be  requested  the 
commandant  of  that  fortress  to  forbid  p<'hll- 
catlon  by  the  Gibraltar  Gasette  of  any  infor¬ 
mation  in  respect  to  the  strength  of  his  force 
or  the  units  composing  it.  During  the  Penin¬ 
sular  War,  Lord  Wellington  bitterly  complain¬ 
ed  that  the  English  newspapers  furnished  Na¬ 
poleon  with  Invaluable  Inronnation  as  to  his 
troops  and  movements.  Napoleon,  on  the 
other  band,  placed  an  iron  hand  over  the 
press,  going  so  far  in  February,  1800,  as  to 
issue  a  decree  forbidding  publication  of  any¬ 
thing  concerning  the  movements  of  his  land 
and  naval  forces.  It  is  not  generally  known 
that  the  fate  of  the  Hattie  of  Sadowa,  dur¬ 
ing  the  Austro-Prussian  War,  was  largely  de¬ 
cided  by  a  dispatch  appearing  in  the  London 
Times,  which  Informed  the  Prussians  that  the 


Austrians  were  encamped  on  the  right  bank 
of  the  River  Elbe,  information  which  was  con¬ 
firmed  by  a  reconnaissance.  During  the 
Franco-Prusslan  war,  the  Prussians  read  care¬ 
fully  the  French  newspapers,  and  It  was  from 
this  source  that  they  obtained  valuable  infor¬ 
mation  concerning  McMahon's  concentration  at 
Obalons.  his  march  to  Rbeims,  and  bis  ad¬ 
vance  to  the  Meuse.  In  the  light  of  this  in¬ 
formation,  the  course  of  the  German  army 
was  so  directed  that  in  a  few  days  the  sur¬ 
render  of  Napoleon  was  forced  at  Se<lan.  In 
our  own  Civil  War,  publication  of  two  of  Jef¬ 
ferson  Davis's  speeches  by  Southern  papers, 
which  were  reproduced  in  the  North  and  thus 
reached  the  eye  of  General  Sherman,  influenced 
the  latter  in  proceeding  upon  his  famous  march 
through  Georgia  to  the  sea." 

As  far  as  possible,  the  American  newspaper 
ought  to  support  the  foreign  policy  of  a  Presi¬ 
dent,  whatever  party  be  in  power,  in  time  of 
grave  international  crisis.  However,  he  may 
cciticise  before  a  final  definite  step  is  taken, 
at  that  point  should  he  not  yield  criticism  and 
opposition  and  even  if  he,  cannot  comment,  at 
least  suppress  unfavorable  comment  in  the  In¬ 
terest  national  success?  This  is  a  subject 
upon  which  page  after  page  might  be  written, 
but  1  can  only  throw  out  these  suggestions 
brlefiy.  Certainly  the  .\merlcan  press  can 
render  invaluable  aid  to  the  Government  in 
such  times  as  these  in  which  we  are  living 
when  points  of  diplomacy  as  delicate  as  ever 
have  arisen  since  the  days  of  Washington  are 
being  even  now  considered. 

“Marse  Henry”  wrote  as  follows; 

Thank  you  for  remembering  me.  Time  wag 
when  1  knew  Brooklyn  well.  Time  is  when 
"all  are  gone.”  the  old.  familiar  faces — Slo¬ 
cum,  Beecher  and  Kinsella — my  very  dear  and 
familiar  friends. 

Let  me  congratulate  the  Press  Club  upon 
the  evidence  of  prcsperlty  furnished  by  its  re¬ 
moval  to  a  more  commoilious  home,  and  felici¬ 
tate  its  members  upon  toe  occasion  of  their 
house-warming. 

If  I  could  be  with  you  in  the  body,  as  I 
am  in  the  spirit,  I  would  propose  some  fit 
sentiment  In  honor  of  the  valiant  soldier  who 
led  Brooklyn  to  the  front  and  held  It  to  the 
head  of  the  line,  the  eloquent  preacher,  false¬ 
ly  accused,  who  made  Brooklyn  famous,  and 
the  Incomparable  Journalist  who  put  the  press 
of  Brooklyn  on  the  map. 

The  writers  of  these  letters  and  tele¬ 
grams  were  unanimously  elected  hon¬ 
orary  members  of  the  club.  This  dis¬ 
tinction  was  also  tendered  to  Miss  Lil¬ 
lian  Russell,  to  whom  a  key  to  the  club 
rooms  will  be  sent.  Mention  was  made 
of  Miss  Russell’s  generosity  at  a  time 
when  the  Tlub  was  recuperating  from 
the  effects  of  a  fire  which  destroyed 
the  rooms  at  365  Fulton  street.  It  was 
felt  that  if  honorary  members  were  to 
be  elected  no  one  was  more  worthy 
than  she. 

Gabriel  Bloch,  of  the  Standard  Un¬ 
ion,  who  is  chairman  of  the  house  com¬ 
mittee,  and  Joseph  T.  Gleason,  Lo.'d 
Northcliffe’s  representative  in  this 
country.  Fred  S.  Stone,  of  the  Citizen, 


and  other  prominent  members,  acted 
on  the  reception  committee. 

T.  Jefferson  Hamilton,  of  the  Stand¬ 
ard  Union  composing  room,  brought 
nearly  all  his  associates  with  him, 
with  the  result  that  many  application 
cards  were  filled  out. 

It  is  expected  that  the  membership 
will  jump  to  250  within  a  month.  An 
elaborate  programme  of  entertainment 
has  been  outlined. 

(.Continued  from  page  979) 


Use  Local  Newspapers 

"Don’t  be  afraid  to  spend  money  in 
your  local  newspapers  for  advertising 
the  possibilities  and  municipal  Institu¬ 
tions  of  your  community,”  was  a  state¬ 
ment  made  by  Rufus  R.  Wilson,  chair¬ 
man  of  the  publicity  committee  of  the 
Seattle  Commercial  club,  in  a  talk  to 
the  Omaha  Ad  Club.  Mr.  Wilson  went 
into  detail  to  illustrate  how  latent  pos¬ 
sibilities  of  various  communities  have 
been  cultivated  Into  strong  life  through 
earnest  and  intelligent  community  ad¬ 
vertising. 


Arkansas  Herald  Suspends 

The  Dally  North  Arkansas  Herald 
of  Harrison,  Ark.,  has  suspended  pub¬ 
lication.  Failure  to  get  proper  support 
is  given  as  a  cause. 


More  people  live  in  New  York  city 
than  in  all  the  cities  of  Liverpool,  Man¬ 
chester,  Birmingham,  Leeds,  Sheffield, 
Bristol,  Bradford,  Nottingham,  Ports¬ 
mouth,  Oldham,  Croydon,  Brighto'i. 
Norwich,  Birkenhead  and  Plymouth, 
the  fifteen  largest  English  cities  next 
to  London. 

More  people  live  In  New  York  city 
than  in  all  of  the  twelve  states  of 
Maine,  New  Hampshire,  Vermont, 
Rhode  Island,  Delaware,  Idaho,  Mon¬ 
tana,  Nevada.  Oregon,  North  Dakota, 
Utah  and  Wyoming. 

There  are  approximately  a  million 
individual  families  in  New  York  city, 
and  400,000  buildings  of  all  kinds. 

With  one-twentieth  of  the  population 
of  the  United  States,  New  York  city 
produces  one-tenth  of  her  manufac¬ 
tured  products. 
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POOR  BOOKKEEPING  PREVALENT 

AMONG  PUBLISHERS,  SAYS  MR.  SEITZ 


Business  Manager  of  New  York  World  Makes  Members  of  Associated 
Ohio  Dailies  Sit  Up  and  Take  Notice — Says  Advertising  Rates 
Often  Too  Low  Rather  Than  Too  High— Important 
Address  by  Prof.  Myers  of  Ohio  State  University. 


(SiKH'Ial  to  Tha  Editor  and  rubilaber.) 
t'oi.i.'MBUS,  Ohio,  January  26. — Meni- 
ber.s  of  the  Associated  Ohio  dailies  took 
their  departure  this  afternoon  after 
one  the  most  successful  and  interest¬ 
ing  meetings  that  the  organization  has 
held  in  years. 

President  G.  W.  C.  Perry,  publisher 
of  the  Chillicothe  Gazette,  announced 
that  he  would  name  the  delegates  ti 
the  National  Editorial  Convention  in 
the  near  future.  The  executive  com¬ 
mittee — composed  of  President  Perry, 
Fir.st  Vice-President  Blaque  Wilson,  of 


G.  W.  C.  PERr.Y, 

President  Associated  Ohio  Dailies. 


the  Toledo  Blade;  Second  Vlce-Pres'- 
dent  E.  H.  Mack,  of  the  Sandusky  Reg¬ 
ister:  Secretary  I.d)uis  H.  Brush,  of  the 
Salem  News;  Treasurer  J.  P.  Chew,  ot 
the  Xenia  Gazette,  and  H.  E.  Taylor, 
of  Portsmouth,  F.  M.  Ueitzel,  of  War¬ 
ren,  C.  H.  Spencer,  of  Newark,  an  1 
Malcolm  Jennings,  of  Columbus — was 
told  to  hold  itself  in  readiness  for  a  call 
at  any  time.  The  date  and  place  of 
holding  the  annual  summer  meeting, 
at  which  new  officers  are  to  be  elected, 
will  be  decided  upon  later.  It  is  usual¬ 
ly  held  at  Cedar  Point,  on  L,akc  Eric. 

The  most  enjoyable  session  of  the 
entire  meeting  was  the  social  meetin.'; 
and  banquet,  held  in  the  main  dining 
room  of  the  Neil  House,  last  evening. 
Editor  Roscoe  Carle,  of  Fostoria,  pre- 
■sided,  and  the  speakers  who  addre.ssed 
the  most  notable  gathering  of  Ohio 
newspaper  editors  and  publishers  in 
years  included  Governor  Willis,  Bu.si- 
ne.ss  Manager  Don  C.  Seitz,  of  the  New 
York  World,  Federal  Revenue  Collector 
K.  E.  Williamson  and  Harry  M. 
Daughty,  Republican  candidate  for 
Pnited  States  Senator,  of  Columbus. 

-Mr.  Seitz  caused  the  Ohio  publi.shers 
to  gasp  with  amazement  when  he  tol  l 
them  that  the  profits  of  their  newspa¬ 
pers  ought  to  average  |1  a  head  an¬ 
nually  for  the  population  of  their  vari¬ 
ous  communities.  He  also  said  that 
very  few  publishers  know  the  earning 
power  of  the  column  in  their  papers, 
and  it  is  the  column  earning-capacity 
that  should  be  the  liarometer  of  their 
<laily  business. 

THE  COLUMN  THE  BASIS. 

"There  is  a  lot  of  poor  Ixiokkeepin-; 
prevalent  among  newspaper  publishers, 
e.sppclally  among  the  small  town  pa¬ 
pers,”  said  Mr.  Seitz.  “When  I  first 
took  up  the  business  end  of  the  game, 
I  found  myself  confronted  with  the 
problem  of  finding  out  just  what  th  * 
paper  was  making  per  column;  and 
until  you  reduce  the  problem  to  the 


column  basis  you  cannot  actually  tell 
whether  you  are  ahead  of  or  behind 
the  game.  You  may  be  .surprised  to 
find  that  on  the  column  basis  you  are 
paying  more  per  column  to  publish 
your  paper  than  the  revenue  of  that 
column  amounts  to.  When  you  a.e 
making  a  profit  on  each  column  you 
are  making  good. 

"Many  newspapers  suffer  becau.se 
the  publisher  is  afraid  to  collect  his 
bills;  and  the  average  editor  does  not 
realize  the  value  of  his  advertising  col¬ 
umns,  rates  charged  being  often  too 
low,  rather  than  too  high.” 

Mr.  Seitz  .said  that  the  problems  of 
the  city  editor  and  his  small-town 
brother  are  radically  different,  and 
mu.st  be  worked  out  according  to  the 
different  circumstances  existing  0!i 
either  side  of  the  line.  One  difference 
that  is  very  apparent  is  the  attitude  of 
the  editor  to  his  clientele.  The  small¬ 
town  editor  mu.st  invariably  lie  the 
acme  of  politeness,  while  the  city  edi¬ 
tor  is  generally  inaccessible  at  the  top 
of  some  skyscraper,  and  needs  to  won'y 
less  on  this  score.  The  more  loyal  a.i 


Liouis  H.  Brush, 

Secretary  Associated  Ohio  Dailies. 

editor  is  to  the  public,  the  Ix'tter  he 
will  serve  his  subscribers. 

“It  is  easier  to  run  a  paper  to-day,” 
said  Mr.  Seitz,  “because  of  the  hearty 
co-operation  that  has  grown  up  among 
publishers  generally.  I’m  for  the  busi¬ 
ness,  whoever  the  fellow  is  that’s  in  it. 
There  is  no  sense  in  editors  fighting 
among  them.selves.” 

Governor  Willis  declared  that  “dis¬ 
tortion  of  news  to  suit  the  business  or 
personal  policies  of  a  newspaper  is  the 
greatest  danger  to  .\merican  journal¬ 
ism  today.  News  columns  exert  much 
greater  influence  today  than  editorial 
pages,  and  for  this  reason  it  has  be¬ 
come  a  factor  of  the  day  to  direct 
rightly  the  portrayal  of  the  news,  to 
give  truthful  direction  to  the  force  of 
the  headlines,  .so  as  to  .secure  an  im¬ 
partial  presentation  that  will  leave  the 
reader  to  judge  not  what  the  editor 
wants  him  to  judge,  but  what  he  ought 
to  know. 

"It  Is  a  problem  for  a  democracy  like 
ours  to  reconcile  the  rapid  ab.sorptlon 
of  its  news  with  a  true  under.standing 
of  the  daily  course  of  events.  IJfe  is 
not  made  up  of  ‘high  spots.’  A  nation 
and  a  people  must  pau.se  to  consider 
calmly  more  than  the  ‘punch’  of  its 
daily  life.  One  criticism  of  our  people 
is  that  we  are  essentially  superficial — 
that  we  read  the  headings  and  nothing 
else.  This  is  a  prt>blem  for  our  news¬ 
paper  friends — the  development  of  the 


press  that  will  tend  to  siinity  in  na¬ 
tional  life  while  at  the  same  time  it 
gives  the  people  the  news  that  they 
want  and  will  pause  to  read.” 

DRUOLESS  PHYSICIANS. 

Samuel  G.  McClure,  of  Youngstown, 
former  editor  of  the  Ohio  State  Jour¬ 
nal  in  this  city,  told  the  editors  at 
yesterday’s  session  of  the  fight  betw’een 
the  -V.ssociated  Ohio  Dailies  and  the 
Ohio  State  Medical  Board  during  the 
last  legislative  session,  over  the  que.s- 
tion  of  permitting  physicians,  especial¬ 
ly  drugless  physicians,  to  advertise  in 
the  newspapers.  He  characterized  thn 
attempt  on  the  part  of  the  board  to 
keep  these  “drugless  healers”  from 
getting  a  license  unless  they  “swore  on 
their  solemn  oath”  not  to  advertise,  as 
"the  most  vicious  case  of  bureaucracy" 
he  had  ever  known,  in  view  of  the  fact 
that  they  were  not  empowered  by  law. 
F'ollowlng  his  talk,  George  T.  Sheridan, 
secretary  of  the  Ohio  Medical  .\ssocia- 
tion,  informed  the  editors  that  t'.T'! 


J.  F’.  Chew, 

Treasurer  Associated  Ohio  Dailie.s. 


Ixiard  had  ^seen  the  wisdom  of  the  A 
O.  D.’s  contention  and  that  the  matt**! 
of  adverti.sing  had  not  l)een  insisted 
upon. 

Managing  Editor  J.  Sherman  Porter, 
of  the  Lexington  (Ky.)  Herald,  at¬ 
tended  the  meeting  as  a  representa¬ 
tive  of  the  Kentucky  A.s.sociation.  Mr. 
Porter  was  formerly  a  reporter  on  a 
new.spaper  in  Lallipolis  and  has  made 
a  name  for  himself  in  the  business 
since  that  time.  He  told  the  editors 
many  interesting  things  of  the  prog¬ 
ress  and  good  work  effected  in  condi¬ 
tions  "down  in  ol’  Kaintiick”  by  the  co¬ 
operation  of  a  majority  of  the  newspa- 
I)er.s. 

The  beneficial  results  of  the  Vollen- 
welder  law  enacted  by  the  last  Gen¬ 
eral  Assembiy,  providing  for  practical 
reforms  in  legal  adverti.sing,  we;'p 
lauded  by  members  of  the  association 
legislative  committee.  This  law  re¬ 
pealed  the  statutes  providing  for  .sepa¬ 
rate  publication  of  county  trea.siirers’ 
balances,  county  auditors’  exhibits  and 
I'oiinty  commissioner.s’  reports. 

The  outstanding  features  of  to-day  s 
.session  were  addresses  by  Prof.  Joseph 
S.  Myers,  of  the  Ohio  State  I^niversity, 
on  “The  Coming  Generation  in  Jour¬ 
nalism,”  and  by  W.  F.  Chambers, 
chairman  of  the  vigilant  committee  of 
the  .\dverti.sera’  Club  of  Cincinnati,  on 
"Drugle.ss  Doctors'  .Xdvertising.” 

Prof.  Myers  .said,  in  part: 

"It  cannot  be  said  that  the  practice 
of  new.spaper-making  is  without  rules 
and  regulations  of  character,  conduct 
and  manner.s,  but  such  as  exist  are  un¬ 
written,  unstandardized,  without  au¬ 
thority  for  enforcement  except  such 
power  as  lies  in  con.science  and  public 
opinion.  Every  new.spaper  man,  wheth¬ 
er  he  be  trained  editor  of  cub  reporter, 
knows  there  are  certain  moral  obliga- 
tion.s.  rules  of  conduct  and  guides  of 
duty,  but  he  knows,  too,  that  these 
precepts  vary  in  different  communities 


and  in  different  offices.  Dr.  Noah  Por¬ 
ter  .said: 

That  the  Jiiiljchuiit  of  imsi  i-om-erniii):  Mh' 
right  aiiil  wrong  of  iHirtioiiliir  aotuHia  are  very 
largely  the  poKliiets  of  tlieir  elreiiiiistances 
au(l  their  tsUieatioii,  is  Um»  obvUms  to  admit 
of  qiiestUin. 

HOPE  OF  BETTER  STANDARDS. 

“Men  are  thinking  more  generally 
and  more  deeply  than  ever  before  of 
the  relation  of  the  press  to  the  public 
or  society,  admitting  its  almost  un- 
limitetl  power  for  good  or  for  evil,  and 
.searching  for  the  best  means  of  ap¬ 
proaching  the  ideal.  On  few  callings  is 
the  influence  of  environment  so  evident 
as  upon  journalism,  nor  the  temptation 
so  strong  to  waver  along  the  line  of 
strict  integrity.  But  in  the  advent  of 
a  better  educated  and  a  more  con¬ 
scientious  journalism  comes  the  hope 
of  better  standards,  to  crystallize'  in  a 
code  of  ethics.  In  no  human  activity 
does  the  doctrine,  noblcmtc  obliyv,  ap¬ 
ply  with  greater  force. 

“Arguments  are  made  for  the  en¬ 
dowed  newspaper  and  also  for  regula¬ 
tion  as  a  public  utility,  and  other  sug¬ 
gestions  have  been  made;  but  far- 
•sighted  journalists,  jealous  of  the  gotni 
name  of  their  vocation,  put  their  trust 
ilj  the  new  genei'ation  of  educated  and 
ethii  ally-sound  men  and  women  who 
are  taking  their  places  in  rural  and  city 
newspapers.  Imbued  with  the  po.s.si- 
bilities  of  journuKsm,  its  responsibilities 
to  .soiiety  as  guide,  philosopher,  and 
friend,  with  a  stm.se  of  its  obligations 
and  an  understanding  of  its  functions, 
with  a  more  .sensitive  conscience,  and 
w'lh  an  honest  de.sire  and  effort  to  dis¬ 


WiLi.iAM  F.  Chambers. 

charge  its  duties,  this  younger  genera¬ 
tion  quickens  hope.” 

Mr.  Chamls'is  said  in  part: 

“Two  factors  are  contributing  gen¬ 
erously  and  intelligently  to  the  uplift 
of  journalism:  First,  the  high-minded 
newspaper  men,  who  see  more  clearly 
than  anyone  el.se  the  shortcomings  of 
their  vocation;  second,  the  universities 
and  'jolleges. 

“F^nblishers  and  editors  have  a  grow¬ 
ing  realization  of  the  need  of  improve¬ 
ment  from  within.  They  are  thinking, 
discu.ssing  and  planning  for  the  better 
jonrnali.sm.  They  know  better  than  the 
critics  their  he.setting  sins  and  are 
seeking  and  instituting  reforms.  Scores 
of  editorial  as.sociations,  like  this  one, 
meet  annually  to  consider  ways  and 
means  to  improve  their  publications, 
and  they  are  acting  on  the  suggestions 
received. 

“I  am  much  surpri.sed  at  the  position 
that  has  been  as.sumed  by  newspapers 
in  assisting  doctors  in  preventing  cer¬ 
tain  cla.sses  of  people  from  advertising, 
as  doctors  make  a  pretense  that  they 
do  not  believe  in  adverti.sing;  but  as  a 
matter  of  fact,  the  only  thing  they  do 
not  believe  in  is  paying  cash  for  their 
advertising,  and  if  the  newspapers 
throughout  the  country  would  cease 
giving  any  publicity  to  physicians,  ex¬ 
cept  such  as  hatl  di.scovered  .some  great 
remedy,  or  some  wonderful  cure,  and 
given  it  free  to  the  public,  I  am  quite 
(Continued  on  page  992) 
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TO  CO-OPERATE  \i  lTH 
JOURNALISM  SCHOOLS 

Wisronfiin  City  Editors  So  Vote,  and 
Also  Make  Heads  of  Such  Bodies 
Honorary  Members  of  the  W,  C.  E.  A 
— Next  Meeting  in  Madison — Sketch  of 
President  Wolf  of  Milwaukee  Club. 

Milwaukee,  Wis.,  January  25. — The 
Wisconsin  City  Editors'  Association — in 
session  here  on  Saturday  last,  as  briefly 
noted  in  last  week’s  Editor  and  Pub- 
i.isHER — has  decided  to  co-operate  with 
universities  and  schools  teaching:  jour¬ 
nalism  and  has  voted  to  make  the  heads 
of  these  organizations,  in  Wisconsin, 
honorary  members  of  the  association. 
Others  made  honorary  members  are 


John  R.  Wolf. 

Treas.  Wisconsin  City  Editors’  Asso. 
and  Prest.  Milwaukee  Preas  Club. 

Charles  Dean  and  H.  M.  Clark  of  the 
Associated  Press  and  J.  L.  O’Sullivan  of 
the  United  Press. 

These  officers  were  elected;  President, 
Paul  F.  Hunter,  editor  of  the  Sheboygan 
Press;  vice-president,  Walter  T.  Farlatt, 
Kenosha  News;  secretary,  Louis  P. 
Torreyson,  O.shkosh  Northwestern;  trea¬ 
surer,  John  R.  Wolf,  Evening  Wiscon¬ 
sin;  members  of  the  executive  commit¬ 
tee,  P.  F.  Hunter,  George  F.  Kull,  Ap¬ 
pleton  Post;  David  Atwood,  Janesville 
Gazette;  A.  W.  Mackey,  Manitowoc 
Herald;  Lyle  G.  Philip,  Fond  du  Lac  Re¬ 
porter. 

The  next  .semi-annual  meeting  will  be 
hel<l  in  Madison  in  July.  Arthur  F. 


Herwig,  assistant  city  editor  of  the 
Evening  Wisconsin,  was  admitted  to 
membership.  The  resolution  adopted  for 
co-operation  with  journalistic  schools 
follows: 

Whercad.  Certain  educational  Inatltntlons  In 
Wisconsin  have  established  courses  In  Jonrnai- 
ism  and  made  them  a  part  of  a  certain  cnrricu- 
lum.  and 

Whereas.  That  Inasmuch  as  we  slncerelj  ap¬ 
preciate  any  effort  on  the  part  of  educators  to 
improve  newspaper  work. 

Therefore,  Be  It  resolved  that  we  as  mem¬ 
bers  of  the  Wisconsin  City  EMitors’  Associa¬ 
tion.  individuaiiy  and  as  an  organization,  ex¬ 
press  our  approval  of  such  efforts  and  offer  our 
hearty  c-operatlon ;  and  be  It  further 

Resolved,  That  we  elect  as  honorary  members 
the  beads  of  the  schools  of  joumallsm  In  Wis¬ 
consin  and  Invite  them  to  attend  the  next  semi¬ 
annual  meeting  of  the  association. 

John  R.  Wolf,  city  editor  of  the  Even¬ 
ing  Wisconsin  and  treasurer  of  the 
Wisconsin  City  Editors’  Association, 
who  has  taught  an  uncounted  number 
of  "cubs”  the  knack  of  turning  out  clean 
copy,  in  his  perpetual  school  of  practi¬ 
cal  journalism — in  which  he  is  dean  and 
the  whole  staff  of  Instructors  himself — 
has  been  elected  president  of  the  Mil¬ 
waukee  Press  Club.  With  his  election 
the  press  club  is  beginning  a  new  era 
for  the  working  newspaper  men.  He 
has  been  fighting  their  battles  and 
championing  their  rights  for  nearly 
twenty-five  years.  A  disparaging  word 
from  the  rank  outsider,  as  w^ell  as  from 
the  men  presuming  to  know  the  busi¬ 
ness,  has  set  him  up  on  his  hind  legs  at 
the  drop  of  the  hat  again  and  again. 

"You’re  too  ea.sy  with  the  men;  don’t 
as.sociate  with  them.”  has  been  told  to 
him  hundreds  of  times  by  the  powers 
that  l>e;  but  Wolf  never  was  swerved 
from  his  ideals.  He  l)elieved  in  and  had 
faith  in  the  men  who  worked  under 
him;  and  his  reward,  in  most  instances, 
was  manifold. 

There  is  no  city  editor  in  Milwaukee 
who  can  more  surely  enthuse  his  staff 
with  the  idea  of  "my  paper;  she’s  got 
to  have  the  best  there  is,”  than  John 
Wolf.  The  newspaper  fellows  of  Mil¬ 
waukee  will  tell  you  they  like  to  work 
for  Wolf,  and  this  despite  his  .stickling 
for  commas  and  his  active  tongue.  He 
makes  the  green  man  prick  up  his  ear.s; 
and  the  ambitious  fellow,  when  all  is 
said  and  done,  remembers,  perhaps  the 
rest  of  his  life,  how  quickly  .he  learned 
to — avoid  the  pitfalls  to  which  all 
"fre.shie.s”  are  heir. 

Wolf  has  worked  out  an  idea  of  serv¬ 
ice  for  his  fellow  members.  He  is  going 
to  make  the  club  of  greater  value  to 
the  worker.  His  plan  is  to  make  the 
organization  more  than  a  mere  place  to 
play  cards  and  to  provide  entertain¬ 
ment.  With  this  conception  in  view  he 
has  appointed  a  committee  on  lectures 
whose  duties  are  to  procure  noted  news¬ 
paper  men  as  speakers  for  the  club. 


"The  boiler  maker  at  his  meetings  has 
.some  boiler  maker  talk  to  him;  the  ad¬ 
vertising  men  do  the  same  thing.  Why 
shouldn’t  the  newspaper  men  profit  in  a 
similar  w'ay?”  Mr.  Wolf  has  often  said. 
"The  Press  Club  is  a  place  where  the 
man  in  the  business  should  gain  a  bet¬ 
ter  knowledge  of  his  work.  It  should  be 
made  distinctly  a  newspaper  club.  The 
experience  of  some  other  clubs  has 
shown  that  when  that  goal  was  forgot¬ 
ten,  the  organizations  became  the  head¬ 
quarters  of  commercial  men  who  ex¬ 
ploited  their  membership  in  news  writ¬ 
ers’  bodies  for  personal  or  business  ag¬ 
grandizement.” 

Mr.  Wolf  began  at  the  beginning.  He 
started  in  a  printing  office  and  worked 
up;  but,  unlike  most  such  editors,  his 
mind  never  was  bridled  by  single-track 
thoughts.  The  reporter  who  w’as  “dif¬ 
ferent”  always  has  had  that  grand  op¬ 
portunity  of  which  he  so  long  has 
dreamed.  Mr.  Wolf  encourages  individ¬ 
uality,  for  the  vision  of  youth  still  burns 
in  his  eye. 

There  is  hardly  a  branch  of  the  news¬ 
paper  business  that  he  has  not  had  some 
experience  in.  As  a  writer  he  repre¬ 
sented  the  Chicago  Herald.  Times. 
Chronicle  and  Inter-Ocean.  At  one  time 
he  was  also  the  Milwaukee  corre.spond- 
ent  of  the  United  Press.  He  was  tele¬ 
graph  editor  of  the  Journal,  news  editor 
of  the  Sentinel  and  the  Free  Press,  and 
he  is  now  city  editor  of  the  Evening 
Wi.sconsin. 

CALLS  EMBARGO  BLUFF 

E.  B.  Biggar  Has  no  Faith  in  Swedish 

Decree  against  Wood  Pulp. 

Diswus-sing  the  emliargo  placed  on 
the  exportation  of  wood  pulp  from 
Sweden  to  Great  liritain,  by  the 
Swedish  Government,  E.  B.  Biggar  of 
Toronto,  Canada,  who  is  a  recognized 
authority  on  the  manufacture  of  wood 
pulp,  said: 

"Sweden  is  more  dependent  on 
Great  Britain  for  pulp  than  Great 
Britain  is  dependent  upon  them. 
Sweilen  will  feel  the  pinch  before 
Great  Britain.  Personally  I  have  no 
faith  in  the  decree.  I  am  under  the 
impression  that  it  is  a  bluff.  I  am 
rather  inclined  to  think  that  the  ex- 
i.sting  channels  of  export  of  pulp  and 
paper  to  the  United  States  can  be 
speedily  shifted  to  Great  Britain  if 
conditions  warrant  a  rapid  change. 

“Under  ordinary  conditions  Canada 
is  shipping  a  lot  of  pulp  to  Great 
Britain.  If  Sweden  is  prepared  to  en¬ 
force  the  decree  it  'opens  up  a  big 
channel  for  Canada  to  build  up  a 
greater  and  better  trade  in  the  pulp 
indu.stry  than  in  the  past.  The  whole 
fact  of  the  matter  is  that  Sweden  will 
suffer  ultimately,  and  I  feel  satisfied 
that  the  order  will  lie  rescinded.” 

NEWARK  STAR  AND 

EAGLE  SOLI) 

(Continued  from  pape  979) 

<ent  City  did  not  agree  with  him  or 
with  .Mrs.  Thalheimer,  however,  ani 
in  June,  1903,  sold  his  interest  in  the 
Item  to  C.  M.  Palmer,  of  New  York 
<’ity,  and  went  to  Baltimore,  Maryland, 
as  a-ssi.stant  general  manager  of  the 
Baltimore  Herald. 

I.,ater  he  and  Nat  C.  Wright  had 
charge  of  the  Clev'eland  News  and 
Leader  for  Dan  U.  Hanna,  the  owner. 
l.A*aving  Mr.  Hanna’s  employ  in  Janu¬ 
ary.  19i:i,  Messr.s.  Wright  and  Th.al- 
heimer  devoted  most  of  their  atten¬ 
tion  to  the  Toledo  Blade,  which  they 
have  taken  under  an  advantageous 
lease.  It  is  announced  that  they  will 
continue  their  control  of  that  paper. 


Native  gold  miners  in  Tibet  leave 
nuggets  intact  or  replace  them  if  dis¬ 
turbed  in  the  belief  that  they  are  the 
parents  of  dust  and  spangles. 

When  a  factory  recently  was  built  in 
Maryland  the  ventilation  sy.stem  pipes 
were  placed  inside  the  reinforced  con¬ 
crete  supporting  columns. 


INTERTYPE  COMPANY 

(Continued  from  page  979.) 

I'litler  the  plan  of  roorganization,  by  virtiH* 
of  which  the  Reorsranization  Managers  have  ao* 
«jiiire<I  the  property,  the  new  eomiiany  will  be¬ 
gin  its  career  free  from  bonde^l  and  iinsei'iiretl 
indebtetlness  and  provided  with  SI.UOO.IHM)  cash 
capital. 

It  also  is  the  intention  of  the  new 
corporation  to  put  its  foreign  agencies 
on  a  firmer  and  more  efficient  business 
basis.  Before  the  European  war  the.se 
agencies  were  doing  an  excellent  busi¬ 
ness,  it  was  .said;  but,  with  the  begin¬ 
ning  of  that  conflict,  much  of  the  e.x- 
port  bu.siness  of  the  concern  was  cut 
off.  The  foreign  trade  of  the  company 
was  all  done  on  a  ca.sh  basis,  while  the 
sales  made  in  America  were  practically 
all  on  the  basis  of  a  small  cash  pay¬ 
ment,  with  the  balance  secured  by 
short-term  notes. 

The  average  price  of  the  Intertype 
machine,  said  one  of  the  representa¬ 
tives  of  the  company,  is  $2,400,  an  i 
the  average  cash  payment  $400.  Tins 
meant  that,  on  the  .\merican  .sales,  the 
company  had  falling  due  each  mon*h 
about  $1,000,000  in  cu.stomers’  notes. 
It  was  this  sort  of  mismanagement 
that  contributed  most  to  the  downfall 
of  the  company. 

.\s  an  indication  of  the  confidence  of 
publishers  and  printers  in  Ihe  future  if 
the  Intertype  machine.  Captain  Palmer 
pointed  out  that  more  than  350  Inter- 
type  machines  were  sold  In  America 
during  the  receivership. 

It  is  understood  that  Capt.  Palmer 
will  be  president  of  the  new  corpora¬ 
tion,  and  that  Robert  H.  Montgomery 
of  Lybrand.  Ross  Brother.s  and  Mont¬ 
gomery,  will  be  selected  as  treasurer. 
Capt.  Palmer  was  for  years  one  of  the 
.senior  officials  of  the  International 
Banking  Corporation. 

The  board  of  directors  will  compri.=e 
Edward  D.  Adams,  former  pre.sident  o' 
the  Northern  Pacific  Railroad;  M'.  E. 
Bull,  of  Swartw’out  and  Appenzellar; 
George  C.  Haigh,  vice-pre.sident  of  the 
American  Exchange  National  Bank; 
Erskine  Hewitt,  director  in  many 
hanks  and  corporations;  Capt.  Palmer, 
Marsden  J.  Perry,  chairman  of  thi 
hoard  of  directors  of  the  Union  Trust 
Company  of  Providence,  R.  I.;  Henry 
Hulender,  a  member  of  Speyer  and 
Company;  William  Shillaber,  vice-pres¬ 
ident  of  the  Bush  Terminal  Company, 
and  Richard  H.  Swartwout. 

Wilbur  h’.  Scudder,  Capt.  Palmci 
•said,  is  the  only  official  of  the  Ridder 
corporation  remaining  with  the  new 
company.  He  Is  superintendent  of  th.i 
factory,  which  is  located  in  Brooklyn. 
I'apt.  Palmer  al.so  .stated  that  the  Rid¬ 
der  interests  are  no  longer  connei  ti'd 
with  the  concern. 


A(;ainst  dishonest  advektisim; 

Bill  InlnMliiccil  in  U.  S.  Senate  to  Slop 
Fal.^c  I’rctcii.-cs  in  Alcn'handisiiig. 

AVashington,  January  27. — A  uniform 
price  bill,  which  also  contains  certain 
provisions  directed  to  di.shonest  adver¬ 
tising,  has  been  introduced  in  the  Senate 
by  Senator  .\shurst. 

The  bill  is  entitled.  "A  bill  to  procct 
the  public  against  dishone.st  advertis¬ 
ing  and  false  pretenses  in  merchandis¬ 
ing.” 

It  applies  to  Interstate  and  district 
busine.ss  and  permits  vendors,  whether 
they  be  manufacturers  or  other  pro¬ 
ducers,  to  contract  for  resale  prices  un¬ 
der  certain  restrictions.  One  of  the 
re.strictions  prohibits  vendors  from  hav¬ 
ing  a  monopoly  for  the  merchandise  or 
articles  covered  by  the  contract  of  sale. 
The  schedule  of  uniform  prices  fixed  by 
the  vendor  on  his  products,  applicable 
to  those  covered  by  trade-mark  or  spe¬ 
cial  brand  is  to  be  filed  with  the  Federal 
trade  commission. 

Among  the  provisions  relating  to  re¬ 
sale  and  notice  to  purchasers  of  damage 
or  deterioration  to  goods  is  one  that 
provides  that  any  may  be  .sold  for  a 
price  other  than  the  uniform  price  for 
re-sale  if  the  dealer  shall  cease  to  do 
business,  or  become  bankrupt,  or  if  such 
articles  have  become  damaged,  deterio¬ 
rated,  or  soiled. 


WISCXJNSIN  CITY  EDITORS  AT  THE  PRESS  CLUB. 

Top  Row,  Left  to  Right — A.  Frantz  Herwig,  Milwaukee;  V.  T.  Barnett, 
Madison;  H.  E.  Drew,  Milwaukee;  Earl  S.  Holman,  Antigo;  George  J.  Mc- 
Farlan,  Manitowoc;  J.  L.  O’Sullivan,  Milwaukee;  Byron  Beveridge,  Apple- 
ton;  H.  M.  Clark,  Milwaukee;  Lylo  S.  Pblilins.  Fond  du  I.ac;  E.  D  TXnder- 
wood,  Wausau. 

Bottom  Row — David  Alwood,  Janesville;  John  R.  Wolf,  Milwaukee;  Paul 
F.  Hunter,  Sheboygan;  Louis  H.  Torreyson,  Oshkosh;  George  F.  Kuil,  Apple- 
ton;  E.  W.  Mackey,  Manitowoc. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


JAM  UAR-V 


mnini-T 


This  Looks  Good  to  Me 


“Now  this  is  what  I  call  real  co-operation.  1  wanted 
some  detailed  information  regarding  the  Boston  territory 
and  here  it  is — it  -certstinly  looks  good  to  me. 

“I  wanted  to  know  about  the  buying  power  of  Bos¬ 
tonians — the  per  capita  wealth — the  number  of  grocers 
to  every  100  families  in  each  of  the  39  cities  auid  towns 
of  Metropolitsui  Boston  and  what  grocers  thought  about 
products  similar  to  mine. 

“I  wanted  to  know  what  the  leading  dealers  in  differ¬ 
ent  sections  of  the  Metropolitan  territory  thought  about 
sales  helps  such  as  we  get  out,  and  what  they  thought 
about  coupons  in  advertisements. 

“I’m  particularly  interested  in  what  leading  dealers 
have  to  say  about  merchandising  and  advertising  plans. 
They  have  their  ears  close  to  the  ground — they  can  tell 
how  these  plsuis  ‘tsJce’  with  their  customers. 

“I’d  like  to  interview  a  lot  of  these  dealers  personally, 


but  it  takes  time  and  money.  That’s  where  this  co-opera¬ 
tion  of  the  Boston  American  makes  itself  felt — it  helps 
wonderfully.’’ 

When  you  want  to  know  anything  about  Metropolitan 
Boston,  with  its  39  cities  and  towns  within  a  radius  of  13 
miles,  write  the  Boston  American:  you  will  receive  infor¬ 
mation  which  Mrill  help  you  plan  with  greater  certainty. 

Write  for  information  concerning  our  plan  of  co-op¬ 
erating  with  advertisers — it  vrill  interest  you.  Your  re¬ 
quest  doek  not  obligate  you  in  any  way. 

N.  B.  When  you  consider  the  Boston  territory  remem¬ 
ber  that  the  Boston  American  is  New  England’s  Greatest 
Home  Newspaper. 

The  Boston  Evening  American  has  a  greater  net  paid 
circulation  than  all  the  other  Boston  evening  papers  com¬ 
bined,  suid  the  Boston  Sunday  American  has  the  largest 
net  paid  Sunday  circulation  in  New  Elngland. 


80-82  Summer  Street^  Boston,  Mass. 

Member  Audit  Bureau  Circulations 

New  York  Office  Chicago  Office 

1789  Broadway  504  Hearst  Building 

You  cannot  cover  New  England  without  the  Boston  American 


‘►St 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


GOOD  CORRESPONDENCE 
HELPS  SELL  THE  PAPER 


So  Editor  Naylor,  Speakinfi  From  Wide 
Experiences,  Told  the  Western  New 
York  Publishers’  Association  at  Roch¬ 
ester  -The  Link  Between  Country  and 
City. 


Addres-sinp  the  Western  New  York 
Publishers’  Association  at  Rochester 
on  January  22,  W.  G.  Naylor,  editor 
of  the  Glean  (N.  Y.)  Evening  Times 
said  in  part,  on  "The  Relation  of  the 
Country  Correspondent  to  the  City 
Circulation”: — 

"It  is  a  hobby  with  me,  this  country 
correspondence. 

"The  best  men  on  the  staffs  of  the 
big  metropolitan  dailies  today  are  men 
whd  came  from  the  ranks  of  the 
(’ountry  Correspondents,  and  w’hose 
aspirations  in  a  new.spaper  way  were 
started  while  they  were  such.  The 
very  fact  of  their  having  been  de- 
veloiHHl  close  to  nature  made  them  the 
more  valuable — for  they  had  the  hu¬ 
man  touch — the  personal  interest  in 
their  fellow  men.  I  have  talked  with 
editors  and  big  publi.shers  who  mini¬ 
mize  the  news  from  the  territory  out¬ 
side  the  towns  outside  the  cities  or 
towns  where  their  papers  are  publish- 
e«I  but  in  every  case,  the  publi.sher  was 
a  city  bred  man  who  had  had  no  coun¬ 
try  experience. 

•’The  par>er  that  builds  a  circulation 
solidly  and  holds  it  firmly,  is  the  paper 
with  the  regular  country  corre.spond- 
once,  written  by  the  best  corre.spond- 
ents  that  can  l»e  secured.  A  striking 
illustration  of  that  fact,  is  .shown  right 
here  in  Roc-hester  in  the  Democrat  and 
Chronicle  and  it  is  exemplified  further 
by  the  Post  Standard  at  Syracuse  an<i 
the  Buffalo  News  at  Buffalo.  The.se 
papers  are  far  away  and  ahead  of  their 
competitors  and  the  country  corres¬ 
pondence  has  had  much  to  do  with  it. 
The  late  K.  H.  Butler  of  the  Buffalo 
News  said  to  me  more  than  once,  as 
we  discus.sed  his  success,  that  the  100,- 
(tOO  circulation  which  he  carried,  a 
large  part  of  which  goes  into  the  liest 
homes  of  his  territory,  was  secured 
through  the  splendid  service  he  had  se¬ 
cured  from  his  country  corresjiondent.s. 

"Offer  to  your  correspondents  as  a 
premium  for  news  that  is  exclusive  an 
extra  allowance.  Even  though  you  do 
not  care  to  make  a  .standing  offer, 
when  they  do  send  you  a  good  scoop, 
i-ecognize  it  with  a  letter  or  a  little 
extra  compen.sation.  It  will  pay  big 
intere.st.  Give  your  correspondent  a 
c  hance  to  make  a  little  coin  in  getting 
readers.  Make  the  commission  a  gen- 
(S’ous  one.  It  will  help  them  and  you. 

"Keep  your  outside  .staff  after  fresh 
news.  Stale  news  is  like  a  cold  dinner. 
It  will  feed  but '  it  is  not  plea.sant  to 
eat.  Coach  your  correspondents  to 
write  entertainingly  and  to  get  the  un¬ 
usual  in  news.  Get  them  to  spice  it 
up.  Plain  food  feeds  but  it  does  not 
tickle  the  palate  nor  does  it  leave  the 
longing  for  more  from  the  .same 
.source. 

"The  new.spaper  built  upon  news 
value  and  the  one  that  is  fair,  is  the 
one  that  will  gain  the  most  shekels. 
There  is  absolutely  no  reason  why  you 
should  make  your  paper  repulsive  to  a 
I*emocrat,  if  you  are  a  Republican, 
than  there  is  reason  to  make  your 
paper  repulsive  to  a  Presbyterian  if 
you  are  a  Methodist.  In  fact  I  believe 
that  the  field  of  the  newspaper  has 
grown  to  be  of  such  a  nature  and  the 
work  of  the  newspaper  man  to  be  of 
such  a  high  calling,  that  he  can  do  a 
great  deal  toward  wiping  out  the  dis- 
.sension  in  life  and  bring  men  to  a 
lietter  understanding  of  each  other  to 
the  end  that  they  may  more  mutually 
assist  each  other.  The  successful  paper 
of  the  day  then  will  be  the  paper  of 
service:  the  paper  that  tells  the  city 
man  what  the  brother  in  the  country 
is  doing  and  likewise  the  countryman 
what  the  city  is  doing.  It  is  a  great 
field,  we  as  newspaper  men  are  filling 


today,  a  field  of  .sunshine  and  shadows 
— sympathizing  with  the  sorrowful  and 
rejoicing  with  the  glad,  condemning 
this  and  commending  that  and  all  the 
time  working  for  a  smaller  pay  and 
furnishing  more  than  any  class  of 
workers,  satisfied  to  plug  along,  fascin¬ 
ated  as  it  weie  by  the  very  scratching 
of  our  pencils,  for  who  of  us  is  there 
who  would  not  gladly  give  up  a  meal 
or  our  sleep  to  please  the  other  fel¬ 
low.” 


EMPLOYERS  AND  PRINTERS  AGREE 


New  Agreement  Entered  Into  in  New 

York  City  to  Run  Till  Dec.  31,  1917. 

A  new  agreement  has  been  entered 
into  during  the  pre.sent  week ’between 
Typographical  Union  No.  6  and  the 
New  York  Publishers'  Association,  re¬ 
newing  the  old  agreement  that  expired 
on  January  1,  1914,  extending  it  for 
substantially  two  years  from  the  pre.s¬ 
ent  time — namely,  to  December  31, 
1917. 

The  .same  scale  of  prices  was  con¬ 
tinued  as  in  the  old  agreement,  with 
the  exception  of  an  important  change 
in  the  priority  law.  Section  35  was 
amended  by  action  of  a  referendum 
vote  and  national  officers  to  read  as 
follows: 

Section  121.  Foremen  of  printing  «fflce!< 
Iiave  tlM-  right  to  emplo.r  iieip,  and  may  dia- 
charge  (1)  for  Incompetency.  (2)  for  neglect 
of  duty.  (3)  for  violation  <»f  office  riilea  (which 
shall  be  conspicumialy  i'OKte<l).  or  of  laws  itf 
the  chapel  or  union,  and  (41  to  <lecrea«e  tlie 
force,  aiicli  decreaae  to  tie  accomplished  be  dia- 
ebarging  flrat  the  [leraon  or  iieraona  laat  em- 
pkiyeil.  either  aa  regular  eiiii>ioyei*K  or  aa  extra 
eniployeea.  aa  the  exigencies  of  tlie  matter  may 
require.  Slniuld  tiiere  he  an  increase  in  the 
force  tile  persona  ilisplaceil  tiiriMigli  such  cauae 
shall  be  reinatateil  In  reverse  order  in  which 
they  were  diachargeil  before  otlier  lielp  may  be 
emi'Ioyeti.  IJsin  liemanil.  the  foreman  aiiali 
give  the  reason  for  discharge  in  writing.  Per¬ 
sona  (sinaidereil  capable  as  substitutes  by  fore¬ 
men  shall  he  ileemeil  comis-teut  to  fill  'regular 
situations,  and  shall  be  given  preference  in  tlie 
Oiling  of  vacanciea  in  tlie  regular  force.  .\nv 
substitute  with  an  office  atamllng  of  at  leas't 
sixty  days  is  eligible  to  a  vacant  situation. 
This  ae<-tion  shall  apply  to  imsmiing  as  well  as 
outgoing  foremen. 

The  new  agreement  wa.s  signed  by 
Don  C.  Seitz,  chairman  of  the  printing 
committee  of  the  New  York  Publish- 
er.s’  Association,  and  by  I.(eon  H. 
Rouse,  pre.sident  of  Typographical  I’n- 
ion.  No.  6. 


Sues  Spokane  Newspaper  Company 

Damage.s  in  the  sum  of  $25,000  for 
alleged  libelous  articles  published  ju.st 
before  the  last  municipal  election,  in 
which  the  plaintiff  was  defeated  for 
city  commi.ssioner,  are  .sought  by  D.  C. 
Coates,  former  city  commissioner  of 
Spokane,  Wash.,  in  a  suit  brought 
against  the  Spokane  Newspaper  com¬ 
pany.  In  his  complaint  Mr.  Coates 
cites  as  grounds  for  his  claim  articles 
published  on  October  29  and  November 
1,  bitterly  attacking  him  and  accusing 
him  of  employing  questionable  means 
to  secure  support  at  the  polls  in  the 
then  approaching  election. 


Two  Bills  .Effecting  Papers 
Wasiiinotov,  January  26. — Two  more 
bills  amending  the  acts  to  regulate  com¬ 
merce  so  as  to  provide  that  publishers 
of  new.spapers  and  periodicals  may  en¬ 
ter  into  advertising  contracts  with  com¬ 
mon  carriers  and  receive  payment  for 
such  advertisement  in  tran.sportation. 
have  been  introduced  in  the  House.  One 
is  by  Mr.  Taylor  of  Colorado,  known  as 
H.  R.  8910,  and  the  other  by  Mr.  Bell 
of  Georgia,  known  as  H.  R.  7644.  Both 
of  them  appear  to  be  identical  in  word¬ 
ing,  which  clearly  shows  there  is  a  con¬ 
certed  effort  by  certain  interested  par¬ 
ties  to  have  legislation  of  this  charac¬ 
ter  enacted  at  this  .ses.sion  of  Congress. 


Newspaper  Is  Menaced 

Threats  to  dynamite  the  office  of  the 
Phnenix  (Ariz.)  Republican,  unless  the 
paper  refrains  from  publishing  further 
stories  relative  to  a  movement  to  annex 
a  portion  of  Mexico,  w'ere  contained  in 
a  letter  received  by  officers  of  the  news¬ 
paper  company. 


MANUFACTURERS.  DO  SOMETHING! 


Milwaukee  Paper  Indul^eg  in  Some 
Very,  Very  Plain  Talk. 

Milwaukee,  Wis.,  January  24. — It 
won’t  be  the  fault  of  the  Milwaukee 
Journal  if  this  burg  doesn’t  "wake  up 
and  do  something.”  To-day’s  issue  of 
that  paper  (x>ntains  a  big  display  ad 
.signed  by  the  Journal  and  headed  thus: 
"Manufacturers — do  something  big — do 
it  for  Milwaukee’s  sake.”  The  text  is 
worth  reading.  It  is  as  follows: 

Here’s  a  chance  for  Milwaukee  manufactur¬ 
ers  to  do  sometbinir.  sometbinf!  substantial  for 
tbeir  ■•borne  town” — for  Milwaukee.  Not 
many  persons  (particularly  those  ”(kiwn  east”) 
know  much  about  Milwaukee,  except,  perhaps, 
about  the  splendid  qualities  of  the  braded  b^- 
erage. 

.And  yet — ^we  have  one  industry  that  pays 
out  about  four  times  as  much  In  wages  as  <lo 
the  Milwaukee  breweries. 

Milwaukee  beer  and  malt  tonic  makers  em¬ 
ploy  only  about  one-quarter  the  number  of 
workmen  employed  in  one  other  industry  here. 

And.  when  one  goes  to  New  York  or  Boston 
or  Pittsburgh  or  Baltimore,  practically  ail  one 
liears  regarding  Milwaukee  is  about  its  won¬ 
derful  breweries.  • 

Of  course  this  is  a  testimonial  to  the  worth 
of  beer  advertising — a  si'lendid  one.  but  It 
ought  to  point  the  way  for  something  better 
. — something  better,  for  Milwaukee. 

In  June  the  Advertising  Clubs  of  Hie  World 
will  meet  in  convention  at  Philadelphia.  Won¬ 
derful  preparations  are  already  under  way  to 
make  this  convention  one  that  will  do  credit  to 
Advertising. 

.A  remarkable  advertising  pageant  will  be 
one  of  the  attractions.  .And  here  is  The  Jour¬ 
nal's  suggestion  to  Milwaukee’s  captains  of  in¬ 
dustry  : 

Enlist  Milwaukee — -industrial  Milwaukee — In 
the  pageant.  I>et  the  representation  truly  rep¬ 
resent  Milwaukee — let  it  show  that  IALO"-'!.- 
»i24  were  last  year  produced  in  one  (iron,  steel, 
heavy  machinery)  industry — let  it  sIkiw  that 
$37.(K)0.tKK)  worth  of  parked  meats  were  pro¬ 
duced  in  the  "beer  city” — let  It  lie  known 
that  $2ti.O.’i4.."iOO  worth  of  leatlier  was  "Made 
in  Milwaukee” — let  it  be  shown  that  Milwau¬ 
kee  manufacturers  prodiiceil  (in  IPl.’i)  $401.- 
.ViO.513.  and  that  the  beer  industry  only  fig¬ 
ures  as  5  per  cent,  of  the  total. 

Hid  you  get  that?  Tlie  beer  industry  figures 
as  only  5  lier  cent,  of  the  total. 

Tell  your  story.  Mr.  Manufacturer,  to  the 
world  during  tlie  advertising  convention.  Tell 
about  It  as  a  Milwaukee  iniluslry.  Tell  about 
It  to  tnj  advertising  men  of  the  world.  Tell 
it  for  your  own  sake :  tell  it  for  the  sake  of 
Milwaukee. 

Milwaukee  Is  a  metropolitan  city — let  this 
be  known.  Help  live  down  the  one-industry 

Help  stamp  out  any  tlsateht  aboitt  Milwau¬ 
kee  being  an  overgrown  village,  with  saloons 
located  every  hunilreil  feet  and  a  brewery  on 
every  corner. 

Here’s  a  city — not  a  suburb.  Here  s  a  city 
that  more  than  holds  its  own  in  every  way 
and  outstrips  ail  other  cities  in  many  ways. 
Manufacturers,  of  Milwaukee,  do  something! 


Urge  City  Hall  Park  for  Greeley  Statue 

Typographical  Union,  No.  6.  of  New 
York,  has  a  committee  at  work  on  the 
Horace  Greeley  statue  removal  order, 
recently  issued  by  city  authorities.  Mr. 
Martin,  executive  secretary  to  Mayor 
Mitchel,  received  the  committee  Thurs¬ 
day,  January  27,  and  explained  the 
city’s  attitude  in  the  matter  and  that 
the  Art  Commission  had  received  com¬ 
munications  from  several  prominent 
men  asking  a  hearing  before  any  work 
is  started  on  a  foundation  in  Battery 
Park.  The  matter  will  come  up  before 
the  Art  Commis.sion  later,  ,and  the  com¬ 
mittee.  Daniel  F.  Angel,  William 
Mounce  and  John  F.  McCabe,  will  pre¬ 
sent  the  views  of  their  organization,  of 
which  Mr.  Greeley  was  the  first  presi¬ 
dent,  in  1850.  City  Hall  Park  is  th2 
.site  requested  in  all  letters  reaching 
the  Art  Commission  to  date. 


Buffalo  Express  Seventy  Years  Old 

On  Saturday,  .January  15,  the  Buffalo 
Express  celebrated  its  seventieth  birth¬ 
day  anniversary  by  issuing  a  supple¬ 
mentary  section  containing  a  reproduc¬ 
tion  of  its  first  number  and  several 
pages  of  reminiscences  of  the  days 
(days  in  different  years,  be  it  said) 
when  Mark  Twain,  Sam  Blythe,  Frank 
Parker  Stockbridge,  and  other  celebri¬ 
ties  worked  on  its  staff.  Commenting 
editorially  on  the  anniversary,  it  said: 
"To-day  the  Express  has  reached  the 
Scriptural  limit  to  the  age  of  man.  But 
not  being  a  person,  except  in  a  legal 
.sense,  but  being  in.stead  an  "angelic 
entity,”  as  some  one  has  happily  said, 
the  Expre.ss,  In.stead  of  being  stricken 
by  its  weight  of  year.s.  never  felt 
younger  or  better  than  it  does  on  its 
seventieth  birthday.” 


NEW  BARNARD  SCH()LARSH!I’> 


Income  From  Pulitzer  Bequest  Applied 
to  Students’  Foundation. 

Several  new  scholarships  have  been 
established  at  Barnard  College  with 
funds  accruing  to  the  college  under  the 
will  of  the  late  Joseph  Pulitzer.  Be¬ 
fore  his  death  Mr.  Pulitzer  had  founded 
at  Barnard  hi  memory  of  his  daughter 
Lucille  three  non-residence  scholar¬ 
ships  for  New  York  city  students  car¬ 
rying  incomes  ranging  from  $325  to 
$400  a  year.  According  to  the  terms  of 
his  will  Barnard  College  was  also  to 
receive  for  a  time  the  income  of  $1,- 
000,000,  which  was  ultimately  to  Vn' 
paid  under  certain  conditions  to  the 
School  of  Journalism  at  Columbia  I’ni- 
versity.  With  this  income  further 
scholarships  were  to  be  founded  in 
memory  of  Lucille  Pulitzer. 

Four  residence  scholarships  of  an 
annual  value  of  $600  each,  open  to  stu¬ 
dents  who  do  not  live  in  New  York 
city,  have  been  established  in  this  way 
since  1912.  The  trustees  have  now  es¬ 
tablished  for  1916-1917  an  additional 
residence  scholarship  of  $300,  open  like 
the  $600  scholarships  to  students  living 
at  a  distance  from  New  York,  and  a 
competitive  scholarship  of  $200.  They 
have  also  established  thirty  supple¬ 
mentary  scholarships  of  $50'  each,  of 
which  one  or  more  may  be  awarded  to 
any  worthy  and  needy  student. 


Printers’  Cost  Conference 
Boston,  January  26. — The  midwinter 
cost  conference  of  more  than  500  New 
England  printers  closed  with  a  banquet 
over  which  President  A.  W.  Finlay  pre¬ 
sided.  In  the  last  business  session  Les¬ 
ter  P.  Winchenbaugh,  printer  and  sta- 
tloner,  took  the  New  England  printers 
to  task  for  adhering  too  closely  to  the 
cost  system.  Some  of  the  audience  ob¬ 
jected,  and  Mr.  Winchenbaugh  left  the 
room.  There  was  a  tilt  between  Wil¬ 
liam  M.  Cole,  associate  professor  of  ac¬ 
counting  at  Harvard  and  several  mem¬ 
bers  of  the  audience,  when  Professor 
(\>le  suggested  that  printers  take  on  ad¬ 
ded  work  during  dull  seasons,  even 
though  they  profited  less.  This  plan  met 
with  oppo.sition.  President  John  J.  Mar¬ 
tin,  of  the  Massachusetts  Real  Estate 
Exchange,  scored  printers  for  paying 
so  little  attention  to  proper  and  efficient 
methods  of  estimating  costs  of  work. 
Chairman  John  N.  Cole,  of  the  Boston 
Indu.'itrial  I4oard,  and  Ixiuis  K.  Liggett, 
president  of  the  Bo.ston  Chamber  of 
Commerce,  also  spoke. 


Newspaper  Claims  Bill 

Assemblyman  Abram  Ellenliogen, 
Republican,  of  New  York  city,  has  in¬ 
troduced  in  the  New  York  State  .\s. 
sembly  a  bill  conferring  jurisdiction  on 
the  Court  of  Claims  to  hear,  audit  and 
determine  claims  of  newspaper  piiii- 
llshers  for  publication  of  se.ssion  law  i 
and  propositions  submitted  to  the  peo¬ 
ple  under  erroneous  designations  by 
county  supervisors,  by  the  New  Yck 
city  aldermen,  or  by  the  secretary  ot 
state,  and  to  render  judgment  then- 
for.  This  is  the  same  as  a  bill  intro¬ 
duced  last  year  by  A.s.semblyman  Frank 
B.  Thorn,  Republican,  of  Erie,  whic.i 
passed  both  houses  but  was  returned 
not  accepted  by  the  Mayor  of  New 
York. 


Unique  Co-operation  in  Chicago 
The  Chicago  Examiner  is  co-operat¬ 
ing  with  the  Chicago  Association  of 
Commerce  every  Monday  by  devoting 
four  columns  on  its  business  and 
financial  page  to  a  discussion  of  the 
civic  needs  of  Chicago.  These  columns 
are  conducted  and  controlled  absolute¬ 
ly  by  the  Association  of  Commerce, 
which  aims  to  giA'e  the  public  an  ex¬ 
pression  of  its  particular  appeals  on 
behalf  of  civic  progress.  C.  S.  Stan¬ 
ton,  editor  in  chief  of  the  Examiner,  is 
responsible  for  the  scheme. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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SERVICE  FRANCHISE 


li 


In  the  official  appraisement  of  the  Newark  (N.  J.) 
Evening  Star  and  the  Newark  Morning  Eagle, 
newspaper  experts  employed  by  The  Fidelity 
Trust  Company  fixed  the  value  of  the  news  services 
as  follows : 


UNITED  PRESS  to  the  Evening  Star 

Associated  Press  to  the  Evening  Star  | 
Associated  Press  to  the  Morning  Eagle  | 


DAY  SERVICE  m  $15,000 
DAY  AND  NIGHT  COMBINED  25,000 

Total  $40,000 


The  valuation  of  the  Associated  Press  was  based 
on  the  two  franchises  of  that  agency.  Since  the 
United  Press  issues  no  franchises,  its  valuation'was 
based  entirely  on  SERVICE. 


The  United  Press  sells  neither  franchises  nor  club  member¬ 
ships.  Its  functions  are  sHmjjiarized  in  one  word,  SURUICE 
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LOUISVILLE  MERCHANTS 
FIGHT  TRADING  STAMPS 

Measure  Introduced  in  Kentucky  Legis¬ 
lature,  Will,  if  It  Becomes  a  Law, 
Impose  Many  Restrictions  Upon  Use 
of  Coupons  Act  Requires  Each  C.om- 
pany  to  Pay  $1,000  License. 

(SlKcUl  to  Tli«  t-Jitor  and  I’ublisber.) 
FRANKtOKT,  Ky.,  January  24.— An  act 
to  regulate  the  sale  and  use  of  trading 
stamps  and  to  safeguard  the  public  in¬ 
terest.  which  is  pending  before  the 
House,  has  received  the  support  of 
l.xjuisville  merchants  who  are  urging 
the  Louisville  delegation  to  lend  sup¬ 
port  to  its  passage. 

The  measure  prescribes  that  each 
resident  and  foreign  trading  stamp 
company  doing  business  in  Kentucky 
shall  annually  pay  a  license  tax  of 
$1,000.  The  act  requires  trading  stamp 
companies  to  tile  on  the  first  day  of 
July,  1917,  or  within  ten  days  after 
this  date,  a  statement  to  contain  the 
names  of  mercliants  or  persons  witn 
whom  they  are  dealing,  the  number 
and  kind  of  stamps  supplied  and  the 
number  redeemed,  including  their  re¬ 
deemable  value. 

hkich  merchant  or  person  using  the 
stamps  in  any  capacity  is  required  to 
place,  or  cause  to  be  placed,  on  the 
face  of  the  stamp  used  his  name  or  a 
di.stinctive  mark  which  will  enable  iden¬ 
tification  of  the  stamp.  Users  of  stamps 
are  further  required  to  keep  a  record 
of  the  kind  and  number  of  stamps  dis¬ 
tributed,  redeemed  or  expected  to  be 
redeemed  by  them. 

Penalties  are  provided  for  failure  to 
file  accurate  records  or  to  misrepresent 
the  value  of  stamps  to  customers.  Af¬ 
ter  the  records  are  filed  with  the  Audi  ■ 
tor  of  Public  Accounts,  he  is  directed 
to  notify  each  person  who  issues,  fur¬ 
nishes  or  supidies  stamps  of  the  total 
number  in  circulation  which  are  not 
redeemed  and  each  merchant  or  trade: 
must  give  a  bond,  for  Ijenefit  of  stamp 
holders,  in  an  amount  that  represents 
the  redeemable  value  of  the  outstand¬ 
ing  stamps. 

Friends  of  the  act  a.ssert  that  its 
need  is  urgent  as  the  trading  stamp 
business  is  dependent  upon  a  gamble 
and  bases  its  profit  upon  the  number 
of  unclaimed  values,  due  to  the  failure 
of  many  i)er.sons  to  present  them  for 
redemption.  When  more  certificates 
are  presented  than  expected,  companies 
have  become  insolvent. 

Merchants  have  often  been  the  un¬ 
willing  users  of  premium  devices, 
which  they  have  been  forced  to  use 
as  a  business  necessity  to  thwart  com¬ 
petition. 

Failure  to  regulate  the  circulation 
of  premium  devices,  which  are  said  to 
encourage  extravagance  and  indis¬ 
criminate  purchases,  according  to  sup¬ 
porters  of  the  act.  may  result  in  delu¬ 
sion,  imjmsition  and  loss  to  the  public. 


Trading  Stamps  Hard  Hit  in  Louisiana 
It  is  reported  from  New  Orleans  that 
the  trading  stamp  interests  of  that  vi¬ 
cinity  have  decided  to  abandon  the  field, 
as  a  result  of  a  recent  decision  of  the 
State  Supreme  Court  that  the  law 
against  trading-stamp  enterprises  is 
perfectly  constitutional.  The  recent  de¬ 
cision  of  the  State  Supreme  Court  that 
the  law  of  Louisiana  placing  a  tax  of 
$5,000  a  year  on  trading-stamp  compa¬ 
nies  was  constitutional  is  said  to  have 
been  followed  by  the  Hamilton  Corpor¬ 
ation  closing  its  offices  in  New  Orleans 
and  advertising  through  the  local 
papers  there  that  all  holders  of  Hamil¬ 
ton  coupons  can  get  them  redeemed 
through  the  New  York  offices. 


Denver  Wants  A.  A.  C.  W.  Meeting 
Denver,  Colo.,  wants  the  1917  con¬ 
vention  of  the  Associated  Advertising 
Clubs  of  the  World.  The  local  ad  duh 
has  adopted  a  resolution  to  send  a 
strong  delegration  to  the  annual  con¬ 
vention  at  Philadelphia  in  June,  in¬ 
structed  to  use  every  effort  possible. 


PRINT  PAPER  MAY  COST  MORE 

Use  of  Wood  Pulp  as  Cotton  Substitute 
Is  Likely  to  Increase  Price. 

Washinoton,  January  26. — There  may 
be  a  material  increase  in  the  price  of 
print  paper  in  the  near  future  if  not 
in  the  immediate  future.  Senator  Hoke 
Smith  of  Georgia,  in  debate  in  the  Sen¬ 
ate  iast  i'hursuay,  in  st>eaking  upon  the 
eiiioai'go  upon  cotton,  which  Kngland 
nas  made,  called  attention  to  the  fact 
iiiai  v*eniiaii>  iiuw  iiiUKiiig  iaaii>  Uiu- 
cits  irorn  wood  pulp  which  have  in  the 
past  been  made  from  cotton.  He  called 
special  attention  to  the  fact  that  niuiu- 
uons  of  war  in  which  cotton  has  been 
employed  are  now  made  successfully 
with  wood  pulp.  The  exhibits  of  the 
imitations  of  "cotton”  made  from  wood 
pulp  were  strikingly  like  the  real  thing, 
and  it  is  believed  here  that  if  wood 
pulp  is  going  to  be  used  in  such  large 
quantities  in  making  a  substitute  fur 
cotton,  that  it  will  necessarily  make  a 
scarcity  of  wood  pulp,  such  as  the  kind 
used  in  pi’oducing  paper,  and  will  of 
necessity  increase  the  cost  of  paper. 

In  this  connection,  it  may  be  men¬ 
tioned  that  should  the  arguments  before 
the  Interstate  Commerce  Commission 
increasing  the  freight  rate  on  print  pa¬ 
per  on  most  of  the  eastern  railroads  be 
decided  in  favor  of  the  lailroads,  the 
cost  of  print  paper  will  be  materially 
increased.  Wise  publishers  have  recent¬ 
ly  been  laying  in  large  quantities  of 
print  paper,  taking  advantage  of  the 
generous  supply  of  the  paper  at  this 
time  and  evidently  anticipating  an  in¬ 
crease  in  the  price. 


HIGHER  FREIGHT  RATE  OPPOSED 


Canadian  Publishers  Appear  Before 
Railway  Commission  and  Protest. 

ToitoNTo,  January  25. — Last  week's 
argument  before  the  Dominion  Hoard 
of  Uailway  Commissioners  on  the 
question  of  increased  rates  for  the  car¬ 
riage  of  news-print  by  Canadian  rail¬ 
ways  operating  east  of  Fort  Arthur, 
was  presented  on  behalf  of  the  Cana¬ 
dian  Press  Association  by  J.  E.  Atkin¬ 
son,  Toronto  Star;  J.  F.  Mackay,  To¬ 
ronto  Globe;  and  P.  D.  Koss,  Ottawa 
Journal.  These  gentlemen  enumer¬ 
ated  four  main  reasons  why  a  higher 
rate  on  news-print  should  not  be  al¬ 
lowed,  viz.: 

(1>  News-print  is  a  distinctive  com¬ 
modity.  (2)  News-print  is  used  almost 
exclusively  in  newspaper  publishing; 
(3)  if  any  increase  is  made  it  will  have 
to  be  paid  by  the  publishers;  (4)  Ca¬ 
nadian  newspapers  are  already  dis¬ 
criminated  against. 

The  board  reserved  judgment  aftei- 
the  hearing.  The  question  of  the  rate 
on  news-print  forms  only  part  of  the 
general  freight  rate  question  now  un¬ 
der  consideration.  If  the  railways 
have  their  way,  the  rate  will  be  raised 
by  about  15  cents  per  ton. 


New  Home  for  Plainfield  Press 

The  work  of  transforming  the  Gal¬ 
braith  building  in  Plainfield.  N.  J.,  into  a 
new  home  for  the  Plainfield  Daily  Press 
is  under  way.  The  building  will  be  re¬ 
modeled,  including  a  new  and  attractive 
front  being  placed  to  the  level  of  the 
second  floor.  A  feature  will  be  the  erec¬ 
tion  of  a  gla.ss  enclo.sed  well  next  to  the 
sidew'alk,  in  which  a  new  16-page  Scott 
press  w'ill  be  placed,  where  It  will  run 
in  full  view  of  passers-by.  The  front  of 
the  first  floor  will  be  given  to  the  busi¬ 
ness  office,  and  the  composing  room  will 
be  in  the  rear,  while  the  new  stereo¬ 
typing  plant  will  be  put  in  the  basement. 
The  Press  plant  will  be  moved  on  Sun¬ 
day,  February  13. 


Texas  Paper  Burned  out 
CoLLiNSViij.E,  Tex.,  January  26. — The 
plant  and  equipment  of  the  Collinsville 
Times,  I.  T.  Payne,  editor  and  publish¬ 
er,  was  destroyed  by  fire  on  January 
17.  Mr.  Payne  has  purchased  new 
equipment  and  is  making  preparations 
to  continue  publication  of  the  Times. 


Progress  In  Kansas  City 
Decided  change  has  been  noted  in 
the  advertising  of  Kansas  City  mer¬ 
chants  following  the  activities  of  the 
vigilance  committee  there  in  behalf  oi 
better  advertising.  Leginning  January 
1  many  stores  in  Kansas  City  cliangeii 
their  advertising  policy  altogether — 
one  .store,  a  women  s  ready-to-wear 
shop,  eliminated  comparative  prices;  a 
tailoring  establishment  advertised  its 
January  sale  "Prices  reduced — only  a 
slight  reduction  however,  but  absolute¬ 
ly  consistent  with  honest,  high  class 
tailoring;”  and  many  other  concerns 
have  declared  that  exaggerations  and 
misleading  statements  will  in  future  bt 
eliminated  from  their  store  announce¬ 
ments. 


lined  for  False  Advertising 

"Everything  sold  below  cost  of  raw 
materials,”  read  the  sign  in  the  front 
of  the  Jacob  Ha^>Kms  Clothing  store, 
Springfield,  Ohio.  Hut  when  a  cus¬ 
tomer  asked  if  $2.50  was  less  than  the 
cost  of  the  raw  materials  in  a  pair  of 
trousi'i's  ottered  foi  sale  at  that  price, 
the  clerk  replied  that  "a  man  would 
lie  a  fool  to  sell  stuff  that  way.”  The 
vigilance  committee  of  the  Springfield 
Ad  club  wrote  to  Haskins  asking  his 
co-operation  in  making  the  advertising 
statements  truthful  and  believable. 
Failing  to  get  a  response,  a  represen¬ 
tative  of  the  committee  called  at  the 
Haskins  store,  explaining  to  him  the 
purposes  of  the  truth-in-advertising 
movement  and  its  value  to  the  adver¬ 
tiser  as  well  as  to  the  buying  public. 
Still  Haskins  refused  to  alter  his  signs, 
with  the  result  that  he  was  arrested, 
found  guilty  of  false  advertising  and 
fined  $15. 


Convicted  of  Fraud 

Lewis  J.  Marsh-Ul  of  Lisbon  Falls, 
.Me.,  has  been  couMcted  by  the  post 
otlice  department  tor  fraudulent  use  of 
the  mails.  Marshall's  scheme  was  thj 
old  one  of  advertising  "Home  Employ¬ 
ment  for  Women."  For  10  cents 
Marshall  agreed  to  send  sample  and 
instructions  for  making  neckties.  Cir¬ 
cular  accompanying  this  sample  stated 
that  for  25  cents  enough  material  for 
two  ties  would  be  sent.  Keceipt  of  the 
25  cents  brought  back  the  information 
that  owing  to  the  number  of  applicants 
for  work,  a  guarantee  of  $2  would  be 
necessary  to  bind  the  contract. 
.Marshall  agreed  to  pay  for  the  ties  ac¬ 
cepted  at  the  rate  of  ^0  cents  a  dozen 
and  that  the  $2  ileposit  would  be  re¬ 
turned  after  50  dozen  ties  had  been 
made  and  accepted.  Of  course  50 
dozen  ties  were  never  accepted  from 
any  worker. 


Boston  Dailies  Advertise 

Boston,  January  26. — The  Record,  like 
the  American,  is  "taking  its  own  medi¬ 
cine”  by  carrying  on  a  good-sized  ad¬ 
vertising  campaign  to  gain  circulation. 
The  Record  ads  are  well  displayed  and 
well  written.  A  recent  circulation  fea¬ 
ture  in  the  American  is  a  movement  to 
save  "Old  Ironsides.”  The  children  who 
read  the  American  are  asked  to  show 
how  to  do  this,  and  a  prize  of  five  dol¬ 
lars  is  offered  for  the  best  letter  by  a 
child  on  the  subject.  The  Advertiser 
has  been  advertising  its  wares  in  the 
Transcript,  stating  that  it  is  logical  for 
Transcript  readers  to  read  the  “Tiser” 
in  the  morning  for  the  latest  news  of 
the  various  markets. 


Damage  Suit  Dismi8sed 

The  damage  suit  again.st  the  Mil¬ 
waukee  Advcrti.sing  club,  growing  out 
of  vigilance  committee  action,  has  been 
dismis.sed  by  the  court  for  lack  of 
proper  justification.  In  this  case  the 
advertiser  was  arrested  and  the  case 
was  lost  by  the  vigilance  committee 
through  a  technnality.  The  offender 
then  endeavored  fj  seek  proper  vindi¬ 
cation  by  starting  action  against  the 
club.  The  suit  collapsed  of  its  own 
weight 


No  More  Ads  in  Programmes 
By  a  vote  of  131  to  4,  the  Chamber  of 
Commerce  of  Paterson,  N.  J.,  has  voted 
to  adopt  the  Protective  Advertising 
agreement,  framed  by  the  Chamber’s 
bureau  of  retail  affairs.  The  agreement 
will  go  into  effect  February  1,  and  the 
merchants  of  the  city  will  be  supplied 
with  display  cards  pledging  not  to  ad¬ 
vertise  in  qny  programme,  souvenir  or 
publication  not  endorsed  by  the  Cham¬ 
ber  of  Commerce.  The  agreement  as 
adopted  follows;  “The  undersigned,  with 
the  merchants,  manufacturers,  whole- 
■salers  and  citizens  have  agreed  with  the 
Chamber  of  Commerce  of  Paterson, 

New  Jersey,  that  on  and  after . 

will  refuse  to  advertise  in  any  scheme  of 
advcrti.sing,  such  as  special  programmes, 
.souvenirs  and  every  class  of  publication 
not  endorsed  by  said  Chamber  of  Com¬ 
merce,  except  publications  accepted  by 
the  United  States  Post  Office  as  second 
class  mail  matter.” 


Macon  Dailies  Consolidate 
Macxjn,  Mo.,  January  20. — Philip 
Gansz,  business  manager  of  The  Macon 
Daily  Chronicle,  to-day  acquired  The 
Macon  Daily  Herald  and  will  consoli¬ 
date  the  two  papers.  The  Daily  Herald 
has  been  published  here  a  little  more 
than  two  years  by  Charles  Howard, 
formerly  editor  and  publisher  of  The 
Columbia  Times.  Howard  will  rest  up 
a  while  and  then  probably  will  invest 
in  other  Missouri  newspaper  property. 
The  Chronicle-Herald  will  have  a 
combined  circulation  of  about  4,000. 


New  Daily  at  Moberly,  Mo. 

Moberi.y,  Mo.,  January  24. — The  publi¬ 
cation  of  Moberly’s  third  newspaper 
will  begin  Feb.  1,  it  was  announced 
yesterday.  It  will  Ije  ’a  morning  paper. 

L.  Pre.ston,  editor  of  The  Marshall 
(.Mo.)  Dcmocrat-New.s,  will  be  editor. 
It  is  understood  the  anti-saloon  forces 
are  backing  the  paper. 


Wreck  of  a  “Wreck  Price  Sale” 

In  Nevada.  la.,  recently,  transients 
endeavored  to  hold  a  “Wreck  Price  Sale” 
of  clothing  for  four  days.  After  in¬ 
vestigation  of  their  advertising  .state¬ 
ments  and  merchandise,  the  'Vigilance 
Committee  of  the  Nevada  Ad  Men’s 
Club  persuaded  these  itinerants  to  issue 
new  circulars.  In  a  newspaper  an¬ 
nouncement  the  transient  merchants 
said;  “Destroy  previous  circulars  sent 
out  by  us.  We  have  changed  O'lr  stock 
and  revised  our  advertising.”  The  new 
advertising  contained  no  comparative 
value  statements,  and  in  other  ways  was 
written  as  the  Vigilance  Committee  di¬ 
rected.  The  Mayor  of  Nevada  has  agreed 
not  to  issue  licenses  to  transient  mer¬ 
chants  in  future  until  the  vigilance 
Committee,  by  investigation,  has  made 
sure  that  the  advertising  and  merchan¬ 
dise  of  the  itinerant  are  both  honest. 


Daily  Issues  Commercial  Survey 
The  Wausau  (Wis.)  Daily  Record- 
Herald  has  issued  a  “Graphic  Commer¬ 
cial  Survey”  of  Wausau,  which  is  n 
part  of  Jason  Rogers’  plan  of  advertis¬ 
ing.  The  survey  portfolio  contains  a 
gootl  map  of  the  business  district  of  the 
city,  with  numbers  locating  the  busine.ss 
houses  which  advertise  in  the  Record- 
Herald.  An  accompanying  key  to  the 
map  clas.sifles  the  lines  of  trade  repre¬ 
sented.  Other  sheets  analyze  the  Wau¬ 
sau  field  as  a  shopping  center  and  give 
many  facts  concerning  the  Record- 
Herald’s  circulation  and  advertising. 
The  last  semi-annual  statement  of  th" 
paper,  as  verified  by  the  Audit  Bureau 
of  Circulation,  is  included. 


New  Mexican  Newspaper 
A  new  newspaper  in  the  English  lan¬ 
guage  is  to  be  started  in  the  City  of 
Mexico  shortly  by  John  Weeks,  form¬ 
erly  manager  of  the  Pan-American 
News  Bureau  and  press  agent  to  Car¬ 
ranza.  This  will  be  the  first  newspa¬ 
per  to  be  printed  in  English  in  the 
City  of  Mexico  since  Paul  Hudson's 
Herald  was  suppressed  by  the  Consti¬ 
tutionalist  government. 
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AD  CLUB  AFFILIATION  IN  BUFFALO 

A  GRAND  SUCCESS  IN  EVERY  RESPECT 


Iiii|Kirtant  A<Ulress  of  H.  J.  Kenner,  Secretary  National  Vigilance  Com¬ 
mittee — Speeches  by  Men  Identified  With  Several  Big  Advertising 
Successes — William  Ganson  Rose  Presides  at  the  Banquet — 

H.  S.  Houston  Speaks 


Last  Saturday's  session,  at  Buffalo,  of 
the  Advertising  Attlliation — comprising 
nieinbers  of  the  advertising  clubs  of  Buf¬ 
falo,  Cleveland,  Rochester  and  Detroit — 
was  carried  out  along  lines  of  the  pro¬ 
gramme  already  printed  in  The  Editor 
and  Rcblisher. 

It  was  an  unQualifled  success — in 
numliers  (500),  in  enthusiasm  and  in 
good  effect  produced  upon  the  cause  of 
honest  advertising. 

Better  means  to  protect  the  great 
consuming  public  of  the  country  from 
frauds,  the  education  of  the  retailers 


William  Ganson  Rose 


to  make  them  lietter  business-men,  the 
stories  of  successful  advertising  cam¬ 
paigns  and  the  influence  of  the  adver¬ 
tising  men  through  the  commercial  in¬ 
terests  they  represent  for  an  interna¬ 
tional  peace  were  among  the  interest¬ 
ing  subjects  discussed. 

President  George  W.  Billings  of  the 
Buffalo  Ad  club  opened  the  convention 
and  introduced  John  Sayles,  secretary 
to  Mayor  Fuhrmann,  who  extended  to 
the  500  delegates  the  city’s  welcome. 
President  William  Ganson  Rose  of  the 
Cleveland  Ad  club  re.sponded  for  the 
visiting  delegates. 

President  (Clinton  G.  Fish  of  the 
Rochester  Ad  Club  was  the  chairman 
of  the  opening  meeting. 

Herbert  S.  Houston,  president  of  the 
Associated  Advertising  Clubs  of  the 
World,  told  what  his  association  is  do¬ 
ing  and  thanked  the  four  affiliated 
clubs  for  their  co-operation. 

H.  J.  Kenner,  secretary  of  the  Na¬ 
tional  Vigilance  Committee,  and  Her¬ 
bert  N.  Des  Marets,  general  manager 
of  Hamlin’s  department  store,  Buffalo, 
.spoke  on  better  advertisements,  after 
which  there  were  interesting  ten-min¬ 
ute  talks  by  the  vigilance  committee  of 
the  affiliated  clubs,  Warren  C.  Platt  of 
Cleveland,  David  A.  Brown  of  Detroit, 
Henry  M.  Sperry  of  Rochester  and 
Clinton  K.  De  Groat  of  Buffalo.  Re¬ 
form  in  advertising  was  their  topic. 

Mr.  Kenner  said  in  part: 

great  growth  emphasized. 

“Truth  in  all  advertising  is  the  goal 
toward  which  the  Associated  Advertis¬ 
ing  Clubs  of  the  World  are  working 
through  their  National  Vigilance  Com¬ 
mittee  and  vigilance  committees  of  ad¬ 
vertising  clubs,  in  co-operation  with 


for  the  A.  A.  C.  W. 

other  business  men’s  organizations  in 
all  parts  of  the  country. 

“The  purpose  of  this  work  is  to  build 
greater  confidence  in  advertising,  to 
make  advertising  more  effective  and  to 
increase  its  service  to  the  public. 

“In  ten  years  the  Association  has 
grown  from  a  few  hundred  to  almost 
14,000  members — a  mighty  army  of  the 
simple  truth.  In  this  great  organization 
whose  motto  is  Service  and  whose 
emblem  is  Truth,  131  advertising  clubs 
are  affiliated.  The  entire  legislative  and 
governing  powers  of  the  international 
a.s.sociation  are  vested  in  its  Executive 
Committee,  made  up  of  fifteen  repre- 
.sentative  men,  chosen  from  various 
fields  of  adverti.sing. 

•‘.Vtliliated  as  an  integral  and  import¬ 
ant  i)art  with  the  As.sociation  is  the 
National  (.'ommission,  which  is  a  con¬ 
gress  of  intluentfal  business  interests 
of  the  country  representing  many  dif¬ 
ferent  branches  of  organized  advertis¬ 
ing-national  advertisers,  advertising 
agents,  retail  advertisers,  agricultural 
papers,  directories,  magazines,  news¬ 
papers,  poster  advertising,  graphic 
art.s,  outdoor  adveitising,  financial  ad¬ 
vertisers.  religious  papers,  trade  and 
class  publications  and  specialty  adver¬ 
tising. 


Henp.y  M.  Sperry. 


“The  combined  force  of  the  advertis¬ 
ing  clut)s  of  the  country  and  the  Na¬ 
tional  Commission  are  giving  authority 
and  vitality  to  the  nation-wide  truth-ln- 
advertising  work,  which  purposes  to 
build  lietter  advertising  and  better  busi¬ 
ness  wherever  paid  publicity  is  used. 

“The  work  of  the  vigilance  commit¬ 
tees  directing  this  movement  is  much 
alike  in  every  community  where  it  is 
undertaken.  Advertisers  and  consumers 
are  Invited  to  file  with  the  vigilance 
committee  or  better  advertising  bureau, 
requests  for  information  about  any  ad¬ 
vertising  which  they  .suspect  is  untrue 
or  misleading.  When  a  request  is  re¬ 
ceived,  a  representative  of  the  commit¬ 
tee,  calls  on  the  individual  making  the 
request  and  gets  the  information  in  his 
pos.session.  The  committee,  through  its 
members  or  paid  secretary,  then  pro¬ 
ceeds  to  investigate  carefully  and  to 
find  all  other  facts  available  in  the 
case.  If  the  facta  gathered  indicate 
that  the  statements  investigated  arc 
incorrect,  they  are  pre.sented  to  the  ad¬ 
vertiser,  and  he  is  invited  to  co-operate 
with  the  truth-in-adverti.sing  movement 
by  making  a  correction  of  the  mis¬ 
statement.  He  is  urged  to  contribute 
to  the  work  of  building  greater  confi¬ 
dence  in  advertising,  by  employing  only 
truthful  statements  in  all  future  pub¬ 
licity. 


METHOD  OF  INVESTIGATION. 

"In  every  case  handled  the  committee 
reports  the  results  obtained  to  the  in¬ 
dividual  requesting  the  investigation, 
and  also,  within  the  judgment  of  the 
committee,  reports  the  results,  as 
rapidly  as  investigations  arc  completed, 
to  advertisers  who  subscribe  to  the 
funds  for  carrying  on  this  service.  If 
the  advertiser  is  found  to  be  correct 
in  statements  investigated,  the  bureau 
reports  to  all  subscribers  to  show  that 
the  suspicion  against  him  was  unjusti¬ 
fied. 

"The  committee  makes  investigation 
of  merchandising  practices,  as  well  as 
of  advertising  statements,  which  are 
alleged, to  be  unfair  competition  and 
deceptions  of  the  public.  The  commit¬ 
tee  concerns  itself  with  any  practice 
which  weakens  public  confidence  in 
any  way  in  advertising  and  merchan¬ 
dising.  This  business  service  operates 
in  a  way  somewhat  similai'  to  the  sys¬ 
tem  of  a  credit-rating  agency.  Its  in¬ 
vestigations  are  made  without  pub¬ 
licity  and  confidential  reports  are  ren¬ 
dered  subscribers,  on  a  plan  similar  to 
the  reporting  system  of  Dun  and  Brad- 
street. 

"The  work  is  far-reaching  and  ef¬ 
fective  in  all  branches  of  advertising 
and  selling,  where  it  has  the  proper 
financial  support  of  the  business  com¬ 
munity.  Of  course  best  results  are  ob¬ 
tained  in  this  work  where  a  secretary 
is  employed  whose  sole  duty  is  to 
handle  the  various  problems  which  are 
presented  to  this  kind  of  bureau. 

“Through  such  means  advertisers 
are  obtaining  consumer  viewpoint — an 
essential  to  successful  advertising. 
Advertisers  and  the  public  must  un¬ 
derstand  each  other  if  advertising  is  to 
reach  its  maximum  possibilities  of  pro¬ 
ductivity  and  service  to  the  public. 

If  advertising  is  to  grow  in  power  and 
effect,  the  Associated  Advertising  clubs 
of  the  World  believe  that  its  growth 
must  be  planned  and  helped  along  con¬ 
structive,  truthful  lines.  The  work  to 
this  end,  as  done  by  vigilance  com¬ 
mittee  and  letter  advertising  bureaus 
is  constructive.  It  is  positive.  It  both 
prevents  and  corrects  advertising  and 
trade  abuses.  It  is  helpful.  It  is  de¬ 
signed  to  interest  rather  than  prose¬ 
cute — to  develope  rather  than  discipline. 
It  goes  directly  to  advertisers  as  a 
man-to-man  bu.siness  service.  It 
•stands  not  only  for  all  observance,  but 
for  more  efficient  advertising.  Jt  seeks 
to  make  good  advertising  better — to 
create  in  all  advertisers  a  compelling 
desire  for  c^ean,  clear,  believable  ad¬ 
vertising.  It  points  out  the  bigger 
profits  to  be  gained  when  untruthful, 
confldence-de.stioying  advertising  is 
eliminated. 

A  WAR  AGAINST  .WASTE. 

“By  demonstration,  it  shows  the  ad¬ 
vertiser  how  his  goods  may  be  adver¬ 
tised  honestly  and  profitably.  In  this 
way,  it  turns  unscrupulous  advertisers 
into  fair-dealing  advertisers.  It  deals 
in  facts,  not  in  theories  and  opinions. 
It  helps  honest  business  make  adver¬ 
tising  the  most  dependable  part  of  its 
.service  to  the  public.  It  desires  to  help 
every  advertiser  be  a  better  public 
•servant.  It  educates  consumers  to  the 
service  of  advertising  and  to  greater 
imblic  confidence  in  all  paid  publicity. 

"The  truth-in-advertising  movement 
is  .'I  fight  only  in  the  sense  that  it  is 
war  on  waste  and  'inefficiency.  It  is 
militant  only  because  it  has  enlisted 
in  its  mighty  army  of  the  simple 
truth,  thousands  of  determined  volun¬ 
teers  to  campaign  against  unclean  and 
diseased  spots  which  breed  distrust 
against  the  fundamentally  sound  and 
wholesome  body  of  modern  advertis¬ 
ing.” 

•Mr.  Dos  Marets  .said  in  part: 

“When  the  larger  stores  in  a  big  city 
re-sort  to  such  di.shonest  methods  to  se¬ 
cure  busihess  as  to  advertise  as  first 
quality  such  and  such  merchandise  at 
le.ss  than  one-fourth  of  the  cost,  and 
this  merchandise  upon  Investigation 
and  comparison  is  found  to  be  worse 
than  third  or  fourth  quality,  it  is  time 
some  action  was  taken  to  prevent  this 
evil  practice  from  becoming  general. 


The  public,  believing  the  merchant  to 
be  honest,  will  rush  to  get  its  share  of 
the  so-caUed  barg^uns,  but  rest  as¬ 
sured  it  will  soon  learn  to  discredit 
these  ads — and  the  store  behind  them. 

“There  is  still  time  to  correct  this 
evil,  and  there  is  a  great  power  in  this 
country  which  can  accomplish  this 
great  end,  that  some  of  us  are  striv¬ 
ing  for;  that  power  is  the  ad  man. 
Surely  each  ad  man  with  power  as  an 
executive,  in  whatever  store  he  may 
be  connected  with  can  secure  better 
advertising  in  his  store  by  demand¬ 
ing  to  see  the  merchandise  that  the 
buyer,  or  the  merchant  if  you  please, 
wishes  to  advertise,  before  making  up 
his  copy.  Make  sure  they  are  honest 
values;  refuse  to  get  copy  tilled  with 
misrepresentation.  Then  your  store 
will  be  clean — yes,  then  all  stores  will 
be  clean.  Gentlemen,  it  is  up  to  you.” 

Mr.  Brown  said  in  part: 

“I  have  come  to  the  conclusion  that 
there  are  four  kinds  of  advertisers: 

“First.  The  honest  advertiser,  who 
intends  to  present  his  goods  to  the 
public,  through  the  medium  of  the 
press,  without  exaggeration  either  a.s 
to  value  or  quality. 

“Second.  The  square-his-conscience 
advertiser,  who  is  honest  in  all  his 
dealings,  but  who  is  playing  the  game 
as  competition  compels  him  to,  so  he 
says,  and  therefore  his  values,  his 
quantities  and  quality  are  many  times 
overstated. 

ABUSE  OF  PLAIN  ENGLISH. 

"Third.  The  get-the-money-advertis- 
er— shrewd,  clever  and  tricky,  who  so 
words  his  advertisements  that  the  little 
joker  is  always  under  the  other  shell, 
who  coins  new  words  in  telling  what  the 
materials  are  made  of  and  whose 
use  and  abuse  of  the  English  language 
leads  me  to  believe  that  in  some  man¬ 
ner  he  is  related  to  the  original  An¬ 
anias. 

“Fourth.  The  crooked  advertiser, 
who  finds  it  easier  and  more  profitable 
to  use  the  columns  of  our  daily  papers 
to  ply  his  trade  than  to  be  a  door-mat 
thief,  a  porch  climber  or  a  hold-up 
man — and  let  me  whisper  that  it’s  a 
hellofalot  safer. 

“It  would  be  impossible  for  the 
grafters  and  pickpockets  in  advertis¬ 
ing  to  do  business  for  a  month,  if  the 
newspapers  refused  to  publish  their 
advertisements. 

“How  the  newspapers  can  accept  the 
copy  of  the  crook  advertiser  and  still 
consider  themselves  honest,  is  beyond 
me. 

“The  business  end  of  the  daily  news¬ 
paper  is  in  the  hands  of  a  clever  and 
well-informed  set  of  men — men  who 
are  in  touch  with  business  and  know 
values.  No  piece  of  lying  or  crooked 
advertising  ever  goes  over  the  counter 
without  their  knowing  it,  should  they 
want  to. 

Mr.  Sperry  said  in  part: 

“The  obpject  of  the  Rochester  Ad 
Club,  as  stated  in  its  constitution,  is 
To  develop  the  best  in  advertising  and 
to  bring  the  advertising  interests  of 
Rochester  and  vicinity  into  a  closer 
and  better  understood  relationship.’ 

“Progress  has  been  made  along  these 
lines.  The  club  has  not  accomplished 
all  that  it  would  like  to,  but  it  is  at 
least  headed  in  the  right  direction. 

CONFIDENCE  A  BIG  ASSET. 

“The  Vigilance  Committee  recog¬ 
nized  that  in  order  to  get  good  results 
it  must  have  the  support  of  public 
opinion,  as  no  great  movement  can  be 
successful  without  it 

“The  first  move  was  to  prepare  and 
issue  an  advertising  code,  and  this 
with  the  liberal  assistance  of  the  news¬ 
papers  of  Rochester  was  given  a  wide 
circulation.  The  code  was  endorsed 
by  the  Chamber  of  Commerce  and 
other  Rochester  associations. 

“The  Vigilance  Committee  has  also 
carried  on  its  investigations  of  adver¬ 
tising,  and  has  handled  some  51  cases. 
In  a  great  number  of  these  cases, 
when  the  advertising  complained  of 
was  brought  to  the  attention  of  the  ad¬ 
vertiser,  steps  were  taken  to  make  it 
(Continued  on  page  990) 
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We  Are  At  Your  Service,  Mr. 

The  Most  Effective 

•  (THIS  ADVKRTISRMBNT  WAS  WRIT  TR\ 

Here  is  a  wonderfully  rich  field— Pennsylvania,  New  Jersey  and  Delaware. 
You  know  that  in  this  territory  there  are  more  than  eleven  million  contented, 
happy  and  prosperous  people  who  are  able  to  buy  both  luxuries  and  necessities. 
You  know,  also,  that  many  of  these  people  can  be  made  buyers  of  your  pro¬ 
ducts  if  you  will  approach  them  in  the  right  way. 

You  have  long  ago  realized  that  the  cheapest  form  of  salesmanship  is  ad¬ 
vertising,  and  that  without  it  you  can  make  little  or  no  headway.  So  it  is 
not  our  purpose  here  to  tell  you  about  the  value  of  advertising,  or  how  it  will 
aid  you  in  increasing  your  sales. 

We  do  desire,  however,  to  give  you  a  new  angle  on  the  great  aid  the  local  newspaper  can  give 
you.  And,  in  advancing  this  thought,  we  do  not  consider  for  a  moment  whether  you  are  a  news¬ 
paper  advertiser  today,  or  even  a  prospective  advertiser. 

You  know  that  we  have  newspaper  space  to  sell  to  you  if  your  product  is  a  meritorious  one, 
and  that  this  space  is  worth  every  dollar  that  we  charge  for  it. 

But  we  have  something  more  to  offer  the  manufacturer  than  mere  advertising  space,  and  that 
“something  more”  is  something  that  money,  in  itself,  cannot  buy  from  any  of  us.  It  is  interested, 
personal  service^. 


^The  following  newspapers,  each  prominent  in  its  own  field,  have  purchased  this  space\ 

PENNSYLVANIA 

I 

- Rate -  - Rate - 


Net  Paid 

2,500 

10,000 

Net  Paid 

2,500 

10,000 

Circulation 

lines 

lines 

Circulation 

lines 

lines 

Allentown  Call  (M)  . 

.  17,161 

.025 

.0171 

Philadelphia  Record  (M) . 

. ..  161,765 

.25 

.25 

Allentown  Chronicle  &  News  (E) . . . . 

.  7,159 

.0178 

.0107 

Philadelphia  Record  (S) . 

..**141,086 

.25 

.25 

Allentown  City  Item  &  Democrat  (EM) ....  10,785 

.015 

.015 

Philadelphia  Telegraph  (E) . 

. ..  110,047 

.175 

.15 

Altoona  Times  (M) . 

.  13,411 

.025 

.02 

Pittsburgh  Leader  (E)  . 

...  80,238 

.08 

.08 

Chester  Times  &  Republican  (EM) . 

.  12,654 

.0335 

.0218 

Pittsburgh  Post  &  Sun  (S  and  E  combined)  133,079 

.14 

.14 

Connellsville  Courier  (E) . 

.  6,415 

.0143 

.0122 

Pittsburgh  Post  &  Sun  (M  and  E  combined)  107,625 

.12 

.12 

Easton  Free  Press  (E) . 

.  11,977 

.0214 

.0214 

Pittsburgh  Dispatch  (M)  . 

. .  64,753 

.12 

.08 

Erie  Dispatch  (MS) . 

.  8,822 

.03 

.0225 

Pittsburgh  Dispatch  (S) . 

. .  64,753 

.19 

.14 

Erie  Herald  . . 

)  (E)  8,957 

.0171 

.0143 

Pittsburgh  Press  (E  and  S) . 

..  118,068 

.13 

.10 

■  \  (S)  **7,428 

Pottsville  Journal  (E) . 

8,875 

.0142 

.0142 

Erie  Times  (E)  . 

.  24,019 

.04 

.04 

Scranton  Republican  (M) . 

. .  34,104 

.06 

.05 

Harrisburg  Telegraph  (E) . 

.  20,672 

.03 

.03 

Scranton  Times  (E) . 

. .  37,397 

.05 

.05 

Johnstown  Leader  (E) . 

.  7,254 

.0214 

.0142 

South  Bethlehem  Globe  (E) . 

7,449 

.0214 

.0178 

Lancaster  New  Era  (E) . 

.  9,205 

.0178 

.0178 

Washington  Observer  &  Reporter  (ME). 

...  13,132 

.025 

.025 

New  Castle  News  (E) . 

.  9,075 

.0178 

.0123 

West  Chester  Local  News  (E) . 

. .  12,450 

.03 

.03 

Norristown  Times  (E) . 

.  7,100 

.0178 

.0143 

Wilkes-Barre  Times-Leader  (E) . 

. .  16,620 

.035 

.025 

Philadelphia  North  American  (MS). 

.  171,660 

.25 

.25 

_ 

Philadelphia  Press  (M)  . 

.  74,012 

.165 

.15 

Total  . 

..1,632,362 

2.6995 

2.4561 

Philadelphia  Press  (S) . 

. *157,908 

.25 

.25 

Population,  8,245,967. 

Twenty-four  leading  magazines  have  a  circulation  in  these  three  states  of  1,668,771  and  a  combined  line  on  pro  rata  basis  of  approximately 
$7.60  per  line.  One  ninth  of  the  population  of  the  United  States  is  in  these  three  states. 

Write  direct  to  any  of  these  newspapers,  or  to  any  of  the  leading  Advertising  Agencies  in  the  country,  for  more  infon 
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Manufacturer,  To  Give  You 
Kind  Of  Assistance 

BV  WM.  MATOS,  ADV.  ACT.,  PHILA,  PA.> 

In  a  nut-shell  the  story  >s  this:— 

The  manufacturer  who  is  anxious  to  extend  his  market,  or  even  to  uncover  a  larger  market  in 
the  same  locality;  or  the  manufacturer  who  is  contemplating  the  use  of  newspapers  to  reduce  his 
selling  costs,  has,  in  the  person  of  the  Publisher,  or  the  Business  Manager,  or  the  Advertising 
Manager  of  each  newspaper  mentioned  in  the  adjoining  list,  a  well-informed  advisor  relative  to 
conditions  in  his  immediate  territory.  Recommendations  from  these  men  who  know  are  well  worth 
considering. 

The  newspapers  referred  to  in  this  list  wish  to  help  in  the  building  up  of  successful  and  prof¬ 
itable  businesses.  They  are  ready  to  co-operate,  willing  to  give  the  manufacturer  many  valuable 
suggestions — thoughts  which  might  not  occur  to  the  manufacturer’s  direct  representative  were  he 
endeavoring  to  make  an  investigation  of  local  trade  conditions  without  the  help  of  the  men  who 
make  and  publish  the  local  newspaper. 

The  local  newspaper  publisher  and  his  assistants  are  today  experts  in  local  trade  conditions. 
They  know  the  dealers  personally  and  intimately.  They  know  the  needs  of  their  community.  As 
a  result,  nearly  every  worth-while  newspaper  maintains — at  considerable  expense — its  own  Mer¬ 
chandising  Service  Department,  equipped  to  secure,  for  any  Manufacturer,  Advertiser  or  Prospec¬ 
tive  Advertiser,  accurate  and  reliable  first-hand  information. 


In  many  cases,  where  the  most  proficient  salesmen  have  been  unable — even  with  the  guarantee 
of  considerable  local  advertising — to  get  local  dealers  to  stock-up  and  push  the  sale  of  certain 
commodities,  the  newspaper,  through  its  publisher  or  his  assistants,  has  been  able  to  accomplish 
the  results  desired. 

With  this  kind  of  service  at  his  command,  the  Manufacturer — whether  an  Ad\ertiser  or  pro¬ 
spective  Advertisei — has  within  his  own  grasp  a  Power  which,  if  properly  handled,  will  invariably 
lead  to  success. 


[The  following  newspapers,  each  prominent 

NEW  JERSEY 


in  its  own  field,  have  purchased  this  space\ 

DELAWARE 


Newark  Eagle  (M) 


Population,  2,815,663. 


- Rate - 

Net  Paid 

2,500 

10,000 

Circulation 

lines 

lines 

7,942 

.02 

.0142 

8,213 

.025 

.02 

. .  12,769 

.0286 

.0214 

. .  21,459 

.06 

.06 

..  20,672 

.05 

.05 

. .  44,949 

.07 

.07 

6,801 

.025 

.0214 

..♦♦14,000 

.03 

.03 

. .  12,825 

.0357 

.025 

. .  10,307 

.05 

.03 

5,877 

.0157 

.0121 

5,742 

.0157 

.0124 

. .  10,653 

.025 

.02 

..  182,209 

.4507 

.3865 

Net  Paid 
Circulation 

Wilmington  Journal  (E)  .  15,479 


- Rate - 

2,500  10,000 

lines  lines 


.025 


.02 


Total  .... 
Population,  209,817. 


15,479  .025 


.02 


♦Government  statement,  April,  1915. 

♦♦Publishers’  statements. 

ether  ratings  Government  statements,  October,  1915. 


—Rate— 

Net  Paid 

2,500 

10,000 

Population 

Circulation 

lines 

lines 

Pennsylvania  . 

.  8,245,967 

1,632,362 

2.6995 

2.4561 

New  Jersey . 

.  2,815,663 

182,209 

.4507 

,3865 

Delaware  . 

.  209,817 

15,479 

.025 

.02 

Total  . 

. 11,271,447 

1,830,050 

3.1752 

2.8626 

Forty-six  daily  newspapers  with  a  circulation  of  1,830,050  you  can  buy  at  a  rate  of  $2.8626,  less  than  one-half  the  cost  of  the  magazines 
reaching  the  homes  of  the  people  who  purchase  more  than  one-ninth  of  your  products. 

^on  relative  to  the  best  way  to  use  this  tremendous  POWER,  which  is  freely  at  the  disposal  ot  any  Manufacturer 
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UNCLE  SAM’S  STUDY  OF 
PRINTERS’  PROBLEMS 


Federal  Efforts  to  Find  (]ause  of  De¬ 
terioration  in  Quality  of  Paper,  Also 
to  Better  Printing  Inks  -Fight  in 
Congress  Against  Proposed  Radical 
Change  in  Trade-Mark  Laws. 


(Special  to  The  E<litor  and  PabllsUc-r.J 

Washin(3TON.  January  26. — Publish¬ 
ers.  in  ever-increasing  numbers,  are 
turning  to  the  National  Bureau  of 
Standards  for  technical  information  of 
all  kinds  Ijearing  upon  news-print  and 
other  classes  of  paper.  It  is  disclosed 
in  the  annual  report  which  the  di¬ 
rector  of  the  Bureau  of  Standards  has 
just  transmitted  to  the  Secretary  of 
Commerce  that  during  the  past  year 
C^ncle  Sam’s  big  research  in.stitution 
tested  for  public  and  private  interests 
a  total  of  4,066  samples  of  paper. 

That  this  clearing  house  of  technical 
knowledge  stands  ready  to  aid  the  pub¬ 
lishing  industry  in  any  possible  way  is 
evidenced  by  the  respon.se  which  has 
been  made  to  the  appeals  of  various 
printers  and  lithographers  that  an  ef¬ 
fort  be  made  to  determine  the  influ¬ 
ence  of  atmospheric  moisture  on  print¬ 
ing  paper. 

Not  only  paper  used  for  general 
printing,  but  palmer  employed  for 
prmting  by  the  various  color  processes 
is  subject  to  expansion  and  contraction 
due  to  changes  in  the  amount  of  mois¬ 
ture  in  the  air.  This  change  in  sir.e. 
if  excessive,  may  cause  a  serious  loss 
to  the  printer  or  publisher  due  to  the 
spoiling  of  finished  w'ork.  The  federal 
experts  are  not  merely  investigatine 
the  cause  and  extent  of  such  changes 
but  are  seeking  means  to  overcome  the 
difficulty.  It  has  been  ascertained,  for 
one  thing,  that  certain  manufacturing 
conditions  tend  to  increa.se  the  effect  of 
atmospheric  moisture  on  the  change  in 
size  of  paper  and  it  is  proposed  to.  dur¬ 
ing  the  coming  year,  make  a  study  of 
such  manufacturing  conditions  in  the 
hope  of  overcoming  the  effects  due  to 
change  of  humidity. 

STUDYING  PRINTING  INK. 

Printing  ink.  its  composition  and 
propertie.s,  is  a  subject  which  has  al¬ 
ready  received  considerable  attention 
at  the  Standards  Bureau  and  this  in¬ 
vestigation  is  to  be  pur.sued  during  the 
coming  twelve  months  in  the  hope  of 
adding  to  the  scientific  lore  on  a  sub¬ 
ject.  this  end  of  which  had  heretofore 
received  but  scant  attention. 

Klectrotypers.  too,  will  receive  in 
1916  an  extension  of  that  valuable  aid 
rendered  to  them  during  the  past  year 
by  the  federal  experts  who  have 
gained  for  the  trade  much  needed  in¬ 
formation  regarding  the  control  of 
electrotyping  solutions.  The  new 
w'ork  will  include  a  probe  as  to  the 
hardne.ss.  tensile  strength  and  struc¬ 
ture  of  electrolytically  deposited  cop¬ 
per. 

Publi.shers  who  are  constantly  lieing 
called  upon  by  the  large  public  libra¬ 
ries  to  supply,  for  their  permanent 
files,  copies  of  daily  and  Sunday  news¬ 
papers  printed  upon  durable  paper 
that  will  not  show  signs  of  age  may  be 
esnecially  interested  in  one  protect  at 
the  Bureau  of  Standards  which  has  as 
its  object  an  Inyestlgation  of  the  con¬ 
ditions  that  cause  paper  to  turn  yel¬ 
low  and  become  brittle.  The  bureau 
will  endeavor  to  develop  “permanent” 
papers  and  if  success  is  attained  the 
paper  should  prove  a  boon  to  those 
new.spaper  publishers  who  are  now 
printing  a  limited  number  of  file  or  li¬ 
brary  copies  on  cloth. 

nOHT  A  TRADE-MARK  RESTRICTION. 

Several  prominent  national  advertis¬ 
ers  will  visit  Washington  on  February 
2  to  make  a  fight  before  Congress 
against  a  bill  that  has  been  Introduced 
in  the  House  of  Representatives  and 
which  will,  if  passed,  play  hob  with  the 
business  of  concerns  such  as  the 
(Juaker  Oats  Company.  The  bill  would 


amend  the  trade-mark  laws  by  pre¬ 
venting  the  registration  of  the  name  of 
any  church,  religious  denomination  or 
society  and  advertisers  are  only  just 
l)eginning  to  wake  up  to  the  fact  that 
the  measure  would  prove  far  reaching. 

Whereas  it  is  the  Religious  Society 
of  Friends  that  is  mainly  active  in  urg¬ 
ing  the  passage  of  the  bill  and  while 
their  interest  lies  in  placing  restric¬ 
tions  upon  the  use  of  the  word 
"Quaker”  it  will  be  realized  that  "Dea¬ 
coness,”  “Jesuit”  and  a  number  of 
other  words  used  in  advertising  will 
come  under  the  ban  if  this  proposition 
is  enacted  into  law.  If  the  present  agi¬ 
tation  is  conducted  along  the  same 
lines  as  were  followed  when  the  sub¬ 
ject  was  brought  up  at  the  last  session 
of  Congress — too  late  however  to  be 
brought  to  a  vote — the  fight  will  center 
on  the  use  of  the  word  “Quaker”  on 
“Quaker  Whiskey”  out  any  legislation 
would  operate  to  restrict  the  Quaker 
Oats  concern  and  .similar  firms,  even 
though  their  products  be  free  from  th'“ 
criticism  of  the  Society  of  Friends. 

That  the  newspapers  and  other  peri¬ 
odicals  of  the  country  receive  hundreds 
of  thousands  of  dollars  a  year  for  ad¬ 
vertising  the  products  of  the  Quaker 
Oats  Company  will  be  shown  at  the 
forthcoming  hearing  and  it  will  like¬ 
wise  be  brought  out  that  the  firm  in 
question  values  at  more  than  $9,000,- 
000  the  good-will  in  its  business  repre¬ 
sented  by  the  word  “Quaker.”  Should 
the  bill  pass  the  trade-marks  of 
Quaker  Oats,  Quaker  Puffed  Rico, 
Quaker  Flour  and  Quaker  Puffed  Corn 
would  presumably  be  wiped  out. 

Waldon  Fawcett. 


OLDEST  ILLINOIS  DAILY  SOLD 


Edward  Grimm,  on  its  Staff  for  Thirty 
Years,  Has  Assumed  Control. 

Gauena,  Ill.,  .Tanuary  26. — The  Galena 
Gazette,  Illinois’  oldest  new.spaper,  and 
one  of  the  mo.st  influential  and  widely 
quoted  of  the  State  publications  out¬ 
side  of  Chicago  has  been  .sold  by  A.  W. 
Gles.sner  to  Kdward  Grimm.  The  Ga¬ 
zette  was  founded  as  a  weekly,  Nov.  29 
1834.  Galena  then  was  a  thriving  west¬ 
ern  city  of  several  thousand  population, 
w’hile  Chicago  was  only  a  frontier  trad¬ 
ing  po.st.  On  June  1,  1847,  the  Gazette 
became  a  daily  and  never  has  ml.ssed  a 
day  of  publication  since.  In  Illinois 
it  is  antedated  only  by  the  Chicago 
Daily  Journal,  which  was  founded 
April  22  1844.  The  Gazette  is  just  nine 
days  the  senior  of  the  Chicago  Tribune. 

Except  for  brief  interims  three  edi¬ 
tors  have  edited  the  Gazette  from  its 
birth  to  the  present  time.  Mr.  Grimm 
is  the  fourth.  Its  founder,  H.  H.  Hough¬ 
ton.  was  one  of  the  builders  of  Galena 
and  was  a  big  man  in  these  parts  in 
the  days  before  the  Civil  war.  He  w'as 
editor  for  twenty-nine  year.s.  when 
.Tames  B.  Brown  succeeded  him.  Mr. 
Brown  edited  the  Gazette  for  thirty- 
three  years,  yielding  his  pen  to  Mr. 
Glessner,  his  son-in-law,  who  retained 
charge  for  nearly  twenty  years. 

Edw’ard  Grimm,  the  new  editor,  re¬ 
tires  from  the  postmastership  where  he 
served  eight  years,  but  prior  to  his  .ser¬ 
vice  in  that  office  he  was  on  the  staff 
of  the  Gazette  for  thirty  years.  Mr. 
Glessner,  while  retiring  from  active 
charge,  retains  a  small  Interest  in  the 
publication  and  continues  his  connec¬ 
tion  with  the  paper  as  a  director. 


Wins  Suit  Against  El  Paso  Times 
The  jury  in  the  case  of  Mrs.  W.  R. 
Stevens  agaln.st  the  El  Paso  (Texas) 
Times,  outlined  in  the.se  columns  last 
week,  brought  in  a  verdict  for  the 
plaintiff  holding  that  Mrs.  Stevens  was 
entitled  to  the  $4,000  prize  offered  by 
the  defendant  in  a  .subscription  contest, 
less  the  amount  of  $100  merchandise 
order  which  she  cashed  after  the 
completion  of  the  contest. 


More  people  live  in  New  York  ci^y 
than  in  the  combined  cities  of  Bei-- 
lin,  Hamburg,  Munich,  Dresden  and 
Stuttgart. 


AD  AFFILIATION  CLUBS 

(Continued  from  page  987) 
conform  with  the  spirit  of  the  trutli 
pledge. 

“The  Vigilance  Committee  has  been 
working  with  the  press  committee  of 
the  Monroe  County  Medical  Society  in 
the  matter  of  medical  adverti^ng. 
Plans  are  now  being  completed  which 
it  is  believed  will  accomplish  some  re¬ 
sults  in  the  direction  of  better  medical 
advertising. 

At  the  afternoon  session  the  dele¬ 
gates  listened  to  the  stories  of  three 
successes  in  advertising  on  a  nation¬ 
wide  scale.  H.  T.  Ewald,  president  of 
the  Ad  Craft  club  of  Detroit,  was  the 
chairman  and  the  speakers  were 
Charles  M.  Lemperly,  advertising  man¬ 
ager  of  the  Sherwin-Williams  Com¬ 
pany  of  Cleveland  whose  topic  was 
“Charting  the  Reefs;”  Edward  A.  Wal¬ 
ton,  advertising  manager  of  the  Bur¬ 
roughs  Adding  Machine  company,  who 
told  the  Burroughs  story  and  G.  B. 
Sharpe,  advertising  manager  of  the  De 
I.iaval  Separator  company,  told  why  his 
company  got  the  cream  of  the  separa¬ 
tor  trade. 

ON  SCIENTIFIC  BASIS. 

Mr.  Lemperly  brought  out  the  im¬ 
portance  of  visualizing  sales  territories 
and  merchandizing  markets.  He  claim¬ 
ed  that  conditions  are  changed  since 
the  days  when  there  was  less  competi¬ 
tion  for  the  attention  and  patronage  of 
the  public.  In  those  days  it  wasn’t  so 
necessary  to  get  down  to  fundamental 
analysis.  Advertising  and  sales  direc¬ 
tion  of  today,  and  of  the  future,  should 
be  based  on  more  scientific  facts. 

The  speaker  pointed  out  a  general 
condition  existing  in  big  .sales  and  ad¬ 
vertising  departments,  where  action  was 
taken  quickly  on  problems  that  had 
not  been  charted  or  properly  visualized, 
with  the  resulting  waste. 

He  said  that  when  an  advertising 
manager  submitted,  for  the  approval  of 
his  directors,  a  large  appropriation,  the 
advertising  man  should  be  able  to  prove 
by  definite  facts  and  figures  why  he  was 
in  favor  of  that  amount  of  money,  and 
why  he  recommended  spending  it  in  cer¬ 
tain  ways  rather  than  in  other  ways. 
The  selection  of  adverti.sing  media  in 
the  future  Is  bound  to  be  based  on 
something  more  than  the  looks  of  the 
publication,  the  kind  of  stories  it  con¬ 
tains  and  the  bulk  of  the  circulation. 

The  speaker  claimed  that  proper  se¬ 
lection  of  media  should  include  the  re¬ 
lation  of  the  circulation  to  the  selling 
territory,  the  percentage  of  desirable 
families  it  reached,  rather  than  the 
bulk  of  the  families,  and  .said  that  the 
circulation  .should  follow  the  line  of  dis¬ 
tribution  which  the  made  product  fol¬ 
lows.  He  pointed  out  the  tendencies  of 
all  the  products  and  publications  to 
radiate  from  big  centers  out  into  more 
sparsely  populated  sections. 

New  officers  were  elected  during  the 
afternoon  and  Cleveland  was  .selected 
as  the  next  convention  city.  The  offi¬ 
cers  for  the  year  are: 

President.  Ointon  G.  Fish,  president 
of  the  Rochester  Ad  club;  vice-presi¬ 
dent,  George  W.  Billings  of  the  Buf¬ 
falo  Ad  club;  secretary,  T.  W.  Garvin 
of  Cleveland  (re-elected);  treasurer,  H. 
G.  McDonald  of  Detroit. 

A  resolution  which  epitomizes  the 
work  of  the  convention  was  submitted 
by  the  vigilance  committee  at  the 
banquet  in  the  evening,  and  it  was 
unanimously  adopted.  It  reads: 

Resnlveil.  That  the  ."ntvertiHlne  nfflMitlon 
«inrontlon  In  BiitTalo  pnlla  upon  all  advertls- 
Ine  men  to  write,  at  any  coat,  only  acenrate 
and  stralelitforward  eopy. 

’Th.nt  It  ealla  tioon  all  pnMIahera  of  news- 
paners  and  perlodleala  to  maintain  the  same 
standards  and  Ideals  In  their  adrertislne  eol- 
nmns  that  they  do  In  tlioir  editorial  eolumna. 

.And  that  the  advertlslne  aftillatlon  farther 
rails  )ipon  all  of  these  to  Join  with  every  foo<I 
element  In  their  eommiinltles  to  eliminate 
reprehensible  praetlees.  to  make  more  healthy 
and  wlmlesome  the  fniuhimentall.v  sound  Itody 
of  modern  advertlslnsr  and  to  help  sineere  ad- 
wrtislne  men.  advertisers  and  publishers  to 
lift  from  the  pnblle  mind  the  burden  of  un¬ 
justifiable  snspbdon  reatlnp  on  advertising  and 
to  give  tbeir  wbole-bearted  snpiwrt  to  the 
eonstrnetlve  falr-iipllghllni'.  trnth-ln-advertls- 
Ine  movement,  as  earrled  on  by  advertising 
eluba  whleh  aim  to  create  more  and  better 
advertising;  to  build  more  and  better  business 


by  making  advertising  a  worthy  inihllc  serv¬ 
ant,  deserving  of  a  niaximum  pobMc  confi¬ 
dence  and  respect. 

The  best  results  to  this  end  can  be  ob¬ 
tained  by  putting  into  effect  in  every  com¬ 
munity  the  plan  of  Investigation  and  educa¬ 
tion  through  a  well-financed  “Better  business 
bureau,”  as  advocated  by  the  national  vig¬ 
ilance  committee  of  the  .Associated  .Atlvertisiiig 
Clubs  of  the  World. 

At  the  banquet  in  the  evening — .-i 
brilliant  affair — Wiiliam  Ganson  Ito.jc 
of  Cleveland  pre.sided.  In  his  opening 
remarks  he  said: 

“In  the  spirit  of  optimism  that  char¬ 
acterizes  our  organization,  let  me  offer 
this  toast: 

To  a  fruitful  year  as  It  proudly  comes; 

To  a  p<*ace  that  follows  the  roll  of  drums; 

To  the  upward  trend  of  the  world  of  trade; 
To  the  friendships  here  that  will  never  fadi-; 
To  our  broth(‘r  clubs — may  their  vision  grow ; 
To  our  splemlld  host — to  Buffalo! 

Pre.sident  Herbert  S.  Houston  of  the 
.Associated  Advertising  Clubs  of  the 
World,  was  the  first  speaker  of  the 
evening.  He  outlined  briefly  some  of 
the  objects  of  his  organization. 

“The  advertisement  club  movement.” 
he  said,  “is  not  satisfied  with  bringing 
through  its  clubs,  the  various  cities  in 
touch  with  merchandising  and  adver¬ 
tising  jtrogress  for  the  education  of  tin- 
public  as  to  service  rendered  by  adver¬ 
ti.sing.  but  it  seeks  to  make  better  mer¬ 
chants. 

“To  this  end  right  now  we  arc 
spending  thousands  of  dollars  in  work¬ 
ing  out  business  systems  and  efficiency 
systems  for  retailers.  We  have  the  co¬ 
operation  of  Harvard  University 
through  its  school  of  businc.ss  admin¬ 
istration  and  the  support  of  the  most 
effective  chartered  accountants  and 
store  managers  in  America. 

“Another  great  thing  these  clubs  an 
doing  is  to  protect  the  consuming  pub¬ 
lic  through  the  enactment  of  advertis¬ 
ing  laws.  We  have  placed  on  the  stat¬ 
ute  books  of  a  number  of  States  laws 
to  protect  the  consumers  and  to  keep 
them  from  liecoming  dead  letters,  wc 
have  formed  100  vigilance  committees 
that  are  seeing  to  it  that  the  laws  are 
carried  into  effect. 

“It  was  estimated  by  a  high  govern¬ 
ment  official  that  the  American  public 
was  victimized  yearly  through  fraudu¬ 
lent  advertising  to  the  extent  of  $219,- 
000,000.  We  are  co-operating  with 
federal  officials  now  to  stamp  out  this 
evil  and  we  believe  that  as  a  result  the 
loss  of  the  public  through  this  channel 
will  be  reduced  at  least  50  per  cent, 
within  the  next  year.  Isn’t  that  con¬ 
structive  work?” 

Mr.  Houston  closed  with  an  appeal 
to  the  powers  behind  the  commercial 
intere.sts  of  the  country  to  combine  foi- 
aAi  international  peace  treaty  to  be  en¬ 
forced,  first  by  economic  pressure  am' 
finally,  if  necessary,  by  force. 

The  addresses  on  “Preparedne.ss' 
and  “Peace,”  by  Messrs.  Henry 
Wise  Wood  and  Congressman  Die.s,  re¬ 
spectively.  were  fully  .summarized  in 
la.st  week’s  i.ssue  of  The  Editor  and 
Publisher. 


U.  S.  Sets  .Advertising  Face 

“It  is  not  .so  very  long  ago  that  ad 
vertising,  generally  speaking,  and  as 
we  know  it  to-day,  was  looked  upo» 
with  decided  skepticism.  To-day,  what 
is  advertising?  A  world-power  in 
every  walk  of  life,  a  general  scheme 
of  publicity  and  selling,  giving  em¬ 
ployment  indirectly  to  thousands  upon 
thousands,  requiring  to  lie  fed  upo., 
million  upon  millions  of  dollars  every 
year,  yes,  every  month,”  said  Arthur 
W.  IJndblom  of  the  New  England  Fur¬ 
niture  and  Carpet  Company  of  Minne¬ 
apolis,  at  the  Pantlind,  Grand  Rapids. 
Mich.,  on  “Behind  the  Plateglass,  oi' 
Hooking  Up  With  National  Adverti.s¬ 
ing,”  in  the  Furniture  Record’s  edu¬ 
cational  course;  “The  growth  and  de¬ 
velopment  of  the  whole  great  scheme 
of  advertising  has  been  marvelous,  stu¬ 
pendous,”  Mr.  Lindblom  continued. 
“Its  most  remarkable  progress  ha.s 
been  made  during  the  past  15  years, 
and  the  United  States,  as  in  many  an¬ 
other  progressive  movement,  has  set 
the  pace.” 
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EPING  TEXAS  ON 
AUTO  ADVERTISING  MAP 


Fort  Worth  Star-Telegram’s  Special  Train 
Takes  ISO  Dealers  to  Big  Motor  Show 
in  Chicago— Colonel  Wortham  Makes 
an  Optimistic  Speech — “Greatest  Auto 
Year  in  Texas’  History.” 


(Special  to  Tho  Editor  and  Publlaber.) 

Chicago,  January  26. — Two  hundred 
and  sixty  automobile  dealers  and 
manufacturers  were  guests  on  Wed¬ 
nesday  night  of  the  Fort  Worth  (Tex.) 
Star-Telegram,  at  a  banquet  in  the 
banquet  in  the  Blackstone  Hotel,  Chi¬ 
cago.  As  the  programme  of  the  occa¬ 
sion  sigTiifled  It  was  a  tribute  to  auto¬ 
mobile  dealers.  It  was  more.  It  was  a 
testimonial  of  dealers  and  manufac¬ 
turers  to  newspaper  advertising. 

The  Star -Telegram  brought  a  spe¬ 
cial  train  to  Clilcago  for  the  great  auto 
show.  With  them  they  brought  one 
hundred  and  fifty  Texas  automobile 
dealers. 

"This  is  the  greatest  auto  year  In  the 
history  of  Texas."  declared  Col.  Louis 

J.  Wortham,  president  of  the  Star- 
Telegram  Company.  "We  have  confi¬ 
dence  in  the  future  of  the  Industry. 
We  selected  this  as  a  means  toward  an 
end.  The  future  of  newspaper  auto¬ 
mobile  advertising  Is  greater  now  than 
ever  In  the  history  of  the  Industry. 
The  newspapers  of  Texas  have  made 
our  State  one  of  the  best  distributing 
fields  the  auto  men  have.  We  have 
made  the  good  road  movement  a  tan¬ 
gible  thing.  We  have  brought  good 
roads.  This  has  brought  purcha.se  of 
automobiles.  The  two  are  inseparable 
— the  advertising  column  of  the  news¬ 
paper  and  the  automobile  dealer  and 
manufacturer.” 

The  venture  of  the  Star -Telegram  1<» 
one  of  the  most  unusual  in  the  history 
of  either  the  automobile  Industry  or 
the  advertising  “game.” 

“The  Star-Telegram  is  the  pioneer 
in  the  automobile  advertising  in  the 
field  in  Texas,”  said  Col.  Wortham.” 
Our  paper  started  the  endurance  runs 
which  put  the  Industry  on  the  footing 
which  has  made  possible  Its  present 
status.  We  have  driven  the  old  time 
cowboy  and  the  mules  from  the  range. 
The  automobile  Is  the  recognized  ve¬ 
hicle  for  pleasure  or  business. 

“I  believe  that  automobile  dealers 
and  manufacturers  alike  realize  that 
the  newspaper  Is  Invaluable  in  the  up¬ 
holding  of  their  Industry.  This  ban¬ 
quet  we  have  tendered  Is  an  evidence 
of  faith.  We  believe  in  the  Industry 
as  we  think  it  believes  in  us.” 


Parliament  Correspondents  Elect  Officers 

Members  of  the  Canadian  House  of 
Commons  Press  Gallery  held  their  an¬ 
nual  meeting  on  Saturday  at  Ottawa. 
The  following  officers  were  elected* 
President.  James  Muir,  Toronto  World; 
vice-president.  Arthur  Ford.  Winnipeg 
Telegram ;  secretarv -treasurer.  Charles 
Bishop.  Toronto  Telegram;  executive 
committee.  S.  W.  Dafoe.  Manitoba  Free 
Pre.ss  and  Montreal  Herald;  J.  G.  Bror,- 
seau,  Montreal  La  Presse;  A.  B.  Han- 
nay.  T./)ndon  Advertiser;  H.  E.  M. 
Chisholm,  Toronto  Star;  H.  W.  Ander¬ 
son.  Toronto  Globe.  The  Dominion 
Parliament  Is  now  In  .session. 


Reporters  Manned  the  Tus 

When  the  North  Bay  steamer  Vie. 
’'■r  IT  capsized  In  Puget  Sound  recee*’*- 
Tacoma  reporters  found  It  Imnossihle 
to  secure  a  tug.  although  the  scene  o* 
the  disaster  was  onlv  about  six  miles 
away.  “.Tim”  Bashford.  waterfront 
man  for  the  Tacoma  Tribune,  who  once 
held  an  engineer's  license,  peeled  off  hi** 
coat  and  lumped  aboard  a  tug  tied  im 
at  the  dock.  A  crew  was  made  un  oc 
other  Tribune  reporters;  the  manager 
of  the  tugboat  comnanv  was  requisi¬ 
tioned  as  skipper  and  the  Tribune  tug 
loumallsttcallv  manned  hurried  to  the 
scene  of  the  accident  and  got  the  news 


PRINTERS  EDUCATE  THE  NATION 


Sound  Advice  Given  to  Graphic  Art 
Association  hy  Editor  Hearst. 

George  J.  Hurst,  editor  of  Financial 
America,  speaking  last  Monday  night 
before  the  Graphic  Art  Association  of 
New  York,  at  the  Hardware  club,  said 
in  part,  to  the  SCO  persons  present; 

“The  most  lasting  successes  achieved 
through  co-operation  have  been  made 
In  the  field  of  selling. 

The  printing  trade,  the  fifth  largest 
Industry  In  this  country,  is  as  weak  in 
this  department  of  its  business  as  are 
other  tradea  That,  however,  does  not 
excuse  us.  If  anything,  it  makes  us 
doubly  guilty,  for,  as  we,  the  pur¬ 
veyors  of  the  printed  word,  are  really 
the  eduqators  of  the  nation.  It  is  to 
us  that  other  trades  look  for  guidance. 

“The  fruits  of  co-operation  are  too 
many  to  dwell  on  here.  The  princi¬ 
pal  one,  however.  Is  a  basic  substantial 
and  profitable  business.  Basically  it 
establi.shes  a  bu.slness  character  that  is 
respected  and  honored.  Substantially 
it  lifts  printing  from  a  trade  and 
makes  it  a  service  that  is  valued.  We 
all  enjoy  a  profitable  business  and  In 
the  enjoyment  of  It  we  develop  the 
spirit  of  personal  helpfulness. 

“While  these  are  the  fruits  of  co¬ 
operation  they  are  also  the  seeds.  We 
cannot  grow  apples  by  planting  lemon 
pits,  neither  can  we  foster  co-operation 
unless  we  develop  our  own  busines.s 
along  the  lines  of  character,  service 
and  personal  helpfulness.  Make  your 
goods  so  that  they  make  friends.  B.v 
so  doing  you  make  friends  for  your 
goods.  This  will  establish  In  you  a 
confidence  In  the  value  of  your  product 
and  Instead  of  selling  composition  at 
75  cents  that  costs  you  $1.40  or  getting 
85  cents  for  press  work  where  you 
ought  to  be  getting  $2.00  you  will  have 
courage  enough  to  stand  by  your  guns 
and  get  enough  or  nothing.” 


COLORADO  EDITORS  MEET 

Basinets  and  Pleasure  Combined  at 
Two-Day  Session  in  Denver. 

Denver.  January  28. — The  annual 
meeting  of  the  Colorado  Editorial  Aaso- 
ciatlon,  held  for  two  days  in  this  city 
drew  editors  and  other  newspaper  men 
from  all  sections  of  the  State.  Among 
the  speakers  were  the  retiring  pre.si- 
dent.  (Carles  H.  Leckenby,  of  the 
Steamboat  Springs  Pilot;  Lee  J.  Roun¬ 
tree,  of  Georgetown.  Texas,  president  o^ 
the  National  Editorial  Association. 
David  Elliott,  editor  of  the  Colorado 
Springs  Telegraph;  Charles  Hansen, 
editor  of  the  Greeley  Republican;  G.  M 
I.aird.  editor  of  the  Central  City  Call; 
Frank  S.  Hoag,  of  the  Pueblo  Star- 
.lournal;  John  Lockin,  of  Pueblo  Opin¬ 
ion;  and  others. 

The  vl.siting  newspaper  men  enjoyed 
a  Franklin  Day  dinner,  under  the  a" 
spices  of  the  Pioneer  Printers’  As.socla- 
tlon  of  Colorado  and  were  also  gues*'* 
at  the  National  Horse  Show  and  West¬ 
ern  Live  Stock  Association. 

The  officers  elected  for  1916  are 
President.  Roy  Ray,  Windsor;  first 
vice-president,  David  Elliott,  Colorado 
Springs;  secretary,  Alva  A.  Swain. 
Denver. 


Accepts  Call  to  Omaha 

K.  L.  Schrelher,  of  Brooklyn,  N.  Y.. 
has  Informed  the  Omaha  Daily  News 
that  he  will  accept  the  office  of  wel¬ 
fare  superintendent  In  Omaha,  provided 
he  can  make  .satisfactory  arrangements 
with  the  welfare  board  regarding  sal¬ 
ary  and  his  duties  after  arriving  there. 
Mr.  Schrelber  is  a  graduate  of  William 
Jewell  College  of  Liberty,  Mo.  He  is 
now  special  inyestigator  for  the  Brook¬ 
lyn  Society  for  the  Preyentlon  of 
Ouelty  to  (Children. 


Woman  Edits  New  Daily 
The  Dally  News  Is  a  newly  establish¬ 
ed  newspaper  at  Jennings.  La.,  publish¬ 
ed  hy  the  Buch  Printing  (Company,  with 
Mra  Wynonab  Johnson  as  editor. 


POOR  BOOKKEEPING 

(Continued  from  page  981) 
sure  it  would  be  but  a  short  time  until 
they  would  be  among  your  actiye  ad¬ 
vertisers,  and  be  putting  up  the  casn 
for  that  purpose.  However,  they  have 
raised  a  so-called  standard  and  are 
trying  to  prevent  the  owners  of  patent 
or  proprietary  medicines  from  adver- 
ti.sing;  yet  as  a  rule  those  proprietary 
remedies  are  only  such  home  remedies 
as  have  been  shown  to  be  of  so  simple 
properties  that  the  people  themselves 
in  their  homes  prepare  them.  But 
many  people  are  so  situated  that  they 
cannot  prepare  them,  and  should  be 
enabled  to  know  where  the  article  i.s 
procured.  I  do  not  refer  to  remedies 
that  are  principally  composed  of  liquor 
or  narcotics,  as  those  are  not  the  good 
class  of  proprietary  medicines,  but  are 
only  the  minor  ones  In  number.  At 
the  same  time  they  do  not  suggest  any 
way  by  which  this  loss  can  be  made 
up. 

“So,  I  will  suggest  that  instead  of 
using  the  title  ‘Dr.’  or  ’Doctor’  when 
referring  to  the  gentlemen  of  the 
medical  fraternity  in  the  articles  pub¬ 
lished  concerning  them,  you  refer  to 
them  as  plain  Mr.  Smith,  Jones  or 
Robinson.  They  would  In  the  course 
of  a  very  few  years  wake  up  to  the 
realization  that  no  one  knew  them,  a.s 
they  no  longer  have  the  free  adver¬ 
tisement  that  had  been  given  them  in 
the  past  and  then  they  also  would 
learn  the  correctness  and  value  of  the 
expression,  ‘It  pays  to  advertise.’ 

“The  lawyers  as  a  profession  for¬ 
merly  held  themselves  in  the  class  tha» 
did  not  advertise,  but  I  am  glad  to  say 
that  that  feeling  is  dying  out  and  very 
many  attorneys  are  now  willing  to  pay 
cash  for  their  advertising,  and  accept 
any  of  the  additional  prominence  that 
newspapers  may  give  them — not  as  a 
charity,  but  because  they  have  actu¬ 
ally  done  something  that  entitles  them 
to  a  notice.  Within  this  past  week  I 
received  a  standard  publication  in 
which  appeared  the  advertisements  of 
over  two  thousand  attorneys,  none  of 
whom  had  paid  less  than  $5  and  many 
$100;  and  that  publication  contains 
this  statement  in  reference  to  their  in¬ 
creased  number  of  professional  cards: 
'The  growth  is  a  natural  increase,  for 
the  reason  our  customers  have  found 
it  pays,’  and  all  over  this  State  the 
newspapers — English,  German,  Bohe¬ 
mian — all  carry  more  or  less  advertise¬ 
ments  of  attorneys.  Now  let  us  bring 
the  doctor  into  line;,  and  you  that  are 
here  can  start  a  movement  that  will 
„■)!  op _ 

OHIO  SELECT  LIST 


Well-Attended  Meeting  This  Week  in 
Columbus  Member  Elected. 

The  Ohio  Select  List  of  dally  news¬ 
papers  held  its  regular  bi-monthly  meet¬ 
ing  at  the  Neil  House,  Columbus,  O., 
la.st  Tue.sday  evening.  W.  O.  Lettick,  of 
the  Zanesville  Times-Recorder,  presid¬ 
ed.  Most  of  the  members  were  present, 
and  a  number  of  interesting  subjects 
were  discussed. 

Among  those  who  attended  were  Rob¬ 
ert  E.  Ward,  of  Chicago,  the  foreign 
representative  of  the  Ohio  Select  List, 
and  Alfred  B.  Lukens,  of  the  New  York 
office. 

The  Steubenville  (O.)  Herald-Star 
Charles  D.  Simeral,  publisher,  was  elect¬ 
ed  to  membership. 


Washington  Editors  Organize 
New.spaper  men  attending  the  Wa.sh- 
Ington  newspaper  in.stitute  at  Seattle, 
adopted  a  plan  whereby  the  State 
newspapers  will  be  organized  into  an 
association  which  will  more  efflclen‘'y 
obtain  and  handle  general  and  “for¬ 
eign”  advertising.  The  plan  provlde.s 
that  a  new  organization  be  formed  o’ 
editors  and  publishers  of  the  State. 
This  organization  will  be  known  as  the 
Washington  New.spaper  A.ssociatlon 
and  will  be  under  control  of  a  board  of 
five  directors  and  the  personal  super¬ 
vision  of  the  Instructor  In  advertiainj 
at  the  University  of  Washington. 


Cleveland  Press  Bowling  Contest  Ends 
Cleveland,  January  26. — The  large.^t 
bowling  tournament  in  the  world,  the 
headpin  contest  conducted  by  the  Prcs.s, 
closed  last  Saturday,  with  the  winner 
toppling  over  117  headpins.  More  than 
6,100  persons,  men  and  women,  com- 
peted,  and  it  took  nearly  12  hours  of 
each  of  the  six  days  to  roll  off  the  pro¬ 
gramme.'  The  Press  contest,  which  per¬ 
mitted  every  one  in  Cuyahoga  County  to 
enter,  was  conducted  by  Ross  Tenney. 
He  now  is  working  out  the  details  with 
the  sporting  editors  of  the  Chnclnna‘1 
Post,  the  Columbus  Otizen,  the  Toledo 
News-Bee  and  the  Akron  Press,  who 
conducted  similar  tournaments,  for  the 
finals  in  which  the  winners  in  each 
event  will  take  part.  These  finals 
probably  will  be  rolled  off  at  Columbu,s, 
a  date  to  be  announced  later. 


Woman’s  National  Press  Association 

The  Woman’s  National  Press  A.sso- 
c-iation,  of  Washington,  D.  C.,  has  elect¬ 
ed  these  officers:  President,  Mrs.  Mary 
S.  Lockwood:  vice-presidents,  Mr.s. 
Grace  Porter  Hopkins  and  Mrs.  Jose¬ 
phine  Rich;  recording  secretary,  Mis.s 
Grace  N.  Pierce:  corresponding  secre¬ 
tary,  Mrs.  Emma  H.  Estabrook;  trea¬ 
surer,  Mrs.  R.  M.  G.  Pealer;  historian. 
Mrs.  Cora  Bacon  Foster;  librarian,  Mrs. 
Ed.son  M.  Briggs:  auditor.  Miss  Cynthia 
E.  CHeveland,  and  delegates-at-large, 
Mrs.  Emma  S.  Brinton.  Mrs.  Bertha 
Lincoln  Heustis,  Mrs.  Joseph  Wood, 
Mrs.  Lydia  Adams  Williams,  and  Miss 
Susan  B.  Hickey. 


Press  Glob  Not  Interested 
No  action  has  been  taken  by  the  Mil¬ 
waukee  Press  Club  regarding  the  so¬ 
licitation  of  advertisements  for  a  publi¬ 
cation  to  be  Issued  by  any  organization 
known  as  the  Associated  Artists,  the 
proceeds  of  which.  It  was  explained, 
would  be  used  to  “aid  the  newspaper 
boys  of  Milwaukee.”  This  explanation 
is  given  in  order  that  business  men  who 
are  being  asked  to  subscribe  may  know 
that  the  Press  Club  is  not  connected 
with  the  publication. 


Reporters  with  the  President 
Washington,  D.  C.,  January  26. — The 
newspaper  men  who  have  signified  their 
intention  of  accompanying  the  President 
on  his  Western  trip  are  Ben.  F.  Allen,  of 
the  Cleveland  Plain-Dealer;  Louis  Sie- 
bold,  of  the  New  York  World;  S.  M. 
Williams,  New  York  Evening  World; 

L.  Ames  Brown,  of  the  New  York  Sun; 
Brice  M.  Claggett  and  William  B.  Helm, 
of  the  Associated  Press;  E.  B.  Faris, 
International  News  Service:  Robert  J. 
Bender,  United  Press;  Don  I.  Martin,  of 
the  New  York  Herald,  and  Stanley 
Frost,  of  the  New  York  Tribune.  There 
may  be  others  who  will  join  the  party 
later. 


Cartoonist  Barclay  An  Author 
Baltimore,  January  26. — McKee  Bar¬ 
clay,  cartoonist  of  the  Baltimore  Sun, 
and  all-round  newspapier  man,  has 
demonstrated  another  phase  of  his 
versatility  by  writing,  in  collaboration 
with  William  O.  Stevens,  a  tale  now 
running  serially  in  the  Sun.  It  deals 
with  events  of  the  War  of  1812,  the 
scenes  being  laid  on  the  waters  of  the 
Chesapeake  Bay,  on  the  privateer 
Comet. 


Mr.  Knapp’s  Estate  Was  $90,518 
An  inventory  of  the  estate  of  Chatles 
W.  Knapp,  treasurer  of  The  New  York 
Times,  who  died  on  January  6  has  been 
filed  in  the  Probate  Court  in  St.  Louis. 
It  shows  personal  property  valued  at 
$90,518.  No  real  estate  is  listed.  The 
estate  is  divided  into  stocks  valued  at 
$67,650,  cash,  $21,741.50,  goods  and 
chattels,  $627 ;  and  certificates,  $500. 
Mr,.  Knapp  held  359  shares  of  stock  in 
the  corporation  publishing  The  St. 
Ixiuis  Republic. 


“Singularity  in  the  right  hath  ruined 
many;  happy  those  who  are  convinced 
of  the  general  opinion,” — [Franklin. 
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Here’s  A  Winning  Combination — People  Who  Wish  to  Buy  and  Are 
Able  to  Buy — A  Newspaper  That  Comes  to  the  Very  Heart  of 
of  the  Home  As  a  Welcome  Friend  and  There  Gives  Its 
Message  to  Those  Who  Believe  In  It 

An  Intimate  View  of  New  York  State  Possibilities 


New  York  as  a  whole  has  as 
small  a  percentage  of  waste  popu¬ 
lation,  from  an  advertiser’s  stand¬ 
point,  as  any  state  in  the  Union, 
it  tremendously  outstrips  most  of 
them  in  the  percentage  of  real 
prospects  for  any  worthy  adver¬ 
tised  thing. 

Having  a  product  that  deserves 
attention,  that  a  considerable  num¬ 
ber  of  people  would  do  well  to  buy, 
the  advertiser’s  thought  should 
then  be  to  get  his  story  to  those 
who  have  a  right  to  be  interested. 

No  matter  what  the  proposi¬ 
tion,  so  that  it  be  reasonable,  a 
New  York  constituency  comes 
nearer  to  being  an  all  around  con¬ 
stituency  than  any  other  1  know 
of. 

There  is  no  chance  for  any  ad¬ 
vertiser  to  go  entirely  wrong: 
there  is  small  chance  that  he  will 
go  far  wrong;  there  is  practical 
certainty  that  he  will  do  well — if 
he  deserves  to. 

No  better  field,  no  better  con¬ 
dition  need  be  asked  for. 

Three  quarters  of  the  state 
simply  bristles  with  communities 
made  up  of  people  who  want  sub¬ 
stantial  things  up  to  the  very  best 
and  are  able  to  pay  for  them. 

I  know  of  no  better  newspapers 
anywhere  than  the  average 
through  New  York  State. 

They  reach  the  people.  They 
have  character  and  standing  that 
give  them  real  weight  with  the 
people.  The  great  majority  are 
so  conducted  and  so  edited  that  an 
advertisement  appearing  in  their 
columns  has  the  practical  endorse¬ 
ment  of  the  paper. 


By  MANLY  M.  GILLAM 

One  qf  America's  Foremost  Merchandisers 


Dominant  Dailies 

Albany  Knickerbocker  Press  (M) . . 
Albany  Knickerbocker  Press  (S) . . 

Brooklyn  Eagle  (E)  3c . 

Brooklyn  Eagle  (S)  3c  . 

Brooklyn  Standard  Union  (E) . 

Brooklyn  Standard  Union  (S) . 

Buffalo  Courier-Enquirer  (M&E) . . 
Corning  Evening  Leader  (E)  .... 

Elmira  Star-Gazette  (E) . 

Gloversville  Leader- Republican  (E) 

Gloversville  Herald  (M) . 

Ithaca  Journal  (E) . 

Newburg  Daily  News  (E) . 

Mt.  Vernon  Daily  Argus  (E) . 

New  York  American  (M) . 

New  York  American  (S) . 

New  York  Globe  (E) . 

New  York  Herald  (M) . 

New  York  Herald  (S) . 

N.  Y.  Journal  of  Commerce  (M)... 

New  York  Evening  Mail  (E) . 

New  York  Evening  Post  (E) . 

New  York  Press  (M) . 

New  York  Press  (S) . 

New  York  Sun  (M&S) . 

New  York  Sun  (E) . 

New  York  Times  (M) . 

New  York  Times  (S) . 

New  York  Tribune  (M&S) . 

New  York  Telegram  (E) . 

New  York  Telegram  (S) . 

New  York  World  (M) . 

New  York  World  (S) . 

New  York  World  (E) . 

Oneonta  Star  (M) . 

Poughkeepsie  Star  (E) . 

Schenectady  Gazette  (M) . 

Troy  Record  (M&E) . 


*A.  B.  C. 

Ratings  Government  Statements,  Oct.,  1915. 
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That  is  a  winning  combination 
for  sure — people  who  wish  to  buy 
and  who  are  able  to  buy  a  news¬ 
paper  that  comes  to  the  very  heart 
of  the  home  as  a  welcome  friend 
and  there  gives  its  message  to 
those  who  believe  in  it.  Could 
any  publicity  possibility  be 
stronger? 

Think  of  reaching  over  10,- 
000,000  such  people  in  one  state! 

Think  of  ease  of  access  and 
ease  of  delivery ! 

Think  of  the  radiating  in¬ 
fluence  of  such  a  campaign ! 

The  advertiser  who  cannot 
harvest  richly  in  such  a  field  has 
himself  to  blame. 

When  Prosperity  touches  any¬ 
where  between  the  oceans  New 
York  State  is  sure  to  feel  the  thrill. 

Prosperity  is  here  now.  The 
farmers  are  prosperous,  the  fruit 
growers  are  prosperous,  the  manu¬ 
facturers  are  prosperous. 

They  never  before  had  so  much 
money  to  spend. 

They  never  before  had  so  many 
recognized  needs. 

They  never  before  were  so 
ready  to  take  good  offerings. 

The  time  and  place  to  fish  is 
when  and  where  fish  are  running. 

The  fish  of  business  opportunity 
are  running  now  as  never  before 
in  New  York  State. 

The  only  lure  needed  to  land 
them  is  an  offering  of  merit, 
plainly  presented. 

Drop  your  line  through  the 
newspapers,  Mr.  Manufacturer, 
and  have  no  doubt  that  the  re¬ 
sult  will  be  more  than  satisfactory 
if  you  do  your  part. 


The  Newspaper*  listed  on  this  page  offer  3,935,096  average  CirculaticHi  at  a  total  combined  cost  of  $6.33  per  line,  or 
an  average  of  one  and  one-half  tenths  of  a  cent  per  line  per  thousand.  This  is  less  than  thirty-four  cents  per  thousand  Circula¬ 
tion  for  an  advertisement  occup3ring  a  maguine  page  of  224  lines. 

Make  your  own  deduction  as  to  whether  that  u  not  Low  Cost  advertising,  bearing  in  mind  that  the  territory  is  covered  most 
intensively,  and  that  it  covers  fourteen  of  the  principal  Cities  of  New  York  State,  and  their  suburbs,  smd  covers  them  well  with 
Newspapers  of  High  Standing  and  Reputation. 

Suppose  you  had  this  tremendous  Publicity  Force  working  for  you;  don’t  you  think  you  would  soon  feel  the  Benefit? 

General  Advertisers  seeking  further  light  in  respect  to  marketing  conditions  and  distribution  facilities  in  New  York 
State  are  requested  to  communicate  with  THE  EDITOR  AND  PUBLISHER,  suite  1117.  World  Building,  New  York, 

Phones,  Beekman  4330,  4331. 
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CORRESPONDENTS'  DINNER 

Legislative  Writers  at  Albany  Appoint 
Committees  for  Yearly  Event. 

Ai^bany,  January  26. — The  New  York 
State  Legislative  Correspondents'  a.sso- 
eiation  at  Albany  is  beginning  prepara¬ 
tions  for  its  annual  dinner,  one  of  the 
big  events  of  the  year  at  the  ^ 
city  The  dinner  will  prol>ably  be 
given  March  16  or  March  23  at  the 
Hotel  Ten  Eyck,  ju.st  about  as  the  ses¬ 
sion  of  the  legislature  is  over.  At  a 
meeting  of  the  association  in  the  sen¬ 
ate  finance  room  of  the  (Capitol  Wed¬ 
nesday.  January  26.  committees  were 
ai)i.ointed  to  take  charge  ()f  the  affao\ 
The  entertainment  committee,  which 
will  prepare  the  usual  "stunts”  which 
fc-ature  the  dinner,  is  headed  by  James 
E  MacHride  of  the  New  York  Ameri¬ 
can  and  has  the  following  members: 
l»uis  SeilKild,  New  York  World;  H.  T. 
Kellihan,  New  York  Press;  W.  Axel 
Warn.  New  York  Times;  Frederick  T. 
('ardoze.  International  News;  (.eorge 
Franklin,  Troy  Record;  Edward  h. 
Luther.  New  York  .Morning  Telegraph. 
Fiank  A.  Tierney,  Albany  Times- 
I'nion;  Harold  Phelps  Stokes.  New 
York  Evening  Post;  (Jeorge  M.  Jan- 
vrin,  Rrooklyn  Citizen;  E.  L.  James, 
New  York  Times;  George  R.  Cozzen.s, 
The  Associated  Press;  Frank  N.  Robin¬ 
son  New  York  Mail;  Albert  E.  Dale. 
The  Albany  Knickerbocker  Press; 
Harold  P.  Jarvis,  Buffalo  Courier; 
Fred  W.  Wose,  New  York  World; 
Charles  D.  Watkins.  The  A.ssociated 
Press. 

The  other  committees  are: 

KKCEPTION — Jciwpli  j-  Early,  hnyklyii  r'ta'i' 
ilarcl-L'iilon,  cliairiiian ;  Ji>sei>li  E.  McKiitw.  New 
York  Sun;  Harr.v  W.  Smith.  .VUian.y  .XrRiis, 
c'liarleti  U  Armltago,  itiiffalo  Nh«k;  Willaril  A. 
Marakle,  KocheatcT  llcmocral  aii;l  (  linuiiHe; 
Kraii*  Uichter.  New  York  StaatK/'ilmig,  WH 
Ham  A.  Oweua.  I  iiitecl  I’rexa ;  ,•!, 

Co*,.  Inleniatioiial  Newa;-  Waller  S 
Uocheater  Times; 

l»rp«s-  S  LuuLr  SchiiU»i*r.  Staats 

ieltiiii’g;  Uiisaeil  Hathaway.  Jr.,  Tim 
Preaa-  John  I).  Whisii,  Syraeuae  Joiiriiai . 
Cliarlea  A.  Smith,  raeiise  Poal  Stamiar.t ;  Je- 
roiiM-  L  .smith,  Tiie  Aiiiany  Kiiickeri««ker  1  r<»s. 
Fi  aiieia  Ciaiicy,  hiiffaio  KapresK ; 

Jr.,  The  Asaoeiateci  I’reaa ;  James  H.  .Manseii. 
•riie  Aiiiany  Argiis.  .  „  , 

INVITATIONS — Charles  II,  .Vrmitage.  Itullalo 
.News  chairman:  Frank  N.  It.iiiinKon.  New  \ork 
•Mail;  W.  Axel  Warn,  New  York  limes. 

IlINNFiK— Don  Martin.  -New  York  "rral'i. 
ehairman :  Samnei  M.  Williams.  New  York 

Worhl:  Harold  J.  Itlaekford,  HnMiklyti  F.agle, 
William  F.  Keohan.  New  ' 

Earley,  L'niled  Press;  Janies  Malconi  The  A1 
STiiy  Knlokerlnmker  Press;  John  ^Le 

liany  Evening  Journal;  tliarles  D.  YYatkiiis.  The 
Asswiated  Press;  Oeorge  "  •  '’'“ir 
.Morning  Telegraph;  Tlionias  C.  Stowi>ll.  lh<  Ai- 
iianv  Knckerliockpr  rr<*RK;  4anK»K  Ji.  <ia>ior, 
Aiiiany  Evening  .louriial :  Milford 
Troy  Times;  William  H  Itrainerd.  Allwiiy  Ete 
iiiiig  Journal ;  C.  F.  hells.  Syraeiisc.  Herald ; 
Maurice  Bodesk.  New  York  .lewisli  Daily  News. 

DALLAS  PRESS  CLUB  SHAKE-UP 

Body  Reorganized,  New  Rooms  Leased 
and  Another  Election  Held. 

Daeeas,  Texas,  January  2.6. — Radical 
changes  were  made  in  the  Dallas  Press 
Club  at  a  meeting  of  Dallas  news¬ 
paper  men  Sunday.  A  re-organization 
of  the  club  was  effected:  the  name  was 
changed  to  the  Newspaper  Club  of 
Dallas,  and  the  constitution  and  by¬ 
laws  were  so  changed  that  the  man¬ 
agement  of  the  club  is  put  entirely  in 
the  hands  of  bona  fide  newspaper  men 
of  this  city,  instead  of  in  the  hands  of 
a  board  composed  chiefly  of  “asswiate 
memliers,”  as  had  been  the  rule  for 
some  time. 

A  lease  has  been  closed  on  new  quar¬ 
ters  for  the  club  and  it  is  {ilanned  to 
open  the  rooms  with  a  reception  aliout 
February  1.  The  club  will  include  a 
buffet,  large  reception  room,  gentle¬ 
men’s  lounging  room,  and  a  large 
game  room  equipped  with  pool  and 
billiard  tables. 

The  recent  election  of  officers  was 
set  aside  by  unanimous  consent  and  a 
new  election  was  had.  The  new  officers 
are:  President,  Brice  Hoskin.s,  of  the 
Dallas  News;  first  vice-president,  Tom 
C.  Gooch,  of  the  Dallas  Times-Herald; 
second  vice-president,  Harry  C.  With¬ 
er!?,  Dallas  Evening  Journal;  .secretary- 
trea.surer,  Dean  H.  Sanljom.  These 
four  officers,  with  D.  H.  Hawley,  E.  R. 
Hambrick  and  Adams  Colhouu,  com¬ 
pose  the  active  newspaper  men  on  the 


board  of  governors,  the  associate  mem- 

i. ers  being  represented  on  the  board  by 

j.  \V.  Lrotty,  itobert  E  Eagon  and 
..Clines  E.  Record. 

.SHINTO ASTERS’  REVEL  TONIGHT 

New  York  Press  Club  Plans  Much 
Pleasure  for  Members. 

The  “Shin  toasters"  of  the  New  York 
Press  Club  Will  tonight  stage  their 
■■w-cond  iiSLic  racKCi.  'me  boxing  bouts 
c.i  i.»eceiiii>er  ii  were  the  nrst  ever 
liuileu  on  at  me  clubUouse  and  proved 
sucn  a  success  tnal  r  raiiK  P.  u  rseill, 
sporiiigni  oi  me  Triuune,  has  been  eu- 
couragea  to  iiiaKe  ring  leaiures  a  reg¬ 
ular  pan  oi  me  w  inter  s  tun  at  the 
club.  "ssKipper  Aloir  of  me  I'ress  is 
in  general  cnarge  oi  the  ■’isninioasiers” 
program  wnicii  win  include  a  number 
oL  unusual  vauuevnie  leaiures. 

r  raiiK  .vloran,  wtio  nas  cnallenged 
Jess  v\  iliaru,  will  nox  mree  rounds 
wiin  \\  line  cewis,  a  former  weiter- 
weiglit  cliampion  oi"  me  world,  t  reddie 
neicn,  WHO  lougnt  iiitcfne;  Johnny 
Ertie,  iiantamweignt  ciiampion  of  the 
world  and  Al  iveicn,  tne  local  heavy - 
weignt,  will  give  exnibitions,  the  latter 
probably  putting  on  the  gloves  with 
mil  AicKinnon  of  Boston. 

cm  !•  enruary  1,  the  employees  of  the 
Loard  ol  City  Record  will  give  a  din¬ 
ner  at  the  Press  Club  to  \\  ashington 
ii.  Heltler,  to  celebrate  his  thirtieth 
anniversary  in  tne  city  s  service,  covers 
will  be  laid  lor  thirty -live. 

Frisco  Press  Club  Booming 

San  Fkancisco,  Jamiaiy  26. —  the  local 
Newspaper  Mens  ciuo  is  enthusiastic 
over  its  rapid  grow  in  since  reorganiza¬ 
tion.  its  memuersmp  now  numbers  175 
and  there  is  a  prospect  mat  it  will  soon 
reach  the  two  hundred  mark,  when 
practically  all  eligible  for  membership  in 
San  E'rancisco  and  neignboring  cities 
will  have  been  taken  into  the  club. 
Among  the  new  associate  members  are 
several  local  iiroicssional  men  who  were 
forineiiy  connected  with  the  local  press, 
including  Edward  Rainey,  secretary  to 
Aiayor  James  itolph,  jr. ;  Paul  Sin- 
sheimer,  who  is  connected  with  the  E’ed- 
eral  Reserve  Bank,  and  others.  Prac¬ 
tically  all  the  city .  editors  and  assist¬ 
ant  managing  editors  of  the  big  dai¬ 
lies,  and  all  but  une  of  the  niauaging 
editors,  are  memliers  of  the  club. 

Governor  Press  Club’s  Guest 

Baltimoke,  January  27. — Governor 
Emerson  Harrington,  of  Maryland,  will 
deliver  the  addres.s  of  welcome  and  feli¬ 
citation  at  the  initial  entertainment  for 
the  current  year,  the  “first  big  special 
issue  for  1916,”  of  the  Baltimore  Press 
t'lub,  on  February  3.  The  largest  as¬ 
semblage  in  the  history  of  the  club  is 
cxjiected. 

I’he  programme  will  include  bouts  by 
pugilists  of  more  than  local  reputation 
and  wrestling  contests  between  “masked 
marvels"  and  others.  Leading,  artists 
playing  at  the  local  theaters  will  con¬ 
tribute  .special  feature  acts.  A  delega¬ 
tion  of  Maryland  legislators  will  attend. 

The  National  Dairy  Council  is  raising 
a  fund,  which  already  amounts  to 
$150,000,  which  i.s  to  be  expended  in  an 
advertising  campaign  to  increase  the 
consumption  of  dairy  products.  It  is 
reiKirted  that  most  of  the  money  is  to 
be  spent  in  the  magazines;  the  news¬ 
papers  being  relied  upon  for  free  pub¬ 
licity. 

Ex-President  Taft  Invited. 

William  H.  Taft  may  be  one  of  the 
speakers  at  the  annual  convention  of 
the  Iowa  Press  Association  in  IX-s 
Moines  Feliruary  10  and  11.  Paul  S. 
Junkin,  of  Crest  on,  president;  O.  E. 
Hull,  of  Leon,  secretary,  G.  L.  I'aswell, 
of  Denison,  field  secretary  of  the  Asso¬ 
ciation,  and  John  F.  1).  Aue,  of  Des 
Moines,  Mr.  Caswell's  predecessor  a.s 
field  secretary,  held  a  conference  in 
Des  Moines  last  week  and  drew  up  a 
tentative  program.  They,  hope  to  he 
able  to  induce  Mr.  Taft  to  attend. 


PRESS  CLUBS  AND  ASSOCIATIONS 

«_>n  assuming  the  presidency  of  the 
New  Orleans  (lia.J  Pre-ss  Club,  the 
bluer  uay,  u.  D.  Aioore,  managing  edi¬ 
tor  of  xiie  Tiiiies-Ricayune,  brieuy  oui- 
imeu  tne  cnaracier  oi  work  liiat  would 
be  coiiunueu  uuring  the  new  year, 
when  tne  club  win  losler  several  uig 
moveiiieiits.  .vir.  Moore  and  tne  other 
omcers,  as  toiiows,  were  msiaiicu  at 
tne  annual  meeuiig  and  election:  wm 
ii.  fiaiiiuion  OI  tne  i\ew  Orleans  Item, 
nrst  vice-presiueni;  Col.  Jonii  J.  Suni- 
tiiii,  pibiiiuieiiL  aiioiney,  seconu  Vice- 

prebiuciiL,  XX.  iiit: 

dialed,  lieadui'ci,  ana  x'.jiiiiic  diiei*, 

4aii9u  ux  liic;  x>any  dtavcd,  atfci eiaiy.  Xiie 

ladi  laiee  iiaiiieu  umceid  v\eic  re- 
eiecieu. 

A  lie  Rullalo  N.  V.  l*ress  Club  at  its 
annual  meeuiig  le-eiecieu  oeialU  Jc. 
ivui  uipn,  piesiueni,  anu  jvooei  i  c.  »tea- 
ler  anu  Aineu  xi.  xvirenoier  vice-presi¬ 
dent  anu  seoreiary  respectively.  Ed¬ 
ward  P.  nai  ineit  is  me  new  iieasurer 
of  tne  orgatnzutiuu.  roilownig  are  the 
directors  eieeieu.  I’laiik  uiooiner, 
joini  J.  Meegaii,  Edwaru  Trantef  and 
•vrinur  C.  siiiytn. 

me  Niagara  rails,  N'.  V.,  Press  Club 
has  reorganized,  and  elected  tne  fol¬ 
lowing  oiiieers;  l  ast  president,  Orrin 
E.  ouniap;  president,  ueorge  E.  Eocke; 
nrst  vice-president,  \y  .  E.  i  utile ;  sec- 
oiiu  viee-presiueni,  Eee  E.  Uooding; 
secretary,  H.  u.  is.,  tsillis;  treasurer, 
R.  E.  vaiiYvagnen;  executive  eoinniit- 
lee.  Joint  b.  ormsoy,  oeorge  J.  Weller 
anu  oeorge  R.  Rligii. 

Aiaiiy  well-known  newspaper  men  of 
Greater  ancw  York  aiieiiueu  tne  ball 
anu  reception  given  by  me  xNew  York 
w  Ol  id  buc'iai  oiuu  at  me  imperial  in 
ixiuukiyu.  me  organization  is  com¬ 
posed  OI  employees  in  me  various  Ue- 
paiTiiieuis  oi  me  paper,  beverai  vaude¬ 
ville  stars  livened  me  occasion  by  their 
presence,  furnishing  entertainment  lor 
the  lUU  persons  present.  John  Hoff¬ 
man  acted  as  lioor  niauagcr,  Harry 
Reinhardt  headed  the  reception  com¬ 
mittee  and  James  bleer  was  ctiairman 
of  the  entertainment  committee.  The 
otticers  of  the  club  are  John  F.  Clary, 
president;  Richard  E'reyei’,  vice-presi¬ 
dent;  Frank  Weiss,  recording  secre¬ 
tary;  Arthur  bchnaars,  hnancial  secre¬ 
tary,  and  i'mnp  Rerger,  sergeant-al¬ 
arms. 

A  tie  iSt.  Louis  South  western  Trade 
i’ress  Association  has  elected  the  fol¬ 
lowing  otticers:  President,  Henry  R. 
Strong;  vice-president,  Albert  von 
Hoffmann;  treasurer,  H.  S.  Tuttle  (re¬ 
elected)  ;  secretary,  Charles  Allen  Clark 
(re-elected);  Executive  Committee,  the 
officers  and  O.  F.  Ball,  Allen  W.  Clark 
and  W.  E.  Barns. 

The  Buckeye  Press  Association  will 
hold  its  annual  midwinter  session 
F'ebruary  17  and  18,  in  Columbus. 
About  100  editors  are  expected  to  at¬ 
tend.  The  program  will  include  a  visit 
to  the  School  of  Journalism  at  Ohio 
State  University. 

The  Ad  Mens  Club  of  Lynchburg, 
Va.,  will  hold  a  big-get-together  affair 
on  the  night  of  February  8th  at  the 
Young  Men’s  Christian  Association. 

Information  has  been  received  from 
the  Associated  Advertising  Clubs  of 
the  World  that  the  local  organization 
can  exhibit  the  educational  motion 
pictures,  “Mr.  Noad’s  Adless  Day”  and 
"You  Want  Something,”  on  February 
8th.  The  Y.  M.  C.  A.  has  facilities  for 
projection  of  the  “movies"  and  the 
auditorium  will  be  needed  to  accom¬ 
modate  the  large  crowd  which  the  club 
anticipatea  The  advertising  men  will 
invite  the  members  of  the  Chamber  of 
Commerce,  Retail  Merchants'  Aasocia- 
tion  and  Board  of  Trade  to  be  present 
on  this  occasion,  and  a  strong  speaker 
will  be  secured  to  deliver  an  address 
on  advertising  after  the  films  are 
shown. 

The  Rev.  B.  A.  Wilmott,  of  Roxbury, 
Ma.s!?.,  addressed  the  Pilgrim  Publicity 
A.ssotiation  in  Boston  a  few  days  ago. 

“1  believe  in  advertising,  thorough¬ 
ly,”  .said  Mr.  Willniott,  “and  1  believe 
you  are  trying  to  make  it  tell  the 
truth.  1  also  lielieve  in  the  work  of 
your  organization.”  Mr.  Wilmott  then 


said  he  lielieves  that  the  application  of 
the  Golden  Rule  will  have  a  great  “re¬ 
birth”  After  the  war.  "Some  business 
men  and  others  are  now  looking  on  the 
Golden  Rule  as  something  entirely 
practicable.  A  better  day  is  coming 
for  us  in  Indu.stry,”  Mr.  Willmott  went 
on.  “The  right  of  every  man  to  be 
paid  a  living  wage,  a  fair  wage,  a 
chance  to  stand  in  the  sun,  is  being 
admitted  more  and  more.  The  age  is 
now  comihg  when  we  who  think  in 
this  manner  are  not  to  be  looked  at  as 
dreamers  and  idealists,  but  practical 
students  of  affairs." 

The  Women’s  Press  Club  of  New 
York  city,  Mrs.  Haryot  Holt  Dey, 
president,  was  entertained  by  Mi.ss 
Harriet  S.  Phillips,  the  artist,  at  her 
studio.  West  Sixty-seventh  Street,  la.st 
Saturday.  Nearly  100  members  were 
present  and  admired  Miss  Phillips’s 
pictures,  which  were  on  exhibition. 
Mrs.  Florence  Farr  Gere,  the  composer, 
played  the  accompaniments  for  Mrs. 
Sonntag,  mezzo  soprano,  who  sang  sev¬ 
eral  of  Mrs.  Gere’s  newest  songs.  Mrs. 
Irma  Hayden  Mason  gave  Schubert’s 
“Impromptu,”  Schumann’s  “Tone  Pic¬ 
ture,”  and  Greig’s  “Nocturne.”  Mrs. 
Sonntag  poured  tea. 

A  benetit  performance  of  “Die  Meis- 
tersinger”  was  given  at  the  Metropoli¬ 
tan  Opera  House  last  Sunday  night  for 
the  German  Press  Club  of  New  York. 
The  proceeds  from  the  benetit  amount¬ 
ed  to  more  than  $12,000. 

After  the  first  act  the  audience, 
which  filled  the  Opera  House  to  the 
doors,  sang  “Deutschland  uber  Alles.  ” 
This  was  followed  by  the  “Star  Span¬ 
gled  Banner,”  which  was  sung  with  no 
less  enthusiasm  and  fervor  than  the 
German  hymn.  Then  there  was  a 
separate  ovation  for  Arthur  Bodanzky, 
who  conducted  the  opera  and  who  had 
to  come  forward  several  times  to  ac¬ 
knowledge  the  applause.  The  horse¬ 
shoe  was  occupied  by  many  prominent 
uerman-Americans  as  well  as  mem¬ 
bers  of  the  German  Embassy, 

The  Rochester,  N.  Y.,  Newswriters’ 
Club  is  planning  for  its  annual  “roast- 
fest”  on  March  4.  This  year  the  club 
promises  something  in  tne  way  of  a 
"stunt”  never  seen  at  a  Rochester 
dinner.  The  setting  will  be  far  re¬ 
moved  from  anything  that  the  club 
lias  attempted  and  promises  to  surpass 
any  previous  efforts.  Decorators,  the¬ 
atrical  carpenters  and  scene  painters 
are  already  at  work  and  a  miniature 
model  of  the  scene  has  been  presented 
to  the  club. 

Associated  Press  telegraphers  from 
all  sections  of  Pennsylvania .  held  in 
Harrisburg  a  few  nights  ago  the  flrst 
good-fellowship  dinner”  ever  given  by 
the  operators  of  the  Pennsylvania 
Mtate  circuits.  The  affair  was  held  in 
the  ball  room  of  the  Plaza  Hotel.  The 
operators,  who  often  are  referred  to  as 
the  right  arm”  of  the  Associated 
Press,  had  as  their  guests  W.  F,  Flan¬ 
agan,  division  traffic  chief.  New  York; 
J.  H.  Reitinger,  day  editor,  and  Raul 
A.  VVedon,  night  manager,  Philadel¬ 
phia,  and  A.  B.  Hamilton,  the  Harris¬ 
burg  correspondent.  Letters  of  regret 
were  read  from  Kent  Cooper,  chief  of 
the  traffic  department.  New  York;  W. 
A.  Connor,  correspondent,  Philadelphia, 
and  b\  H.  Trickle,  division  traffic  chief 
W  ashington. 

Notable  Lincoln  Day  Banquet 

Oklahoma  City,  January  25. — The 
Oklahoma  Republican  Press  Associa¬ 
tion  will  hold  a  Lincoln  Day  Banquet 
in  Oklahoma  City  on  February  12.  For¬ 
tner  Governor  Ben  \V.  Hooper  of  Ten¬ 
nessee  will  be  the  principal  speaker, 
and  numerous  Republican  newspaper 
men  will  respond  with  flve-minute 
loast.s.  This  part  of  the  program  is 
being  arranged  by  Edward  Ingram  of 
Kingfi.sher,  president,  and  J.  W.  Kay- 
ser,  of  Chickasha,  secretary  of  the  Re¬ 
publican  Pres.*?  Association.  EMward  S. 
Vaught  of  this  city,  who  was  a  school¬ 
mate  of  Governor  Hooper,  will  intro¬ 
duce  the  Governor  and  will  he  toast- 
ma.ster. 
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^Electrical  Prosperity  Week”  and  the  Daily.  Newspapers, 

First  Concerted  Trade  Drive  of  the  Electrical  Industry  Results  in  the  Placing  ol  Hall  a  Million  Dollars’  WorTIT 
of  Advertising  in  the  Columns  of  the  Dailies — Buffalo  lnvestedj$4,600 — Denver  Territory  Ran  64  Full 
Pag  es — Advertising  Men  Delighted  ,With^  Success  ^of  Week,  Herealter  an  Annual  Event. 


By  John  Tyrone  Kelly, 

of  FAcctrival  Development  Hoeiety. 

A  fairly  complete  analysis  of 
“Klectrlcal  Prosperity  Week,”  as  it 
reached  into  the  newspapers,  is  now 
possible.  Many  reports,  of  course,  will 
not  be  sent  to  the  Society  for  Electri¬ 
cal  Development  until  later  in  the 
month.  These  will  only  emphasize  the 
fact  that  this  novei  country-wide  cam¬ 
paign  was  far  more  than  a  newspaper 
advertising  achievement,  was  indeed  a 
.sales  triumph. 

Electrical  Prosperity  Week  set  out 
to  increase  the  uses  of  ail  things  elec¬ 
trical.  Jn  delivering  its  message  to  "Do 
it  Electrically,”  it  did  far  more. 

It  entered  the  schools  as  well  as  the 
homes  in  the  obscurest  sections  of  the 
country,  preaching  the  sound  economic 
doctrine  that  Electricity  and  Prosperity 
go  hand  in  hand. 

It  spread  over  communities  the 
warming  influences  of  better  under¬ 
standing  between  the  electric  light 
plants  and  the  public  which  they 
serve. 

It  attracted  into  its  folds  astonish¬ 
ing  pubiic  support,  business  men  in 
every  Held  joining  hands  with  their 
electricai  brethren  to  enthuse  and  elec- 
ti'ify  their  cities. 

APl’UOVEU  UY  PKESIDENT. 

It  merited  the  hearty  approval  of 
the  President  of  the  United  States  just 
as  it  was  applauded  by  the  humblest 
merchant  in  the  land. 

These  results  of  the  Week  must  be 
told  elsewhere.  They  are  so  important 
to  the  electrical  industry  and  were 
brought  about  so  decidedly  by  the  news¬ 
paper,  that  justice  would  hardly.be  done 
to  the  space  bought  were  reference  to 
these  features  omitted  here.  This  arti¬ 
cle,  however,  is  concerned  oniy  with 
the  business  brought  to  the  newspapers. 
Even  the  tremendous  sales  results, 
which  in  some  places,  are  characterized 
as  “abnormal”  and  which,  in  most 
places,  reach  from  15  to  500  per  cent, 
over  the  returns  of  the  corresponding 
week  for  1914,  must  be  passed  over 
here. 

Electrical  Prosperity  Week  was  the 
first  concerted  trade  drive  of  the  united 
electrical  industry.  It  was  the  first 
time  the  electrical  business  men  cen¬ 
tered  a  sales  drive  on  newspaper  space. 
We  know  the  advertiser  is  satisfied.  We 
believe  the  newspaper  sees  the  pale 
opetmng  to  more  extensive  electrical  ad- 
vertisina. 

1'HU.MISES  WERE  KEPT. 

The  Editor  and  Publisher  will  ap- 
I)reciate  how  gratifying  this  accomplish¬ 
ment  is  to  the  Society’s  Newspaper  Bu¬ 
reau,  for  it  will  recall  how  constantly 
we  urged  newspaper  advertising  from 
the  time  the  campaign  opened.  We 
promised  the  industry  returns  and  we 
promised  the  newspaper  space.  Both 
promises  were  justified  by  experience 
and  both  promises  were  fulfilled.  Ati- 
other  year  will  more  strikingly  dem¬ 
onstrate  both. 

If  it  is  the  opinion  of  publishers  that 
trade  campaigns  seldom,  if  ever,  justify 
the  liberal  amount  of  free  publicity  of¬ 
ten  given  by  newspapers,  we  are  pleased 
to  regard  this  campaign  as  a  distin¬ 
guished  exception  to  this  rule.  Per¬ 
haps,  we  have  no  alternative.  The  con¬ 
gratulations  expressed  in  124  letters  re¬ 
ceived  from  newspaper  managers  to 
date,  seem  to  commend  our  efforts  and 
assure  co-operation  for  1916. 

It  has  been  said  that  the  relative 
amounts  of  reading  and  advertising 
space  which  this  campaign  discloses, 
are  here  exhibited  in  ideal  proportions. 
These  statements  can  only  be  based  on 
concrete  instances.  For  instance,  we 
know  that  one  big  Eastern  city  spent 


$4,400  in  space,  covering  18  fuli  pages 
in  the  iocal  newspapers.  The  clippings 
returned  only  two  of  these  18  pages! 
We  obtained  all  the  reading  clippings 
in  this  same  city  and  found  that  these 
amounted  to  less  than  one  full  page  of 
space. 

It  is  not  possible  to  give  the  total 
amount  of  money  spent  on  newspaper 
space  on  the  strength  of  this  campaign. 
To  say  that  less  than  $500,000  went  for 
newspaper  space  would  seem  to  do  the 
campaign  an  injustice.  To  define  the 
number  of  inches  of  complimentary 
reading  matter,  which  is  represented 
practically  entirely  by  news  items  on 
local  celebrations,  is  no  less  a  task.  The 
advertising  shown  on  the  clippings  is 
unprecedented.  That  the  celebrations 
hud  line  iocal  news  strength  is  likewise 
impressively  shown.  To  suggest  a  value 
on  the  latter  would  be  impertinent,  for 
who  would  undertake,  for  instance,  to 
m(:asure  in  dollars  the  hundreds  of  edi¬ 
torials  endorsing  the  Week  which  were 
kindly  printed  everywhere. 

Wll.VT  Cl.lffl.NGS  SHOW. 

It  would  be  idle  to  make  these  dec¬ 
larations  were  there  not  a  preponder¬ 
ance  of  evidence  already  on  hand.  We 
have  received  from  the  clippings,  if 
the  instance  of  the  Eastern  city  is  a 
standard,  about  one-ninth  of  the  total 
advertising  clippings  of  the  country. 
Yet  we  had  enough  fuli  pages  of  ad¬ 
vertisements  to  back  up  ten  big  eight 
sheets  and  paper  a  long  hallway.  These 
were  not  half  nor  quarter  pages.  In 
one  package  347  of  570  clippings  were 
full  ad  pages. 

So  that  an  appropriate  idea  of  the 
Week’s  advertising  may  be  had,  it  might 
be  well  to  cite  a  tew  instances  from 
the  abundance  of  testimony  on  hand. 
The  Public  Service  Electric  Company 
of  New  Jersey  ran  three  advertisements 
in  all  the  newspapers  in  a  big  part 
of  the  State  of  New  Jersey.  I'he  first 
advertisement  consisted  of  half  page  ad¬ 
vertisements,  making  a  total  of  491,4 
pages;  the  .second  and  third  were  three 
columns  of  10  inches,  making  a  total 
of  ll?i  pages,  or  a  grand  total  of  60% 
pages  from  one  company! 

SOL'THiKU.V  CALIFORNIA’S  RECORD. 

The  Southern  California  Edison  Com¬ 
pany  used  half  page  advertisements  for 
three  issues  prior  to  and  during  the 
week  in  60  cities.  The  total  approxi¬ 
mately  in  space  bought  in  Southern 
California  newspapers  was  $5,200. 

The  Buffalo,  N.  Y.,  Committee  or¬ 
ganized  their  advertisers  and  subscribed 
$4,600  for  18  full  pages  in  the  Buffalo 
newspapers,  three  pages  going  into  each 
newspaper. 

'I'he  Denver  Committee  reports  that 
it  estimates  the  total  space  bought  in 
the  newspapers  within  its  territory  as 
in  excess  of  64  full  pages. 

It  is  perhaps  more  satisfactory  to 
give  the  reports  of  the  newspapers 
themselves.  Here  are  a  few: 

A.  G.  Bixby,  Assistant  to  Publisher, 
Seattle  Times — “Electrical  Prosperity 
Week  produced  for  us  one  new  electrical 
account,  which  amounted  to  3,000  lines. 
We  think  a  similar  celebration  for  1916 
would  be  a  mighty  fine  thing,  and  it 
would  certainly  serve  to  stimulate  more 
advertising  and  better  co-operation  be¬ 
tween  local  newspapers  and  local  elec¬ 
trical  advertisers.” 

W.  J.  Lewis,  Jr.,  Salt  Lake  City  Her- 
ald-Hepublican — “Electrical  Prosperity 
Week  was  a  great  success.  We  would 
recommend  that  this  campaign  be  made 
an  annual  event,  and  can  assure  you  of 
our  hearty  co-operation.” 

D.  T.  Gray,  Advertising  Manager,  La 
Crosse  (Wis.)  Tribune — “By  all  means 
have  another  celebration  next  year  and 
keep  plugging  between  times  and  we 
will  do  the  same  at  our  end  of  the  line. 


Anything  that  we  can  do  to  push  this 
along  is  yours  for  the  asking.” 

W.  H.  Neal,  Manager  of  Advertising, 
St.  Paul  Daily  News — “We  have  only 
words  of  praise  to  offer  for  this  unique 
publicity  event.  Co-operation  among 
the  St.  Paul  dealers  was  quite  general, 
and  considerable  interest  was  manifest¬ 
ed  by  consumers.  Our  advertising  space 
was  increased  to  the  extent  of  four  to 
five  hundred  inches  during  this  week, 
which  we  consider  very  good  results.” 

A.  L.  PooRMAN,  Illinois  State  Hegister, 
Springfield,  111. — “We  received  three  or 
four  thousand  lines  extra  electrical  ad¬ 
vertising  during  this  week  this  year  and 
we  believe  that  the  week  will  be  even 
a  greater  success  if  it  is  held  next  year 
fur  some  of  the  merchants  did  not  seem 
fully  awake  to  the  fact  and  were  sorry 
afterwards  that  they  had  not  taken  ad¬ 
vantage  of  our  solicitation.” 

C.  J.  Glover,  Jr.,  Business  Manager, 
Waco  (Texas)  Times-Uerald — "1915  was 
only  the  beginning  of  the  wonderful 
possibilities  of  this  idea.  We  believe 
that  this  is  already  properly  named, 
and  we  found  a  splendid  spirit  of  co¬ 
operation  exhibited  by  our  electrical  ad¬ 
vertisers.  With  wishes  for  a  bigger  and 
better  week  next  year,”  etc. 

Fred  Palmer,  Manager,  Truth  Pub¬ 
lishing  Company,  Elkhart,  Ind. — “The 
'Truth  had  a  very  liberal  increase  in  ad¬ 
vertising  space  due  directly  to  the  event. 
A  similar  celebration  for  1916  wifi,  we 
believe,  bring  forth  a  very  greatly  in¬ 
creased  percentage  of  extra  newspaper 
advertising.” 

B.  Brewer,  Business  Manager,  Cincin¬ 
nati  Post. — “1  am  sure  that  the  total 
inches  of  advertising  placed  by  the  elec¬ 
trical  industry  in  Cincinnati  newspapers 
was  considerably  increased  by  the  Elec¬ 
trical  Prosperity  Week  celebration  in 
Cincinnati.  It  is  unquestionably  one  of 
the  largest  events  of  its  kind  which  was 
ever  pulled  off  in  Cincinnati.” 

Charles  S.  Diehl,  Publisher,  San 
Antonio  Light — “Electrical  Prosperity 
Week  created  32  columns  of  advertising 
for  the  San  Antonio  Light.  We  feel 
confident  that  a  similar  celebration  in 
1916  will  create  even  more  advertising.” 

J.  'r.  Barrons,  Advertising  Manager, 
Kansas  City  Star — “We  have  produced 
a  very  satisfactory  increase  in  adver¬ 
tising  space  from  the  dealers  in  elec¬ 
trical  appliances,  and  we  have  so  far 
developed  one  regular  gccount  from  a 
concern  that  did  not  advertise  before. 
We  certainly  think  that  a  similar  cele¬ 
bration  would  produce  more  advertising 
and  better  co-operation  another  year.” 

Herbert  ItosENBAUM,  Advertising 
Manager,  Pittsburgh  Chronicle-Tele¬ 
graph — “We  are  pleased  to  inform  you 
that  Electrical  Prosperity  Week  pro¬ 
duced  new  electrical  accounts  and  a 
good  increase  in  advertising  among  local 
electrical  concerns.'’ 

Dana  Jones,  Advertising  Manager, 
Erie  (Pa.)  Dispatch — “We’re  going  to 
have  a  bigger  electrical  celebration  next 
year  than  we  had  this  year.  We  will 
have  an  electn’eal  show  or  bust.  Would 
have  had  one  this  year,  but  no  building 
was  available.  Had  a  ten-page  section 
planned  but  had  to  give  it  up  when  the 
show  was  called  off.  However,  we  had 
two  pages.  Always  have  one  electrical 
page  each  week,  anyway.  Send  your 
material  to  the  newspapers  and  let  them 
take  it  up  with  local  advertisers.  Start 
now  for  next  year,  all  ad  men  are  with 
you.  More  feature  cuts  would  have  been 
used  here.” 

Wm.  M.  Bamsdell,  Publisher,  Buffalo 
Morning  Express — “Electrical  Prosper¬ 
ity  Week  brought  new  electrical  ac¬ 
counts  and  a  satisfactory  increase  in 
advertising  from  local  houses.  Three  full 
pages  of  combination  advertising  were 
run  and  the  fund  was  said  to  be  a  large 
one.” 


O.  B.  Oakes,  Business  Manager,  Ports¬ 
mouth  (Ohio)  Daily  Times — “You  would 
do  well  to  make  it  semi-annual.” 

A.  R.  Arnford,  Business  Manager,  Ce¬ 
dar  Rapids  Republican  and  Evening 
Times — “It  gives  us  much  pieasure  to 
advise  you  that  ‘Electrical  Prosperity 
Week’  in  Cedar  Rapids  was  a  splendid 
success.  We  had  no  trouble  whatever 
in  securing  four  full  pages  of  electrical 
advertising,  the  amount  of  news  on  each 
page  being  not  over  a  column  and  a 
half.  We  believe  it  would  have  been 
possible  to  have  increased  the  electrical 
section  to  eight  pages  had  we  had  time 
to  devote  to  it.  Very  little  soliciting  was 
necessary.  We  simply  showed  the  deal¬ 
ers  what  we  intended  to  do  and  did  not 
urge  them  as  to  the  amount  of  space 
they  should  take.  What  about  next 
year ?” 

Wm.  F.  Mitten,  Business  Manager, 
Wilmington,  (Del.)  Every  Evening — • 
“Electrical  Prosperity  Week  in  Wil¬ 
mington  was,  from  our  viewpoint  at 
least,  a  complete  success.  It  developed 
a  very  considerable  amount  of  electrical 
advertising,  and  we  have  no  doubt  a 
similar  celebration  for  1916  would  stim¬ 
ulate  better  business  and  more  co-oper¬ 
ation  between  newspapers  and  local 
electrical  concerns.  We  think  you  are 
working  along  right  lines,  and  we  have 
no  suggestions  to  make  regarding  the 
Event  in  1916.” 

George  A.  Perry,  Business  Manager, 
Galesburg  (III.)  Republican-Register — 
“The  people  handling  electrical  goods  in 
Galesburg  took  a  deep  interest  in  Elec¬ 
trical  Prosperity  Week  and  we  are 
pleased  to  state  that  we  were  success¬ 
ful  in  securing  four  pages  of  adver¬ 
tising  on  this  account.  We  ran  an  arti¬ 
cle  on  electricity,  occupying  about  twen¬ 
ty-one  inches,  in  the  center  of  the  page.” 

O.  Harrington,  Business  Manager, 
Dayton  (Ohio)  News — “Electrical  Week 
produced  for  us  about  14,000  lines  of 
additional  advertising.” 

Frank  T.  Carroll,  Advertising  Man¬ 
ager,  Indianapolis  News — “In  Indianap¬ 
olis  the  electrical  contractors  and  the 
two  lighting  plants  got  together  on  a 
combination  ad,  boosting  the  Show,  us¬ 
ing  2800  lines  in  this  paper,  at  our 
regular  rates.” 

Troland  Clears,  Advertising  Manager, 
Washington  Herald — “The  week  did 
produce  new  electrical  advertising  for 
the  Washington  Herald  as  you  have 
probably  noticed  in  the  coiumns  of  the 
Herald  itself.  I  would  say  that  the 
success  of  the  enterprise  was  due  to  the 
spirit  of  co-operation  that  prevailed  all 
along  the  line,  and  the  excellent  pub¬ 
licity  plans  which  your  Society  had  evi¬ 
dently  very  carefully  worked  out  far  In 
advance  of  the  time  of  publication.” 

Unfavorable  letters  have  been  receiv¬ 
ed  from  five  n^ewspapers.  The  lack  of 
local  spirit  and  the  facts  that  either  the 
newspaper  was  not  aware  of  the  impor¬ 
tance  of  the  Week  or  the  local  elec¬ 
trical  concerns  were  lethargic  explain 
these  exceptions.  Some  newspapers  say 
they  did  not  know  the  Week  was  to  be  a 
concerted  movement,  but  a.sk  for  In¬ 
formation  on  the  1916  Event. 

As  a  co-operative  enterprise,  “Elec¬ 
trical  Prosperity  Week”  will  live  an  ex¬ 
ample  to  industry.  From  the  newspa¬ 
pers  to  the  lowliest  business  men  the 
spirit  of  “all  together,  all  the  time  for 
everything  electrical,”  the  Jovian  slo¬ 
gan,  was  everywhere  present.  Grateful 
appreciation  for  this  “getting  together” 
is  expressed  by  the  Society. 

'The  Society  wouid  like  to  announce, 
through  The  Editor  and  Pubusher,  its 
plans  for  1916,  but  these,  although  ten¬ 
tatively  drawn,  must  abide  the  January 
meeting  of  the  leading  electrical  men  of 
America,  who  will  determine  the  scope 
of  the  Year’s  Celebration. 
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I  A  COMPREHENSIVE  suffrage  review  and  forecast 
I  ^  will  be  published  as  part  of  the  regular  issue  of  the 
Evening  Post  on  Tuesday,  February  29,  1916.  On  that 
day  a  special  separate  illustrated  section  will  be  devoted 
to  a  resume  of  suffrage  activities  of  the  past  year,  and, 

more  important,  authoritative  statements  of  purposes  and  definite  plans  for 
1916.  This  will  be  the  Third  Suffrage  Review  to  be  published  by  the  Even¬ 
ing  Post.  The  character  of  the  first  two  is  warrant  for  saying  that  the 
coming  review  will  be  an  important  event. 

The  contributors  will  be  women.  They  have  been  especially  selected 

1 

I  from  the  most  representative  leaders  of  the  National,  States,  and  allied 
i  organizations,  as  best  fitted  to  discuss  suffrage  achievements  and  plans. 

I  .  The  twelvemonth  of  1916  promises  to  be  one  of  the  most  interesting  years  for  the  Cause. 

Suffrage  is  undergoing  a  period  of  readjustment.  The  campaign  will  be  along  new  lines  in 
many  respects,  under  new  leaders,  with  new  enthusiasm.  Three  states  are  campaign  states  this 
j  year.  In  four  important  Eastern  states,  where  votes  for  women  made  such  a  remarkable  show- 

h  ing  at  the  November  elections,  polling  hundreds  of  thousands  of  votes,  the  suffrage  workers  are 

gathering  their  forces,  mobilizing  new  recruits,  in  preparation  for  future  victory.  Suffrage 
;  associations  are  demanding  the  Presidential  franchise  of  Legislatures.  New  York,  New  Jersey, 

j  Massachusetts,  Pennsylvania — these  are  suffrage’s  battle  grounds  in  1916  no  less  than  the 

I  three  campaign  states. 


I 
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Prospectus  of  the  Special  Suffrage  Section  of  The  Evening 
Post,  an  authoritative  Resume  and  Forecast  for  the  years 
1915  - 1916.  Contributed  by  National  and  State  Suf- 
,frage  Leaders.  A  Vital  Summary  of  the  Women* s  Cause., 


Some  of  the  features  of  the  Woman  Suffrage 
Review  Will  Be: 

r|-HREE  STATES  WHERE  CAMPAIGNS  ARE  ON 


Women  read  the  New  York  Evening  Post, 
because  on  all  great  questions  which  per¬ 
tain  to  their  welfare,  it  is  The  Evening 
Post  policy  to  talk  to  and  for  big  groups 
of  women — the  organ  zations  that  list 
members  by  the  thousands  and  are  handed 
together  for  progress. 


.  . . —  _ _ _ _  _ _ West  Virginia,  Iowa,  South  Dakota,  will 

put  the  woman  suffrage  issue  to  the  voters  in  the  fall.  Articles  by  the  Presidents  of  the  state 
organizations  will  bring  authoritative  and  interesting  information  desired  by  all  suffragists. 


NEW  YORK — An  article  has  been  promised  by  Mrs.  Norman  de  R.  Whitehouse,  the  new  State 
leader.  It  will  tell  of  suffrage  plans  and  organization  for  the  year.  Another  article  will  tell  of  the 
growing  campaign  for  the  Presidential  franchise  in  the  Legislature  in  Albany. 

NEW  JERSEY — This  state  recently  held  its  woman  suffrage  convention.  Mrs.  E.  F.  Feickert, 
president  of  the  association,  said  that  the  suffrage  forces  had  doubled  within  the  year,  and  that 
there  were  196  local  organizations  within  the  state.  The  Jersey  women,  too,  have  been  leaders 
m  the  demand  for  the  Presidential  franchise.  The  State  is  vitally  interested.  A  full  review  and 
forecast  of  the  Jersey  situation,  signed  by  state  leaders,  will  be  given. 


MASSACHUSETTS  AND  PENNSYLVANIA — Suffragists  in  these  states  are  preparing  for 
future  campaigns,  confident  of  success.  Articles  from  leaders  there  will  tell  of  what  has  been 
done  and  what  will  be  done. 


NATIONAL — The  national  fight  for  woman  suffrage  took  on  a  new  phase,  a  new  vigor,  with 
the  recent  great  convention  in  Washington.  The  efforts  for  the  passage  of  the  Susan  B.  Anthony 
amendment  centering  in  Washington,  and  under  new  leaders,  will  be  a  vital  .period  in  suffrage 
history.  A  Presidential  campaign  is  coming  on.  President  Wilson  has  declared  for  suffrage  in 
his  state.  Representatives  in  Congress  must  go  before  their  constituents  on  their  suffrage  record. 
Nationally,  no  year  has  ever  been  of  such  consequence.  The  effort  in  this  great  field  will  be 
told  by  women  who  direct  the  destinies  of  organized  suffrage. 


SUFFRAGE  AND  PEACE — In  no  year  have  the  relations  between  suffrage  and  peace  been 
more  sharply  brought  to  a  stricken  world’s  thoughts.  Of  more  interest  even  than  the  progress 
of  suffrage  in  foreign  lands  is  the  relation  of  the  women's  cause  to  that  of  peace  to  humanity.  An 
article  on  this  topic  will  be  eagerly  read. 

A  REVIEW — Suffrage  history  of  the  past  year  is  in  need  of  a  final  statement.  A  concise 
review  will  be  devoted  to  the  historical  side,  and  summarize  what  has  been  accomplished.  A 
table  will  show  all  suffrage  elections  that  have  been  held  in  the  United  States — the  march  of 
the  cause. 


Full  page  - 
Half  page 
Quarter  page 
One  column 
Per  inch 
Per  agate  line 


A  SUFFRAGE  DIRECTORY — Suffrage  is  under  new  leaders.  Readjustment  and  reorganization 
have  taken  place.  A  comprehensive  suffrage  directory  of  national,  state  and  local  officers  of 
associations  will  be  a  valuable  feature,  and  will  be  sure  to  be  kept  for  reference. 

These  are  not  all  the  features  that  will  make  the  Suffrage  Review  of  the  Evening  Post  an 
authority  in  this  field.  A  number  of  shorter  items  will  help  to  make  the  Suffrage  section  more 
valuable  and  readable. 


Member  A.  B.  C. 


MEASUREMENTS 

Full  page  (7  columns) 

16|  inches  wide  by  21  inches  long 

Half  page  (7  columns) 

16^  inches  wide  by  lOi  inches  long 

Quarter  page  (5  columns) 

Ilf  inches  wide  by  7J  inches  long 

One  column 

2ff  inches  wide  by  21  inches  long 


More  Than  a  Newspaper — A  National  Institution 


Publication  Office:  20  Vesey  Street,  New  York  City 

Eastern  Foreign  Representative  W estem  Foreign  Representative 

LOUIS  GILMAN  RYAN  &  INMAN 

World  Building,  New  York  McCormick  Building,  Chicago 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


The  Editor  &  Publisher 

and  the  Journalist 

FOR  NEWSPAPER  MAKERS,  ADVERTISERS 
AND  ADVERTISING  AGENTS 

Entered  as  second  class  mail  matter  in  the 
New  York  Post  Office 

Issaed  eTpry  Saturday — forms  closing  one  o’clock  on  Friday 
preceding  date  of  publication — by  Tbe  Editor  and  Pnblisber 
fo..  Suite  111"  World  Buildiug,  63  Park  Row,  New  York 
City,  Private  Rrancb  Tel.  Excb.  Beekman  4330  nod  4331. 


Tbe  Journalist,  establisbed  1884;  Tbe  Editor  and  Publisher, 
11)01  ;  The  Editor  and  Publisber  and  The  Journalist,  190". 
Janies  Wright  Brown.  Publisher;  E.  D.  DeWltt,  General  Man¬ 
ager;  Fraitk  Ije  Roy  Blanchard,  editor;  Arthur  Elliot  Sprout, 
Managing  Editor;  George  P.  Leflier,  Business  Manager. 

For  advertising  rates  see  publisher’s  notice  on  classified  page. 
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HOW  THE  ADVERTISING  MEN  WILL  HELP 
PRUSIDENT  WILSON 

President  Wilson  in  his  address  before  the  Rail¬ 
way  Business  Association  in  New  York  on  Tuesday 
sounded  a  note  of  w’arning  when  he  said  that  we 
must  arm  at  once  to  maintain  our  national  honor, 
as  it  is  impossible  to  tell  what  the  international 
relations  of  this  country  will  be  “to-morrow.”  He 
drove  home  the  fact  that  we  are  in  no  position  to 
meet  an  invasion.  Maj.-Gen.  Leonard  Wood,  on 
the  .same  day,  told  the  House  Committee  on  Mili¬ 
tary  .\frairs  that  war  with  a  big  Power — he  didn't 
say  which  one — was  aimost  inevitable,  and  that  a 
force  of  1,500,000  should  immediately  be  raised  to 
defend  the  country  from  attack  by  a  foreign  foe. 

It  is  intere.sting  to  note  in  this  connection  that 
at  a  meeting  of  the  executive  committee  of  the 
Associated  Advertising  (.'lubs  of  the  World,  held 
last  week  in  Philadelphia,  a  committee  was  appoint¬ 
ed  to  confer  with  the  American  Defence  Society 
for  the  purpose  of  assembling  advertising  data  that 
will  lie  immediately  available  for  the  use  of  the 
tJovornment  in  case  the  country  should  be  plunged 
into  war.  Should  the  latter  contingency  arise  it 
will  be  necessary  for  the  Government  to  use  every 
available  medium  to  warn  the  people  of  the  threat¬ 
ening  danger  and  to  summon  volunteers  to  the 
colors. 

To  collect  the  necessary  information  for  such  an 
advertising  campaign  would  require,  under  ordinary 
circumstances,  several  weeks.  The  consequent  de¬ 
lay  at  a  critical  moment  might  endanger  the  lives 
of  thousands  of  people  in  the  coast  cities  and  involve 
the  distraction  of  millions  of  dollars’  worth  of  prop¬ 
erty. 

,  Under  the  plan  proposed  and  adopted  in  Phila¬ 
delphia,  estimates  for  conducting  such  a  campaign 
as  has  already  been  Indicated  are  to  be  prepared  at 
once.  Figures  showing  how  many  newspapers  can 
l)e  depended  upon  for  quick  action,  what  facilities 
the  poster  men  can  offer,  and  what  mediums 
can  be  employed,  will  be  compiled,  and  copy  for  the 
advertising  matter  to  be  used  will  be  prepared. 

All  of  these  data,  duly  arranged  in  convenient 
form,  are  to  be  placed  on  file  with  the  Army,  Navy, 
and  State  Departments  so  that  within  twenty-four 
hours  after  war  is  declared,  or  the  first  hostile  act 
fakes  place,  the  campaign  for  securing  the  enrol¬ 
ment  of  large  numbers  of  volunteers  can  be  in¬ 
augurated. 

No  one  will  question  the  wisdom  of  thus  pro¬ 
viding  for  an  emergency  that  may  unexpectedly 
arise  at  any  moment.  Within  a  few  days  President 
Wilson  will  have  at  his  direct  command  the  services 
of  every  advertising  man  and  every  newspaper 
publisher  in  the  country.  In  his  hands  he  will  have 
complete  plans  for  carrying  on  the  greatest  adver¬ 
tising  campaign  ever  prosecuted.  The  possession 
of  this  material  and  the  knowledge  that  he  has  the 
active  cooperation  of  thousands  of  clear-brained, 
aggressive  and  loyal  men  commanding  every  medium 
of  publicity  will  give  strength  to  the  President  and 
enable  him  to  meet  the  crisis  with  a  stout  heart. 


FIND  ANOTHER  JOHN  NORRIS! 

In  the  process  of  detaching  the  trading  stamp 
and  coupon  from  the  processes  of  trade,  ultimate 
Federal  legislation  is  inevitable. 

There  are  now  pending  in  Washingd:on  several 
bills  to  tax  or  do  away  with  the  insertions  of 
coupons  in  tobacco  products. 

In  many  States  of  the  union  legislation  is  pend¬ 
ing,  aiming  to  regulate,  control  or  abolish  these 
devices. 

As  shown  in  a  paper  in  The  Editor  and  Pub¬ 
lisher,  written  by  Mr.  Harold  Remington,  a  lawyer 
with  special  knowledge  of  this  legislation,  much 
of  it  is  ill-advi.sed,  and  prepared  in  such  a  manner 
that  even  when  passed  and  enacted  into  law  it 
possesses  “unconstitutional”  features,  making  it  a 
.simple  matter  to  have  it  set  aside  by  the  courts. 

For  many  years  the  late  John  Norris  devoted 
his  time,  in  the  interests  of  the  newspaper  pub¬ 
lishers  of  America,  and  acting  officially  for  the 
A.  N.  P.  A.,  to  securing  favorable  legislation  from 
Gongress  covering  the  tariff  duties  on  paper  pulp. 
This  work  was  done  primarily  in  the  intere.sts  of 
the  pul)lisher.s  of  newspapers — to  protect  them  from 
arbitrary  prices  on  white  paper.  The  work  was 
succes.sful,  as  all  publishers  know. 

The  trading  stamp-coupon  device,  masquerading 
as  “advertising,”  is  a  far  more  serious  menace  to 
the  prosperity  of  newspapers  than  any  adverse 
tariff  legislation  on  wood  pulp  could  be;  for 
it  is  levied  as  a  definite  tax  of  approxim¬ 
ately  two  and  a  half  per  cent.,  payable  in  cash, 
on  the  grofss  sales  of  a  store.  This  is  an  amount 
equalling  the  entire  real  advertising  outlay  of  many 
merchants:  and,  if  added  to  the  usual  advertising 
appropriation,  and  expended  on  legitimate  and 
rOXSTRUmVE  publicity,  would  develop  trade  on 
right  lines,  and  help  to  BUILD  such  stores  on 
enduring  foundations. 

But  the  merchant  who  pays  twenty-five  dollais 
for  two  books  of  trading  stamps,  of  ten  thousand 
stamps  each,  considers  that  he  has  spent  that 
amount  in  “advertising,”  and  that  he  mu.st  curtail 
bis  real  advertising  accordingly. 

Thus  it  happens  that  every  dollar  spent  by  mer¬ 
chants  for  these  devices  is  a  dollar  that  should 
have  l>een  expended  in  newspaper  space,  and  in 
other  forms  of  approved  publicity. 

But  the  menace  is  deeper  than  that  of  curtailing 
the  immediate  advertising  revenues  of  newspaper.s. 

It  does  do  this,  but  it  does  more. 

It  les.sens  the  pulling  power  of  real  advertising — 
destroys  the  interest  in  advertising  which  news¬ 
paper.s  try  so  hard  and  constantly  to  develop  in 
their  readers.  It  strikes  viciously  at  the  very  prin¬ 
ciple  of  legitimate  advertising.  Allowed  to  grow, 
to  spread  its  destructive  influence,  it  threatens  the 
whole  structure  of  newspaper  advertising  with  de-  i 
moralization. 

It  is  not  high  time  that  the  A.  N.  P.  A.  as  an 
organization  should  determine  to  fight  the  inroads 
of  this  insidious  force? 

Is  it  not  high  time  that  it  should  find  another 
John  Norris  to  study,  to  watch  over  legislation. 
State  and  National,  tending  to  regulate  or  to  abolisT 
this  menace  to  the  general  business  of  the  news¬ 
papers  and  of  the  merchants? 

The  issue  is  real,  big,  compelling. 

The  menace  is  no  intangible  or  exaggerated  one. 

Find  the  man  best  equipped  for  this  work,  and 
give  him  the  unqualified  support  and  backing  of  the 
pul)lishers  of  America. 

Let  it  l)e  his  mission  to  see  that  futile  legisla¬ 
tion  be  not  attempted — but  that  such  legi.slation  be 
brought  about  as  will  stand  the  test  of  the  courts. 

It  can  be  done.  But  it  must  lie  made  the  .sole 
bu.siness  of  one  man,  big  enough  to  do  it. 


NEWSPAPER  DEVELOPMENT 

In  an  advertisement  of  the  New  Evening  Mail 
Syndicate,  Inc.,  which  appeared  in  these  columns 
last  week,  S.  S.  McClure,  editor  of  the  New  York 
Evening  Mail,  in  writing  alxmt  the  future  of  the 
newspaiier,  said; 

Tin-  Iiewsijaper  in  eiilrring  a  new  pliase  ot  ileTelolimenl. 
During  the  laxt  two  .years  in  ire  events  have  liappeneil  that 
will  affei't  iir.ifoniull.v  the  whole  euiirse  of  history  than  in  any 
previous  generation.  Eveiils  have  followed  each  other  so 
rapidly  lliat  only  the  newspaiier  was  in  a  iiositioii  to  inter¬ 
pret  them. 

The  isTl.KlIcal  pnlilicatlon,  apiiearing  once  each  week  or 
on  *0  each  in  intli,  lagg.ai  to  i  far  liehiud.  With  tbe  delays  of 
liiiniiig.  nis'ks  and  even  nionths  iiass  Is-fore  the  periodical 
can  disi'iiss  ciirreiil  events.  Things  tiave  tnoveil  so  rapidly 


tliat  the  newspaiier  had  to  step  in,  becoming  the  opinion- 
making  imhlication.  The  influence  and  power  of  the  newspaiier 
have  grown  tremeinloiisiy  during  the  last  two  years.  Its  cir¬ 
culation  will  Increaw'  still  further.  .Advertising  tends  to  cen¬ 
ter  In  the  newspaiH-r,  increasing  its  siae.  The  editorial  policy 
tiroadens.  Tlie  sc'rioiis  events  of  tlie  world  find  discussion  in 
its  inges. 

Newspaper  development  has  been  so  continuous 
and  so  rapid  in  the  last  decade  that  we  who  are 
engaged  in  the  work  do  not  realize  the  advance  that 
has  been  made  until  some  one,  like  Mr.  McCHure, 
who  until  recently  was  an'  outsider,  and  who  is  a 
skilled  observer,  calls  our  attention  to  the  fact. 

At  no  time  in  the  world’s  history  has  the  news¬ 
paper  fulfilled  its  mission  so  completely  and  so 
ably  as  at  present.  It  is  not  perfect,  by  any 
mean.s,  and  protialily  never  will  be;  but  the  service 
it  is  rendering  to  busines.s,  to  religion,  to  philan¬ 
thropy,  to  the  diffu.sion  of  knowledge,  to  the  estab¬ 
lishment  of  good  government  and  clean  politics,  to 
the  cultivation  of  high  ideals,  to  the  quickening  of 
the  public  conscience,  and  the  advancement  of  the 
l>est  interests  of  humanity,  is  Iveyond  comprehen¬ 
sion  of  finite  mind.s. 


A  cojiy  of  the  January  i.ssue  of  the  Monthly  Eve¬ 
ning  Kky  Map,  owned  and  edited  by  our  old  friend, 
lA?m  Barritt,  which  came  to  hand  a  day  or  two 
ago,  brings  to  mind  his  interesting  and  varied 
career.  He  became  a  newsboy  during  the  Civil 
War,  while  attending  school  at  Saugerties,  N.  Y. 
-After  leaving  school,  having  a  taste  for  art,  he 
.studied  drawing  and  became  a  jewelry  engraver. 
For  five  years  he  was  a  reporter  on  the  Kingston 
kreeman.  Later  he  opened  a  stationery  store  at 
.Middletown,  N.  Y.,  which  he  conducted  for  three 
years.  Then  he  purchased  a  half-interest  in  the 
Middletown  Daily  Argus  and  Semi-Weekly  Mer¬ 
cury,  which  also  operated  a  job  printing  office,  and 
l»ecame  business  manager.  In  1888  he  sold  out  his 
interest  and  came  to  New  York  to  devote  himself  to 
the  work  of  a  general  illustrator.  He  found  such  a 
demand  for  cartoons  that  for  twenty  years  his 
Iiencil  was  kept  busy,  as  the  flies  of  the  leading 
daily  newspapers  of  the  city  atte.st.  On  some  days 
he  turned  out  five  of  the.se  picturea  It  was  while 
supplying  the  National  Democratic  Committee  with 
a  cartoon  service  that  our  attention  was  first  at¬ 
tracted  to  his  work.  It  was  forceful  and  original. 


“Somewhere  in  France” 

The  stars  give  place,  somewhere  in  France. 

To  the  ghastly  will-o’-wispy  dance 
Of  light-bombs  hurled  on  high  to  show 
Battling  armies  where  to  go. 

The  moon  is  pale,  .somewhere  in  France; 

The  sun  diverts  his  torrid  lance 
To  hide  in  clouds,  lest  he  pale,  too. 

At  what  a  warring  world  can  do. 

Lightning  and  thunder  here  in  France, 

Are  born  of  man  and  not  by  chance. 

They’re  the  bite  and  bark  of  the  savage  Huns 
And  the  answering  roar  of  the  AIIie.s’  guns. 

Somewhere  in  France  the  air  is  green 
With  the  poison  death  of  the  gas  machine, 
That  makes  the  elements  conspire 
With  the  fiend  who  rules  a  dark  empire. 

Raindrops,  falling,  are  tears  in  France; 

Tears  at  a  cost  of  a  yard’s  advance. 

Softening  roads  to  the  iron  thud; 

Cloaking  the  lines  in  a  mourning  of  mud. 

But  hearts  are  true,  somewhere  in  France, 
Faltering  not  when  ill  circumstfince 
Fumbles  the  cards  of  the  master  hand 
That  strives  to  redeem  a  ravished  land. 

Courage  is  there  that  will  never  die; 
i'ourage  with  “Right”  for  its  battle  cry; 
Courage  that’s  waiting  to  take  any  chance 
For  God  and  Glory — .somewhere  in  France. 

— Drii'cr  T.  .1.  Price,  Second  Canadian  Arm)/, 
in  France. 


The  Sleuth 

By  James  C.  McNally. 

His  zest  unflagging  and  his  zeal  aflame. 

He  travels  to  and  fro  the  city  wide. 

News  hunter,  keen  of  no.se  and  eager-eyed. 
.Alert  pur.suer  in  life’s  greatest  game; 
Kave.sdropper,  he,  where  pelf  and  power  maim. 
Where  ruthless  lust  and  gentle  love  aliide. 

Where  faith  and  folly  flourish  side  by  side. 

At  holy  altar  and  in  haunt  of  shame. 

And  still  his  heart  keeps  sweet  amid  the  maze 
Of  tragedy  and  crime  and  cynic  wrong. 

Where  blooms  the  goodness  hell  can  never  blight. 
Where  duty  lifts  its  load  in  quiet  ways. 

Where  hope,  nestled  in  sorrow,  sings  its  song. 
Where  toiling  hands  are  grimed,  but  honor  bright! 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST, 


PERSONALS 

C.  J.  King,  formerly  s»t»<Tintendent 
of  the  traffic  department  of  the  Asso¬ 
ciated  Press  with  headquarters  at 
Washington,  D.  C.,  has  been  trans¬ 
ferred  to  Louisville  to  become  traffic 
superintendent  at  that  point.  The 
change  was  made  at  Mr.  King’s  request 
that  he  might  take  up  a  course  of 
study  at  the  Southern  Baptist  Theo¬ 
logical  Seminary  at  Louisville. 

Koscoe  I.  Smith  an  operator  for  the 
.t.ssociated  Press  at  Louisville  has 
been  transferred  to  Chicago. 

John  M.  Ott,  formerly  a  reporter  on 
the  Nashville  Tennessean  and  Ameri¬ 
can,  has  been  elected  secretary  of  the 
Nashville  Automobile  Club. 

Horace  H.  Atherton,  Jr.,  register  of 
probate  in  Salem,  Mass.,  and  president 
of  the  Essex  County  Press  Club,  an¬ 
nounces  a  mid-winter  meeting  of  that 
organization  at  the  new  quarters  of 
the  Lynn  City  Club  on  Saturday  even¬ 
ing,  February  2G.  Itobert  Lincoln 
O’Brien,  editor  of  the  Boston  Herald, 
will  be  the  chief  guest  and  only  speak¬ 
er,  outside  of  a  gridiron  fest  among 
the  members.  Only  active  newspaper 
men  will  be  allowed  to  attend. 

Robert  Emmett  MacAlarney,  city 
editor  of  the  Wilmington  (Del.)  Trib¬ 
une,  is  also  a  short  story  writer. 

Addison  Bennett,  the  veteran  Port¬ 
land  (Ore.)  newspaper  man,  is  71  years 
old. 

Hamilton  Mercer,  formerly  manager 
of  the  Greensbury  (Ind.)  Times  and 
Democrat,  has  accepted  the  place  of 
manager  of  the  Rushville  Jacksonian. 
The  Jacksonian  was  recently  placed  in 
the  hands  of  a  receiver,  and  tjhe 
stockholders  purpose  to  make  exten- 
.sive  improvements  in  its  service. 

F.  S.  Coleman,  formerly  chief  clerk  in 
the  office  of  the  vice  president  and 
general  manager  of  the  Gulf,  Colorado 
and  Santa  Fe  Railway  at  Galveston, 
Tex.,  has  been  appointed  publicity 
agent  of  the  railway. 

H.  Guy  Moats,  for  the  past  year  and 
one-half  editor  of  the  Escanaba 
(Mich.)  Mirror,  has  resigned!  He  is 
now  in  Benton  Harbor,  Mich.,  prepar¬ 
ing  to  enter  a  broader  Held  of  endeavor 
in  the  newspaper  world. 

William  G.  Hale,  editor-in-chief  of 
the  Des  Moines  (la.)  News  for  the 
past  ten  year.s,  has  tendered  his  resig¬ 
nation  to  accept  a  position  as  news 
editor  of  the  Evening  Tribune.  He 
will  assume  his  new  duties  February  1. 
He  has  been  connected  with  the  News 
for  sixteen  years. 

C.  A.  Radford  of  Detroit,  Mich.,  is 
now  manager  of  the  Western  News¬ 
paper  Union’s  Fargo  (N.  D.)  office, 
succeeding  A.  L.  Westernhagen,  who 
has  occupied  that  position  for  six 
years  past,  and  who  becomes  business 
manager  of  the  Courier-News  of  Fargo. 

S.  A.  Diehl,  for  many  years  editor 
of  the  Eureka  Springs  (Ark.)  Times- 
Echo,  announces  his  retirement  from 
the  newspaper  Held  because  of  ill 
health.  He  will  be  succeeded  as  editor 
t>y  C.  F.  Luce. 

Henry  L.  Stoddard,  President  of  the 
New  York  Mall,  is  in  New  Orleans  at¬ 
tending  the  Foreign  Trade  Convention. 

Raleigh  C.  Smith,  political  writer  of 
The  Baltimore  News,  was  a  few  days 
ago  operated  upon  at  the  Union  Pro¬ 
testant  Infirmary  in  Baltimore.  He  is 
reported  to  be  recovering. 

Alvah  Eastman,  editor  of  the  St. 
('loud  (Minn.)  Journal-Pre.ss  is  the 
latest  possibility  for  the  Republican 
nomination  for  Lieutenant-Governor  of 
his  State. 

Emanuel  -Stein,  one  of  the  best- 
known  newsboys  of  Birmingham,  Ala., 
has  been  appointed  a  i>age  in  the  Hou.se 
of  Representatives  at  Washington,  D. 
(!.,  and  has  Ijegun  his  duties. 

Percy  E.  K'aust,  editor  of  the  Weath¬ 
erly  (Pa.)  Herald,  has  l)een  made  post¬ 
master  of  VV’eatherly,  at  $1  600  a  year. 

Daniel  McRitchie,  a  well-known 
Canadian  cartooni.st  who  enlisted  for 
active  service  at  Fredericton  with  the 
36th  Field  Battery,  was  for  .several 
year.s  on  the  Sydney  Post,  and  also 
worked  for  .several  Western  papers. 


Arthur  T.  Wilgress,  newly  appoint¬ 
ed  King’s  printer  for  Ontario,  was  for¬ 
merly  editor  of  the  Brockville  Times. 

John  R.  Lunsford,  well-known  news¬ 
paper  man  of  Texas,  has  been  ai>- 
pointed  managing  editor  of  the  Austin 
American,  a  morning  daily. 

David  D.  Lee,  treasurer  of  the  New 
York  Advertising  Club,  spoke  before 
the  Nashville  (Tenn.)  Advertisers’ 
Club  last  week.  He  "invited  the  local 
club  members  to  visit  the  rooms  of  his 
club  when  they  were  in  New  York  and 
make  it  their  headquarters,  whether 
they  wanted  a  room,  meal,  check  cash¬ 
ed  or  tne  loan  of  some  money.” 

banturd  Jarrell  of  Topeka,  Kansas, 
has  Oecome  a  reporter  on  tne  Kansas 
city  uvio.j  Journal.  Mr.  Jarrell  has 
been  on  me  local  staff  of  tne  ’I'opeka 
State  Journal  for  three  years  and  was 
for  a  short  lime  with  the  'lopeka  Daily 
Capital. 

i.>uniel  W.  Gallagher,  of  Concord,  N. 
H.,  a  well-known  newspaper  man,  who 
was  campaign  manager  for  Senator 
John  C.  nuicnins,  when  the  latter  ran 
for  Governor  of  New  Hampshire  two 
years  ago,  has  become  associated  with 
tne  Boston  American. 

George  Henry  Payne,  who  for  several 
years  was  actively  engaged  in  news¬ 
paper  work  in  New  York  on  the  Com¬ 
mercial  Advertiser,  the  Mail,  the  Tele¬ 
graph  and  the  Evening  Post,  is  the 
author  of  "The  Child  in  Human  Pro¬ 
gress,"  published  by  Putnam. 

Cyrus  H.  K.  Curtis  has  been  elected 
vice-president  of  the  Poor  Itichard  Club 
Philadelphia,  to*  till  the  vacancy  caused 
by  the  death  of  VV.  Atlee  Burpee. 

Arthur  Gerlach  has  resigned  from 
the  Byers-Gerlach  general  advertising 
and  printing  corporation  in  Ports¬ 
mouth,  D.  f  aui  Walker,  formerly  con¬ 
nected  with  the  sales  force  of  the  Ports¬ 
mouth  Veneer  and  Panel  Company,  has 
taken  the  place  of  Mr.  Gerlach.  Walker 
will  be  associated  with  Robert  C.  Byers, 
manager  of  the  business. 

Robert  Minor,  now  of  the  Newspaper 
Enterprise  Association,  Cieveland, 
whose  cartoons  and  writings  on  hu¬ 
mane  topics  in  many  newspai>ers  are 
known  ail  over  the  country,  has  en¬ 
tered  upon  a  new  line  of  endeavor  for, 
as  he  puts  it,  humanity’s  sake.  He  an¬ 
nounces  that  he  will  make  a  lecture 
tour,  and  in  talks  to  the  people  en¬ 
deavor  to  help  them  to  better  living. 

Smith  Clayton,  one  of  Atlanta’s  best 
known  characters  and  once  a  news¬ 
paper  man  and  writ--*;-  of  more  than 
ordinary  ability,  is  now  an  inmate  of 
the  Home  lor  Incurables.  He  is  suf¬ 
fering  from  a  cancerous  growth. 

Franklin  P.  Adams,  the  New  York 
Tribune  columnist,  and  Mrs.  Adams, 
were  among  the  gay  throng  ifiai  at¬ 
tended  the  i-ostume  ball  given  liy  tne 
Society  of  Illustrators,  at  the  Hotel 
Brevoort,  last  week. 

Rand  J.  Dustman,  of  the  Chicago  of¬ 
fice,  is  handling  the  legislature  at 
spring  tield  for  The  Associated  Press. 

Maj.  G.  Hamilton  Avondale,  a  retired 
British  army  otticer,  who  was  disabled 
in  the  Boer  War,  was  the  guest  of  the 
Press  Club  last  week.  He  has  gone  to 
Mexico  where  he  has  mining  interests. 

Samjison  Smith,  until  recently  with 
the  Anaconda  (Mont.)  Standard,  is  in 
Chicago. 

Dexter  ^V.  Hewitt,  publisher  of  The 
Dry  Goods  Guide,  New  York,  was  in 
( ’hicago  last  week. 

Harry  Sunby-Hansen.  who  covers  the 
Federal  building  for  the  Tribune,  is 
back  on  the  job  after  a  layup  occasioned 
by  a  severely  iprained  ankle. 

I.iafayette  Young,  Jr.,  publisher  of  the 
Des  Moines  (la.)  Capital  and  vice-presi¬ 
dent  of  the  Associated  Advertising 
('lubs  of  the  World  was  in  Chicago  last 
week. 

Oney  Fred  Sweet,  of  the  Tribune 
Sunday  staff,  made  his  l)ow  in  vaude¬ 
ville  last  week  at  McVicker’s  theatre, 
where  he  entertained  by  telling  about 
how  reporters  get  news  for  the  papers. 

George  K.  Flanders,  a  former  Chicago 
new.sjiaper  man,  now  in  Knoxville, 
Tenn.,  was  a  Press  Club  visitor  last 
week. 


Gustave  C.  Uoeder,  of  the  New  York 
World,  was  this  week  awarded  a  bonus 
of  $500  for  his  recent  excellent  work 
in  Germany  for  the  World. 

Hamilton  Mercer,  formerly  manager 
of  the  Rushville  (Ind)  Times  and 
Democrat,  has  become  manager  of  the 
Rushville  Jack.sonian. 

W.  D.  Hickman,  of  the  Terre  Haute 
Post,  is  covering  the  national  conven¬ 
tion  of  United  Mine  Workers  at  Indian¬ 
apolis  for  his  paper  and  the  I’nited 
Press.  Hickman  hainiled  the  Terre 
Haute  conspiracy  cases  for  the  U.  P. 
and  the  Post. 


NEW  YORK  PERSONALS 

Frank  M.  America  and  DeWitt  T. 
Mackenzie,  of  the  Associated  Press 
New  York  staff,  have  been  as.signed  to 
the  foreign  service  for  the  duration  of 
the  war.  Mr.  Mackenzie  sailed  Janu¬ 
ary  8  and  Mr.  .\merii'a  on  January  23 
Both  will  lie  connected  with  the  Asso¬ 
ciated  Press  London  Bureau.  Mr. 
America  was  formerly  night  city  editor 
and  Mr.  Mackenzie  was  early  morning 
cable  editor. 

Joshua  Wanhope,  of  the  editorial 
staff  of  the  New  York  Call,  lectured 
last  Sunday  night  in  the  Victoria  The.a- 
tre  at  Baltimore  on  "The  World  War 
and  What  Is  to  Follow.”  He  was  in¬ 
troduced  by  Mrs.  Rose  Pastor  Stokes, 
of  New  York. 

Alleyne  Ireiand,  recently  of  the 
World,  started  on  Wedne.sday  for  the 
Pacific  ('oast  for  an  indefinite  stay,  for 
purposes  of  observation  and  recreation. 


BOSTON  PERSONALS 

James  Kennedy  has  joined  the  copy 
desk  staff  of  the  Journal. 

George  Stagg,  formerly  of  the  Sun¬ 
day  Herald  staff,  Harold  Bennison, 
•Malcolm  Vaughan  and  .Alliert  F.  Prince, 
formerly  of  the  Hartford  Times,  are 
new  memliers  of  the  Journal  staff. 

Winfield  Thompson,  of  the  Globe,  is 
writing  "leads”  on  the  Mohr  trial  at 
Providence  for  his  imper. 

Howard  Brock,  city  editor  of  the  Po.st, 
who  has  been  ill  for  .some  weeks,  is 
back  at  his  desk,  where  he  was  warmly 
welcomed  by  members  of  the  staff.  Mr. 
Brock  has  received  from  Jack  Harding 
of  El  Pa.so,  Texas,  a  former  member  of 
the  Post  staff,  a  more  or  less  battered 
carbine  of  German  make.  Whether  it 
was  a  Villa  or  a  ('arranza  gun  was  not 
stated,  but  it  gave  evidence  of  having 
seen  service  in  the  field. 

The  sudden  death  of  Amos  H.  Whipple 
of  the  ('opfey  Square  Hotel,  .Monday,  is 
a  source  of  sorrow  to  the  newspaper 
men  of  this  city.  To  "the  l>oys’’  Mr. 
Whipple  was  always  a  model  of  cour- 
te.sy  and  was  never  too  busy  to  help 
them  with  their  news  Houliles. 

H.  Lyman  .\rmes  is  writing  the  lyrics 
and  ('arl  Wilmore  the  music  for  a 
“show”  to  tie  given  some  time  in  the 
near  future  liy  the  memliers  of  the 
editorial  staff  of  the  Post.  Joseph  Hur¬ 
ley,  one  of  the  as.sistant  city  editors,  is 
also  a  iirime  mover  in  the  project. 

Elias  .McQuaide,  of  the  American, 
has  tx'en  writing  .some  "first  iierson” 
stuff  for  his  paiiei'  on  features  of  the 
Mohr  trial. 

The  Announcement,  recently  published 
that  Forbes  Sutherland  planned  to  go 
to  Europe  to  write  about  the  war,  was 
an  error  caused  by  confounding  the 
name  of  ('has.  F.  Forbes,  Sunday  editor 
of  the  Herald,  with  Forbes  Sutherland, 
an  Englishman,  who  has  been  writing 
special  articles  on  the  war  for  the 
Herald. 

George  Hines,  assistant  city  editor  of 
the  .Advertiser,  who  has  been  connected 
with  that  paper  for  four  year.s,  has  re¬ 
signed. 

Samuel  Aldiott,  literary  editor  of  th  • 
Advertiser,  has  .severed  his  connections 
with  that  paper. 

.1.  R.  (.'hilds,  Amherst,  1914,  is  a  new¬ 
comer  on  the  .Advertiser  staff. 


The  biggest,  bu.siest,  healthiest, 
wealthiest  and  happiest  aggregation  of 
people  in  the  whole  world  is  now  living 
and  working  together  in  the  city  of 
New  York. 
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CHICAGO  PERSONALS 

Edward  Krueger,  formerly  on  the 
Federal  building  run  for  the  City  News 
Bureau,  has  become  an  associate  editm 
of  Popular  Mechanics  magazine. 

H.  A.  deMasi  has  left  the  Journal 
copy  desk  for  that  of  the  Examiner. 

Milton  Hart,  of  the  Press  Club,  is 
back  from  a  trip  to  ('leveland. 

.lames  Leigh  Wool.son,  formerly  edi¬ 
torial  writer  on  the  Examiner,  has  gone 
over  to  the  Gerlach-Barklow  company 
of  Joliet,  printers  of  advertising  art 
caiendars. 

James  A.  Reid  has  left  the  photo¬ 
graphic  staff  of  the  Evening  .American 
and  is  operating  a  motion  picture 
camera  for  the  Journal. 

Harry  Schwartschield,  publisher  of 
Shoe  findings  has  returned  froom  an  ex¬ 
tensive  business  trip  to  the  east. 

Robert  Presnell,  formerly  of  the 
Tribune,  has  become  editor  of  the  North 
Shore  Review,  pulilished  in  Evanston. 

.Miss  Dorothy  Kuhns  is  the  author  of 
a  new  ",\rt  and  .\rtists’’  column  on  the 
.lournal. 


.SPOKANE  PERSONALS 

August  Wolf,  veteran  newspaper  and 
publicity  man,  has  returned  to  Spokane 
to  become  advertising  manager  of  a  lo¬ 
cal  insurance  company.  During  his  ab- 
.sence  he  has  been  doing  publicity  work 
for  a  ('anadian  city  and  later  held  a 
.similar  position  with  a  moving  picture 
concern  in  Los  Angeles. 

The  song  "A  Long,  Long  Trail,”  writ¬ 
ten  by  Stoddard  King,  of  the  Spokes¬ 
man-Review’s  editorial  force,  was  one 
of  the  chief  numbers  in  a  concert  given 
here  this  week  by  the  Glee  Club  of  the 
University  of  Idaho. 

James  Duff,  mining  editor  of  the 
Spokesman-Review,  has  been  appointed 
manager  of  the  newly  created  depart¬ 
ment  of  publicity  for  the  mining  stock 
exchange  of  this  city  which  will  supply 
press  matter  to  various  publication.s. 

Mrs.  Mary  Hawkins,  formerly  editor 
of  Chat,  a  paper  devoted  to  social  ac¬ 
tivities  and  comment.  Is  now  society  edi¬ 
tor  of  the  Spokesman-Review. 

E.  Clark  Patchin,  religious  editor  of 
the  Spokesman-Review,  has  been  seri¬ 
ously  ill  for  about  a  week  with  conges¬ 
tion  of  the  lungs. 


CLEVELAND  PERSONALS 

(’harle.s  H.  Fentre.s.s,  business  mana¬ 
ger  of  the  Press,  has  been  in  Detroit 
this  week. 

R.  L.  Sheldon,  editor  of  System,  was 
the  speaker  at  Friday’s  meeting  of  the 
(’leveland  .Adverti.sing  Club,  his  ad¬ 
dress  dealing  with  common  sense  in  ad- 
verti.sing. 

R.  B.  I.jiwrencp,  former  advertising 
manager  of  the  Higbee  ('omiiany,  and 
(’harles  O.swald,  formerly  advertising 
manager  of  the  .losejih-Feiss  Company, 
have  opened  an  adverti.sing  otflee  in 
the  Swetland  Building. 

James  P.  Hunting  has  been  elected 
vice-pre.sident  and  director  of  the  Siri- 
gleton-Tripp  Company.  He  formerly 
was  .sales  manager  of  the  Hoffecke’ 
('(Hni)any. 

Elmer  E.  Bate.s,  widely  known  sport 
writer,  was  a  visitor  to  the  offices  jf 
the  Newspaper  Enteri»ri.s<^  Association 
this  week.  .Mr.  Bates  now  is  doing  spe¬ 
cial  work  for  Leslie’s  Weekly,  writing 
from  his  home  in  .Madison,  Ohio,  near 
here. 

S.  T.  Hughes,  editor  of  the  News¬ 
paper  Enterprise  Association,  has  just 
returned  from  a  week’s  visit  to  tthi- 
cago. 

Roliert  .Mount.sier,  formerly  of  the 
.New  York  Sun  staff,  has  joined  th.; 
New  York  staff  of  the  Newspaper  En¬ 
terprise  .Association.  Mr.  Mountsier 
spent  seven  months  in  the  war  coun¬ 
tries,  and  during  the  past  month  has 
been  working  up  .some  special  article.s 
for  the  N.  E.  .A. 

.Mi.ss  Honor  D.  Fanning,  staff  write.’ 
for  the  Newspaper  Enterprise  Associa¬ 
tion  at  Chicago,  has  been  transferreil 
to  the  mn'n  offices,  at  Cleveland,  where 
she  will  ta’e  charge  of  the  reference 
(.ej.artnicnt. 
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ASSOCIATED  PRESS  DIRECTORS 


their  side  of  the  controversy  properly 
before  the  public.  The  principal 
method  of  getting:  this  form  of  publicity 
into  the  newspapers,  Mr.  Fayant  re¬ 
marked,  would  be  to  call  up  the  edit¬ 
ors  and  suggest  to  them  the  topic  for 
an  interview  with  one  of  the  depart¬ 
mental  heads  of  the  railroads,  or  inform 
them  of  committee  meetings  and  so  on. 
In  addition  to  this,  Mr.  Fayant  said 
he  would  en^ploy  a  corps  of  trained 
Charles  Hopkins  Clark,  Hartford  news  gatherers  to  “dig  up”  data  for 
Courant.  “live  news  items”  and  whip  them  into 

Clark  Howell,  Atlanta  Constitution.  “copy”  for  the  newspapers  and  other 
V.  S.  McClatchy,  Sacramento  Bee.  publications  desiring  to  use  the  stories. 
E.  A.  Van  Valkenburg,  Philadelphia  Any  tips  on  stories  given  the  editors. 
North  American.  Mr.  Fayant  declared,  would  be  of  real 

George  F.  Booth,  Worcester’  Gazette,  news  value,  and  of  such  a  nature  that 
Robert  Ewing,  New  Orleans  States.  any  editor  would  be  glad  to  get  them. 
Elbert  H.  Baker,  Cleveland  Plain  As  an  example  of  how  this  feature  of 
Dealer.  the  campaign  will  be  carried  on,  he 

C.  D.  Morris,  St.  Joseph  (Mo.)  Ga^-  cited  an  instance  where  he  had  called 
ette.  up  the  editors  of  the  various  New  York 

R.  A.  Crothers,  San  Francisco  Bulle-  city  dailies  and  Informed  them  of  the 
tin.  contemplated  campaign,  with  the  re¬ 

sult  that  each  editor  hurried  several  re- 
porters  out  on  the  story.  These  men 
the  facts  the  case  from  its 
various  angles  the  story  the 
campaign  was 

Speaking  the  question  advertis- 
ing,  Mr.  F'ayant  said  that  matter 
had  yet  been  taken  up  by  either 
^  himself  or  the  railroads.  What,  any- 

be  done  in 

he  stated,  would  depend  upon  the  new 
developments  in  the'  case  from  day  to 
d&y-  If.  he  said,  future  developments 
made  a  movement  necessary, 

''  be  in  form 

^ and  to  what  extent,  he  was  not  able  to 
say 


ROGERS  PREDICTS  PROSPERITY  for  the  newspapers  to  develop  other 

_  lines  of  new  advertising  such  as  books. 

Believes  1916  Will  Establish  New  real  estate  and  all  goods  in  general  de- 

Rerords  in  Advertising.  together  and 

do  constructive  work. 

Jason  Rogers,  publisher  of  the  New  “The  Bureau  of  Advertising  of  the 
York  Globe,  reasoning  from  the  facts  American  Newspaper  Publishers'  Asso- 
that  advertising  in  all  the  larger  Amer- 


Nominations  Made  by  Committee  at 
Chicago  on  Monday  Last. 

The  nominating  committee  of  the  As¬ 
sociated  Press  met  in  Chicago  on  Mon- 
c'iation  has  been  doing  most  important  day  and  made  the  following  nomina- 
ican  cities  today  is  on  a  sounded  basis  -jvork  for  the  cause  of  newspaper  ad- 
than  for  several  years  past  and  that  vertising  and  should  be  more  liberally 
returns  to  the  advertisers  are  more  supported.  Every  worth-while  news- 
satisfactory  than  ever,  foresees  large  paper  should  become  affiliated  with  it 
gains  in  many  lines  and  predicts  that  and  through  the  payment  of  small  dues 
1916  will  establish  new  records  in  ad-  help  gdve  it  added  facilities. 
v<?rti.sing.  When  asked  by  a  represen-  “To  newspaper  publishers  I  would 
tative  of  Thb  Editor'  and  Publisher  add  that  now  is  the  time  to  make  their 
for  an  expression  of  his  vie^s  on  the  merits  known  through  advertising  in 


NEWSPAPER  MEN  AS  PUBLISHERS 


New  Yorkers  Organize  a  Company  to 
Issue  an  Annual  in  Spanish. 

The  Cervantes  Publishing  Company, 
present  situation  and  outlook  in  the  Inc.,  is  the  name  of  a  new  publishing 
adverti.sing  field.  Mr.  Rogers  said:  house  recently  incorporated  in  New 

“There  are  nothing  but  signs  of  great  york  city,  which  will  devote  its  atten- 
prosperity  in  sight.  General  advertis-  tion  primarily  to  the  publication  and 
ing  is  breaking  out  at  all  points  and  aistribution  of  “El  Anvario  Universal,” 
notwithstanding  the  large  increase  in  a  year  book  in  the  Spanish  language, 
1915,  I  think  1916  is  going  to  establish  cohtaining  not  only  the  features  of  the 
new  records.  "iK-st  newspaper  almanacs,  but  also  a 

“IxKj.al  advertising  here  in  New  York  large  amount  of  information  of  value 
and  in  the  larger  cities  of  the  country  business  men  and  the  oHlcial  classes 
is  on  a  better  and  sounder  basis  than  ju  Spanish-American  countriea  An- 
any  time  for  the  past  three  years,  and  other  feature  will  be  political  and  com- 
wlth  the  refinements  and  increased  ser-  uiercial  data  collected  first  hand  from 
vice  facilities  developed  by  the  news-  governments  concerned.  A  guaran- 
papers  for  its  benefit  of  their  adver-  t^ed  edition  of  100,000  will  be  i.ssued. 
Users,  returns  from  the  advertising  are  incorporators  are  newspaper 

more  satisfactory  than  ever.  men,  and  the  oiiicers  of  the  company 

•Mere  bulk  of  circulation  is  seemingly  associated  with  New  York 

growing  to  ^  less  important  as  a  fac-  n^^^p^pers  for  many  years.  L.  J.  de 
tor  in  adverusing  than  formerly.  Com-  president,  who  will  handle 

pact  masses  of  responsive  readers  who  ..  .  •  ■  1  -  *  ..x. 

t,  ,, ,  •  .».  j  the  manufacturing  interests  of  the  new 

have  confidence  in  the  advertising  they  ,  ,  ... 

see  in  their  newsnaner  are  heine  ‘^"n'Pany.  was  formerly  a  copy  editor 
-  ,  .  ,  ,  ^,.***^  ’  I.  ^  Oft  the  New  York  Tribune,  and  is  ai 

found  to  produce  lietter  results,  than  , 

buying  mere  bulk  the  greater  part  of  Present  a  member  of  the  Evening  Post  s 
which  may  be  a  waste.  editorial  force.  He  has  recently  l^wme 

“Here  in  New  York,  for  instance,  dur-  managing  director  of  the  Writers  Pub- 
ing  the  year  1915  the  better  grade  even-  Psltms  Company,  a  successful  ooopera- 
ing  newspapers,  the  Globe,  Sun,  Mali  concern  for  authors, 

and  Post  with  a  collective  circulation  of  Jos6  Bonin,  the  company  s  vice-presi- 
only  about  510,000,  gained  2,761,865  lines  dent,  has  represented  two  newspapers 
while  other  evening  papers  with  about  m  "’all  Street,  has  been  night  city  edi- 
1,350,000  circulation  lost  655,690  lines,  tor  of  the  New  York  Tribune,  and  is 
“Among  the  morning  papers  the  same  now  night  editor  of  the  Journal  of  Com- 
rule  seems  to  obtain.  The  Tribune  merce. 

Times  and  Sun,  with  circulaUons  aggre-  Emil  M.  Scholz,  who  will,  as  secretary 
gating  550,000  gained  1,439,581,  as  and  treasurer,  supervise  the  business 
against  losses  by  the  other  class  with  affairs  of  the  Cervantes  Company,  is 
larger  sales  of  2,477,493  lines.  also  well  known  in  New  York  news- 

“Advertising  is  gravitaUng  toward  paper  circles,  and  is  publisher  of  the 
newspapers  made  to  appeal  to  people  New  York  Evening  Post,  and  the  Na- 
with  money  to  spend.  Advertisers  are  tion.  The  treasurer  of  the  new  publish- 
gradually  finding  out  that  it  pays  to  ing  house,  Mr.  Scholz,  is  a  man  of  wide 
select  their  company  and  keep  away  experience  in  the  publishing  and  prlnt- 
from  the  vicinity  of  offensive  and  fraud-  ing  business,  having  previously  been 
ulent  advertising,  which,  for  some  rea-  publisher  of  the  Pittsburgh  Post  and 
son  or  other  is  most  liberally  accepted  gun,  and  formerly  associated  with  the 
by  the  cheap  papers  of  largest  circula-  Philadelphia  Press,  Chicago  Daily 

Npw.q.  Evpninir  Pn.<»t  and  Hprald 


Jason  Rogers. 


New  York  Evening  Post's  Record  in  1915 

The  advertising  manager  of  The  New 
York  Evening  Post,  H.  A.  Ahern,  is  re¬ 
ceiving  the  congratulations  of  his 
friends  upon  the  excellent  showing 


Da  ViLLARD. 

To  fill  the  vacancy  caused  by  the 
death  of  Herman  Ridder,  Oswald  Garri¬ 
son  Villard,  of  the  New  York  Evening 
Post,  and  Jason  Rogers,  of  the  New 
York  Globe,  were  nominated. 

The  terms  of  Messrs.  Rook,  Clark, 
Howell,  and  McClatchy  are  about  to  ex¬ 
pire  by  limitation.  Such  would  have 
been  the  case,  likewise,  with  the  late 
Charles  W.  Knapp,  of  the  New  York 
Times,  and  St.  Louis  Republic. 

The  full  board  of  directors  consists 
of  fifteen.  The  election  will  take  place 
on  April  25,  in  New  York. 


NO  PAID  ADVERTISEMENTS’ 


H.  A.  Ahern. 


made  by  his  department  during  the 
year  just  closed. 

First,  there  was  a  gain  of  163,118 
lines  over  the  amount  carried  in  1914, 
the  total  being  the  largest  in  the  his¬ 
tory  of  the  Post.  Second,  according  to 
Mr.  Ahern,  the  Post  carried  more 
financial,  art,  charity  and  religious, 
publishers,  railroad,  real  estate  and  re¬ 
sort  advertising  than  any  other  even¬ 
ing  paper.  Only  one  morning  newspa¬ 
per  carried  more  financial  advertising. 
This  record  shows  that  it  is  not  size 
of  circulation  that  always  brings  ad¬ 
vertisers  into  the  fold,  but,  rather  it.s 
character.  No  paper  in  the  city  com¬ 
mands  a  better  class  of  readers  than 
the  Evening  Post. 
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CHANGE  IN  BOURNE  LAW 
CONFIDENTLY  EXPECTED 


Repeal,  Modification  or  Strengthening  to 
Make  More  Effective  Predicted  as  Re¬ 
sult  of  Deluge  of  Protests  from  Pub¬ 
lishers  Throughout  the  Country — One 
Manager’s  Opinion. 


Washington,  January  26. — While 
no  legislation  amending  or  repealing  the 
Hourne  Publicity  Law  has  been  intro¬ 
duced  thus  far  at  this  session  of  Con¬ 
gress,  It  is  confidently  expected  by 
those  interested,  that  some  action  will 
be  taken  to  either  repeal  the  law  or  in 
some  way  modify  or  strengthen  it  to 
make  it  more  effective.  Letters  are 
being  received  by  Congressmen  from 
newspaper  publishers  urgently  re¬ 
questing  them  to  see  what  can  be  done 
to  bring  to  their  relief  some  modifica¬ 
tion  of  the  law,  as  many  publishers 
contend  now  that  the  law  works  to 
their  disadvantage. 

William  A.  Hendrick,  treasurer  and 
general  manager  of  the  New  Haven 
(Conn.)  Times-Ijeader,  has,  upon  the 
request  of  the  Washington  correspond¬ 
ent  of  The  Editor  and  Pubi-isher, 
stated  his  views  regarding  the  work¬ 
ings  of  the  Bourne  law.  Mr.  Hend¬ 
rick  says: 

"Replying  to  your  favor  of  the  18th 
inst.,  would  say  that  the  Bourne  pub¬ 
licity  law,  as  I  have  observed  Us  work¬ 
ings,  is  an  aid  to  deceit  and  fraud  on 
the  part  of  unscrupulous  newspaper 
publishers.  A  man  who  will  lie  is  just 
as  willing  to  lie  to  the  government  as 
to  anv  one  else,  especially  In  view  of 
the  fact  that  the  government  has  no 
facilities  for  verification  and  admits 
that  there  wdl  he  no  investigation  of 
newspaper  circulation  statements. 

"Many  advertisers  believe  that 
statements  made  under  oath  to  the 
TTnited  States  Government  must  neces¬ 
sarily  be  true  and  a  considerable  pro¬ 
portion  of  them  place  their  advertis¬ 
ing  In  accordance  with  such  govern¬ 
ment  statements.  As  the  result  of  this 
condition  the  dishonest  publisher  no* 
only  secures  considerable  advertising 
to  which  he  Is  not  entitled,  but  the 
honest  publisher  loses  revenue  which 
in  reality  belongs  to  him.  In  other 
words,  a  publisher  who  will  tell  the 
truth  to  the  government  under  the 
conditions  created  by  the  Bourne  Act 
is  injuring  himself  and  his  property  In 
a  business  way  by  so  doing,  although 
he  has  the  consolation  of  knowing  that 
he  is  an  honest  man,  even  If  nobody 
else  knows  It. 

"I  am  Inclined  to  think  that  the  best 
way  to  handle  this  matter  would  be  to 
pass  a  hill  providing  for  cooperation 
between  the  post  office  and  the  Audit 
Bureau  of  Circulations,  tbe  latter  being 
the  only  organisation  which  has  ever 
conducted  circulation  audits  which 
amounted  to  anything.  The  by-laws  of 
the  Audit  Bureau  of  Circulations  pro¬ 
vide  that  in  cases  of  circulation  dis¬ 
putes.  competing  newspaper  publish¬ 
ers  virtually  audit  each  other’s  books. 
That  method  is  certain  to  get  at  the 
truth  in  most  casea  If,  however,  the 
post  office  department  should,  under 
some  new  law,  devise  a  plan  of  sending 
lone  auditors  to  make  investigations, 
without  the  rigid  method  of  re-examl- 
natlon  used  by  the  A.  B.  C.,  the  result 
would  probably  be  that  the  lone  audit¬ 
or  would  be  fooled  or  influenced,  a® 
was  frequently  the  case  when  the  old 
Association  of  American  Advertisers 
proceeded  along  the  same  plan.  The 
Audit  Bureau  of  drculatlnpo  bss  found 
the  only  practical  way  of  dealing  with 
a  difficult  subject,  and  I  believe  the 
government  should  take  advantage  of 
the  machinery  which  has  thus  been 
provided.” 

The  views  of  Mr.  Hendrick  coincide 
with  many  other  publishers  who  have 
written  letters  criticising  the  Bourne 
publicity  act. 


Host  Was  Japanese  Publisher 

S.\N  Francibcx),  January  26. — Amer¬ 
ican  and  Japanese  newspaper  men. 
members  of  the  faculty  of  Stanford 
University  and  the  University  of  Cali¬ 
fornia,  and  K.  Kuwashima.  Japanese 
Vice-Consul  of  San  Francisco,  were  the 
guests,  last  Saturday  night,  at  a  dinner 
given  by  K.  Abiko,  publisher  of  the 
Japanese  American  at  the  Hotel  Belle¬ 
vue.  The  event  celebrated  publication 
of  the  ^venteenth  annual  edition  of  the 
Japanese  American  and  the  thirtieth  an¬ 
niversary  of  its  proprietor's  residence 
in  California.  .Mr.  AI)iko  a.sked  fo- 
better  co-operation  between  the  Occi¬ 
dental  and  Oriental  press  to  lead  to  mu¬ 
tual  understanding  lietween  residents  of 
the  East  and  West.  K.  K.  KawakamI, 
editor  of  the  English  department  of  the 
Japanese  American,  presided  as  toast¬ 
master.  Among  those  who  responded 
to  toast  were  L.  Kasai,  Dr.  H.  H.  Guy, 
Professor  Y.  Ichihasti  of  Stanford.  Pro¬ 
fessor  Arthur  Pone  and  Profes.sor  Strat¬ 
ton,  of  the  University  of  California, 
James  Mullin  and  Fred  Goodsell. 
Among  the  other  guests  were:  K.  C. 
Adams,  of  the  Examiner,  Fred  Brandt, 
G.  Chiba  and  I.  Crossman. 


Mr.  Brisbane  Offers  a  $50  Prize 

Arthur  Brisbane,  editor  of  the  New 
York  Evening  Journal,  addressed  the 
students  of  the  Pulitzer  School  of 
Journalism  of  Columbia  University  on 
Tuesday.  Mr.  Brisbane,  In  opening  his 
address,  said  he  had  just  been  in¬ 
formed  that  he  was  to  receive  the  usual 
fee  of  $50  for  his  services.  "This  is  a 
great  real  of  money  for  so  slight  a 
service,”  said  Mr.  Brisbane.  "I  have, 
therefore,  decided  to  offer  it  as  a  prize 
for  an  editorial  on  ‘Habit.’  ”  Mr.  Bris¬ 
bane  explained  that  the  contest  would 
be  open  to  students  at  the  school.  A 
committee  of  the  students  will  award 
the  prize.  The  editorial  that  Is  se¬ 
lected  as  the  winner,  accompanied  by  a 
cartoon,  will  be  published  In  the  New 
York  Sunday  American. 


WEDDING  BELLS 

Robert  Glenn,  bu.siness  secretary  of 
the  Wilson  Club  of  St.  Louis,  Mo., 
and  former  newspaper  man,  was  mar¬ 
ried  last  week  to  Miss  Betty  Maude 
Haley.  Mr.  Glenn  is  going  to  Hot 
Springs,  Ark.,  to  assume  the  duties  of 
publicity  man  for  the  Business  Men’s 
League  there.  Later  he  will  return  to 
his  connection  with  the  Wilson  Club 
of  St.  Louis. 

William  Held,  a  newspaper  man  of 
Greenwich,  Conn.,  and  Miss  Ada  D. 
Howard,  a  Washington,  D.  C.,  heiress, 
were  secretly  married  at  Portchester, 
N.  Y.,  on  January  22.  He  is  22  and 
his  bride  is  20.  She  is  the  daughter 
of  the  late  Mr.  and  Mrs.  William  How¬ 
ard,  who  were  killed  in  a  railroad 
wreck  at  New  Rochelle  twelve  years 
ago.  A  settlement  from  the  railroad 
totalling  about  $60,000  forms  part  of 
the  bride’s  estate. 

H.  F.  S.  Paisley,  editor  of  the  Am¬ 
herst,  (N.  S.)  Dally  Guardian  and  Miss 
Beatrice  F.  Magurn,  daughter  of  Ar- 
nott  J.  Magurn,  a  well-known  Canadi¬ 
an  newspaper  man,  were  married  on 
January  18. 


Fined  For  Contempt  of  C(  urt 

William  P.  Verdon,  Republican  leader 
of  Hudson  county,  N.  J.,  Haddon 
Ivins,  editor  of  the  Hudson  Dispatch, 
and  the  Dispatch  were  found  guilty 
of  contempt  of  court  recently  in  Jersey 
City  by  a  court  consisting  of  Justice 
Swayze  of  the  Supreme  Court  and 
Justices  Tennant  and  Sullivan  of  the 
Court  of  Common  Please.  Verdon  was 
fined  $250  and  sentenced  to  thirty  days 
in  jail  as  well.  Ivins  was  fined  $10  and 
the  Dispatch  was  fined  $250.  The  Dis¬ 
patch  recently  published  a  story  that 
imrieachment  proceedings  were  to  be 
Instituted  against  Justice  Tennant  and 
Prosecutor  Robert  Hudspeth  of  Hudson 
county  in  connection  with  the  ca.se  of 
Samuel  Smith,  chairman  of  the  Repub¬ 
lican  County  Committee,  who  was  tried 


on  a  charge  of  having  conspired  to  ex¬ 
tract  a  bribe  from  a  woman  afterward 
convicted  of  running  a  disorderly  house. 


H.  W.  Connelly’s  Birthday  Celebrated 
Howard  W.  Connelly  had  a  birthday- 
on  Monday  last.  It  was  his  64th  and 
his  friends  made  it  a  joyous  occasion 
Everybody  in  and  around  publishing 
circles  in  New  York  knows  Howard 
Connelly.  He  has  been  assigned  to  the 
New  York  post  office  for  over  forty 
years  and  for  more  than  thirty  years 
he  has  been  superintendent  of  the 
newspaper  and  periodical  division.  He 
took  charge  of  this  department  in  the 
old  post  office  on  August  28,  1875.  That 
year  his  department  handled  7,737 
tons.  In  1915  the  volume  of  new.spaper 
and  periodical  mall  had  grown  to  over 
120,000  tons. 


Greeley  Scion  Founds  Paper 
Horace  Greeley,  son  of  Dr.  Horace 
Greeley,  of  140  Clinton  Street,  Brook¬ 
lyn,  and  great-grandson  of  Horace 
Greeley,  founder  of  the  New  York  Trib¬ 
une,  has  established  a  newspaper  at 
Erasmus  Hall  High  School,  called  the 
Erasmus  New.s.  The  youthful  editor’s 
father  is  the  .son  of  Ida  Greeley,  daugh¬ 
ter  of  Horace  Greeley,  who  married 
Nicholas  Smith,  of  New  York  city,  but 
the  doctor  has  never  been  known  as 
Smith.  The  Horace  Greeley  of  to-day 
resembles  his  great  forebear  in  many 
ways,  but  more  particularly  in  hi  i 
writing.  He  is  a  tall,  well-built  youth 
of  about  sixteen  years  of  age. 


Missing  Editor  Found 

F.  Page  Wilson,  the  former  editor  of 
Toronto,  Canada,  trade  publications, 
who  had  been  missing  for  five  months, 
has  joined  his  wife  in  Detroit.  Mr. 
Wilson  di.sappeared  from  Eden,  Flori¬ 
da,  after  he  had  been  hit  on  the  head 
by  a  cocoanut,  which  fell  from  a  tree. 


Newspaper  Man  on  Churches 

Boston,  January  26. — Clyde  E.  Ord- 
way  of  Jamaica  Plain,  speaking  before 
the  Norfolk  Conference  of  Laymen  at 
the  First  Parish  Unitarian  Church, 
Dorchester  on  "A  Newspaper  Man's 
View  of  Churches,”  said  in  part:  "The 
church  is  considered  a  working  institu- 
'ion,  yet  six  days  out  of  seven  it  allows 
its  plant  to  He  Idle.  No  other  form  of 
property  Is  used  with  such  a  small  de¬ 
gree  of  economy.  There  is  no  logical 
reason  why^  the  plant  should  not  be 
open  on  week  dies  as  well  as  Sundays. 
They  can  be  used  as  efficiently  for  so¬ 
ciological  work  as  for  religious 
worship.” 


Paper’s  Bonds  Attacked 

Owners  of  $500,000  worth  of  trust 
mortgage  bonds  of  the  Daily  Adver¬ 
tiser  Publishing  Company,  of  Newark, 
now  in.solvent,  may  be  barred  as  pre¬ 
ferred  claimants,  it  was  announced  on 
January  26.  Receivers  of  the  com¬ 
pany  have  filed  a  bill  in  chancery  at¬ 
tacking  the  validity  of  the  mortgages. 
If  the  receivers’  contention  is  estab¬ 
lished  the  bond  owners  will  share  in 
the  defunct  Advertiser’s  assets  only  as 
general  creditors.  The  sale  of  the  Ad¬ 
vertiser  Company,  which  publishes  the 
Morning  Eagle  and  Evening  Star,  has 
lieen  confirmed  in  Chancery  Court,  W. 
W.  Chapin,  former  publisher  of  the 
San  Francisco  Call,  is  the  purchaser. 


Want  State  Advertising  Moneys 

The  Colorado  Association  of  Commer¬ 
cial  Executives  has  appointed  a  com¬ 
mittee  to  call  upon  Gov.  Carlson  and 
see  what  causes  the  delay  in  turning 
over  to  the  Immigration  Bureau  $15,000 
available  for  advertising.  This  money 
is  wanted,  the  members  of  the  Associa¬ 
tion  said,  to  u.se  in  advertising  the  State 
and  should  have  been  turned  over  to 
the  Bureau  some  time  ago. 


Mr.  Publisher: 

Are  good  men  hard  to  find  ? 

Do  you  need  a  promotion  man?  a 
reporter?  or  a  foreman  in  one  of  the 
mechanical  departments? 

Read  our  situation  wanted  columns 
in  this  issue. 

More  than  30  able  trained  men  for 
all  departments  of  the  newspaper  and 
advertising  business  have  their  advertise- 
ments  in  this  issue. 


The  Editor  & 


Publisher 
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BIMPEK  CHOP  OF  ADVERTISING  COPY, 

IS  AGENCIES’  PREDICTION  FOR  1916 


I’uhli>liers’  Keprewntalives  in  All  PartM  of  the  Country  an*  Optimistic 
Over  Outhmk — Aprce  that  Prosperity  is  Here  and  Believe 
Newspapers  Will  Have  to  Enlarge  to  Carry 
the  Advertising  Offered  to  Them. 


In  last  week’s  issue  The  Editor  and 
Pi’BLiSHESi  printed  the  views  of  several 
leadinR  advertising  agencies  on  the 
outlook  for  business  in  the  advertis¬ 
ing  field  for  1916.  Those  looks-ahead 
were  optimistic — and  enthusiastically 
hopeful,  for  all  indications,  they  agreed, 
promi.se  that  the  coming  year  will  sur- 
I>a.ss  1915  in  volume  and  extent  of  ad¬ 
vertising  placed  in  the  l.’nited  States. 

Herewith  are  given  in  substance 
some  further  statements  on  the  pres¬ 
ent  situation  and  outlook  in  the  adver- 
ti.sing  field,  gathered  by  The  Editor  anii 
I’rBi.isHER  from  other  advertising 
agents  and  also  from  several  of  the 
foremost  publishers’  representatives. 
lK)th  in  New  York  and  in  other  lead¬ 
ing  cities: 

O.  Ml’rnane,  general  manager  II.  K. 
McCann  Company,  .idtjer Using  .Agents, 
Xew  York. — “We  feel  a  great  confidence 
In  the  present  general  conditions.  The 
retail  trades,  which  are  the  closest  fac¬ 
tors  to  the  people,  and  wliich  are  the 
essentials  in  most  advertising  proposi¬ 
tions,  are  doing  big  volumes.  This  in¬ 
dicates  prosperity  more  certainly  than 
any  other  factor.  Balance  of  trade, 
presence  of  gold,  exports,  crops,  all  of 
the  fundamentals  are  sound,  and  cou¬ 
pled  with  that  is  the  optimism  on  every 
hand.  Thousands  of  people  are  doing 
just  what  we  are  doing,  giving  publicity 
to  the  prosperity  idea,  the  best  and 
easiest  way  to  loose  prosperity  upon 
this  land  where  underlying  conditions 
are  mo.st  always  sound.  Our  agency 
as.sociates  and  the  publishers  reflect  the 
effect  of  good  business  conditions,  just 
as  we  reflect  them.  We  are  looking 
forward  to  a  most  prosperous  year.’’ 

B.  Jones,  Advertising  .Agen^, 
llinghnmton,  X.  Y.— "In  1915  a  line  of 
strict  demarcation  divided  the  general 
adverti.sers  into  two  distinct  cla.s.s«*s. 
Those  who  saw  the  solid  rock  foundation 
of  the  big  business  boom  brought  on  by 
the  war  conditions  across  the  ocean,  and 
those  who  thought  it  was  only  shifting 
sand  and  would  soon  .slide  away  leaving 
big  capital  high  and  dry.  The  flr.st  class 
went  to  it  hammer  and  tongs.  Facilities 
for  manufacture  and  merchandising 
were  increa.sed  and  advertising  appro¬ 
priations  advanced  commensnrately. 
Almo.st  without  exception  this  class  of 
merchandisers  had  a  good  running 
start  when  the  big  winter  boom  struck 
the  country  liroadside  and  now  they  are 
able  to  chuckle  with  glee  at  their  fore¬ 
sightedness.  If  the  case  of  the  Wylie  B. 
Jones  Advertising  Agency  is  any  ex¬ 
ample.  then  1916  will  be  a  record 
smasher.  Old  adverti.sers  are  increas¬ 
ing  appropriations  ali  along  the  line 
while  many  new  ones  are  manifesting 
a  willingness  to  I>e  shown  how  bu.siness 
may  be  increased  through  the  medium 
of  the  printed  word.’’ 

P.  F.  O’Keefe,  .Adrertising  .Agent. 
Itoston. — "In  regal’d  to  the  general  ad- 
verti.sing  outlook  for  1916,  I  am  glad  to 
.say  that  I  believe  we  have  stepfied  across 
the  threshold  of  one  of  the  mo.st  pros¬ 
perous  years  this  country  will  have 
ever  seen.  Nor  is  this  opinion  stated 

evidence  of  coming 
prosjierity  already 
.\gency  has  now 
bu.siness  for  1916 
than  we  totaled  in  1915.  New  ac¬ 
counts  have  been  closed;  old  advertis¬ 
ers  have  increased  their  appropriations 
voluntarily,  and  with  nothing  but  opti¬ 
mistic  ideas  as  to  their  future.  New 
England  is  today  vibrating  with  ac¬ 
tivity  In  every  manufacturing  centre, 
aside  from  the  fact  that  certain  raw 
materials  are  difficult  to  obtain  and 
high  in  price,  no  condition  seems  to  ex¬ 
ist  or  be  liable  to  occur  In  the  next 
twelve  montlis  that  would  unfavorably 


without  tangible 
prosperity  and 
arrived.  Our 
booked  more 


affect  the  wave  of  prosperity  now 
sweeping  over  us. 

“Many  concerns  w’ho  are  not  desir¬ 
ous  of  increasing  their  sales  at  this 
time,  owing  to  the  difficulty  of  obtain¬ 
ing  foreign  raw  material.s,  are  taking 
out  generous  future  business  insurance, 
in  the  form  of  advertising  space  to  be 
iKsed  in  keeping  their  names  and  trade 
marks  in  the  public  mind.  Conserva¬ 
tive  New  England  has  not  built  her 
bu.siness  hopes  upon  profits  of  war  or¬ 
ders — and  while  she  has  received  her 
share,  her  manufacturers  have  so 
strengthened  and  enlarged  their  regu¬ 
lar  lines  that  a  quick  cessation  of  hos¬ 
tilities  abroad  would  not  affect  her.” 

Iajuis  Oilman,  Publishers’  Tleprc- 
srntatii'e,  .Veto  York. — “You  are  right 
when  you  state  that  1915  closed  in  a 
blaze  of  glory,  but  this  will  be  as  a 
candle  light  compared  to  a  big  bonfire 
when  1916  closes.  In  my  estimation, 
from  pre.sent  prospects  1916  bids  fair  to 
lie  the  largest  year  in  advertising  his¬ 
tory.  A  particularly  good  feature  .so 
far  as  newspapers  are  concerned  can 
be  found  in  the  fact  that  many  adver¬ 
tisers  that  have  been  known  as  ‘dyed 
in  the  wool’  magazine  space  users  are 
lieginning  to  use  space  in  the  newspa¬ 
pers.  And  that  is  not  all.  A  good  many 
advertisers  are  increasing  their  appro¬ 
priations,  realizing  the  fact  that  adver- 
ti.sing  at  this  time  is  extremely  profit-«- 
ahle.  Frankly,  I  do  not  know  of  a 
.single  advertising  campaign  that  Is  not 
meeting  with  succe.ss  at  the  present 
moment,  and  that  is  saying  considera¬ 
bly.” 

William  McNamke.  Western  Repre¬ 
sentative,  Chieago  evening  .Amrriean. — 
"The  Chicago  evening  .American  fin- 
l.shed  the  greatest  year  in  its  history  on 
the  31st  of  December,  1915.  Our  ca.sh 
receipts  were  higher  and  our  profits 
greater  than  during  any  previous  year 
in  our  history.  The  local.  Eastern  for¬ 
eign  and  Western  foreign  departments 
.showed  an  increase  over  the  year  1915. 
And  now,  we  are  facing  1916 — with  an 
outlook  for  better  and  bigger  bu.siness 
and  with  exceptionally  bright  prospects 
of  achieving  a  still  greater  volume  of 
bu.siness  and  much  larger  proflt.s. 

"I  believe  that  manufacturers  are 
recognizing  the  fact  that  Chicago — as 
the  central  and  second  greatest  market 
in  this  country — is  worth  going  after 
from  an  Individual  .standpoint.  Not 
only  is  their  attitude  of  such  a  charac¬ 
ter  as  regards  Chicago,  but  they  are  be 
ginning  to  look  at  all  large  markets 
from  an  Individual  standpoint  rather 
than  taken  as  a  whole.  This  has  neces¬ 
sitated  and  will  nece.ssltate  the  use  of 
new.spaper  advertising  in  every  center 
of  population  In  the.se  United  States.  It 
is  absolutely  impossible  for  a  manufac¬ 
turer  to  secure  adequate  distribution — 
in  these  stirring  times  of  much  compe¬ 
tition  unless  he  localizes  bis  efforts  in 
each  and  every  one  of  the  enormous 
markets  that  are  offered  him  in  this 
country.  An  advertising  appronriation 
should  be  spent  with  the  idea  of  getting 
from  the  same  the  greatest  possilile  net 
benefits  at  the  lowe.st  cost.  Naturally 
Chicago  will  get  her  share  of  the  manu¬ 
facturers’  appropriation  during  1916. 
We  are  the  jobbing  and  serving  center 
of  all  and  parts  of  .some  six  states. 
Manufacturers  throughout  the  country, 
who  are  anxious  to  “put  through” — not 
“over” — the  Chicago  market  must  use 
the  Chicago  newspapers.  Not  only  do 
these  newspapers  have  an  effect  on  the 
city  market  itself,  but  they  influence 
sales  and  distribution  througbout  the 
territory  which  is  served  by  Chicago.” 

.1.  E.  Verree.  of  Verree  <f  Conklin. 
Chieago. — “To  men  on  the  firing  line 
the  outlook  for  general  advertising  in 


this  Western  territory — as  far  as  the 
daily  newspaper  is  concerned— la  bright 
and  growing  brighter  each  day.  Condi¬ 
tions  at  this  time  are  just  about  nor¬ 
mal,  with  an  increasingly  healthy  im¬ 
provement  noted  all  along  the  line. 
From  present  indications  1916  will  pro¬ 
duce  a  “bumper  crop”  of  copy.  Busy 
mills  and  prosperous  farmers  form  a 
combination  certain  to  insure  commer¬ 
cial  activity.  An  increased  volume  of 
general  advertising  during  the  present 
year  is  Inevitable.” 

M.  C.  Watson,  Newspaper  Represen¬ 
tative.  New  York. — “During  the  year 
just  closed  everyone  of  the  papers  rep- 
re.sented  on  my  list  carried  a  great  deal 
more  national  advertising  than  in  any 
other  year  of  their  history  and  I  am  not 
over  enthusiastic  when  saying  that  the 
1916  prospects  are  for  a  still  greater  in¬ 
crease.  In  my  opinion  the  reason  for 
this  great  increasi*  is  due  to  the  fact 
that  the  smaller  newspapers  are  able  to 
put  the  advertiser  in  close  touch  witli 
the  con.sumer.  These  smaller  papers 
enable  the  advertiser  to  follow  the  line 
of  least  resi.stance.  It  is  easy  for  him 
to  bring  the  pos.sible  buyer  to  the  store 
where  the  goods  are  on  sale.  This  fact 
Is  becoming  more  generally  known  and 
it  is.  as  .stated,  one  of  the  principal  rea¬ 
sons  why  the  smaller  paper  has  been 
getting  and  is  going  to  receive  the  hulk 
of  the  general  adverti.slng  placed  in 
newspapers.  It  looks  to  me  as  If  .some 
of  the  publishers  will  be  compelled  to 
enlarge  their  papers  in  order  to  carry 
the  advertising  which  i.s  offered  them.” 

Fred  P.  Motz,  of  the  .lohn  M.  Rran- 
hani  Co.,  Publishers’  Representatives, 
New  York. — “1916  should  be  a  banner 
year.  Optimism  and  prosperity  talks 
are  wonderful  things,  but  prospects  for 
1916  are  being  backed  up  by  .substan¬ 
tial  orders  that  run  regularly  through¬ 
out  the  year.  Not  only  is  the  hulk 
plea.sing,  but  the  remarkable  change  to 
high-class,  clean  advertising  on  a  con¬ 
tinuous  basis,  is  very  gratifying.  The 
close  of  1915  were  exceptionally  fine 
months,  even  as  compared  to  1913.  The 
close  of  1914,  of  course,  were  very  lean. 
Taking  all  in  all,  we  are  figuring  on  a 
considerable  amount  of  busine.s.s.  and. 
combined  with  the  orders  that  have  al¬ 
ready  been  scheduled  for  1916,  even  a 
conservative  cannot  see  anything  but 
the  flne.st  year  in  the  adverti.sing  busi  - 
nes.s.” 

Frank  J.  Campbell,  of  the  Campbell- 
eu'ald  Co.,  Netespaper  Representative, 
Detroit. — “In  the  relatively  near  future 
the  biggest  deluge  of  adverti.sing  is  go¬ 
ing  to  break,  that  the  world  has  ever 
known.  Just  as  soon  as  the  newspapers 
begin  to  print  in  big  headlines  “Peace 
Terms”  this  rainstorm  of  advertising 
will  start.  There  are  two  reasons  which 
indicate  without  question  this  condition. 
The  first  is  that  scores  of  mills  and  fac¬ 
tories  throughout  the  I’nited  States 
have  been  running  to  capacity  with  ex¬ 
tra  shifts,  during  the  past  twelve 
months.  It  is  reasonable  to  expect  that 
they  have  been  making  mpney.  With 
money  on  hand  to  spend,  business  firms 
who  have  not  done  so  heretofore,  will 
advertise.  Second,  as  soon  as  peace  terms 
are  talked  about,  all  of  the  various  firms 
who  have  been  making  war  materials 
and  supplies,  will  immediately  cast 
alKiut  for  other  markets.  They  will 
think  of  advertising.  These  two  con¬ 
ditions,  plenty  of  money  and  a  big  fac¬ 
tory  without  a  market  for  the  product, 
are  the  two  things  that  will  enrich  the 
advertising  business  as  it  has  never 
l>een  enriched  before.  Already,  condi¬ 
tions  indicate  this  conclusion.  Never 
have  there  been  more  new  advertisers 
with  their  shoes  and  stockings  off  and 
their  pants  rolled  up,  ready  to  wade  In, 
than  right  now.  We  have  made  changes 
and  additions  in  this  office  ready  for  the 
new  conditions  that  will  come.  Such  Is 
our  belief  in  the  near  future  for  ad¬ 
verti.sing.” 

H.  J.  Grant,  Vice-President  O’Mara  <f 
Ormsbee,  Inc.,  Publishers’  Representa¬ 
tives,  New  York. — “Sur*essful  business 
for  newspapers  during  1915  is  reported 
from  all  quarters.  The  gains  in  adver¬ 
tising  lineage  are  of  secondary  impor¬ 
tance  to  the  new  scope  of  undertakings, 


and  the  number  of  profitable  campaigns 
which  have  been  conducted.  Adver¬ 
ti.sers  have  greater  confidence  than 
ever  before.  The  improved  ethics  of 
advertising  and  the  knowledge  of  build¬ 
ing  campaigns  as  an  integral  part  of 
sales  plans  have  dispelled  the  uncer¬ 
tainty  which  so  often  previously  caused 
doubt  and  prevented  development.  The 
future  is  secure,  because  basic  trade 
conditions  are  sound  and  must  yield  a 
reward  jo  the  constant  Improvement  of 
forces  organized  to  produced  increasi'd 
business.  Adverti.sing  is  news  and  the 
modern  public  demands  news,  which 
modern  salesmanship  will  supply  in 
greater  abundance  for  1916. 

E.  J.  Powers,  AVestern  Manager  of 
Frank  Northrup,  special  representa¬ 
tives,  Chieago. — “The  papers  which  we 
represent,  secured  their  share  of  that 
$5,000,000  increase  la.st  year.  Fhirther- 
more,  it  looks  at  present,  as  if  the 
coming  year  will  show  a  gratifying  in¬ 
crease.  There  is  certainly  lots  of  bus¬ 
iness  in  sight.” 

Robert  E.  I')oi'gi-a8,  Publishers’  Rep¬ 
resentative,  Chieago. — “The  general  de¬ 
pression  and  uncertainty  the  early  iiart 
of  1915  gave  way  to  an  excellent  busi¬ 
ness  in  the  h'all,  and  for  the  year  the 
foreign  advertising  earnings  in  most  of 
my  U.  S.  paiH'i's  showed  splendid  gains. 
While  conditions  in  f'anada  improved, 
owing  to  the  war  and  other  circumstan¬ 
ces  the  volume  of  foreign  adverti.sing 
was  not  quite  up  to  normal,  but  .still,  it 
was  not  bad,  for  no  spender  of  money 
can  overlook  this  great  field.  For  the 
past  six  weeks  there  has  been  a  sud¬ 
den  reaction  and  the  outlook  for  Cana¬ 
da  in  1916  looks  very  bright  for  a  large 
foreign  advertising  bu.siness.  Talks 
with  those  who  arc  in  a  position  to 
know  and  with  advertisers  and  general 
agencies  outside  of  Chicago  and  here 
predict  for  newspapers  an  exceptionally 
prosperous  year.  The  business  com¬ 
munity  of  the  whole  country  seems  to 
have  woke  up  and  no  more  the  com- 
ulaint  of  bad  times  is  heartl  from  those 
in  any  line.” 

F.  T.  St.  j.  Richards,  Rpeeial  Repre- 
'^entfitive.  New  A’ork. — ‘“That  1916  prom¬ 
ises  excellent  business  conditions  is  a 
conservative  statement  of  a  fact  which 
might  well  be  put  in  more  positive 
terms.  The  business  is  already  here 
and  well-filled  newspaper  columns  show 
the  new  business  and  the  increased 
space  being  used  by  older  advertisers. 
That  this  large  volume  of  business  is 
ba.sed  on  .sound  conditions  and  can  be 
expected  to  continue  may  be  inferred 
by  the  many  different  lines  represented 
in  the  total,  showing  a  diver.sifled  biisi- 
ne.ss  improvement  and  an  even  stalde 
foundation  for  business  of  all  kinds. 
Moreover,  the  large  crops,  immen.se 
payrolls  and  increa.ses  in  incomes  every¬ 
where  provide  a  most  fertile  field  f*"' 
advertising  cultivation.  Results  should 
ju.stify  endeavor.” 


HONESTY  MUST  BACK  ADS 


Pennsylvania  Daily  Will  Not  Dep'.rl 
from  Policy  of  Truth. 

The  McKeesport  (Pa.)  Daily  News 
printed  in  its  issue  of  January  21  a 
ringing  editorial  apologizing  to  its  read¬ 
ers  for  having  allowed  a  few  misstate¬ 
ments,  for  which  the  paper  was  not  to 
blame,  to  creep  Into  the  advertising  col¬ 
umns.  The  publishers  after  repeating 
their  intention  to  cling  absolutely  to 
their  rule  of  accepting  only  hone.st  copy, 
quote  the  State  law  on  the  subject,  and 
then  say,  in  part: 

“To  be  accurate  advertising  must  at 
all  times  be  truthful.  Advertising  is  as 
honest  as  the  firm  which  signs  it  and  a 
store  is  as  honest  as  its  advertising. 
Honesty  in  business  usualiy  means  suc¬ 
cess.  Honesty  never  is  comparative  or 
relative.  Honesty  absolute — if  means 
telling  and  living  the  truth,  the  whole 
truth  and  nothing  but  the  truth.  The 
only  economic  reason  in  advertising  is 
to  make  more  efficient  the  distribution 
of  merchandise.” 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


DAILY  PAPER  PRAISED 
AND  ALSO  CONDEMNED 


St.  Louis  ClerfEyman  and  Ethical  Culture 
leader  at  Wide  Variance  in  Their 
Views  as  to  What  Sort  of  News  Should 
be  Printed  — Globe-Uemocrat  and  Post- 
Dispatch  Have  Something  to  Say. 


At  the  same  time  that  the  Rev.  Dr. 
John  A.  Itice,  a  Methodist  cler^man 
of  St.  Louis  was  praising:  the  modern 
daily  newspaper,  it  was  being:  de¬ 
nounced  by  Percival  Chubb,  leader  of 
the  St.  Louis  Ethicai  Culture  Society, 
who  indicted  the  newspaper  in  gen¬ 
eral  as  a  purveyor  of  gossip,  a  recorder 
of  crime,  and  undertook  to  specify 
shortcomings  of  St.  Louis  newspapers 
in  particular. 

l>r.  Rice  said  that  if  he  were  a  boy 
again  he  “would  not  only  read  but 
.study  the  daily  papers,  each  copy 
of  which,  rightly  interpreted,  is  a  new 
leaf  to  be  added  to  our  Rible.”  This  is 
one  of  the  striking  things  he  said  last 
night  in  a  picturesque  sermon  entitled, 
“If  1  Were  a  Boy  Again.”  On  the  daily 
newspapers  he  said: 

“The  daily  papers  tell  us  how  God 
is  running  the  world,  how  he  punishes- 
sin  and  rewards  righteousness,  how,  by 
•slow  degrees,  he  is  leading  the  race  up¬ 
ward. 

"Xo  man  can  be  furnished  for  an 
erticient  life  without  being  able  to  think 
round  the  world  before  breakfast,  pass¬ 
ing  in  review  the  doings  of  men  and 
nations;  and  no  man  can  do  this  with¬ 
out  thorough  familiarity  with  our  great 
daily  papers.  The  world  is  now  too 
small  to  live  in  less  than  all  of  it.” 

Mr.  Chubb  cheerfully  acknowledged 
«-ertain  indications  of  an  upward 
move  in  journalism,  and  declared  that 
“Hoi)c  lies  in  the  new  dignity  which 
the  newspai)er  man  is  claiming  and 
.slowly  reaching.  But,  for  the  most 
part,  a  sombre  picture  of  newspaper 
craft  was  drawn,  especially  in  St.  Louis. 
In  part,  Mr.  Chubb  said: 

“The  newspaper  is  a  public  institu¬ 
tion.  akin  in  .some  ways  to  a  public 
service  corporation,  with  a  certain  mo- 
no|)olistic  character.  It  depends  upon 
other  forms  of  public  service,  post  of¬ 
fice,  telegraph,  telephone  and  railroad. 
ITie  great  newspapers  which  dominate 
the  situation  represent  immense  in¬ 
vestments  of  capital,  and  they  natural¬ 
ly  tend  to  become  involved  with  the 
•big  business’  interests  of  the  country. 

“The  newspaper’s  public  function  is 
to  get  into  line  with  all  other  similar 
public  institutions — the  schools,  li¬ 
braries,  art  museums.  It  must  educate 
and  not  pander;  it  must  lead,  and  not 
.slink  in  the  rear  of  the  crowd.  The 
test  of  a  newspaper  that  professes  to 
l>e  no  more  than  a  purveyor  of  news  is 
in  the  selection  of  its  news  and  the 
relative  emphasis  put  upon  it.  How 
much  does  crime  figure?  Sordid  gos¬ 
sip?  Where  does  it  figure,  first  page 
or  last?  A  newspaper  must  come  to 
judgment  on  this  issue.” 

Mr.  Chubb  arraigned  the  St.  Louis 
newspapers  specifically  for  recording 
“the  gossip  and  scandal  of  the  town 
and  the  Mvolities  and  foolishness  of 
the  tow'n  out  of  all  proportion  to  the 
record  of  the  finer  sides  of  its  life.” 
Instancing  “a  few  of  these  neglected 
features  of  our  city  life,”  he  said: 

“The  exhibits  at  our  Public  Library 
and  our  Art  Museum,  the  proceedings 
of  our  numerous  literary  clubs  and  art 
.societies,  our  amateur  drama,  note¬ 
worthy  public  addresses,  receive  scant 
recognition  in  the  papers. 

“Supposing  that  items  of  this  sort 
have  not  sufiBcient  ‘news  value’  to 
warrant  their  being  printed;  we  are 
then  face  to  face  with  the  ultimate 
question:  What  have  our  schools  been 
about  if  they  have  so  pitifully  failed 
in  arousing  interest  in  these  more  im¬ 
portant  matters?  What  kind  of  homes 
have  we  if  they  fail  to  foster  any  of 
these  interests?” 

Mr.  Chubb  closed  by  saying:  ‘’Our 


greatest  hope  for  the  future  must  be, 
in  my  opinion,  that  which  looks  for¬ 
ward  to  the  institution  of  the  endowed 
newspaper.” 

The  St.  Louis  Globe-Democrat,  reply¬ 
ing  sharply,  but  sanely  to  Mr.  Chubb, 
said,  in  part: 

“The  idealistic  critic,  of  the  Chubb 
order,  always  overlooks  the  fundamen¬ 
tal  purpose  of  a  newspaper,  which  is 
the  publication  of  news.  And  It  can¬ 
not  confine  itself  to  news  that  will  in¬ 
terest  and  meet  the  approval  of  none 
but  a  highly  educated  and  supercritical 
class,  unless  it  expects  to  limit  its  cir¬ 
culation  to  that  class.  There  are  news¬ 
papers  that  do  this,  a  few,  and  excel¬ 
lent  papers  they  are,  in  certain  quali¬ 
ties,  but  their  field  is  narrow,  their  in- 
fiuence,  however  great  within  that  fieid, 
does  not  extend  beyond  it,  and  with  one 
or  two  exceptions,  they  are  notoriously 
unprofitable.  Nor  are  they  newspapers 
in  the  full  sense  of  that  term.  For  the 
word  ’news’  is  not,  and  ought  not  to 
be,  limited  in  its  application  to  ‘the 
good,  the  pure  and  the  beautiful.’  A 
knowledge  of  the  existence,  character 
and  extent  of  evil,  in  all  forms,  is  as 
necessary  to  the  progress  of  mankind, 
as  is  an  acquaintance  with  the  ethical 
infiuences  that  promote  advancement. 
A  newspaper,  a  real  newspaper,  must 
tell  its  readers  what  is  going  on  in  the 
world,  the  bad  as  well  as  the  good.  Its 
readers  have  a  right  to  know  these 
things,  they  want  td  know  them,  they 
will  know  them,  and.  in  the  long  run.  it 
is  l>est  that  they  should.  The  news¬ 
paper  that  would  wholly  eliminate 
news  not  in  accord  with  the  ethical 
views  of  the  Chubbs  would  not  be  ful¬ 
filling  the  mission  of  a  newspaper.” 

The  St.  Ijouis  Post-Dispatch  also  de¬ 
voted  a  column  and  a  half  to  a  reply 
to  Mr.  Chubb,  concluding  by  advising 
him  not  to  read  papers  filled  with 
cheap  sensationalism,  as  “all  newspa¬ 
pers  are  not  alike.” 


EXAMINER’S  AUTO  AD  STUNT 


Chicago  Sunday  Paper  Ran  Forty-two 
Columns  of  Motor  Trade  Publicity. 

Chicago,  January  26. — The  Chicago 
Examiner  last  Sunday  celebrated  the 
opening  of  the  1916  Automobile  Show  of 
Chicago  with  four  special  sections  of 
their  Sunday  issue,  devoted  exclusively 
to  the  motor  industry.  Incidentally,  in 
the.se  four  sections  the  Examiner  pub¬ 
lished  221  columns  of  display  automo¬ 
bile  advertising,  which,  together  with 
the  special  editorial  features  and  arti¬ 
cles,  illustrations,  and  news,  aggregated 
forty-two  pages  devoted  to  the  automo¬ 
bile  industry.  The  Chicago  Tribune 
came  next  with  189  columns,  and 
then  the  Chicago  Herald,  with  13R 
columns.  The  Examiner’s  achieve¬ 
ment  is  said  to  establish  a  rec¬ 
ord  for  metropolitan  newspapers  a« 
being  the  largest  volume  of  dis¬ 
play  automobile  advertising  ever  car¬ 
ried  in  a  single  i.ssue.  The  four  sections 
comprising  the  Automobile  Show  num¬ 
ber  were  gotten  out  under  the  special 
supervision  and  direction  of  Edward  C. 
Bode,  advertising  manager  of  the  Ex¬ 
aminer.  .Mfred  Olson  and  Charles  H. 
Hiebee,  who  handled  the  automobile  ad¬ 
vertising.  were  presented  with  diamond 
pins  by  Mr.  A.  H.  Messing,  publisher  of 
the  Chicago  Examiner,  for  their  record- 
breaking  feat. 

Beginning  Sunday.  January  30,  the 
Sunday  Examiner  will  Include  a  special 
section  devoted  to  the  automobile  In¬ 
dustry.  Service  of  the  most  effective 
character  to  the  man  who  make.s.  who 
sells,  or  owns  an  automobile,  will  be  the 
object  of  this  new  department. 


Beckwith  Sole  Renresentative 
S.  C.  Beckwith  Special  Agency,  New 
York  and  Chicago,  representing  the 
Boston  Herald-Traveler  in  the  Ea.stern 
field,  has  been  made  sole  foreign  adver¬ 
tising  agent  of  the  Boston  Herald- 
Traveler  In  the  TTnited  States  and  Ca¬ 
nada.  ’These  papers  were  formerlv 
represented  in  the  Western  field  by  G. 
Logan  Payne  Co. 


HOW  VIGILANCE  WORK 
IS  DONE  IN  BOSTON 


Methods  of  Chamber  of  Commerce  Ad¬ 
vertising  Association  in  Fighting  Un¬ 
lawful  or  Questionable  Means  of  News¬ 
paper  Publicity — Aid  of  Court  Some¬ 
times  Invoked. 

Boston,  January  26. — ’The  workings 
of  the  Advertising  Vigilance  Associa¬ 
tion  of  the  Retail  Trade  Board  of  the 
Boston  Chamber  of  Commerce  are  at¬ 
tracting  much  attention.  The  full  name 
of  the  corporation  is  “The  Advertising 
Vigilance  Association,  Inc.”  It  is  a 
stock  company,  the  par  value  of  shares 
being  |5.  To  avoid  control  of  any  one 
stockholder  or  interest,  stock  is  issued 
only  to  persons,  firms,  or  corporations 
independently  engaged  in  selling  mer¬ 
chandise,  and  only  one  share  of  stock 
can  be  issued  to  any  one  business  house 
or  its  representative.  The  finances  of 
the  company  come  from  voluntary 
subscriptions. 

Any  person  having  a  complaint  may 
submit  it  to  the  Association,  and  each 
complaint  is  carefully  considered  by 
the  board  of  directors,  a  body  composed 
of  nine  men,  each  representing  a  differ¬ 
ent  line  of  business,  who  serve  without 
pay  and  who  meet  weekly.  If  the  com¬ 
plaint  states  a  prlma  facie  case,  within 
the  scope  of  the  work  of  the  associa¬ 
tion,  it  is  referred  to  an  investigating 
committee.  If  it  does  not  state  a  prima 
facie  case,  the  complainant  is  requested 
to  submit  further  specifications  or  evi¬ 
dence. 

The  investigating  committee  is  com¬ 
posed  in  whole  or  in  part  of  persons 
specially  conversant  with  the  line  of 
merchandi.se  in  question.  The  commit¬ 
tee  investigates  as  thoroughly  as  seems 
necessary  and  reports  its  conclusions 
and  recommendations  to  the  Board  of 
Directors.  The  Board  of  Directors  then 
takes  such  action  as  seems  advisable, 
a  majority  vote  of  the  entire  board  be¬ 
ing  necessary  for  any  affirmative  ac¬ 
tion.  The  name  of  the  complainant  is 
never  disclosed  and  the  Identity  of  the 
investigating  committee  and  of  the 
person  complained  of  is  kept  as  closely 
guarded  as  possible.  All  complaints 
and  matters  with  reference  thereto  are 
turned  over  to  the  attorney  as  confi¬ 
dential  communications  and  are  not 
preserved  hv  the  Association. 

It  is  said  that  the  Association  finds,  as 
a  general  thing,  that  taking  up  adver¬ 
tising  matter  with  the  house  in  question 
is  sufficient  to  insure  elimination  of  any 
methods  that  are  unlawful  or  even 
questionable.  For  that  reason,  that 
mode  of  procedure  is  usually  fir.st 
adopted.  Sometimes,  however,  there 
are  firms  with  whom  such  a  course  if 
of  no  avail.  When  complaint  Is  made 
against  that  sort  of  a  firm  an  attempt 
is  made  to  get  as  strong  a  case  as  pos¬ 
sible  and  then  present  it  to  the  District 
Attorney  for  his  advice.  If  he  is  will¬ 
ing  to  take  it  up  himself  the  evidence 
is  turned  over  to  him.  If  he  prefers 
that  the  Association  should  prosecute 
the  case  in  the  lower  courts,  that  is 
done.  If,  in  his  opinion,  the  case  it  not 
strong  enough  to  go  into  court  fur¬ 
ther  evidence  is  secured.  If  that  is  im¬ 
possible  or  impracticable  the  case  is 
dropped. 


INDIANA  EDITORS  MEET 


Republicans  Hold  Two-Diy  Session  and 
Discuss  Political  Advertising. 

Indianapolis,  January  28. — The  Indi¬ 
ana  Republican  EJdltorial  Association 
held  a  two-day  session  at  the  Hotel 
Severln  yesterday  and  today.  M.  W. 
Pershing,  of  Tipton,  Ind.;  Fred  I.  King, 
of  the  Wabash  Plain  Dealer;  Jesse  A. 
Green,  Fort  Wayne  News;  E.  C.  Toner, 
Anderson  Herald;  George  B.  Lock- 
wood,  Muncle  Press,  and  Mrs.  Charles 
S.  Preston,  of  the  Montlcello  Herald, 
made  five-minute  speeches  at  the  open¬ 
ing  session. 


A  feeling  among  the  editors  was 
that  harmony  would  prevail  in  the  R''- 
publican  organization  this  year  an  I 
that  success  would  crown  the  efforts 
of  the  party  at  the  polls. 

This  is  the  first  year  that  the  asso- 
elation  meetiqg  has  been  held  withoii: 
the  appearance  of  national  talent. 
Newton  R.  Spencer,  of  Greenfield,  pres¬ 
ident  of  the  association,  acted  as  toa.st- 
master.  Today’s  session  was  given 
over  to  routine  business.  What  to  do 
with  political  advertising  was  among 
the  subjects  discussed.  R.  L.  J. 


GENUINE  “JOKER”  ACCOUNT 

Bullock  Suggests  Inquiry  in  Advertising 
Appropriation. 

Describing  the  manner  in  which  he 
believes  $1,000,000  has  been  frittered 
away  by  New  York  city  in  “slipshod, 
careless  administration,”  William  Bul¬ 
lock,  director  of  the  Bureau  of  City  In¬ 
quiry  made  the  following  assertion  re¬ 
garding  the  city  advertising: 

“Why  doesn’t  Senator  Brown  investi¬ 
gate  thoroughly  the  advertising  account 
in  the  budget  for  the  last  six  years? 
If  he  does  he  will  develop  that  this  is 
one  of  the  genuine  ’joker’  accounts  of 
our  flexible  budget.  Certainly,  he  will 
be  able  to  show  that  within  the  last  six 
years  the  city  could  have  saved  $798,000 
poured  into  this  account  for  advertis¬ 
ing,  but  diverted  in  the  main  to  other 
purposes. 

“From  1910  to  1915,  inclusive,  a  total 
of  $1,500,000  was  appropriated  in  the 
budget  under  the  heading  of  advertis¬ 
ing.  To  the  layman  it  naturally  woul<l 
appear  that  money  set  aside  for  a  spe¬ 
cific  purpose,  such  as  advertising,  would 
be  spent  for  advertising.  It  is  on  that 
theory  that  our  annual  budgets  are  pre¬ 
pared.  The  utmost  care  is  taken  in 
specifying  that  a  certain  sum  in  dollars 
and  cents  shall  be  spent  for  such  and 
such  a  purpose,  but  the  fact  is  that 
once  the  budget  has  been  adopted  and 
comes  into  operation,  the  Board  of  Esti¬ 
mate  begins  transferring  money  by 
wholesale  for  expenditure  on  other 
things  than  that  for  which  it  was  ap¬ 
propriated. 

“As  a  result,  the  budget  as  it  starts 
out  and  the  budget  as  it  winds  up  each 
year  are  beyond  recognition.  What  the 
Board  of  Estimate  does  with  the  $200,. 
000,000  of  annual  appropriations  can 
only  be  found  by  following  the  transfer 
trail  through  the  10,000  pages  of  min¬ 
utes  for  each  year. 

“The  advertising  account,  however, 
offers  easy  evidence  of  the  manipula¬ 
tion  that  goes  on  week  by  week 
.hrough  the  year.  From  1910  to  1914. 
inclusive,  the  advertising  account  was 
used  as  a  ready  source  of  funds  for 
other  purpose.s.  The  sum  of  $275,000 
was  placed  in  the  account  for  each  of 
these  years.  The  amount  was  more 
than  was  required.  In  proof  of  this,  the 
total  was  cut  to  $125,000  la.st  year,  and 
this  year  the  account  is  amply  provided 
for  with  $117,000. 

“The  $117,000  sot  aside  for  advertis¬ 
ing  in  1916  shows  what  the  appropria¬ 
tion  should  have  been  back  in  1910, 
when  the  advertising  co.sts  were  iower 
than  they  are  to-day.  In  the  last  six 
years  the  city  should  have  appropriate! 
a  total  of  $702,000  for  advertising.  The 
total  it  appropriated  exceeds  that  sum 
by  exactly  $798,000.” 


“It  Pays  to  Advcrtisi*” 
Shareholders  of  the  American  Ther¬ 
mos  Bottle  Company,  of  New  York,  re¬ 
ceived  on  New  Year’s  Day  checks  to 
cover  dividend  No.  9  of  $3.50  per  share 
on  the  $1,000,000  capital  stock.  The 
company  started  a  few  years  ago  with  a 
cash  working  capital  of  $20,000,  of 
which  $15,000  was  necessary  to  equip 
its  first  small  plant.  The  remaining 
$5,000  was  Invested  in  five  full-page 
advertisements  in  five  leading  New 
York  dailies.  The  company,  through 
accumulated  profits,  has  expended  close 
to  $1,000,000  in  publicity. 
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•'Five  hundred  thousand  dollars  in  six 
days"! 

That  is  what  one  gentleman  of  the 
committee  said. 

"It  can’t  be  done,”  observed  another 
good  citizen. 

"les,  it  can,”  was  the  laconic  re¬ 
sponse. 

"How?” 

"Newspapers.” 

There  you  have  the  answer  to  a  great 
many  modern  business  problems. 

The  philanthropic  Mr.  Harrlman,  dur¬ 
ing  his  active  life,  gave  moral  and  finan¬ 
cial  support  to  the  Boys’  Club.  He  built 
a  fine,  well-equipped  club  house  away 
down  town,  where  it  could  touch  squa¬ 
lor  and  poverty,  and,  reachi.ng  out,  coax 
them  into  the  light. 

The  good  of  this  institution  has  been 
far-reaching.  They  have  been  manu¬ 
facturing  “manhood”  from  the  rawest 
of  raw  material. 

Homeless,  hungry-hearted  little  news¬ 
boys  have  experienced  the  thrill  of  ONE 
personal  possession  at  least — they  had 
as  much  a  club  of  their  own  as  the 
wealthiest  Wall  Street  magnate. 

And  then  came  the  ambition  to 
broaden  out — to  do  more  to  save  a  hun¬ 
dred  boys  where  one  had  been  saved 
before. 

“More  clubs!”' 

'That  was  what  the  experts  pre¬ 
scribed. 

The  charity  was  so  obviously  neces- 
.sary.  ...  so  surely  big  and  fine  and 
noble,  that  a  single  monument  to  its 
etticiency  was  far  from  enough. 

.\11  Manhattan  and  environs  must 
look  to  its  youngsters.  ■» 

“Save  the  Boys”  was  the  silent,  un¬ 
spoken  slogan  in  every  man  jack  of  the 
committee. 

*  •  * 

A  series  of  ten  three-column  news¬ 
paper  advertisements  were  prepared — 
almost  overnight,  too,  for  it  was  de¬ 
cided  to  strike  while  the  iron  was  hot. 
And  New  York  newspapers,  fully  ap¬ 
preciating  the  stern  realities  of  the  case, 
were  equally  prompt  in  themselves  re¬ 
sponding. 

“As  much  space  as  you  need,”  the 
cry  went  around. 

Simultaneously,  in  all  Greater  New 
York  papers,  the  “Battle-Cry  of  Boy- 
dom”  was  sounded. 

Artists  drew  attractively  sentimental 
pictures  to  illustrate  these  advertise¬ 
ments — the  copy  had  the  “heart-ting” — 
a  sort  of  trademark  thermometer  regis¬ 
tered  each  day,  the  sure  trend  upward 
to  $500,000.00  of  popular  subscription. 

And  in  acuition  to  this,  there  were 
“reader.','’  galore — no  shrewd  Press 
Agent,  plus  a  large  working  corps  of 
assistants,  could  hope  to  match  the 
amount  of  “free  space.” 

For  there  was  SOUL  in  the  cam- 
I>aign  ...  a  wonderful  unseen  force 
had  worked  with  the  committee  from 
the  very  first.  Public  sympathy,  once 
aroused,  can  become  as  epidemic  as 
grippe.  From  one  end  of  Greater  New 
York  to  the  other,  the  voice  of  the  press 
was  lifted  in  a  common  appeal: 

“Help  the  Boys!” 

“For  Future  Manhood.” 

“Take  us  off  the  streets.” 

And  as  the  week  came  to  its  close, 
the  magic  potency  of  the  tireless  white 
ribbon  of  print  was  manifest. 

The  upward  mark  of  the  thermometer 
registered  success. 

Everywhere,  members  of  »he  commit¬ 
tee  had  found  warm  response  to  their 
appeal. 

The  Public  had  been  put  in  a  recep¬ 
tive  mood,  almost  “between  breakfasts.” 

Prom  nothingness,  the  shadowy  out¬ 
lines  of  a  new  club — of  many  new  clubs 
— began  to  ri.se.  And  for  every  ten 


thousand  newspapers  sent  rippling  out 
across  Manhattan,  a  proportionate  num¬ 
ber  of  men  and  women  found  them¬ 
selves  yielding  to  the  noblest  instinct 
of  the  human  race — unselfish  charity. 

•  *  • 

More  power  to  Advertising! 

•  •  • 

Our  old  friend,  the  “Teaser  Cam¬ 
paign,”  has  returned  to  the  scene  of 
his  former  conquests. 

There  have  been  five  or  six  of  him 
lately  and  his  activities  are  not  con¬ 
fined  to  the  larger  cities  alone.  The 
American  Tobacco  Company  resolved  to 
let  people  know  that  Bull  Durham  did 
not  die  with  the  fighting  spirit  of  his¬ 
toric  yesterdays,  when  B.  D.  was 
swopped  across  trenches  south  of  the 
Mason  and  Dixon  line. 

“Ask  Father — He  Knows”  was  se¬ 
lected  as  a  sufliciently  inexplicable  slo¬ 
gan  upon  which  to  hinge  the  campaign. 
We  are  reminded  of  P.  T.  Barnum  and 
Jack  Haverly’s  Minstrels,  whilst  slowly 
but  surely  the  package  trade-mark  sym¬ 
bol  rises  from  mysterious  obscurity. 
And  in  due  time  the  dear  public  will  be 
advised  of  the  fact,  no  doubt,  that  if 
you  ask  Father  he’ll  tell  you  there 
never  was  a  better  mixture  than  B.  D. 

The  Metropolitan  dailies  have  sizzled 
with  a  series  of  aggravatlngly  fasci¬ 
nating  little  one-column  “teaser”  ads, 
asking  the  patient  reader  to  “Look  for 
Yours”  and  kindred  baffling  invitations. 

There  was  a  glittering  finale,  which, 
we  must  admit,  fully  justified  the  week 
of  suspense. 

*  *  • 

There  is  as  much  well-poised  interest 
in  the  “teaser”  scheme  as  in  a  continued 
story  of  the  good  old-fashioned  kind. 

So  long  as  human  nature  shall  re¬ 
main  the  same  and  so  long  as  curiosity 
percolates  happily  and  insistently 
through  the  veins  of  every  community, 
just  so  long  will  Jim  and  Sam  and  YOU 
and  ME  find  it  impossible  to  escape  the 
blandishments  of  this  form  of  adver¬ 
tising. 

It’s  a  quick,  sure-fire  way  of  pound¬ 
ing  a  name  into  the  minds  of  the  great¬ 
est  number  of  people  in  the  shortest 
possible  space  of  time. 

Anything  odd — anything  out  of  the 
unusual  .  .  .  anything  distinctive  has 
powerful  appeal.  Through  more  in¬ 
tensely  legitimate  and  quiet  means,  it 
would  take  years  to  establish  a  trade  ^ 
name  in  the  pul)lic  mind — to  tocus  that 
attention — to  make  everybody  THINK 
the  name  and  SAY  it,  and  even  go  so 
far  as  to  KEMEMBER  it. 

But  along  comes  “Mr.  Teaser.” 

A  single  letter  fiashes  picturesquely 
upon  the  horizon  of  daily  print. 

A  fragment  of  can  or  box  ...  a 
unique  figure  ...  an  utterly  incompre¬ 
hensible  phrase,  and — PRESTO — we 
simply  can’t  rest  until  the  mystery  is 
cleared  up. 

After  all,  we  believe  individually  that 
Sherlock  Holmes  has  nothing  on  us. 

Unquestionably,  the  teaser  campaign 
is  a  producer  of  swift  results.  And 
used  day  by  day  consistently,  in  news¬ 
papers,  the  full  power  of  this  magnetic 
intrigue  against  a  blas6  public  is  ex¬ 
pressed. 

Not  the  least  significant  development 
of  recent  years,  in  advertising,  prepared 
by  the  manufacturer  for  the  dealer’s 
own  use,  locally,  is  the  dlsc-overy  that 
for  twenty-five  years  the  small  town 
merchant  has  used  a  proportionately 
small  percentage  of  the  elaborate  ma¬ 
terial  supplied  him,  for  no  more  sinis¬ 
ter  reason  than  that  he  was  unwilling 
to  advertise  the  OTHER  fedow  100-ply. 

It  has  been  the  custom  to  monopolize 
ail  of  the  space  with  purely  “personal” 
publicity.  If,  for  example,  the  B.  K. 


Plow  Company  puts  out  a  fine  line  of 
plows,  his  dealer  illustrations  and  copy 
have  been  “plow”  to  the  extent  of  a 
monopoly — no  compromise  whatsoever — 
100  per  cent,  plow,  with  a  thin,  anaemic 
strip  of  white  space  at  the  'oottom  of 
each  ad.  for  the  Dealer’s  own  imprint. 

The  impression  gained  by  a  commu¬ 
nity,  from  the  running  of  this  in  local 
papers,  is  that  the  Dealer  in  question 
kept  nothing  but  plows. 

And  having  profited  by  experience, 
said  Dealer  finally  reached  the  point 
where  he  promptly  “junked”  all  such 
selfish  electrotype  matter  the  moment  it 
poked  its  nose  inside  his  front  door. 

The  B.  K.  Plow  Company  has,  how¬ 
ever,  learned  a  pretty  severe  lesson. 

When  the  modern  two-column  ad.  is 
put  together,  the  plow  appears  and  a 
modest  amount  of  space  devoted  to  its 
exploitation,  but  at  least  fifty  per  cent, 
of  the  total  space  is  for  Mr.  Hardware- 
man  and  his  store. 

There  are  scenes  in  hardware  stores, 
clever  reference  to  OTHER  lines  and 
even  the  copy  gives  a  boost  to  the  busi¬ 
ness  in  general. 

As  a  consequence.  Dealers  are  using 
the  material  supplied  them  and  things 
are  working  out  quite  nicely,  thank  you. 

The  moral  of  this — the  good,  whole¬ 
some  truth  of  it — cannot  oe  set  forth 
too  frequently. 

•  •  • 

A  noted  newspaper  publisher  said  the 
other  day: 

“I  am  PROUD  to  run  many  of  our 
illustrated  advertisements.  Quality  has 
improved  remarkably.  Why,  some  of 
these  advertising  pictures  are  very 
beautiful  indeed.” 

Righto ! 

Once  upon  a  time  “any  old  thing”  was 
considered  “good  enough”  for  news¬ 
paper  copy. 

The  particular  set  of  pen  and  ink 
drawings  referred  to  by  the  newspaper 
publisher  were  unusually  attractive. 

Why  not — an  illustrator  of  interna¬ 
tional  reputation  was  paid  $25U  each 
for  them. 

•  «  • 

A  fine  old  character,  long  associated 
with  the  “make-ready”  of  a  large  New 
York  newspaper,  was  verbally  lambasted 
by  an  irate  advertising  man  who  man¬ 
aged  to  reach  the  old  fellow  and  who 
was  incensed  because  a  series  of  half¬ 
tones  for  a  patent-medicine  campaign 
had  smudged  disastrously. 

“Why,  you  couldn’t  tell  they  were 
likenesses!”  stormed  the  advertising 
agent.  “And  yet — and  yet — the  regular 
newspaper ’half-tones  right  beside  our 
stuff  were  as  clear  as  if  printed  on  cal¬ 
endered  paper.  There’s  something 
wrong.  If  you’d  be  as  careful  with  MY 
plates  as  you  are  with  the  paper’s, 
there’d  be  no  room  for  complaint.” 

And  the  old  gentleman  frowned  and 
adjusted  his  glasses  and  coughed. 

“Lookee  here.  Mister  Bob,”  said  he, 
“you  don’t  suppose  for  a  minit  I’m 
agoin’  to  give  th’  same  grade  uv  make- 
ready  to  your  patent  pale  pills  as  1 
would  to  th’  President  of  th’  U-nited 
States,  do  ye?  Why,  they  ain’t  in  th’ 
same  class.” 

W.  Livingston  Larneu. 


New  Standard  Price  Bill 

Under  the  title  “To  protect  the  public 
against  dishonest  advertising  and  false 
pretenses  in  merchandising”  Represen¬ 
tative  Dan.  V.  Stephens,  of  Nebraska, 
has  reintroduced  in  the  House  of  Rep¬ 
resentatives  the  original  Stevens-Ayres 
Bill  with  a  number  of  importan, 
amendments  designed  to  meet  the 
views  of  many  friends  of  the  measure. 
The  new  bill  specifically  permits  dis¬ 
counts  for  cash  and  for  quantity  and 
for  allowances  and  rates  covering  costs 
of  transportation.  A  final  new  para¬ 
graph  exempts  sales  to  libraries  and 
other  public  institutions.  There  are 
also  drastic  provisions  against  the  use 
of  the  privileges  of  the  bill  in  connec¬ 
tion  with  any  monopolized  product  or 
one  concerning  which  there  is  any 
combination  between  manufacturers 
The  latest  tally  shows  209  members  of 
the  House  in  favor  of  this  legislation. 


SOME  HOUSE,  INDEED! 


Cartoonist  Briggs  Uses  Old  Ship  Lum¬ 
ber  and  Other  Quaint  Materials. 

Clare  A.  Briggs,  cartoonist  for  the 
New  York  Tribune,  Is  building  upon  an 
acre  of  ground  adjoining  the  Wykagyl 
Country 
Club,  New 
Rochelle,  a 
house  of 
early  Eng¬ 
lish  design. 

The  first 
fioor  is  of 
stone,  the 
balance  of 
timber  and 
planter.  The 
feature  of 
the  house 
is  the  ship 
lumber  that 
is  being 
used  for  the 
CLARE!  A.  Briggs.  niain  con¬ 

struction. 

-Mr.  Briggs  purchased  about  seventy- 
five  tons  of  old  sailing-vessel  material 
and  is  not  only  using  it  in  the  half¬ 
timber  work  but  -ilso  for  the  fiooring, 
windows,  and  door  frames.  Inasmuch 
as  this  lumber  is  about  one  hundred 
years  old  and  is  of  hard  oak,  it  gives 
a  unique  appearance  which  is  especial¬ 
ly  desirable  to  this  type  of  house. 

The  greatest  dimensions  of  the  living 
room  are  40  by  30  leet  with  a  rough- 
hewn  plank  flooi  and  side  panel  of  this 
ship  lumber. 

The  billiard  room  is  directly  beneath 
the  living  room,  and  rhis  also  has  floor¬ 
ing  and  side  walls  of  timber  from  old 
schooners.  Over  the  opening  of  the 
fireplace  in  the  billiard  room  is  a  huge 
ship’s  rudder  weighing  about  a  toil. 
The  lighting  fixtures  will  be  old  ship 
lanterns  with  port-holes  on  the  side 
walls.  All  decorations  and  accessories 
in  the  billiard  room  will  have  the  deep 
sea  flavor. 

One  of  the  features  of  the  house  will 
1h‘  the  old  glass  in  the  windows,  son»3 
of  which  is  hand  painted  and  some  im¬ 
ported  from  England. 


WANTS  TO  ADVERTISE 


New  York  Food  Commissioner  Says  He 

Could  Save  Millions  to  the  People. 

A  number  of  weeks  ago  The  Editor 
AND  Publisher  pointed  out  the  great 
value  of  newspaper  advertising  in  fur¬ 
thering  the  ends  of  important  public  de¬ 
partments,  laying  special  stress  on  the 
value  of  publicity  to  the  Fire  Depart¬ 
ment  of  this  city  in  educating  the  peo¬ 
ple  in  such  a  way  as  largely  to  prevent 
— if  not  wholly  to  stop — accidental  fires. 

Now  comes  Commissioner  John  J.  Dil¬ 
lon  of  the  State  Department  of  Foods 
and  Markets,  and  declares  that  if  his  de¬ 
partment  had  an  appropriation  of  $20,- 
000  for  one  year's  advertising  purposes 
— and  he  may  ask  for  it — he  would  be 
able  to  prevent,  in  a  large  degree,  the 
fixing  of  exorbitant  retail  prices  for  cer¬ 
tain  foodstuff  necessities  and  would  save 
millions  of  dollars  to  consumers  In  this 
city  and  elsewhere. 

“If  I  had  the  money  at  my  disposal,” 
the  commissioner  said,  “I  would  adver¬ 
tise  from  time  to  time  in  the  newspapers 
the  wholesale  and  retail  price  of,  say, 
eggs,  for  instance,  that  had  been  shipped 
to  this  department  by  the  producers  for 
sale.  I  would  give  the  names  of  the 
chain  stores,  or  other  concerns  that  took 
the  eggs  off  our  hands,  with  their  loca¬ 
tion  and  retail  prices  at  which  they  were 
selling  eggs.  In  this  way  housewives 
would  know  where  to  get  eggs  at  rea¬ 
sonable  prices  and  other  retailers  would 
understand  that  if  they  were  not  satis¬ 
fied  with  a  fair  profit  they  would  be  apt 
to  lo.se  trade. 

“I  honestly  believe,”  continued  the 
commissioner,  “that  by  some  such  sys¬ 
tem  of  taking  the  public  into  the  con¬ 
fidence  of  the  department  a  lot  of  money 
could  be  saved  to  the  consumers.” 
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NEWS  ASSOCIATION  RESPONSIBLE? 


Interesting  Question  Argueti  Before  New 
York  State  Court  of  Appeals. 

Albany,  January  26. — Whether  a 
news  association  is  re.s|>onsih!e  for  arti¬ 
cles  published  by  papers  usin^:  its  ser¬ 
vice  is  the  fundamental  question,  of  in¬ 
terest  to  all  connected  with  newspaper 
work,  in  an  appeal  argut'd  to-day  before 
the  Court  of  Appeals.  It  is  believed  to 
be  the  first  time  the  highest  State  court 
has  been  called  upon  to  decide  such  a 
case,  with  the  question  at  issue  of  the 
extent  of  the  responsibility  of  a  news 
.service  for  libellous  material  published 
by  the  papers  it  serves,  the  claim  being 
that  the  association  is  in  a  sense  an  em¬ 
ployee  of  the  different  newspapers. 

The  case  was  that  of  (Jeorge  Wahl- 
heimer,  respondent,  against  James  K. 
Hardenbergh,  appellant.  The  appeal  is 
from  the  affirmation  of  a  judgment  of 
the  New  York  Trial  Term  for  $1,896.83 
in  favor  of  plaintiff  in  an  action  to  re¬ 
cover  for  libel.  Defendant  was  general 
mailager  of  the  New  Y'ork  City  News 
Association,  which  sent  out  to  several 
newspapers  an  item  stating  that  Wahl- 
heimer  and  his  brother  were  arrested  on 
a  charge  of  swindling  merchants  by  or¬ 
dering  goods  in  the  name  of  a  reputable 
dealer  who  had  died,  and  then  having 
them  reshioped  to  themselves. 

The  article  stated  that  they  had  ob¬ 
tained  about  $12,000  worth  of  goods  in 
this  manner.  Plaintiff  alleged  the  story 
to  be  false,  except  the  fact  that  they 
were  arrested  and  were  discharged  when 
no  complaint  was  made  against  them. 
The  defence  was  that  it  was  a  privileged 
account  of  a  judicial  procet'ding  and 
that  the  Association  was  only  engaged 
in  the  busin''ss  of  furnishing  news  arti- 
<'les  and  was  not  responsible  for  their 
publication  by  newspaper.s.  as  they  were 
only  distributing  agents  and,  in  a  sense, 
employees  of  the  newspapers  they  serv¬ 
ed.  J.  Noble  Hayes  apix-ared  for  the 
respondent  and  Itolwrt  \V.  Candler  for 
the  appellant. 


PHILADELPHIA  PERSONALS 

Col.  Henry  \V.  Shoemaker,  of  Al¬ 
toona,  was  one  of  the  speakers  at  the 
annual  dinner  of  the  Netherlands  Soci¬ 
ety  of  Philadelphia,  at  the  Hellevue- 
Stratford. 

Cyrus  H.  K.  Curtis  was  elected  a 
vice-president  of  the  Chamber  of  Com¬ 
merce  at  the  annual  meeting  on  Mon¬ 
day. 

Thomas  Martindale  was  the  repre¬ 
sentative  of  the  Poor  llichard  Club  at 
a  recent  luncheon  of  the  Business 
Science  Club  at  the  St.  James.  He 
described  the  nussion  of  the  Associates 
of  Poor  Richard  who  are  planning  to 
contribute  $10,000  toward  the  enter¬ 
tainment  of  visiting  delegates  to  the 
convention  of  the  Associated  Advertis¬ 
ing  Clubs  of  the  World  in  this  city 
next  June. 

State  Senator  William  C.  Sproul, 
owner  of  the  Chester  Times  and  the 
Chester  Republican,  has  been  elected 
president  of  the  Pennsylvania  Federa¬ 
tion  of  Histoncal  Societies.  He  is  a 
member  of  the  State  Historical  Com¬ 
mission. 

John  J.  Collier,  who  has  been  presi¬ 
dent  of  the  Evening  Telegraph  for  the 
last  three  years,  has  Ijeen  elected  fir.st 
vice-president  of  the  Northern  Trust 
('ompany,  one  of  the  oldest  and  largest 
institutions  of  its  kind  in  the  city.  Mr. 
Collier  was  secretary  and  treasurer  of 
the  Independence  Trust  Company  prior 
to  its  consolidation  with  another  con¬ 
cern;  and  has  been  identifie<l  for  years 
with  the  management  of  industrial  and 
commercial  establishments  in  this  and 
other  cities. 

E.  K.  Leech,  advertising  manager  of 
the  Evening  Telegraph,  has  left  that 
that  paper  and,  I  am  informed,  has 
connected  with  the  advertising  force  of 
the  Marmon  Automobile. 

And  so  Gordon  MacKay,  the  burly 
and  irrepressible  star  writer  on  the 
Press  now  bows  his  proud  head  to  the 
heel  of  a  tiny  despot,  named  Gordon 
MacKay,  Jr.,  who  is  one  month  old  on 
the  30th. 


Speaking  of  recent  arrivsils  in  our 
city,  how  timely  was  the  advent  of 
Miss  Ruth  Elizabeth  Green,  who,  good 
advertising  woman  in  embryo  as  she 
i.s.  reached  town  just  two  days  before 
the  I’oor  Richard  banquet  just  as  if 
her  father,  Charles  C.  Green,  had  noth¬ 
ing  else  to  do  but  welcome  the  little 
.stranger. 

William  Sobel,  who  has  the  news¬ 
stand  in  the  Bulletin  Building,  has 
added  The  Editor  and  Publisher  to 
his  list  of  popular  magazines.  This  ar¬ 
rangement  provides  a  convenient  sta¬ 
tion  for  this  journal  in  the  City  Hall 
section,  the  lower  newspaper  district 
being  supplied  by  L.  G.  Itau  at  the 
corner  of  the  Press  Building,  Seventh 
and  ('he.stnut  Streets. 


w ashi\(;t(  )N  pers(  >n als 

George  H.  Peet  has  joined  the  Capi¬ 
tol  .staff  of  ( 'hristian  Science  Monitor 
Bureau. 

Benjamin  Menman  is  now  the  Wash¬ 
ington  rcDresentative  of  the  Jewish 
Daily  Forward  of  New  Y’ork. 

Dudh-y  Harmon  represents  the  two 
leading  papers  of  Japan,  the  Maimi 
<  hi  of  Osaka,  and  the  Nichi  Nichi  of 
Tokio,  Japan. 

Carter  Field  is  the  representative  of 
the  Reading  fPa.)  Eagle. 

(ieorge  H.  .Manning  has  added  the 
Kansas  City  Post  to  his  string  of 
l>apers. 

L.  M.  I.amm  is  the  credited  corre- 
.spondent  or  the  Stamford  (Conn.) 
Advocate. 

Harry  N.  Price  will  appear  in  the  next 
Directory  as  Washington  representa¬ 
tive  of  the  Austin  (Texas)  American. 

William  Atherton  Dupuy  and  Thomas 
H.  Simpson,  both  well  known  Wash¬ 
ington  new.spaper  men.  who  organized 
recently  the  National  Organizations, 
News  Service  with  headquarters  in  the 
national  capital,  covered  the  following 
conferences  which  met  here  within  the 
pa.st  weeks;  The  Second  Pan-.American 
Scientific  Congre.ss,  the  .National  Rivers 
and  Harbors  Congre.ss,  the  .\merican 
t’ivic  ,\.ssociation,  and  the  National 
Civic  Federation. 


TEXAS  PERSONALS 

Will  I*.  Hobby,  editor  and  publisher 
of  the  Ik-aumont  Enterprise  and  Lieu¬ 
tenant-Governor  of  Texas,  has  an¬ 
nounced  that  he  will  be  a  candidate 
for  re-election. 

Forshey  N.  Clifford,  recently  city  edi¬ 
tor  of  the  Cuero  (Texas)  Daily  Star, 
has  been  appointed  secretary  of  the 
Commercial  Club  of  that  city. 

H.  W.  Walker,  of  Dallas,  editor  of 
the  Lariat,  the  daily  newspaper  pub¬ 
lished  by  the  student  lx>dy.  of  Baylor 
University  at  Waco.  Te.xas,  has  resign¬ 
ed,  and  will  enter  the  Cumberland  I>aw 
School  of  Lebanon,  Tenn. 

Frank  S.  Coleman  has  been  ap¬ 
pointed  publicity  agent  of  the  Gulf. 
Colorado  &  Santa  Fe  railway  with  of¬ 
fices  in  Galveston,  Texas. 

Robert  A.  Higgin.s,  a  Texas  news¬ 
paper  man,  has  been  elected  secretary 
of  the  Buy-It-Made-In-Texas  .Associa¬ 
tion,  succeeding  John  R.  I,unsford, 
who  becomes  managing  editor  of  the 
Austin  ((Texas)  American. 

J.  L.  Pope  has  become  editor  of  the 
Amarillo  (Texas)  Morning  News.  Mr. 
Pope  has  been  connected  with  news¬ 
papers  in  Beaumont,  Texarkana  and 
other  Texas  cities. 

S.  S.  Burbank,  recently  of  Fort 
Worth,  Texas,  has  accepted  the  posi¬ 
tion  of  night  editor  of  the  Galveston 
News.  S.  T.  Ramsey,  former  night 
editor  of  the  News,  has  taken  over  the 
sporting  editor's  desk. 


CANADIAN  PERSONALS 

('harles  C.  Smith,  proprietor  of  the 
Port  Arthur  (Ont.)  Chronicle,  has  re¬ 
ceived  the  Liberal  nomination  for  the 
new  federal  constituency  of  Port  Ar¬ 
thur  and  Kenora. 

George  E.  Hudson,  publisher  of  the 
Beams ville  (Ont.)  Express,  has  sold 
that  paper  to  two  members  of  his  staff 
and  has  purchased  the  Cayuga  Advo¬ 


cate  from  Capt.  R.  H.  Davey,  who  haS 
Income  quartermaster  of  the  Haldi- 
mand  County  Battalion. 

D.  A.  Butler,  who  has  been  assistant 
managing  editor  of  the  Quebec  Tele¬ 
graph,  has  severed  his  connection  with 
that  paper  to  join  the  staff  of  the 
Montreal  Daily  Mail. 

John  A.  Cooper,  editor  of  the  Cana¬ 
dian  Courier,  Toronto,  Canada’s  fore¬ 
most  illustrated  weekly,  will  be  the 
commanding  officer  of  the  186th  Batta¬ 
lion  to  be  raised  in  Toronto  for  over¬ 
seas  service  during  the  month  of 
March.  Mr.  Cooper  holds  the  rank  of 
major  but  will  .shortly  be  gazetted  a 
lieutenant-colonel. 

F.  H.  Flint  has  resigned  as  adver- 
ti.sing  manager  of  the  Nelson,  B.  t . 
News,  to  accept  a  similar  position  on 
the  Saskatoon,  Sask.,  Phrenix.  He  was 
formerly  advertising  manager  of  the 
Winnipeg  l<Yee  Press  and  has  had  ex¬ 
perience  on  Ontario  and  California  pa¬ 
pers  as  well. 

R.  J.  Dunsmore  of  the  editorial  staff 
of  the  St.  Thomas,  Ont.,  Daily  Times, 
has  been  made  postmaster  of  St 
Thomas.  Mr.  Dunsmore  has  done  good 
work  for  various  local  causes  through 
the  columns  of  the  Times.  He  has  two 
sons  in  the  Canadian  over.seas  forces. 

James  E.  O'Phelan  assumed  the  du¬ 
ties  of  sporting  editor  of  the  Saskatoon, 
Sa.sk.  I’hoenix  on  January  17.  He  was 
previously  sporting  editor  of  the  Re¬ 
gina  Daily  Province  and  prior  to  that 
worked  on  the  press  in  Minneapolis. 

John  P.  McConnell,  formerly  editor 
of  the  "Vancouver,  B.  C.,  Daily  Sun  has 
commenced  the  publication  of  "J.  P.'s 
Weekly”  which  is  modelled  on  the  lines 
of  the  Saturday  Evening  Sunset,  which 
Mr.  McConnell  founded  several  years 
ago. 


SAN  FRANCISCO  PERSONALS 
James  J.  Scripps  principal  owner  of 
the  Scripps  newspapers,  consisting  of 
more  than  thirty  independent  "people's 
papers,”  is  a  visitor  here. 

Charles  S.  Sprague,  of  Goldfield,  Ne¬ 
vada,  who  started  a  newspaper  in  the 
city  in  its  early  days  and  has  since 
ama.ssed  a  snug  fortune  in  mining,  has 
been  spending  a  few  days  in  the  city. 

John  D.  Barry,  a  special  writer  for  the 
San  Francisco  Bulletin,  has  been  having 
the  time  of  his  life  as  a  member  of  the 
Ford  Peace  Party.  He  has  cabled  sev¬ 
eral  articles  on  the  expedition  to  his  pa¬ 
per.  His  detailed  story  of  the  Ford 
Peace  Argosy  has  just  arrived  here. 

Among  the  newspaper  men  visiting  in 
this  city  during  the  week  are:  C.  K. 
McClatchy,  editor  of  /the  Sacramento 
Bee;  and  W.  C.  Hyatt,  an  editor  of  Salt 
I.ake  City. 


IN  NEW  YORK  CITY 

In  New  York  city  this  week  were: 
Harry  S.  Thalheimer,  bu.sine.ss  man¬ 
ager  Toledo  Blade;  James  H.  Higgins, 
general  manager,  Boston  Herald-Travel¬ 
ler;  O.  S.  Hicken,  publisher,  Lynn 
(Mass.)  News;  W.  R.  Ellis,  adverti.sing 
manager,  Boston  Herald-Traveler;  O.  S. 
Hershman,  publisher  Pittsburgh  Pre.ss 

G.  Logan  Payne,  of  the  G.  Ix)gan 
Payne  Special  Agency,  New  York  and 
Chicago,  was  on  an  Ea.stern  trip  last 
week  in  the  intere.st  of  that  organiza¬ 
tion. 

Robert  B.  Waters,  manager  of  th(‘ 
foreign  advertising  department  of  the 
Troy  (N.  Y.)  Times,  was  in  New  Y'ork 
this  week  calling  on  the  general  adver- 
ti.sers. 

Harry  Powell,  general  manager  of 
the  Peoria  (Ill.)  Star,  has  ju.st  re¬ 
turned  home  after  an  Eastern  trip 
calling  on  the  general  advertisers  and 
advertising  agencies. 

Geo.  M.  Burbach,  advertising  man¬ 
ager  of  the  St.  Ijouis  Post-Dispatch,  re¬ 
turned  home  yesterday  after  calling  on 
the  general  advertisers  and  advertis¬ 
ing  agents  in  t)ie  Eastern  field  in  the 
interests  of  that  paper. 


ADDED  ATTRACTIONS 
Pater.son,  N.  J..  is  going  to  advertise 
herself.  Now'  that  she  has  re.stored  free 
spieech.  she  can  point  to  the  fact  as  an 
added  attraction. 


ALONG  THE  RO^ 


THE  (X)IN-GBTTER. 

It  is  the  ad 

That’s  straight  and  true 
That  brings  in  the 
Big  revenue. 

That  makes  a  bank 
Account  grow  fat, 

Andv  wise  men  now’ 

Are  on  to  that. 

It  is  the  ad 

That’s  true  and  .straight. 
The  ad  without 
The  coupon  bait. 

That  gets  the  cash 
In  great  big  chunks. 

For  folks  are  wise 
To  games  of  bunk. 

It  is  the  ad 
With  statements  fair. 
Devoid  of  fake. 

Likewise  hot  air. 

That  gets  the  coin 
From  people  who 
Have  learned  that  what 
It  says  is  true. 


CUB  COPY. 

“The  investigation  was  postponed 
pending  the  recovery  of  a  witness  who 
is  lying  at  the  point  of  death  in  the 
hospital.” 


THE  SIXTY  MILLION’  CLUB. 

"I  wonder  what  has  become  of  all  the 
original  members  of  the  famous  Sixty 
Million  Club,”  mused  an  old-timer  in  a 
cafe  frequented  by  newspaper  men  on 
the  Row  to  some  friends  the  other  eve¬ 
ning. 

"What  was  the  Sixty  Million  Club’.'” 
a.sked  one  of  the  young  members  of  the 
group. 

“It  was  a  club  composed  of  newspaper 
men  w’ho  covered  the  General  Grant 
death  w’atch,”  explained  the  old-timer, 
and  it  came  into  existence  in  this  way. 
General  Grant  lived  in  sixty  something 
or  other  street,  not  far  from  Central 
Park,  and  when  he  fell  ill  newspaper 
men  watched  the  house  day  and  night. 
So  as  not  to  disturb  the  family  too 
much,  the  boys  sent  one  of  their  number 
from  time  to  time  to  the  hou.se  to  learn 
the  condition  of  the  General,  and  he  rc 
ported  back  to  the  others. 

"Well,  one  cold,  bitter  night  it  became 
the  turn  of  Deacon  Henry  C.  Terry  to 
call  at  the  house.  When  the  girl  opened 
the  door  Col.  Fred  Grant  happened  to 
be  in  the  hall,  talking  to  a  friend. 

“  ‘Who  is  it?’  he  asked. 

"  ‘A  reporter,’  she  answered. 

"  ‘CHose  the  door,’  ordered  the  Colonel. 
But  she  could  not.  Deacon  Terry’s  foot 
was  between  the  door  and  the  jamb. 

"  ’How  is  your  father  tonight. 
Colonel?’  a.sked  the  Deacon. 

"‘Close  that  door!’  again  ordered  the 
(^‘olonel,  but  the  Deacon’s  foot  was  still 
there. 

‘“How  is  your  father  to-night?’  again 
asked  the  Deacon. 

“  ‘I  have  nothing  to  say.  Please  al¬ 
low’  the  door  to  be  closed.’ 

"  ‘Not  until  you  answer  my  question.’ 
replied  the  Deacon.  ‘I  represent  all  the 
papers  in  the  United  States — sixty  mil¬ 
lion  people  in  the  United  States  through 
me  are  now  standing  on  this  door  mat. 
and  through  me  asking  you  how  your 
father  is  tonight.  Colonel  Grant’ 

"Colonel  Grant  looked  into  the  steel 
blue  eyes  of  the  Deacon  a  moment,  and 
then  .said:  ‘His  condition  is  unchanged.’ 

“  ‘Thank  you,’  said  the  Deacon. 

“The  Deacon  returned  to  the  boys,  told 
what  had  happened,  and  then  and  there 
the  Sixty  Million  Club  was  organized.  I 
w’onder  what  has  become  of  all  the  mem¬ 
bers?  The  Deacon  is  still  in  harness  on 
the  .American  and  John  Tugaskis,  who 
represented  the  Herald,  is  a  court  clerk 
in  Brooklyn,  but  I’ve  lost  trace  of  all 
the  others.”  Tom  W.  Jackson. 


With  26,000  manufacturing  plants, 
employing  three-quarters  of  a  million 
of  people,  paying  half  a  billion  dollars 
in  wages.  New  York  city  turns  out 
over  two  billion  dollars’  worth  of  goods 
annually. 
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PUBLICITY  STRONGLY  URGED 


Pensacola  Paper  Speaks  Up  lamdly  in 
Behalf  of  “West  Florida.” 

Pensacola,  Florida,  Jan.  25. — "West 
Florida  needs  some  advertising,”  re¬ 
marks  the  News  of  this  city,  and  pro¬ 
ceeds  to  argue  good  and  hard  for 
money  to  be  raised  for  an  effective  pub¬ 
licity  campaign.  Says  the  News; 

"Florida,  which  in  the  eyes  of  a  good 
many  persons,  and  some  newspapers, 
lies  wholly  in  the  peninsula,  is  getting 
a  great  deal  of  advertising  in  the  na¬ 
tional  publications  these  days,  for 
which  the  Chambers  of  Commerce  of 
the  East  Coast  and  South  Florida  are 
paying.  Pensacola  was  asked  to  join  in 
the  movement,  but  the  specimens  of 
literature  sent  to  Pensacola  did  not  so 
much  as  mention  this  city,  although 
towns  of  much  less  importance  were 
in  the  list  of  Florida  cities. 

"West  Florida  is  an  important  part 
of  this  State.  West  Florida  is  going  to 
be  a  whole  lot  more  important  in  five 
years  than  some  of  the  narrow¬ 
minded  residents  of  the  other  sections 
would  care  to  believe.  To  attain  this 
end.  West  Florida  needs  the  same  sort 
of  advertising  that  ‘Florida’  is  getting. 

“There  is  one  way  for  West  Florida 
to  get  this  advertising,  and  that  is 
through  a  close  co-operation  among 
the  cities  of  this  section.  Chamber.s 
of  Commerce  in  the  different  towns 
and  cities,  working  together,  could 
raise  sufficient  money  to  take  care  of 
such  a  national  campaign.  The  money 
would  be  well  invested.  All  West 
Florida  needs  is  a  large  consignment 
of  Northern  capital,  and  a  few  thou- 
.sand  good  farmers,  and  that  part  of 
the  State  known  as  ‘Florida,’  can  con¬ 
tinue  its  present  attitude  as  long  as  it 
[ileases. 

"The  News  doesn’t  believe  in  the 
narrow,  bigoted  sectionalism  that  ex¬ 
cludes  Pensacola,  the  third  city  in  the 
State,  and  a  point  of  much  greater  in¬ 
terest  to  the  tourist  than  Jacksonville 
or  Tampa,  from  a  big  advertising  cam¬ 
paign.  The  News  believes  in  -the  full 
development  of  the  whole  State.  Htit 
West  Florida  wil  get  only  what  W'est 
Florida  can  get  for  itself. 

"Now  would  be  a  good  time  to  begin 
organizing  a  campaign  of  national  ad¬ 
vertising  to  be  placed  for  next  year. 
Let  West  Florida  pay  for  the  adver¬ 
tisements,  and  let  We.st  Florida  be  the 
land  of  peace  and  prosperity  gild 
about.  If  we  must  fend  for  our.sclves 
without  the  help  of  other  .sections  let’s 
do  it  in  a  manner  worthy  of  this  mar¬ 
velous  section.” 


COMMISSION  TO  ADVERTISERS 


Discussed  by  New  York  Publishers’  As¬ 
sociation — Agency  Admitted. 

At  a  regular  meeting,  on  W’ednes- 
day,  of  the  New  York  Publishers’  As¬ 
sociation,  the  following  members  were 
present:  Louis  Wiley,  Times;  E.  P. 
('all.  Journal  of  Commerce;  Herbert  F. 
(lunnison,  Brooklyn  Eagle;  H.  L. 
Bridgman,  Brooklyn  Standard  Union, 
E.  M.  Scholz,  Evening  Post;  George  B. 
Kogers,  Tribune;  A.  B.  Chivers,  Globe; 
J.  C.  Dayton,  Journal;  Bradford  Mer¬ 
rill,  American;  Victor  Polachek,  Mor¬ 
gen  Journal. 

The  Wineburgh  Advertising  Agency 
of  New  York  City  was  voted  recogni¬ 
tion. 

A  communication  was  received  from 
Frank  Presbrey,  representing  the  Ad- 
verti.sing  Agents’  As.sociatlon,  refer¬ 
ring  to  recent  action  by  certain  pub¬ 
lishers  in  allowing  the  agency  commis- 
.sion  to  advertisers  contracting  for  10.- 
000  fines.  It  was  decided  to  invite  rep¬ 
resentatives  of  the  advertising  agents 
to  meet  with  the  publishers  and  dis¬ 
cuss  the  matter  further. 

The  American  News  Company  re¬ 
quested  more  money  for  handling  New 
York  publications.  Those  present  fig¬ 
ured,  however,  that  the  News  Company 
is  overpaid  as  it  is,  and  a  vote  was 
passed  to  make  a  demand  on  the  News 
Company  for  the  refunding  of  money 
overpaid  it. 


CANADIAN  EDITOR  ATTACKED 


Accused  of  Disloyalty  for  Publishing 
Articles  Discouraging  Recruiting. 

Toronto,  January  26. — Numerous 
Canadian  papers  are  editorially  attack¬ 
ing  Editor  Harding,  of  the  Port  Row¬ 
land  News  for  publishing  all  the  argu¬ 
ments  he  can  think  of  to  discourage 
the  cause  of  recruiting. 

Hal  B.  Donly,  chairman  of  the  civ¬ 
ilian  recruiting  committee,  has  pub¬ 
lished  an  open  letter  in  his  paper,  the 
Norfolk  Reformer,  addressed  to  Ediior 
Harding,  in  which  he  takes  him  prop¬ 
erly  and  severely  to  task  for  his  un¬ 
patriotic  and  disloyal  utterances,  and 
warns  him  that  if  he  persists  in  his 
attitude  he  might  find  himself  in  seri¬ 
ous  difficulties  with  the  State. 

The  St.  Thoma.s,  Ontario,  Times, 
commenting  on  Donly’s  letter,  says: 

“There  should  be  no  ‘might’  about  it. 
Judging  from  Mr.  Donly’s  strictures. 
Editor  Harding  has  already  published 
sufficient  to  warrant  the  State  pulling 
him  up  short  and  sharp.  With  the 
whole  Dominion  straining  every  nerve 
to  help  the  Empire  win  out  in  this 
conflict,  victory  in  which  means  as 
much  to  Canada  as  to  Great  Britain, 
we  cannot  afford  for  a  minute  to  stand 
for  the  placing  of  unwarranted  ob¬ 
stacles  in  the  way." 


MISSISSIPPI  PAPERS  UNITE 


League  Formed  Includes  All  But  One 
of  Dailies  in  the  State. 

JACK.SON,  Mis.s.,  January  28. — Every 
daily  newspaper  in  Mississippi  with  a 
.single  exception,  the  absent  publisher  of 
which  paper  is  al.so  likely  to  Join,  has 
a.ssisted  in  forming  the  Mis.sissippi 
I^eague  of  Daily  Newspapers.  The  ob¬ 
jects  of  the  league  are  many,  including 
looking  after  the  busine.ss  and  the  new's 
ends  of  the  |>uliIication.s.  At  the  organi¬ 
zation  meeting  held  here,  the  following 
officers  were  elected:  President,  t'ol. 
Mott  Ayres,  Daily  l.,eader,  I.4iurel;  vice- 
president,  Ernest  Smith,  Democrat, 
Greenville;  secretary,  T.  .M.  Hederman, 
('larion-Ledger,  Jackson;  treasurer,  B. 
S.  Bernard,  Di.spatch,  Meridian.. 

Board  of  Directors:  Frederick  Sul- 
lens.  Daily  News,  Jack.son;  Guy  Clark, 
Daily  Register,  Clarkstlale;  C.  H 
Blewett,  News- Democrat,  Natchez;  B. 
S.  Bernard,  Dispatch,  Meridian. 

The  next  meeting  will  be  held  in 
(’lark.sdale  during  the  third  week  in 
May,  at  which  time  the  Mississippi 
Press  Association  will  also  lie  in  .ses.sion. 

A  committee  to  arrange  the  program 
for  the  Clarksdale  meeting  was  ap¬ 
pointed,  compo.sed  of  Will  Smith,  of 
West  Point,  Louis  Ca.shman,  of  Vicks¬ 
burg,  C.  W.  Wilkes  of  Biloxi,  and  J.  R. 
Manser  of  Greenville. 

The  board  of  directors  was  instruct¬ 
ed  to  draft  a  constitution  and  by-laws 
and  submit  them  for  adoption  by  refer¬ 
endum  vote.  The  directors  will  also 
apply  for  a  charter. 


HONOR  FOR  HEATON  HINTED 

World  Editor  May  Be  Named  on  Public 
Service  Commission. 

The  name  of  John  L.  Heaton,  of 
Flathu.sh,  editor,  student  of  municipal 
affairs  and  a  director  of  the  Pulitzer 
School  of  Journalism,  has  been  sug¬ 
gested  to  Governor  W’hitman  as  a  can¬ 
didate  for  Brooklyn  member  of  the  Pub¬ 
lic  Service  Commission. 

Governor  Whitman  is  said  to  be 
anxious  to  find,  if  po.ssible,  the  right 
man  from  Brooklyn  to  succeed  George 
V.  S.  Williams  as  that  borough’s  repre¬ 
sentative  on  the  Public  Service  Commis¬ 
sion.  Heaton’s  name  was  among  those 
that  received  careful  consideration. 

Mr.  Heaton  is  an  editor  of  the  New 
Y’ork  World  and  is  well  known  for  his 
writings  on  municipal  problems — a  sub¬ 
ject  in  which  he  Is  greatly  Interested. 
He  was  formerly  president  of  the  Pros¬ 
pect  Park  South  Association  and  Is  gen¬ 
erally  regarded  as  a  man  of  high  char¬ 
acter,  unusual  ability  and  of  sterling 
principles. 


NEWSPAPER  ACTIVITIES 
The  New  York  Tribune  offers  orders 
for  $2  each  on  a  long  list  oi  stores  in 
New  York  to  persons  who  will  send  it 
letters  describing  experiences  in  dealing 
with  local  merchants.  A  special  order 
of  $50  will  be  awarded  each  month  to 
the  writer  of  the  most  significant  letter 
on  a  store’s  relations  with  its  custom¬ 
ers. 


The  Columbus  Dispatch  is  using  page 
advertisements  to  acquaint  its  readers 
with  its  service  and  co-operative  de¬ 
partment.  It  serves  the  general  adver¬ 
tiser  by  calling  attention  to  the  stores 
in  which  his  products  are  sold.  It  helps 
the  grocer  by  giving  publicity  to  the 
fact  that  he  handles  reliable  and  there¬ 
fore  advertised  goods.  It  supplies  the 
local  stores  with  a  circular  sign  bear¬ 
ing  the  inscription:  "This  Store  Gives 
Value.  Quality  Service.  We  Sell  Prod¬ 
ucts  Advertised  in  the  Dispatch’’  which 
is  displayed  in  the  store  windows. 


Since  the  beginning  of  the  new  year 
the  Chattanooga  Daily  Times  has  been 
brightening  up  its  market  page  by 
using  each  day  a  different  display  head¬ 
ing  running  across  the  top  of  the  page 
and  by  putting  a  bit  of  ’’pep”  and  gin¬ 
ger  into  the  column  heading.s,  thus  mak¬ 
ing  more  attractive  what  is  generally 
classed  as  musty  and  uninteresting 
news.  The  new  departure  has  aroused 
a  deal  of  comment  in  business  circles, 
and  considerable  agreeable  approval 
from  the  paper’s  readers. 


The  Raleigh  (N.  C.)  Times  gets  out 
a  bright  little  paper,  once  a  month,  to 
interest  its  cai'riers.  It  is  full  of  good 
.stuff.  Here  is  one  bit: 

It  Is  not  necessary  to  say  that  THK  K.ttr 
F.IGH  TI.MKS  carriers  sbouM  always  be  po¬ 
lite  to  the  subscribers,  for  there  Is  not  a  bunch 
of  boys  any  more  polite  than  THK  TIMES’ 
Imys.  ‘‘.\lways  leave  them  smllliig  when  you 
sa.v  Koodb.ve. ’’ 

If  .YOU  flml.  while  on  your  route,  that  a  house 
is  burning  up,  stop  and  put  the  Arc  out  and 
then  ask  the  ladv  If  she  Is  a  subscriber  of  THE 
TIMES. 


The  Washington  (D.  C.)  Herald  has 
.started  a  contest  to  increase  its  circu¬ 
lation  io  60,000.  Handsome  prizes  of 
automobiles  and  pianos,  and  other  val¬ 
uable  gifts,  will  be  awarded  to  the  win¬ 
ners  in  the  circulation  contest. 


The  Winston-Salem  (N.  C.)  Sentinel 
will  begin  the  new  year  by  erecting  an 
addition  of*  20x90  feet  to  its  present 
home.  A  new  Hoe  press,  with  color  at¬ 
tachment,  will  be  shortly  added  to  its 
press-room  equipment. 


The  Battle  Creek  (Jtlich.)  Morninrr 
Enquirer  and  Evening  Eeirs  are  enjoy¬ 
ing  a  large  degree  of  prosian-ity.  The 
Saturday,  Jan.  1,  is.sue  of  the  Evening 
News  contained  102  page.s,  and  estab¬ 
lishes  a  record  for  cities  of  the  size  of 
Battle  Creek.  To  get  out  such  a  paper 
would  tax  the  re.sourccs  of  a  metropoli¬ 
tan  new.spaper. 


The  Cleveland  Press,  under  the  direc¬ 
tion  of  Adverti.sing  Manager  W.  G. 
Chandler,  will  come  out  with  a  four- 
page  section,  devoted  to  the  merits  of 
food  products  and  household  necessities 
being  shown  by  exhibitors  at  the  Food 
Exhibition  that  opens  at  the  Coliseum 
on  Monday.  Nearly  fifty  firms  are  rep¬ 
resented  in  the  section.  In  addition  to 
the  regular  distribution  next  Saturday, 
15,000  extra  copies  of  this  section  will 
be  run  off,  and  distributed  among  the 
visitors  to  the  show.  John  S.  McCarrens, 
business  manager  of  the  Plain  Dealer, 
has  completed  plans  to  bring  out  a  four- 
page  section  next  Sunday  with  a  big 
bunch  of  food  products  and  household 
goods  advertising. 


An  exhibit  of  relics  of  the  life  of 
Abraham  Lincoln  has  been  opened  in 
Memorial  Hall  of  the  Chicago  Public 
library  building,  under  the  auspices  of 
the  Chicago  Tribune.  Mo.st  of  the  ex¬ 
hibit  was  brought  from  the  Panama- 
Pacific  exhibition  at  San  Francisco. 


Editors  Who  Know 

**ll  M  your  pecu¬ 
liar  iudgmenl  of 
neiArs,  your  deft 
handling  of  the 
text  and  above 
all  your  almoet 
uncanny  capa. 
city  to  look 
ahead  and  tee 
what  will  be 
good,  not  only 
{O-day  but  for  the 
future  morgue, 
that  makes 
your  service  the 
best  I  know  of.'* 

BAIN  NEWS  SERVICE 
32  Union  Sq.,  E.,  N.  Y.  City 


Sketches  From  Life 

furnisheiJ  in  Mat  Form,  either 
2  -  column  or  3  -  column  size. 
Lends  “Tone”  and  “Individu¬ 
ality"  to  a  newspaper.  The  ad¬ 
vertisers  are  much  pleased  with  a 
feature  of  this  kind. 

Write  for  late  proofs  and  quota¬ 
tions. 

WORLD  COLOR  PRINTING 
COMPANY. 

R.  S.  Grable,  Mgr. 
Established  1900  St.  Louis,  Mo. 


COL.  HUNT  McCALEB 
Shreveport  Timea 


imly  Capital 

Average  net  paid  cir¬ 
culation  for  the  six 
months,  ending  Sep¬ 
tember  30,  1915,  as 

sworn  to  in  Govern¬ 
ment  report 


3  2,430 


And  as  confirmed  by 
report  of  The  Audit 
Bureau  of  Circulations. 


Publisher, 

TOPEKA,  KANS. 


IF  j'ou  are  intending  to 
do  some  national  adver¬ 
tising,  the  Promotion 
Department  of  the  Shaffer 
Group  of  newspapers  will 
gladly  assist  you  with  infor¬ 
mation  regarding  the  trade 
territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
Indianapolis  Star 
Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


PITTSBURG 

THE  HOME  OF  THE 

LEADER 

You  deal  in  certainties  when 
you  use  space  in  the  Leader 

Write  to  W.  E.  Moffett,  Ad¬ 
vertising  Manager,  Pittsburg,  or  to 
V<‘rree  &  Conklin,  Brunswick  Bldg., 
Y.,  Stegcr  Bldg.,  Chicago,  for 
any  information  desired. 


covers  Washington,  D.C.,  more 
thoroughly  with  one  edition 
thsdi  any  other  paper  in  the 
United  States  covers  the  city 
in  which  it  is  published. 

Member  of  the  A.  B.  C. 


Having  the  confidence  of  its 
readers 

DETROIT  SATURDAY  NIGHT 
pnxluces  sure  results. 

G.  LOGAN  PAYNE  CO. 

New  York  Chicago  Boston  Detroit 


What  Do  You  Know  About  This? 

The  Times-Leader  is  the  only  one  of  the 
three  ^ew  Haven.  Conn.,  evening  newsiia- 
pers  which  opened  its  books  to  the  recent 
audit  of  the  Audit  Bureau  of  Circulations. 
The  S.  C.  BECKWITH  SPECIAL  AGENCY 
New  York  Chicago  St.  Louis 


There  are  9,976  Savings  Accounts 
in  Colorado  Springs  banks 

THE  TELEGRAPII 

Member  A.  B.  C. 

j.  p.  McKinney  &  son 

New  York  Chicago 


THE 

NEW  ORLEANS  ITEM 

Member  A.  B.  C. 

Accepts  advertising  on  the  abso¬ 
lute  guarantee  of  the  largest  net 
paid  daily  circulation  of  any  New 
Orleans  newspaper  or  no  pay. 
THE  JOHN  BUDD  COMPANY 
Advertising  Representatives 
New  York  Chicago  St.  Louis 


R.J.B1DWELLC0. 

Pacific  Coast  Representative  of 

LOS  ANGELES  TIMES 
PORTLAND  OREGONIAN 
Seattle  POST-INTELLIGENCER 
Spokane  SPOKESMAN-REVIEW 
The  EDITOR  AND  PUBLISHER 
PORTLAND  TELEGRAM 
CHICAGO  TRIBUNE 
St.  Louis  GLOBE-DEMOCRAT 
KANSAS  CITY  STAR 
OMAHA  BEE 
DENVER  NEWS 
SALT  LAKE  HERALD  REPUB¬ 
LICAN 

NEW  YORK  TIMES 

742  Market  Street 

SAN  FRANCISCO 


LI\E  TOPICS  DISCUSSED  BY  OUR  READERS 


Club  Likes  Feature  Page  Ads 


|(.tfd<T  ikitt  cofftion  tr€  nhall  ttriut,  ettch  wtik, 
lettern  from  our .  readertt  on  subjeotB  of  itUvreat 
eimncctid  uriih  neACspapor  puhlitking  and  advir- 
Using.  Any  publisher  toko  desires  help  in  the 
solution  of  his  problems,  or  tcho  has  pronouneed 
vieirs  on  any  subject  connected  tcith  the  busi- 
netts,  is  incited  to  contribute  to  this  column.  We 
are  confident  that  such  a  column  can  be  made  of 
great  value  through  the  co  peration  of  our  read¬ 
ers. — Ei». 

ADVERTISING  MOVING  PICTURES 


Expert  Writes  That  he  Believes  Co¬ 
operation  Will  Pay  Papers  Rirhiy. 

To  Tjik  Editor  and  Publishbr: 

It  Ktrauge  to  me  that  comparatively 

few  iiewsihipfr  oilitors  and  piibliali^rs  bavtj  yet 
rt‘alis«^l  tin*  ixtaaibillties  fr\»m  lutelli^ent  co- 
oi*»*rati<ni  with  all  branclH-it  of  IIk*  moving  pic* 
tiir**  iiiilustrj. 

T1m‘  «»xliibit<»r  of  a  nvituin  picture  la  a  mer¬ 
chant.  IIiK  ('tmimfKlitjr  is  entertainim’nt.  HU 
piNtbkmiK  are  niercliandiaitig  frobleina.  To  the 
sale  of  hU  seats  be  inuat  aiiplj:  tin?  same  s<»und 
biisim*Ks  prliiriples  that  arpljr  to  the  marketing 
of  sh<N*s.  s«>Mp  or  any  other  staple.  With  tU* 
right  kind  of  merrhauilisiug  assistaof'e  from 
tlie  inanufaetiirers  aud  with  tlie  right  kind  of 
i-o-oiieratloii  from  tlie  newsiaiiH-rs  of  his  town, 
lie  sliouid  bt*  iK»t  only  one  of  tin*  leading  ruer* 
ebauts  his  eoniiiiuiiity.  but  lie  should  U'  one 
<»f  the  largest  advertisers  in  that  community. 

The  HKiving  picture  tlieatre  is  a  constant  and 
persistent  advertising  prospect.  In  other 
words,  it  is  o|>en  atio  days  in  the  year,  where¬ 
as,  the  iK»-ealleii  legitimate  theatre  operates 
only  for  a  few  iiioiiths  during  the  year. 

A  m*ws|»a|ier  fails  in  its  function  as  a  news 
distributor  unless  it  provides  its  rt^aders  with 
tlie  news  of  the  motion  picture  industry. 

In  the  statistics  of  the  motion  picture  In¬ 
dustry  eonipileil  by  the  Harrimau  National  Bank 
of  New  York  city  recently.  It  is  shown  that 
this  business  <H*eu|de8  fifth  nla<e  among  Anieri- 
eaii  industries  in  isfint  of  volume,  and  repre¬ 
sents  iiHjre  than  irdHi.tNKl.OOO  of  iuvesteil  capi¬ 
tal.  It  employs  more  than  luu.UKi  jieople  ami 
llM‘re  are  is.tKK)  motion  picture  theatres 
throughout  the  esmiitry.  The  attendance  aver¬ 
age's  (NTsgtus  daily.  Approximately 

$1,4NNi.(NMi  per  day  is  iiahl  fur  admissions, 
giving  tU*  total  ailiiiissiou  figure  of 
tMMi  for  tlie  year. 

Ill  <»lher  words,  here  is  a  tremendous  force, 
the*  interest-creating  (|ualilies  ol  which  must 
be  re*ckone*il  with  by  Die  netWH(a))ers.  Its  imis- 
siliilitie's  from  a  clrculatlou  building  staiid- 
l*oiiit  are  aliiMist  limitiess.  It  is  husine'ss 
worth  going  after  and  worth  gettiiijf  for  Die 
adve^rtising  man. 

The  Cleveland  Ulaiii  Dealer  recently  ran  a 
moving  uicture  c^mtesl  which  polleel  Td.lMMt.OtNi 
votes,  aud  wliieh  increNiseil  the  circulation  of 
tlie  Clevelaml  IMaiu  Dealer  from  UL'i.uou  copies 
ilaily  to  JUl.OOO  copies.  In  iyi3  a  monthly 
magaxiue  prioieil  a  serial  photoplay  which  in¬ 
creased  its  circulation  by  more  than  300, (MK) 
copies  iier  month.  lii  February,  1014,  the 
Chicago  Tribune  ran  a  similar  serial.  In  the 
Words  of  the  business  manager  of  this  widely 
km>wD  paper,  this  serial  ‘‘piled  on  58,000 

readers  to  our  circulation,  and  since  then  the 
motion  picture  deiartmcnt  which  we  have 
started  has  swelleil  this  figure  to  150,000 — 

and  we  are  not  through  yet.”  Braune  Hood, 
of .  tile  Montgomery  lAla.  i  Journal,  recently 
said:  “We  find  this  jiage  an  attractive  fea- 

tiiie  for  the  Joiiruai.  and  an  unusual  circula¬ 
tion  builder.”  Tlie  New’  lork  Evening  Mail, 

on  the  day  of  the  first  Issue  of  its  moving 

picture  suiplemeut,  printed  the  largest  e<litlon 
for  four  yearn  past.  The  Mail  freely  ami 
frankly  creilited  tlie  unusual  sale  to  the  mov- 
lug  picture  supplement.  The  circulation  man¬ 
ager  of  tlie  .\tlauta  tleorgian  aud  Hearst’s 
Sunday  American,  states:  “The  motion  picture 
pages  are  of  more  value  as  clrciilatUiU  build¬ 
ers  than  siKjrts,  society  and  commerce  com 
bifieil.”  f 

What  has  Die  new'spa{ier  to  gain,  in  addi¬ 
tion  to  tlie  approval  of  its  readers,  and  in- 
crease*!  circulation,  by  the  printing  of  moving 
jdeture  news?  First.  It  has  an  advertising  rev¬ 
enue  from  its  local  exhibitor  which  can  be 
deve)o|iefl  second  only  to  that  of  the  dei>art- 
inent  store.  S^Mnind.  it  has  tlie  revenue  from 
an  industry  with  isitential  ailvertlsing  possi¬ 
bilities  greater  even  than  those  of  tlie  auto¬ 
mobile  industry. 

The  S«»attle  Times,  by  reason  of  its  culti¬ 
vation  of  file  interest  of  its  readers  in  mo¬ 
tion  pictures,  to-day  is  carrying  quarter,  half 
and  full-page  advertis^'ments  from  the  tlieatres 
in  its  own  city,  ami  is  deriving  fr«im  this  class 
4if  ailvertising  a  revenue  running  over  l.’i.iKh)  a 
month.  But  you  canmit  exiiect  t4»  obtain  any 
such  results  unless  you  give  to  the  tikitUm  pic¬ 
ture  exhibitor  an  equitable  advertising  rate. 
He  may  tie  made  a  day-in  ami  day-out  adver¬ 
tiser  with  Die  right  kind  of  editorial  co-opera¬ 
tion.  and  a  fair  advertising  charge.  He  is 
entitled  hi  Die  same  rate  which  you  give  to 
tiH*  department  store.  b(‘c«us4\  as  the  Seattle 
'nmes  and  other  pu|H*rs  have  (h'Qioiistrated,  be 
may  be  aeveloped  to  the  ptiint  u:her€  he  will 
use  as  much  space  as  your  department  store, 
aud  where  be  may  be  relieil  upon  with  the 
same  deiiendability  that  you  rely  upon  Die  ad¬ 
vertising  from  the  dry  gocsls  iniuse. 

Tile  amuwment  rate  should  m>t  ap|ly  to  him. 
It  is  a  rate  which  was  made  for  the  siias- 
Dhslic  advertiser, .  for  the  theatre  which  bad  Its 
doors  oiien  only  a  few  mouths  each  year,  and 


jierliaps  only  a  few  times  during  those  mouths. 

To-day,  the  motion  picture  industry  is  Je¬ 
on  the  eve  of  efficient  interlinking  in  advertis¬ 
ing  ami  merchandising  between  the  exhibitor 
and  the  manufacturer.  It  is  Just  on  the  eve 
of  the  biggest  advertising  effort  which  any 
industry  has  ever  ma<le.  Four  large  distribut¬ 
ing  organizations  are  now  advertising  national¬ 
ly.  Many  others  will  follow  suit  as  soon  as 
Dieir  distributive  plans  are  proiierly  taken  care 
of.  Tbe  combine^l  aiipr^ipriation  of  these  or¬ 

ganizations,  1  venture  tbe  opinion,  will  ez- 
ceetl  tlkise  of  any  other  industry  w'bich  has 
ever  c<Hiie  b«*fore  the  public.  And  Just  as  tlie 
appropriations  of  the  autcnnobile  manufacturers 
have  gone  to  tlkis<‘  meiliums  which  have  sup¬ 
ported  that  industry  best,  tbe  appropriation  <if 
moving  picture  producers  will  go  to  tbe  pub¬ 
lications  that  aid  them  most  effectively  in 
furthering  the  public’s  interest  in  tbe  screen. 

Tbe  common  complaint  which  1  receive  from 
eilitors  is,  that  after  printing  motion  picture 
news,  they  are  unable  to  get  the  exhibitors 
in  their  community  to  advertise.  Or,  they 
write  me  that  they  have  sounded  their  clientele 
on  the  subject  of  advertising  and  have  been 
unable  to  get  any  satisfactory  response  from 
them;  therefore,  they  have  decid^  that  it 
would  a  waste  of  time  and  money  to  start 
a  moving  picture  department.  Tbe  day  has 
gone  by  wIm'u  new’spaiHTs  can  simply  sell  W'hlte 
Hpa(*e.  Ah  in  every  other  enterprise  the  actual 
lirofluct  w'hicli  an  organization  markets  must 
be  iicGompanied  by  service. 

Tbe  photoplay  deiiartment — and  by  depart¬ 
ment  I  mean  a  definite  allotment  of  space 
given  to  this  field  of  endeavor  on  specific  days 
or  every  day  in  the  week — must  be  rallied 
aliove  the  dead  level  of  hackneyed  medioiTlty. 
It  must  stand  for  something,  must  be  given 
thought,  and  should  have  an  individual  in 
charge  wrbo  spends  bis  entire  time  in  further¬ 
ing  its  Interest. 

Fifteen  million  people,  at  least  to-day  want 
to  be  told  daily  what  pictures  are  being 
shown,  where  and  when.  They  want  it  for 
the  city  or  town  they  live  in.  They  want 
it  for  tbe  theatre  nearest  them.  Tbe  papers 
that  are  providing  them  with  this,  are  those 
which  w’ill  derive  tbe  most  profit  from  Inith 
the  circulation  and  advertising  standpoints. 
Tliey  are  Die  papers  w'bich  have  something  to 
sell. 

In  Chicago,  the  Daily  News  recently  devole<l 
l.tKH)  lines  daily  lo  attractively  illustraieil 
and  carefully  written  advertistmeuts  directing 
the  attention  of  their  readers  to  the  advertising 
of  the  motion  picture  theatres  In  their  col¬ 
umns. 

Tbi  Evening  Leilger  of  I*hilade)Mhia  main- 
taint.  Et.  Die  corner  of  Broad  aud  Cliesluut 
streets  of  mat  city,  a  idiotopiay  service  bureau 
to  wuicu  tuousauos  of  people  come  weekly  lor 
information  as  to  where  and  when  certain  pro¬ 
ductions  are  to  be  showu. 

In  Springfield.  Ill.,  the  editorial  staff  of  the 
News  Keivra  holds  periodical  conference  with 
the  exhibitors  of  that  city  al  wliicU  Die  ex¬ 
hibitors  are  requested  to  present  sr.ggesDoti-i 
for  liiiproviug  tbe  motion  picture  news  in  Diai 
paiier,  aud  members  of  Die  mwspaper  stuff  are 
offered  suggestions  with  regard  to  c«»nimcnt  or 
current  attrucDoiis,  advertising,  and  iikdioii 
picture  news  in  gtuerai. 

Cu-opeiaiioii  SUCH  us  Dicm?  pajHTs  ate  ex¬ 
tending.  Is  service  with  a  “come-back” — serv¬ 
ice,  the  dividends  from  which  the  uew’siiu|*er 
proprietor  may  bank  in  advance. 

E.  L.  Masters. 

New  York,  January  T2,  lUlG. 


Kenton,  O.,  January  11,  11)16. 
TilK  EniTOB  AND  FUBLISliKg :  • 

Regarding  tbe  enclosed  clipping  (describing 
tbe  adoption  of  a  profit-sharing  plan  by  an 
Oklahoma  newspaper  for  tbe  benefit  of  Its  em¬ 
ployees)  from  tbe  last  issue  of  your  paper,  I 
desire  to  say  that  1  had  this  profit-sharing  plan 
in  operallou  on  tbe  same  basis  exactly  on  my 
new'spapers  in  this  city  over  fifteen  years  ago. 

Even  in  a  small  commuhity  like  this  (popu¬ 
lation  b,(K>0)  it  proved  profitable  from  several 
standpoints  and  will,  no  doubt,  he  profitable  to 
the  Tulsa  World,  Frank  B.  Wilson. 


Do*  You  Know  an  Independent  Daily? 

TIIE  EVENING  TIMES 
%  Little  Falls.  N.  Y.,  January  26,  *16. 
The  Kniiou  and  Pubusuek: 

Gentlemen;  Will  you  piease  advise  me  if 
you  know  of  any  daily  uewspai»er  in  the  coun¬ 
try  having  a  clrcuiafun  oi  approximately 
2,600,  Dial  IS  m.*ept.nxi«.UL  lU  politics  aud 
therefore  um's  not  get  iKiiiticai  patronage? 
The  writer  uao  occasion  to  in\estigate  llie 
matter  some  years  ago  ami  at  Diat  lime  Diere 
was  none.  Any  fa>or  you  may  give  us  w’ill 
be  grutetully  apprecialeo. 

Very  truly. 

John  Cuowlev. 


This  is  Some  Country  Daily 

Norfolk,  Nebraska,  Jan.  17. 
The  Kihtob  and  ruBLiauEB. 

In  a  recent  issue  you  say  that  tbe  Clear¬ 
water,  Florida  Kveuini;  Sun  is  living  u|i  to 
Its  claim  as  "Tbe  World’s  Greatest  Country 
Dally. ’’  I’ernilt  me  to  call  your  attention  to 
tbe  tact  that  tUls  title  has  been  copied  from 
tbe  Norfolk  Ually  News  wblcb  Is  still  occupy¬ 
ing  this  unique  position  in  the  newspaper  world. 

Tbe  News,  printed  In  a  city  whose  last 
census  showed  a  population  of  0,025,  has  a 
circulation  of  more  than  0,000  copies  dally — 
the  largest  circulation  In  tbe  world  for  a  city 
of  this  sl»c.  The  News  is  tbe  only  paper  In 
the  world  in  a  city  of  Norfolk’s  slae  main¬ 
taining  an  Associated  Press  leased  wire — an 
exclusive  leased  wire  serving  no  other  paper. 

The  News  employs  00  people,  has  a  stereo¬ 
typing  plant,  a  perfecting  press  and  other 
modem  facilities.  Let  us  keep  the  record 
straight. 

THE  NORl-'OIJC  DAILY  NEW.-s, 

N.  A.  Husx. 


John  E.  Wigington,  Andenson,  S.  C., 
in  renewing  his  subscription,  says,  “Of 
course  I  couldn’t  get  along  without 
Thk  Editor  and  Publisher.” 


The  r^ative  value  of  display  adver¬ 
tising  and  reading  notices,  as  well  as 
the  value  of  “feature”  page  advertise¬ 
ments,  was  the  principal  subject  of  dis¬ 
cussion  at  a  recent  luncheon  of  the  El 
Paso  (Tex.)  Ad  Club.  George  H.  Clem¬ 
ent,  publicity  commissioner  for  the 
Chamber  of  (Aimtnerce,  gave  hearty  en¬ 
dorsement  to  the  “feature”  page,  and 
said  he  knew  of  many  advertisers  in  El 
Paso  who  have  been  using  this  form  of 
advertising  for  a  number  of  years,  to 
very  good  advantage.  Many  regular 
users  of  advertising,  he  declared,  u.sed 
the  “feature”  page  first  when  they  tie- 
gan  their  publicity  campaign,  and 
from  the  benefits  derived  they  learned 
the  true  value  of  newspaper  advertis¬ 
ing.  Several  other  members  of  the 
Club  discussed  the  value  of  display  ad¬ 
vertising,  as  compared  to  simple  read¬ 
ing  notices.  The  consensus  of  opinion 
was  that  for  a  majority  of  the  different 
lines  of  business,  the  use  of  display 
advertising  is  more  productive  of  re¬ 
sults  than  the  other  kind. 


I’LKNTY  OK 


MONEY  AND  GOOD  CHEER 


That’s  the  altuatlun  io 
PITTNBL'RGH,  PA., 

Everybody  Busy. 

GAZETTE  TIMES 
CIIRO.MCI.E  TELEGRAPH 
Have  tbe  largest  circiilatlon. 
t’omblnation  Rate.  Itatln  gOe  a  Hue. 
Combination  Rate,  itaily  and  Sun¬ 
day  gg^e  a  Line 
for  further  iuformatiim  write 
(Trban  E.  Dlee,  F.  A.  Mgr.,  Pgb.,  I*a. 

J.  C.  WilbetdiDa  J.  M.  Branham  Co.  R.  J.  BidwellCo. 
225  Fifth  Ave.  Malla',  Blda..  Chicaco  742  Market  St. 
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Deutsches  Journal 

The  N.  Y.  Gemiaii 
Journal  is  America’s 

Greatest  German  Newspaper 


You  MUST  Use  the 

LOS  ANGELES 

EXAMINER 

to  cover  the  GREAT  SOUTHWEST 

Sunday  Circulation  1  CA  A/kA 
MORE  THAN . IDU.UUU 


Wm.  A.  Woodbury’s  Book 
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the  SEATTLE  TIMES 

“The  Best  That  Money  Can  Buy” 

A.  B.  C.  Audit  for  period  ending  March 
31.  '9*5 

Daily,  net  paid,  68,678 
Sunday,  net  paid,  77,988 
Over  55,000  in  Seattle 

A  copy  to  every  family  each  week  day. 
Largest  circulation  by  many  thousands  of 
any  daily  or  Sunday  paper  on  the  North 
Pacific  (Joast. 

Largest  (Nutity  Beat  (Nality  Circalation 

The  S.  C.  Beckwith  Special  Agency 

Sole  Foreign  Representatives 
New  York  Chicago  St.  Louis 
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NEWS  OF  THE  SCHOOLS  OF  JOURNALISM 


[In  this  department  will  he  presented 
each  week  news  items  from  the  Colleges 
and  Vnivwrsities  in  which  journalism  is 
taught.  Occasional  contributions  are  in¬ 
vited  from  such  institutions,  the  only 
restriction  being  that  the  matter  sent 
in  shall  be  brief,  important,  and  of  gen¬ 
eral  interest. — Ed.] 

Iowa  State  College 

“Kewspaper  Opportunity  and  Duty  in 
the  Country  Fieid,”  the  addres.s  deliv¬ 
ered  hy  Prof.  F.  \V.  Beckman,  head  of 
the  department  of  agricultural  journal¬ 
ism  at  the  first  annual  newspaper  con¬ 
ference  at  the  State  University  of  Iowa 
on  November  13,  1915,  has  just  been 
printed  as  a  circular  by  the  Iowa  State 
('ollege.  So  many  requests  for  copies 
of  the  address  came  from  newspaper 
men  throughout  the  State  that  it  be¬ 
came  necessary  to  issue  it  in  printed 
form  to  supply  the  demand. 

.Vgriculture  is  by  far  the  biggest  busi¬ 
ness  in  Iowa,  says  Professor  Beckman, 
yet  the  country  newspapers  almost  en¬ 
tirely  neglect  the  agricultural  news  field. 
Not  only  is  there  a  great  opportunity 
for  the  gathering  and  writing  of  farm 
news,  but  there  is  really  an  imperative 
duty  on  the  part  of  the  country  editor 
to  get  and  print  this  new.s. 

"To  help  Iowa  new.spapers  meet  their 
responsibility  of  dealing  with  agricul¬ 
ture  and  rural  life  in  an  adequate  way,” 
says  Professor  Beckman,  "is  a  large 
function  of  the  work  in  agricultural 
journalism  at  Iowa  State  College.” 

First,  the  department  aims  to  give 
special  help  to  the  limited  number  of 
the  young  men  who  are  qualified  to  join 
the  staffs  of  agricultural  journals.  I^a-st 
year  five  men  were  placed  in  this  work 
and  there  were  demands  for  several 
others  who  could  not  he  .supplied.  Sec¬ 
ond,  the  department  hopes  to  train 
agricultural  feature  and  news  writers 
for  the  daily  newspapers  which  print 
farm  section.s.  Two  graduates  are  now 
on  two  of  the  leading  Des  Moines 
dailies.  Third,  the  department  is  turn¬ 
ing  out  each  year  a  number  6f  men 
who  are  going  into  the  country  news¬ 
paper  field  with  the  express  purpose  of 
taking  up  the  agricultural  news  part 
of  the  business.  A  fourth  angle  to  the 
work  of  the  department  is  to  train  men 
who  are  planning  to  take  up  county 
agent  work  in  handling  agricultural 
writing  so  that  they  may  cooperate  with 
their  local  new.spapers.  Another  field  for 
the  work  of  the  department  is  to  reach 
the  men  actually  in  charge  of  news¬ 
papers  in  Iowa  who  cannot  enter  col¬ 
lege  and  take  the  class  work.  This  is 
accompli.shed  by  means  of  a  country 
newspaper  men’s  .short  course. 

Copies  of  this  circular  may  be  secured 
by  writing  to  the  department  at  Ames. 


University  of  Texas 
The  Buy-It-Made-In-Texas  As.socia- 
tion  has  been  a.sked  to  co-operate  with 
the  Texas  School  of  Journalism  to 
make  journalism  week  at  the  l^niver- 
.sity  of  Texas,  March  19-25,  a  success. 
It  is  planned  to  have  a  banquet  on 
March  25,  at  the  close  of  the  week’s 
programme,  at  which  only  made  in 
Texas  products  wiil  be  served  an  I 
used  in  serving.  A  letter  from  B.  (,). 
Brown,  of  the  School  of  Journalism,  to 
John  F.  Shelton,  pre.sident  of  the  B.  I. 
M.  I.  T.  Association,  asks  that  a  list 
of  Texas  manufacturing  concerns  be 
furnished,  and  conveys  the  informa¬ 
tion  that  assurances  have  been  re¬ 
ceived  that  more  than  200  Texas  news¬ 
paper  men  will  attend  the  exercises  at 
.Xu.'rtln. 


University  of  Minnesota 
Agricultural  Journalism  wiii  be  of¬ 
fered  by  the  University  of  Minnesota 
.Agricultural  College  next  semester  for 
a  three  hours  credit  in  the  college. 

The  cour.se  will  be  limited  to  sopho¬ 
mores  and  will  be  conducted  by  W.  P. 
Kirkwood,  editor  of  the  Agricultural 
College  Bulletin,  and  associate  profes¬ 
sor  of  journalism. 


University  of  Kansas 

The  University  Daily  Kansan  has 
recently  put  out  a  special  eight-page 
issue  to  celebrate  its  fourth  birthday. 
Not  content  with  its  years,  however,  it 
filled  two  columns  in  an  effort  to  prove 
that  its  real  age  is  not  four  years  but 
forty,  since  it  claims  more  or  less 
Identity  with  several  dads  and  grand¬ 
dads.  Incidentally,  it  marshalled  a 
list  of  names  of  men  who  were  active 
in  college  journalism  as  students  and 
many  of  these  have  .since  become  fam¬ 
ous.  Among  them  appear  the  names 
of  former  Governor  Herbert  S.  Hadley, 
of  Missouri;  Senator  William  E.  Borah, 
of  Idaho;  Herbert  Huston,  editor  of  the 
World’s  Work»  and  pre.sident  of  the 
-Associated  Adverti.sing  Clubs;  Edwin 
E.  Slosson,  literary  editor,  the  New 
York  Indei>endent ;  Ed.  T.  Hackney, 
president  of  the  Board  of  Administra¬ 
tion;  Scott  Hopkins,  of  the  Prudential 
Trust  Company,  Topeka;  "Cub”  Baer, 
advertising  speciali.st,  Chicago;  Russell 
Whitman,  formerly  publisher  of  the 
Boston  American,  is  now  manager  of 
the  Audit  Bureau  of  Circulations. 

Among  tho.se  who  have  l)ecome  wide¬ 
ly  known  as  Kan.sas  editors  are:  Wil¬ 
liam  -Allen  White,  of  the  Emporia  Gaz¬ 
ette;  Charles  F.  Scott,  of  the  lola  Reg¬ 
ister;  W.  Y.  Morgan,  of  the  Hutchin- 
-son  News;  Frank  MeUennan,  editor 
Topeka  State  Journal,  and  a  score  of 
others. 

Still  others  who  have  gained  varying 
degrees  of  journalistic  prominence  in 
various  parts  of  the  country  are:  E.l 
Schauftier,  Sunday  editor,  Kan.sas  City 
Star;  Marvin  Creager,  .telegraph  editor, 
Kan.sas  Oty  Star;  R.  Y.  Htmenway, 
Haven  Journal;  Margaret  I-a.sley, 
Hutchinson  Gazette;  John  Schwinn, 
Hutchin.son  News;  Ralph  E.  Stout, 
managing  editor,  Kansas  City  Star: 
Henry  Schott,  advertising  manage.-, 
Montgomery  AA’ard;  George  Bowles, 
Kan.sas  City  Star;  I-andon  I.,aird.  Kan¬ 
sas  City  Star;  Clad  H.  Thomp.son, 
Kan.sas  City  Star;  .loe  Bi.shop,  Ferry- 
Hanley  .Advertising  Agency,  Kansas 
City;  Harlan  Thomp.son,  Kan.sas  Citv 
Star;  Charles  Gib.son,  Uaurel  (Miss.) 
Daily  Deader;  Dick  Gardner,  copy 
desk  St.  I-ouis  Republic;  Omar  Hite, 
copy  desk  St.  Louis  Republic. 


University  of  Michigan 

The  department  of  journalism  of  the 
University  of  Michigan  has  appointed 
I-yman  L.  Bryson  to  criticise  the  Michi¬ 
gan  Daily,  a  student  publication  of  the 
Univer.sity.  Mr.  Bry.son  is  popular  in 
the  department  of  journalism,  and  is 
well  known  for  his  work  on  Detroit 
newspapers  and  the  Omaha  (Neb.)  Bee. 


University  of  Wisconsin 

-Addressing  the  Indiana  City  Editors’ 
-Assoi'iation  at  Indianapolis  a  few  days 
ago,  AV^lIard  .1.  Bleyer,  of  the  T’^iii- 
versity  of  AAMscon.sin  School  of  Journ¬ 
alism  explained  the  method  of  train¬ 
ing  at  the  U^niversity  for  the  develop¬ 
ment  of  newspaper  men.  He  .said  that 
there  were  212  students  in  the  U’niver- 
sity  "Den  of  Cubs.”  There  were,  he 
said,  alwut  40  colleges  and  Universities 
and  some  three  hundred  teachers  turn¬ 
ing  out  students  for  the  newspaper 
profe.ssion.  He  estimate<l  3,000  students 
in  the  schools  of  journalism.  "In  the 
early  days  of  the  schools  of  journal¬ 
ism,”  he  said,  "the  funny  paragraphs 
from  exi>eriencod  workers  in  the  pro¬ 
fession  very  nearly  put  us  out  of  busi¬ 
ness.  but  when  Joseph  Pulitzer,  came 
along  and  endowed  the  Columbia  Uni¬ 
versity  School  of  Journalism  with  $2,- 
000,000  and  very  wi.s<‘ly  appointed  a 
numlier  of  New  York  editors  as  direc¬ 
tors  of  the  new  .school  the  anvil  chorus 
ceased.” 


The  Indiana  Y.  M.  C.  A.’s  at  a  con¬ 
vention  held  at  Huntington  adopted  a 
resolution  calling  upon  all  newspaper 
publishers  to  eliminate  all  liquor  adver¬ 
tisements  from  their  columns. 


I'liiversily  of  Missouri 

Two  graduates  of  the  School  of 
Journalism  at  the  Univer.sity  of  Mi.s- 
souri  are  now  on  the  Omaha  (Neb.) 
Daily  New.s.  Earl  Christmas,  a  1915 
grarluate,  is  an  editonal  writer,  and  J. 
C.  MacArthur,  ’14,  is  now  acting  city 
editor. 

Miss  Sadie  AVise,  who  will  be  gradu¬ 
ated  this  term,  will  become'  a  reporter 
on  the  Joplin  (Mo.)  News-Herald. 

Truman  H.  Talley,  of  the  cla.ss  of  1912 
is  on  the  copy  desk  of  the  New  York 
Herald.  Since  graduation  he  has  been 
employed  on  both  the  St.  Louis  Repub¬ 
lic  and  the  Globe-Democrat. 

AVaichi  Midzuno,  the  Kobe,  Japan, 
representative  of  the  Osaka  Mainichi,  or 
Daily  News,  will  come  to  the  United 
States  and  to  the  Missouri  School  of 
Journalism  this  winter  to  ob.serve  the 
work  of  journalism  .students,  and  study 
journalistic  conditions  in  this  country. 
The  Japanest'  paper  sends  one  of  its  re¬ 
porters  to  another  country  each  year  to 
familiarize  himself  with  newspapers 
there. 

Mi.ss  Julia  B.  ('ollius,  of  St.  I>ouis, 
who  was  graduated  from  the  University 
of  Mis.souri,  in  1914,  is  now  as.sociate 
editor  of  the  .Alacon  (Mo.)  Times-Demo- 
crat. 

J.  B.  Powell,  B.  S.  in  Journalism  ’10, 
in.structor  in  the  School  of  Journalism, 
has  been  appointed  editor  of  a  depart¬ 
ment  devoted  to  advertising  education 
in  Judicious  .Adverti.sing.  published  in 
Chicago.  He  is  preiiariug  a  scries  of  ar¬ 
ticles  dealing  wth  various  phases  of  ad¬ 
verti.sing.  and  these  wiil  appear  each 
month  for  the  next  two  years. 

O.  N.  Gingrich,  a  1913  graduate,  has 
resigned  as  advertising  manager  of  the 
A'ankton,  S.  D.,  Press  to  return  to  the 
Maryville  (Mo.)  Democrat -Forum. 

O.  G.  Carpenter,  a  1915  graduate,  is 
now  a  member  of  the  arivertising  de¬ 
partment  for  Telephony  and  the  Golf¬ 
ers’  magazines,  Chicago. 

Edward  R.  -A.  Felgatc  of  Shanghai 
China,  who  was  graduated  from  the 
School  of  Journalism  in  1912,  has  be¬ 
come  associated  with  Lee  Shippey  in 
the  publication  of  the  Higginsvilic 
(Mo.)  Jeffer.sonian. 


Ohio  State  University 

Piactiial  experience  in  luitting  out 
a  daily  paper  is  the  l>a.sis  of  the  work 
of  students  in  the  department  of 
journalism  of  Ohio  State  University. 
The  Daily  rt/iio  State  Lantern,  which 
is  the  only  college  daily  in  Ohio,  is  the 
work  entirely  of  the  students  in  journal¬ 
ism.  It  compri.ses  the  laboratory  work 
of  the  journali.sm  cour.s<>.s,  and  each 
journalism  student  is  required  to  do  a 
certain  amount  of  practical  work  on  the 
J, an  tern  for  college  credit. 

There  are  over  100  .students  taking 
the  cour.si'  in  journalism  this  year. 
They  are  dividc-d  into  .staffs  for  each 
day  the  Lantern  comes  out,  each  staff 
having  an  organization  similar  to  that 
of  a  regular  newspaper.  Every  re¬ 
porter  has  a  Ix'at  to  cover  and  in  this 
way  the  campus  is  gone  over  each 
day  for  news.  Advanced  students  hold 
down  desk  jobs. 

Arthur  ('.  Johnson,  managing  editor 
of  the  ('olu  ml)u.s  Di.spateh  w'ill  deliver 
the  .second  lecture  the  latter  part  of 
January  in  the  series  of  journalism 
talks  that  the  Sigma  Delta  (’hi,  the 
honorary  journalistic  fraternity  is  con¬ 
ducting  at  the  university.  The  talks 
are  arranged  for  journali.sm  stiuk-nts 
and  those  interested  in  journalism. 
They  follow  a  banquet.  Charles  A. 
Rosenbaum,  a  former  newspapr^r  man 
of  15  year.s’  experience  on  New  York, 
Chicago.  St.  lx)uis  and  Denver  paper.s, 
and  now  in  the  advertising  bu.sine.s.^ 
in  Columbus,  delivered  the  first  ad¬ 
dress.  Anthony  Moitoret,  of  the  Cleve¬ 
land  Leader,  gave  an  informal  talk  to 
journalism  .students  Monday,  January 
1(1.  He  told  of  experiences  in  gathering 
news  in  (’leveland  and  in  San  Francisco, 
where  he  was  formerly  a  member  of 
the  Lxaininer  staff. 


More  than  all  others 
combined 

In  lum  The  ^ie>v  York  Tiniea  piib- 
IlMhed  :t44,,AMl  linrM  of  Book  .\dver- 
liMenieiitH,  exeeedliiK  by  over  C.'I.IMNI 
IliirH  the  eombliied  volume  of  all 
other  >im'  York  iiiornlng  newspa- 
pern. 

The  .Veie  York  Times  Is  read  by 
the  greatest  number  of  book  buyers 
In  the  f/reatest  book-buying  coun¬ 
try  In  the  world. 


01)f 

pttaburg  Qis]iatrl| 

Posses.ses  a  clientele  all  its  own, 
representing  incomes  above  the 
average.  It  reaches  the  actual 
buying  power,  therefore  best  for 
advertisers. 

WALLACE  G.  BROOKE 
Brunswick  Building,  New  York 
THE  FORD-PARSONS  CO.. 
Peoples  Gas  Building,  Chicago 
H.  C.  ROOK, 

Real  Estate  Trust  Building,  Philadelphia 


The 

Detroit  Free  Press 

“Michigan’s  Greatest  Newspaper’’ 

'  Member  A.  B.  C. 

The  Largest 

2-Cent  Morning  Circulation 
In  America 

Rates  and  information 
direct,  or  from 

VERREE  &  CONKLIN,  INC. 

Brunswick  Bldg.,  ^teger  Bldg., 

New  York  Chicago 


II.  PROGRESSO 
ITALO-AMERICANO 

Established  i88o 

(Member  Audit  Bureau  of  Circulations) 
Daily  averace  net  circulation  last  postoffice 
statement,  134,286  copies. 

II  Progresso  Italo-Americano  enjoys  the 
distinction  of  being  the  largest  and  most 
successful  Italian  paper  among  the  Italians 
in  the  United  States,  which  means  among 
a  responsive  and  responsible  class  with  pur¬ 
chasing  power  to  buy  advertised  goods. 

IL  PROGRESSO  ITALO-AMERICANO 

CHAV.  CARLO  BARSOTTI, 

Kd.  and  Pub. 

42  Elm  St.,  New  York  City 


Nm  flnrk 

lEtipnmg  mail 

enjoys  the  confidence  of  its  read¬ 
ers. 

Its  readers  have  a  buying  power, 
per  capita,  second  to  that  of  no 
other  daily  paper  published  in 
America. 

Its  average  net  paid  circulation 
for  August  was  in  excess  of 

158,000 

A  desirable  advertising  medium 


Buffalo  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

“The  only  Buffalo  newspaper  that  cen¬ 
sors  its  advertising  columns.  Many  of 
our  advertisers  use  our  columns  exclusive¬ 
ly.  The  above  is  one  of  the  many  rea¬ 
sons  why.” 

MEMBER  A.  B.  C. 

Foreign  Advertising  Representatives 
KELLY-S.MITH  COMPANY 
220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 
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USE 


UNITED 

PRESS 

FOR 

Afternoon  Papers 

General  Officei,  World  Bldg.,  New  York 

SPECIFY 

CLINE-WESTINGHOUSE 

Motor  and  Control 
Equipments 

FOR  WEB  PRESSES  ' 

SPECIAL  MOTOR  DRIVES  for 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 

CLINE  ELECTRIC  MFC.  CO. 
Fisher  Bldg.,  Chicago 
38  Park  Row,  New  York 


Ten  Million  a  Week  Says 
Government  Report 

A  special  service  syn¬ 
dicated  gratuitously  to 
papers  who  desire  live 
movie  topics. 

The  Vitagraph  Compang 
of  America 

F-ast  i<;th  St.  &  I..ocust  Ave.,  Rklyn,  N.  Y. 
NF,W  YORK  LONIH)N 

CHICAGO  PARIS 


The 

PITTSBURG  PRESS 
Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

1.  A.  KLEIN,  Metropolitan  Tower,  N.  Y. 
John  Glau,  Peoples  Gas  Bldg..  Chicago 
Foreign  Advertising  Representatives 


In  PITTSBURGH 

Our  Competitors  are  amazed  at  the  growth 
in  Circulation  and  Advertising  being  made 
by 

The  POST  and  The  SUN 
WHY  ? 

Because  The  Pittsburgh  Post  and  The 
Pittsburgh  Sun  are  to-day  the  best  news¬ 
papers  in  Pittsburgh.  The  most  wide-awake, 
up-to-date  Daily  papers  ever  published  in 
that  city,  and  the  great  public  is  realizing 
the  fact  more  and  more  every  day. 

CONE.  LORENZEN  &  WOODMAN. 
Special  Representatives 
New  York,  Detroit,  Kansas  City,  Chicago 


CIRCULATION  NEWS,  VIEWS  AND  OBSERVATIONS 

Bring  a  Department  Edited  by  a  Regular  Cireulation  Man  and 
Designed  to  be  Helpful  to  Circulation  Managers  Everywhere. 

By  Harvester 


TO  SEND  NEWSBOYS  TO  COLLEGE 

Prominent  Cleveland  Men  Will  Sell 

Papers  to  Endow  Eight  Srholarships. 

Cleveland,  January  26. — Cleveland’s 
newsboys  appreciate  the  need  for  edu¬ 
cation  these  days.  Recently  several  of 
them  intimated  to  their  customers 
that  they  were  working  hard  to  get  a 
college  education.  Attorney  Ben  Fenl- 
ger  heard  about  it.  He  is  one  of  the 
moving  spirits  in  the  New.slxiys’  Union. 
This  is  the  result: 

Mayor  Harry  L.  Davis  is  going  to 
sell  newspapers  on  a  certain  day  in 
March,  along  with  Victor  Sincere,  gen¬ 
eral  manager  of  the  Bailey  Company; 
Judge  I.,evine,  Police  Prosecutor  Her¬ 
man  Kohen,  Service  Director  Bernstein, 
and  Judge  Bernstein.  Mayor  Davis 
and  Mr.  Sincere  .started  hu.siness  life 
that  way  in  Chicago.  So  did  some  of 
the  other  prominent  men  of  the  city. 
.1,  .1.  Sullivan  never  sold  papers,  but 
he  says  it  is  never  too  late  to  begin, 
.so  he  is  expected  to  heip. 

Eight  college  scholarships  for  as 
many  newslioys  is  the  plan,  and  $15,000 
must  lie  raised.  It  will  cost  more  than 
a  penny  to  buy  the  newspapers  from 
these  “lioys"  on  that  day.  and  no  change 
will  he  given. 


New>boy  Enters  Politics 
ArsTiN,  Texas,  January  24. — Victor 
Machet,  a  newsboy,  declares  he  will  be 
a  candidate  in  the  coming  primaries 
for  Representative  in  the  lA'gislature 
from  Travis  county.  Victor  is  about 
25  years  old.  His  platform  includes 
election  of  the  speaker  of  the  House 
liy  popular  vote,  free  texttwoks,  aboli¬ 
tion  of  the  fee  system  and  civil  service 
for  State  employees.  He  also  favors  a 
minimum  wage  law. 


Strike  Stopped  Paper  Two  Days 

Toronto,  January  25. — The  St. 
Catharines  (Ont.)  Journal  had  a  strike 
on  its  hands  la.st  week,  occasioned  by 
the  management  delivering  a  notice  to 
one  of  the  operators  over  the  head  of 
the  foreman.  The  comiiosing  room 
staff  stopped  work  pending  an  under¬ 
standing.  They  were  all  ordered  to 
the  offiee.  paid  off  and  told  that  they 
would  tic  arresterl  for  trespass  if  they 
returned.  The  paper  was  not  issued 
for  two  days  after  which  a  settlement 
waa  made. 

,\ids  Thrifty  Houston  “Newsies” 
llocsTON,  Texas,  January  25. — The 
City  of  Houston  has  awarded  a  contract 
for  the  erection  of  an  addition  to  the 
Newslioys’  Home,  to  cost  $3,550.  A  re¬ 
port  of  the  activities  at  the  home,  ju.st 
tiled,  shows  much  work  done  during 
the  year.  The  Newsboys'  .\ssoeiation 
maintains  the  home,  which  is  dcsigiuv! 
primarily  to  give  the  “man  child”  r 
straight  start  in  the  world,  and  which 
was  founded  four  years  ago.  Five  of 
the  newslioys  are  investing  their  earn¬ 
ings  in  city  lots  on  the  in.stallment 
plan.  Another  has  bought  an  automo¬ 
bile  and  has  put  it  in  the  jitney  serv¬ 
ice. 


Newsboy  Saves  Many  Tenants 

A  Minneapolis  newsboy  who  declined 
to  give  his  name  aroused  twenty  per¬ 
sons  in  a  smoke-filled  lodging  house  at 
toil  Harmon  place,  that  city,  shortly 
liefore  6  o’clock,  last  Sunday  morning. 
The  fire  was  confined  to  the  roof  and 
the  third  floor  and  did  damage  esti¬ 
mated  hy  the  proprietor,  F.  E.  Paige,  at 
$1,000.  Mr.  Paige  heard  the  lad  pound¬ 
ing  on  the  front  door  for  more  than  a 
minute.  Mr.  Paige  and  Mra  Stella 


Pullman,  the  housekeeiier,  awakened 
the  occupants,  who  hastened  to  the 
street  in  their  night  garments.  The 
boy  who  had  knocked  on  the  door 
walked  away  quietly  after  he  had  seen 
the  exodus. 


“Old  Newsboys’  Day” 

Another  “Old  Newsboys’  day”  is  to  be 
held  this  year  in  Chicago,  the  prot-eeds 
again  to  be  given  to  charity.  Joseph 
Grein,  who  won  the  silver  cup  last  year 
for  selling  the  most  papers,  will  give 
a  similar  prize  for  this  year’s  contest. 
W.  L.  Bodine  said  $6,204.39  was  taken 
in  last  year,  of  which  $5,000  was  turned 
over  to  the  United  Charities,  and  the 
rest  given  to  the  Chicago  Woman’s 
club  for  its  women’s  emergency  em¬ 
ployment  bureau. 


Donation  For  Newsboys 

Mrs.  Russell  A.  Alger.  Sr.,  has  do¬ 
nated  *250  to  the  Iletroit  Newsboys’ 
.Vssociation.  The  fund  will  lie  used  by 
the  board  of  directors  to  further  the 
work  of  the  organisation.  The  winners 
of  the  association  membership  contest 
and  the  prizes  they  received  were:  Sid¬ 
ney  Bernbaum.  pair  of  shoes  and  ice 
skates:  Morris  Perlin.  $2.50;  Mark  Fell- 
man,  $1.50;  Bert  Eder  was  presented 
with  $1.  Judge  Chapin  and  Mr.  Bryant 
offered  $5  each  as  prizes  for  a  new 
membership  campaign. 


Presentations  to  Newsboys 

Every  member  of  the  Detroit  News- 
Iwys’  Association  has  been  presented 
with  a  six-months’  subscription  to  the 
American  Boy  by  the  publishers.  A 
packknife  and  a  pair  of  warm  gloves 
were  given  to  each  boy  by  the  president, 
.John  L.  Dexter.  T'he  winners  of  the 
tioy.s’  Christmas  recitations  contest 
were  Benny  Gerber,  David  Barnett, 
Sidney  Bernbaum  and  I.,eo  Mellon. 


Lot  Deeded  to  Newsboys 

.V  plat  of  ground  on  Ea.st  Broadway, 
Butte,  Mont.,  west  of  the  Washington 
.school  ground.s.  has  been  deeded  to  Mrs. 
P.  H.  Mcf’arthy  and  Mrs.  E.  B.  Welriek. 
representing  the  Butte  iNew.shoys’  eluh, 
hy  the  Anaconda  Copper  Mining  Com¬ 
pany.  for  the  purpose  of  erecting  a 
siiitahle  newsiMiy.s'  cliiliroom  building  on 
it.  The  plat  measures  about  45  feet 
hy  100  feet,  is  in  an  admirable 
location  commanding  a  srilendid 
view  and  with  a  .southern  ex¬ 
posure.  At  the  present  time 
the  club  has  $3,000  in  the  building  fund, 
and  a  campaign  will  lie  .started  soon  to 
increase  that  fund  .so  that  substantial 
progress  on  the  building  may  fie  made 
in  the  early  spring. 


Mayor  at  Newsboys’  Kail 

LSpwlnl  to  The  F,<lit<>r  nisi  Piililislier. ) 

Boston,  January  26. — Mayor  Curley 
and  other  prominent  men  of  Boston, 
with  State  government  official.s,  attended 
la.st  night  the  newsboy.s’  hall  in  Paul 
Revere  Hall,  given  by  the  Newsboys’ 
Union.  The  grand  march  was  led  by 
the  president  of  the  union,  Charles 
Fra.sca  and  Miss  .Annie  Frasca.  Presi¬ 
dent  Frasca  was  the  floor  marshal  and 
Vice-Presidents  Samuel  D.  Saxe  and 
Philip  Bernstein,  a.ssistant  marshal.^. 
Daniel  V.  Mulkern  was  floor  director  and 
(  harles  Brickel  and  Moses  Levenson  as- 
•si.stant  floor  directors.  Moses  Rubino- 
vitch  was  chief  of  aids  and  the  reception 
committee  was  headed  by  Nathan  S.  So- 
dekson.  The  committee  of  arrangements 
included;  Abraham  Milston,  chairman; 
Benjamin  H.  Robri.sh,  secretary;  Hyman 
J.  Cohen,  treasurer;  and  Harry  Wein¬ 
berg  and  Wilfred  E.  Jacobs,  assistant 
treasurers. 


MADE  CIRCULATION  MANAGER 


(iharleii  M.  Gunnison  Wins  Promotion 
in  New  York  Mail’s  Business  Office. 
Charles  M.  Gunnison,  who  has  been 
assistant  circulation  manager  of  the 
New  York  Mail,  has  been  appointed 
circulation  manager,  to  succeed  Waite;- 


C.  H.  Gunnison. 
Circulation  Manager,  The  Mail. 


S.  Badger,  who  has  joined  the  organi¬ 
zation  of  C.  M.  Palmer,  the  New  York 
newspaper  broker. 

For  a  number  of  years  he  was  the 
main  solicitor  for  the  Denver  Week'y 
Post,  later  assuming  charge  of  the 
country  circulation  for  the  daily  edi¬ 
tion  of  the  Post,  leaving  Denver  to  be¬ 
come  connected  with  the  San  Francisen 
Bulletin,  and  later  with  the  New  York 
Globe.  He  was  more  recently  in 
charge  of  the  magazine  delivery  of  the 


F.  H.  McBride 
Associate  to  Mr.  Gunnison. 

Interborough  News  Comiiuny,  of  thi.i 
city.  Mr.  Gunnison  is  progressive  and 
alert,  and  there  Is  no  doubt  that  h.- 
will  give  a  good  account  of  himself  in 
his  new  position. 

He  will  have  associated  with  him  F 
H.  McBride,  who  has  been  purchasing 
agent  for  the  Mail  for  the  last  four 
months,  and  who  was  formerly  assist¬ 
ant  circulation  manager  of  Boyce’.s 
Weekly,  and  city  manager  of  the  In¬ 
dianapolis  Sun 
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CHINAMAN  IN  I’RKSS  GALLERY 


Fir>l  Oriental  to  Seek  Such  Privilege 
Has  (ioo<l  Newspaper  Record. 

Washington,  January  26. — Hallington 
K.  Tong,  editor  of  the  Peking  Dally 
News,  arrived  here  last  week  and  has 
made  application  for  a  seat  in  the  press 
galleries  of  Congress.  He  is  the  first 
rei)resentative  of  an  Oriental  nation  to 
seek  such  a  permission. 

Mr.  Tong,  who  is  a  graduate  of  the 
Missouri  School  of  Journalism,  Is  also 
a  former  pupil  of  Dr.  Talcott  Williams 
of  the  Pulitzer  school  of  journalism. 
Following  his  graduation  from  that 
school  he  in  turn  served  on  the  editorial 
staffs  of  the  New  York  Post,  New  York 
World  and  The  Independent. 

In  1912  he  was  called  to  China  to  re¬ 
ceive  the  appointment  of  English  secre¬ 
tary  to  the  Hepuhlican  Senate  just  then 
l)eing  formed  and  later  became  Peking 
correspondent  for  a  number  of  vernacu¬ 
lar  and  English  papers.  He  has  been 
editor  of  the  Peking  Daily  News  since 
1913. 

“China  is  taking  a  great  Interest  in 
what  the  Ignited  States  is  doing,”  said 
Mr.  Tong,  who  intends  to  stay  in  Wash¬ 
ington  throughout  the  remainder  of  the 
first  ses.sion  of  Congress.  "Our  people 
are  looking  to  you  for  guidance  during 
this  war,  and  want  to  see  trade  with 
America  encouraged.  The  open  door  In 
China  is  being  clo.sed  by  our  neighbor 
.lapan  and  unless  American  commercial 
interests  awake  to  the  fact  it  will  be 
too  late  for  them  to  benefit  by  our 
enormous  trade.” 

Mr.  Tong  .says  that  American  jour¬ 
nalistic  methods  are  commencing  to 
.supplant  the  British  methods,  which 
have  hitherto  prevailed  in  the  Far  East, 
and  that  "timeliness”  is  now  the  watch¬ 
word  of  every  Chinese  newspaper.  He 
reports  that  the  newspaper  business  in 
China  during  the  la.st  two  or  three  years 
has  been  fairly  prosperous  and  that 
many  American  industries  and  manu¬ 
facturers  are  using  Oriental  papers  as 
the  medium  of  getting  their  goods  Into 
Asia. 


ASSOCIATED  BUSINESS  PRESS 

New  Name  and  Individual  Memberships 
Proposed  for  Old  Trade  Body. 

At  a  meeting  of  the  Executive  Com¬ 
mittee  of  the  Federation  of  Trade  Pres.s 
.Associations  in  the  United  States,  held 
at  the  Bellevuc-Stratford  Hotel,  Phila¬ 
delphia,  on  January  18,  the  propo.sed 
Ilian  of  reorganization  submitted  by  W. 
if.  Ukers,  of  New  York,  chairman  of  the 
committee  appointed  at  the  last  Trade 
Press  convention,  was  recommended  for 
eiidor.sement  by  the  local  association 
composing  the  federation. 

The  new  constitution  provides  that 
the  form  of  the  organization  be  changed 
from  a  federation  of  independent  asso¬ 
ciations  to  an  as.sociation  of  individual 
pulilishers  to  be  known  as  the  Associ¬ 
ated  Busine.ss  Press.  Under  the  plan  i; 
is  thought  that  the  organization  will  be 
given  powers  more  commensurate  with 
its  purpose  and  lie  enabled  to  articu¬ 
late  more  freely  with  the  other  depart- 
mentals  included  in  the  A.  A.  C.  of  W. 

If  the  plan  is  hpproved  by  the  feder¬ 
ated  metnbers,  the  local  associations 
in  .New  York,  Chicago.  Boston,  St.  Loui.s 
and  Philadelphia  will  be  continued  in 
their  prestmt  form,  the  only  change  be¬ 
ing  that  those  members  that  wish  to  be 
identified  with  national  que.stions  and 
who  subscribe  to  the  organization’s 
Standards  of  Practice  will  be  entitled  to 
direct  repre.sentation  in  the  national 
liody  in  addition  to  member.ship  in  the 
sectional  group.  The  new  constitution 
will  be  voted  upon  at  a  special  meeting 
of  the  federation  called  for  the  Fort  Pitt 
Hotel,  Pittsburgh,  on  March  18th. 


The  Retail  Bureau  of  the  Hoboken 
(N.  .1.)  Board  of  Trade  has  appointed 
a  committee  to  take  under  considera¬ 
tion  the  advisability  of  doing  away  with 
trading  stamps. 


PAPERS  BETTER  THAN  POSTERS 


Cineiiinatl  .Ad  Club  Pul  Up  Good  Argu¬ 
ment  to  Prove  tbe  Proposition. 

In  an  address  before  the  Cincinnati 
Ad  Club,  M.  F.  Reddington,  president 
of  the  Poster  Selling  Company  of  St. 
Louis  tried  hard  to  show  that  posters 
had  better  pulling  and  selling  power 
than  newspaper  advertising.  A  lead¬ 
ing  member  of  the  club,  in  replying  to 
his  arguments,  said; 

“Well,  Mr.  Reddington  has  convinced 
me  beyond  any  doubt  that  the  best 
selling  force  outside  of  personal  sales¬ 
manship,  is  newspaper  advertising. 
Then,  too,  there  is  another  pha.se  to 
standing  by  the  daily  paper.  It  is  the 
daily  press  that  boosts  our  city:  brings 
conventions  here;  exploits  our  insti¬ 
tutions,  and  emulates  every  virtue  of 
the  city.  These  things  all  bring  us 
business.  Newspapers  daily,  almost 
hourly,  keep  us  abreast  the  events  of 
the  world,  which  enable  us  to  properl.v 
carry  on  a  big  business,  without  which 
we  could  not  hope  to  succeed.  The 
daily  newspaper  does  these  and  thou- 
.sands  of  others,  without  cost  to  the 
city.  In  addition  to  the  newspaper 
being  by  far  the  best  medium  of  ad¬ 
vertising,  there  is  this  oliligation 
which  we  each  as  representatives  of 
big  business  concerns  owe  the  news¬ 
papers.” 


ASSOCIATED  PRESS  CHANGES 


Mr.  Copp  Succeeds  Mr.  Small,  and  Mr. 

Cutter  Likewise  Moves  Up. 

Several  weeks  ago  The  Editor  and 
Pltimsher  noted  the  as.signment  of  Rob¬ 
ert  T.  Small,  of  the  As.sociated  Press — 
superintendent  of  the  Southern  Division 
— to  leave  Washington  for  Ixmdon,  Eng¬ 
land,  to  take  care  of  A.  P.  interests 
wherever  there  may  be  special  need,  in 
Great  Britain  or  on  the  Continent. 

General  Manager  Stone  has  now 
transferred  Arthur  W.  Copp  from  the 
superintendency  of  the  Western  Divi¬ 
sion  to  the  superintendency  of  the 
Southern  Division,  to  take  the  place  of 
.Mr.  Small.  This  change  will  be  effect¬ 
ive  on  February  1st. 

E.  T.  Cutter,  who  has  been  for  many 
years  in  the  service  of  the  Associated 
Press  at  Kansas  City  and  Chicago,  was 
appointed  on  Monday  superintendent  of 
the  Western  Division. 

Paul  Neumann  .Arre.sted 

Paul  E.  Neumann,  a  former  Chicago 
newspaper  man,  was  arrested  a  few 
days  ago  in  Plymouth,  Ind.,  and  taken 
to  Chicago  and  liooked  on  a  charge  of 
operating  a  confidence  game.  The  com¬ 
plainant  is  fleorge  S.  Wood,  treasurer 
of  the  Chicago  Prses  Club.  The  com¬ 
plaint  charges  that  Neumann,  by  repre- 
.senting  himself  as  a  reporter  for  the 
Chicago  Triliune,  fraudulently  solicited 
contributions  from  local  business  men 
for  the  Chicago  Press  Club’s  annual 
“scoop”  show  and  obtained  from  several 
checks  ranging  from  *20  to  $50.  He 
was  accused  of  similar  activities  in  con¬ 
nection  with  the  organizing  of  the  Pen 
Club. 

Fake  Press  (dub  Fraud 

An  attempt  is  being  made  again  to 
collect  money  from  New  York  business 
men  on  the  pretext  that  it  is  needed  to 
complete  the  Uptown  Press  (’lub,  an  or¬ 
ganization  unknown  to  newspaper  men. 
George  B.  Phelps  of  the  Singer  Build¬ 
ing  says  that  a  man  called  on  him  and 
asked  him  to  contribute  toward  the 
$1,000  needed.  “He  said  he  was  on  the 
Wall  Street  Record  and  Review,”  said 
Mr.  Phelps,  “although  I  have  learned 
since  that  there  is  no  such  paper.  He 
had  notes  signed  by  the  treasurer  of  the 
(■’ptown  Press  C’lub.  I  told  him  to  ^ome 
liack,  but  he  called  up  later  and  .said 
they  did  not  need  my  contriliution.” 


Mott  Ayres,  editor  of  the  I.,aurel 
(Miss.)  I,eader,  writes  The  Editor  and 
Pi  blisher  as  follows:  “I  regard  your 
publication  as  a  newspaper  of  neces¬ 
sity.” 


AMON(;  THE  NEW  BGGkS 

'I'HE  M.XXUAI.  ok  SrCCBSSFUL  Stoke- 
KKEPiNG,  by  W.  R.  Hotchkin,  for  ten 
years  advertising  and  sales  manager 
for  John  Wanamaker,  New  York;  now 
a  director  of  the  Cheltenham  Adver¬ 
tising  Agency.  Published  by  Double¬ 
day,  Page  &  Co.  for  the  Associated  Ad¬ 
vertising  Clubs  of  the  World. 

Modern  storekeeping  is  an  art  and 
not  merely  an  occupation.  Competition, 
the  employment  of  advertising  and  the 
introduction  of  many  improvements  In 
Industry  and  the  Labor  Problem,”  “The 
Management  of  the  Industrial  Corpora¬ 
tion,”  “Tho  Advantage  of  Large  Scale 
Production,”  “How  Big  Should  an  En¬ 
terprise  Be?”  “Standardization  in  Labor 
f'onditions.’’  “The  Wage  (Juestion.’’ 

Prof.  Smith  also  discusses  the  location 
of  an  industry,  the  model  factory  town, 
the  model  factory,  the  quality  of  labor 
and  other  profitable  topics.  The  style  in 
which  the  book  is  written,  the  author’s 
direct  way  of  stating  his  facts  and  argu¬ 
ments,  and  the  amount  of  practical  sug¬ 
gestion  given  make '  the  volume  one  well 
w'orth  reading  by  bu.sine.ss  men  as  well 
as  .students. 


Newspaper  Kditing. — .y  toxtliook  on 
journali.sm  for  tho  a.ssistance  of 
young  newspaper  workers.  By  Grant 
Milnor  Hyde,  Instructor  in  Journal¬ 
ism,  University  of  Wisconsin.  Puli- 
lished  by  D.  .\ppleton  and  Company, 
New'  York. 

A  lot  of  men  who  have  worked  many 
years  on  newspapers  might  find  pleasure 
and  profit  in  reading  this  book.  As  to 
the  beginner,  if  he  studies  it  carefully, 
he  will  gain  much  indi.spensable  in¬ 
formation  as  to  the  technique  of  the 
craft.  Prof.  Hyde  has  been  for  five 
years  a  teacher  of  journalism,  an  ex¬ 
perience  which  has  enaliled  him  to  pre¬ 
sent  clearly  the  facts  he  wishes  to  im¬ 
press  upon  his  reader.?  as  he  impresses 
them  upon  his  students  in  the  class 
room.  Desk  work  is  the  general  theme 
of  the  book  and  all  the  problems  of 
handling  copy  are  discu.ssed.  Headline 
writing,  copy  reading,  proof  reading, 
new'spaper  make-up.  .syndicate  and  as- 
•soclation  material,  follows,  rewrite  work, 
constructive  journalism,  typography, 
printing  processes,  and  other  subjects 
are  treated  in  practical  chapters.  .\ 
list  of  significant  dates  in  the  history  of 
the  .art  of  printing  and  the  development 
of  the  newspaper  is  printed  as  an  ap¬ 
pendix  and  the  volume  concludes  with 
a  style  .sheet  and  an  excellent  index. 

The  authqr  has  made  little  attempt  to 
lay  down  rules,  because,  he  says,  “edit¬ 
ing.  like  other  newspaper  work,  cannot 
be  bound  by  iron-clad  rules  .and  regula- , 
tions.  Its  very  nature  demands  initia-j 
tive  .and  originality.  When  these  de¬ 
sirable  attributes  are  J.acking  in  the 
newspaper  man  or  journalism  student 
♦  he  cause  is  most  often  too  narrow  an 
c’-tlook  iinon  his  work.  .\  broader  hori- 
"cn  is  his  chief  need. 

'''••nicA;  The  I.and  We  I.,ove,  by 
Kre-^is  Trevelyan  Miller,  I.I,.D..  I.itt  D. : 
AVilliam  Thomas  Bl.aine,  publisher.  New 
York. 

Of  nartieular  timeliness,  at  this  period 
of  nrenaredness  find  of  stimulus  to  the 
oniHotic  snirit  of  our  people,  is  this 
b.andsome  hook.  In  something  more 
than  500  pages  it  presents  a  narrative 
record  of  the  achievements  of  the  .Amer- 
ic.an  people,  written  not  merely  with 
care  in  respect  to  accuracy,  but  with 
author’s  contention  that  “it  is  peculiar¬ 
ly  the  function  of  newsp.aper  advert's, 
ing  to  bring  about  a  quick  turn -over  in 
merchandising.”  So  clearly  is  the  power 
of  printed  sale.sman.ship  set  forth  by 
Mr.  De  AVeese.  and  .so  logically  is  shown 
the  value  of  the  newspaper  in  securing 
national  distribution  for  a  product,  that 
both  buyers  and  sellers  of  space  will  he 
well  repaid  by  perusing  the  p.ages  of 
“Keeping  a  Dollar  at  Work.” 


“I  envy  the  beasts  two  thing.? — tiieir 
ignorance  of  evil  to  come,  and  their  ig¬ 
norance  of  what  is  said  about  them.” — 
[Voltaire. 


SCOOP 

is  back  at  the  reporter’s  desk 
and  better  than  ever 

(/>  ami  7  roi.  sizes) 

Samffle  mats  on  request 

The  INTERNATIONAL  SYNDICATE 

Features  for  Newspapers 
Established  1899  BALTIMORE,  MD. 


From  Los  Angeles  Times: 

Vour  national  reputation  is  well 
cstalilishcd.  I  accept  your  offer.  I 
tliank  you  for  the  offer,  aiul  1  well 
recall  the  strong  personal  recom¬ 
mendation  and  endorsement  that 
General  Felix  Agnus  gave  to  me 
aliout  yourself  several  years  ago. — 
Harrisot)  G.  Otis. 

Fnr  Pri's  and  Tirritortf  write: 

THE  DAILY  “  FLANEUR  ”  LETTER  OFFICE 

Munsey  Building  Washington.  D.  C. 

The 

Automatic  Press  Blanket 

Is  everything  the  name  implies. 

Kliminates  all  tympan  cloth. 

Saves  paper,  time  and  increases  press 
efficiency. 

Write  for  sample  and  descriptive  mat¬ 
ter.  We  are  the  sole  manufacturers. 

“Quality  Goods  Only” 

Xew  Kn^^land  Newspaper 
Supply  Co., 

Worcester,  Mass. 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make  and 
hold  circulation. 

SERVICE 

liy  experts  means  material  and  meth¬ 
ods  that  have  been  PROVED. 

Let  us  send  you  samples  of  our  col- 
ored  cotnicSt  daily  and  Sunday 
pages  in  black  and  colors. 

Nevvs])a])er  Feature  Service 

M.  KOENIGSUERG.  M.in.i(fer 
41  PARK  ROW  NEW  YORK 


$50,000  Worth  of  New  Subscribers 


in  t'vo  montlin  is  wlmt  wp  soritrcsl  fnr  Tin- 
I»s  AngflPs  Times  Inst  year.  Total  liiisliipss 
$ii7.!)70.  SECOXI)  rampaicn  Is  now  riiiininK. 
Tlicsp  .\.  It.  C.  pallors  know  our  nu-tlio<|s 


lire  original  anil  productive: 

I'onrier  Jonriinl.  r/onisville,  Ky . Sr.o.ooo 

Heseret  News.  Salt  Ijtke  City . $.‘1.3,000 

Express,  San  .\ntonlo,  first  canipaiKn.f .’>0.000 

Stsond  cnmpniKn  . $78,000 

We  .AI.WAYS  repeat  on  tiie  same  papers. 
Wliy  ?  .Ask  us  how  to  get  more  circulation. 


North-Eastern  Circulation  Co. 

C.  B.  nOUJSTKR.  Gen.  .Mgr. 
D.WENI'OUr.  IOWA. 

II  r/tc  or  Hire  rare  Los  Anprlrs  Times. 


The  Electric  Bulletin 


is  a  Inisiness  asset.  It  Is  as  im|»>rtant  a 
part  of  a  newspai)er  e<|uipment  as  a  I.ino- 
ly|s‘.  .An  Khs-trlc  Bnlielin  will  increase  yonr 
ciri  nlation  and  pipnlnrity.  Ask  any  one  of 
its  users. 

.\  mnel)ine  may  l)e  Icnseil,  l>oui;ht  for  cash, 
or  liliorni  terms  will  l)e  (liven.  Write  for 
particulars. 

National  Electric  Bulletin  Corp. 

New  London,  Conn. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


ATTRACTIVE  OFFER 
FOR  QUICK  SALE 

Two  Duplex  FIxt'Bed  Presses 
Replaced  by  Scott  Web  Presses 

Ten-pMc  vem  printo  from  type  a  4,  6,  8  or  10 
pa«e  /  column  paptf  at  5000  per  hour. 
Tweive'pafe  pre«  prints  4.  6.  8.  10  or  12 
pace  7  column  papers  at  4500  per  hour. 

Send  for  ftt  fiber  rri/orm.lron 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


Successful 

Men  in  every  walk  of  life  are  all 
familiar  with 

Romeike’s  Press  Clippings 

Among  our  patrons  are  professional  and 
business  men  and  women,  public  person¬ 
ages  and  the  leading  Banks,  Trust  Com¬ 
panies  and  Corporations. 

Romeike  Clippings 

are  an  indispensable  adjunct  to  every  busi¬ 
ness.  If  you  have  never  used  them,  write 
for  information  and  terms  to-day. 

HENRY  ROMEIKE,  INC.. 

106*110  Seventh  Ave.  New  York  City 


ATLAS 

PRESS  CLIPPING 
Agency 


42d  Street  New  York 


A  GREAT  JOURNALIST 
PASSES  FROM  EARTH 

(Continued  from  page  979) 
Williams,  E.  W.  Townsend  ("Chimmy 
Kadden”),  CTiarles  Trevathan,  Allan 
Kelly,  Joaquin  Miller,  and  John  M. 
I.Athrop,  Mr.  Chamberlain  infused 
them  with  the  enthusiasm  which  he 
radiated.  It  was  he  who  Introduced 
Homer  Davenport  to  the  American 
people. 

It  was  natural,  therefore,  when  Mr. 
Hearst  in  1895  took  over  the  New 
York  Journal,  now  the  American,  that 
Mr.  Chamberlain  should  be  brought 
East  to  take  charge  of  the  paper.  In 
this  broader  field  he  duplicated  the 
success  which  had  marked  his  man¬ 
agement  of  the  Examiner  in  San  Fran¬ 
cisco. 

I)ire<-ting  the  Examiner  through  the 
period  of  the  Spanish-American  war, 
.Mr.  Chamberlain  in  1900  was  "loaned" 
by  .Mr.  Hear.st  to  Thomas  B.  Wana- 
maker,  of  Philadelphia,  who  ha«l 
taken  over  the  moribund  North  Amer¬ 
ican  of  that  city.  In  one  year  Mr. 
Chamberlain  carried  the  North  Amer¬ 
ican  into  the  front  ranks  of  journal¬ 
ism. 

Then  he  came  back  to  New  York, 
and  thereafter  never  left  the  Hear.st 
service. 

His  long  as.sociation  with  Mr. 
Hearst,  his  intimate  grdsp  of  the  poli¬ 
cies  on  which  Mr.  Hearst  has  founded 
the  succe.ss  of  his  new.spaper.s,  his  in¬ 
herent  ability  combined  with  his  re¬ 
sources.  caused  him  to  develop  shortly 
into  the  emergency  man  of  the  service. 

Thu.s,  following  the  San  Francisco 
fire,  Mr.  Chamberlain  was  sent  to  take 
charge  of  the  Examiner  once  more. 
In  1907  he  took  charge  of  the  Cosmo¬ 
politan  Magazine,  and  developed  it  into 
one  of  the  world's  greatest  magazines. 
In  1908  he  again  a.ssumed  the  editorial 
management  of  the  New  York  Amer¬ 
ican. 

In  such  manner  he  went  from  one 
paper  to  another — now  in  San  Fran¬ 
cisco,  putting  fresh  "pep"  luto  the  Ex¬ 
aminer,  then  in  Chicago,  performing 
the  same  service  on  the  Examiner  of 
that  city,  next  in  I^ondon  in  charge  of 
the  Budget,  again  in  I>os  Angeles,  on 
the  Examiner,  and  finally  in  Boston  as 
publisher  of  the  Boston  American. 

In  a  tribute  to  Mr.  Chamberlain, 
published  in  the  New  York  American 
of  Wedne.sday,  appeared  the  following: 

Wherever  nutkerx  <>f  iiewHpapeni  gather  there 
will  be  ileeji  grief  over  the  ili-ath  In  San  Fran- 
eiaeo  yeKterila.v  of  “Sanr”  t'lianilierlaln. 

To  a  Kenw  of  keen  personal  loss  felt  b.v  thoii- 
saiiils.  news|ia|M-r  men  ami  others.  In  all  parts 
of  the  world,  will  he  added  lasting  regret  at 
the  nasslng  of  one  whose  high  talents  lent  dls- 
tinetion  to  the  profession  of  loiirnalisni.  and 
whose  leadership  was  a  |x>tential  faetor  in  mak¬ 
ing  tin-  modern  newsna|s-r  a  strong,  progressive 
foree  in  Amerlean  life. 

In  thus  estahlishing  his  right  to  rank  as  one 
of  the  great  Journalists  of  his  age.  Mr.  rham- 
Is'rlain  la-onglit  to  bear  sneh  rare  |a>rnonal  eharin 
as  to  single  him  out  not  only  among  those  with 
whom  he  laliorisl.  but  in  the  great  eosmopolltan 
world  of  whieh  he  was  a  distinguished  figure. 
iV-ople  who  rise  to  great  eminenee  nsiially  ae- 
qnire  man.v  enemies.  Not  so  with  "Sam” 
('hamls-rlain.  His  manner  nnder  all  elreum- 
stanees  was  so  prineely.  and  his  eonrtesy  ao 
unvarying,  that  all  admired  him,  and  man.r, 
ver.v  many,  lovisl  him. 

.A  man  of  brilliant  attainments,  unerring  Judg¬ 
ment  and  qiii.-k  deeision.  he  was  a  horn  leader  of 
men.  He  liad  the  rare  faetilty  of  quieki.v  and 
aeenratel.v  ganging  inddie  sentiment.  He  was 
witliont  a  (as-r  in  his  Judgment  of  the  news. 
Working  in  full  syiniwth.v  with  Mr.  Hearst,  he 
|aisse<l  from  one  n<-hieveinent  to  another,  so  that, 
at  the  time  of  his  death,  he  enJo.ved  the  nniqne 
record  of  haring  exercised  editorial  supervision 
In  their  formative  and  critical  periods  over  prac- 
ticali.v  every  newspa|ier  embraced  in  the  Hearst 
service. 

A  .son  of  the  deceased — William  H 
Chamberlain — is  a  member  of  the  staff 
of  the  New  York  Evening  World. 


A.  D.  Campbell  Doubly  Bereaved 
Tub  Editor  and  Pcbi.ishkr  .extends 
its  deep  sympathy  to  A.  D.  Campbell,  of 
Chicago.  Western  representative  of  the 
New  York  World,  on  his  recent  double 
bereavement.  On  January  20,  his 
mother.  Mr.s.  Duncan  Campbell,  died  at 
Vankleek  Hill,  Ontario,  Canada.  On 
his  arrival  there  to  attend  his  mother’s 
funeral,  Mr.  Campbell  found  his  father 
dying  of  pneumonia.  The  latter  passed 
away  on  January  22. 


JOHN  A.  HILL 

Death  of  One  of  the  Country's  Foremost 
Trade-Paper  Publishers. 

John  A.  Hill,  president  of  the  Hill 
Publishing  Co.,  of  New  York  city,  died 
suddenly  from  heart  disease  on  Monday 
morning.  He  was  born  Feb.  22,  1858, 
on  a  remote  hill  farm  in  the  town  of 
Sandgate,  near  Bennington.  Vt.  While 
a  lad  his  parents  emigrated  to  central 
Wisconsin  and  he  was  educated  in  the 
public  schools  there.  At  14  years  of 
age  he  went  to  work  in  a  country  print¬ 
ing  office,  and  after  some  years  he  be¬ 
came  half  owner  of  a  machine  shop. 
In  1878  he  removed  to  Colorado  and  ran 
a  locomotjve  on  the  Denver  &  Rio 
Grande  R.  R.  for  a  time,  ri.sing  to  be¬ 
come  a  roundhouse  foreman  and  later 
assistant  superintendent  of  motive 
power. 

His  bent  toward  Journalism  and  the 
printing  office  was  shown  by  his  found¬ 
ing,  in  1885,  the  Daily  Press  of  Pueblo, 
Colo.,  which  journal  he  edited  for  some 
time.  He  contributed  a  number  of  ar¬ 
ticles  to  a  modest  sheet  called  Locomo¬ 
tive  Engineering,  which  was  published 
in  New  York  by  a  company  which  also 
publi.shed  the  American  Machinist.  In 
1888  Mr.  Hill  was  invited  to  come  to 
New  York  and  take  charge  of  Locomo¬ 
tive  Engineering.  Under  him  the 
journal  rapidly  increased  in  importance. 
Seeing  the  possibilities  in  the  enterprise, 
Mr.  Hill  associated  himself  with  Angus. 
Sinclair,  purchased  the  publication  from 
its  owners  and  undertook  to  carry  it  on 
separately.  In  this  venture  Mr.  Hill 
was  both  editor  and  publi.sher. 

In  1896  Mr.  Hill  sold  his  intere.st  in 
Locomotive  Engineering  to  his  partner, 
Mr.  Sinclair,  purchased  the  American 
Machinist  and  laid  the  foundation  for  one 
of  the  largest  enterprises  in  the  field 
of  technical  publication  ever  established. 
He  successively  purchased  Power,  the 
Engineering  and  Mining  Journal,  the 
Engineering  News  and  the  Coal  Age. 

Besides  these  enterpri.ses  in  the  field 
of  American  technical  publications,  Mr. 
Hill  established  branch  houses  in  Lon¬ 
don  and  Berlin,  where  foreign  editions 
of  his  journals  w'ere  issued.  He  was 
president  of  the  McGraw-Hill  Book  Co., 
large  publishers  of  technical  books. 

An  enterprise  in  which  Mr.  Hill  took 
great  pride,  and  to  which  he  devoted 
some  of  the  best  energy  of  the  last  years 
of  his  life,  was  the  construction,  on  the 
we.st  side  of  New  York  city,  of  the  great 
building  to  house  his  publications,  which 
was  completed  in  1914.  It  was  char¬ 
acteristic  of  him  that  the  building  wa.*. 
not  only  planned  at  ev^ry  point  to  .suit 
the  convenience  and  economy  of  the 
printing  and  publishing  business,  but 
that  unusual  provision  was  made  for 
the  .safety,  comfort  and  health  of  the 
army  of  workers  housed  in  it. 


OBITUARY  NOTF>; 

Wii-UAM  B.  Prbsc'ott,  for  eight  years 
president  of  the  International  Typo¬ 
graphical  ITnion,  died  in  Chicago  on 
January  24.  He  was  at  one  time  a 
proofreader  on  the  Baltimore  Sun,  but 
for  ten  years  had  resided  in  Chicago. 
He  was  born  in  Toronto,  Canada,  52 
years  ago.  He  was  at  one  time  editor 
of  the  Inland  Printer  and  later  became 
superintendent  of  the  H.  O.  Sheppard 
t'ompany  of  Chicago.  He  was  a  leader 
in  the  movement  to  establish  an  arbi¬ 
tration  agreement  with  the  American 
Newspaper  Publishers’  As.sociation.  He 
also  took  an  Interest  in  the  Union 
Printers’  Home,  which  was  built  and 
dedicated  under  his  administration  as 
president  of  the  International  body. 
Mr.  Prescott  was  considered  a  leader 
in  the  trade  union  movement  and  was 
regarded  as  the  best  writer  of  the  day 
on  trade  union  subjects.  During  his 
presi<lpncy  of  the  International  Typo¬ 
graphical  Union  the  typesetting  ma¬ 
chine  was  introduced  and,  by  his  tact 
and  conservatism,  he  obtained  for  the 
members  of  the  Typographical  l^nion 
the  absolute  control  over  the  operation 
of  the  typesetting  machines. 

Lb  Roy  D.  C.  Young,  for  the  last 
eight  years  night  business  manager  of 


the  New  York  World,  died  on  January 
22  at  the  Brooklyn  Hospital.  -Mr. 
Young  was  born  at  Waterville,  Nova 
Scotia,  thirty-five  years  ago,  and  fif¬ 
teen  years  ago  came  to  New  York  and 
secured  employment  with  the  Worid. 
He  lived  in  Brooklyn,  where  the  en¬ 
tire  advertising  staff  of  the  World,  to¬ 
gether  with  many  representatives  from 
other  departments  and  other  papers  at¬ 
tended  the  funeral  last  Sunday.  The 
body  w*as  taken  to  Nova  Scotia,  where 
Mr.  Young’s  mother  and  father  reside. 

Alvah  H.  Grigsby,  district  manager 
of  the  American  Press  Association  at 
San  Francisco,  died  recently,  ag('d 
about  forty-four  years.  He  is  survived 
by  his  wife.  Mr.  Grigsby  who  lived 
for  21  years  in  the  same  home  in  Ala¬ 
meda,  did  signal  work  in  building  up 
the  American  Pre.ss  Association  in  hi.s 
territory. 

Gejokcb  O.  Skil.ha.mbr,  for  many  yeai's 
a  journalist  and  historian,  is  dead  in 
Buchanan  Valley,  Pa.  He  was  76  years 
old.  In  June,  1866,  he  went  to  New 
York  city  and  joined  the  staff  of  the 
New  York  Tribune,  and  for  the  next 
twenty  years  he  was  engaged  in  meti'o- 
politan  journalism  except  in  1869-70, 
when  he  was  editor  of  the  Providence 
Press  and  started  the  Providence  Star. 
He  was  connected  with  the  New  Yoik 
World  in  editorial  capacities  and  from 
1871  to  1881  was  on  the  New  York  Her¬ 
ald.  He  was  in  London  in  1885  on  a 
confidential  mission  for  the  United 
Press  Association.  From  1886  to  1896  he 
made  his  home  in  Philadelphia  as  a 
member  of  the  editorial  staff  of  the' 
Times  and  Inquirer  of  that  city. 

Frank  L.  Wei-t,  for  eighteen  years 
a.ssistant  news  editor  of  the  Boston 
Evening  Transcript,  is  dead  in  Melro.se, 
Mass.  He  was  fifty-one  years  old.  Mr. 
Welt  was  born  in  St.  George,  Me.,  aiul 
was  once  engaged  in  newspaper  work 
in  that  state. 

David  Currie,  well  known  in  newspa¬ 
per  circles  in  Montreal  and  all  over 
Canada  for  half  a  century  by  his  news¬ 
paper  articles  signed  Rusticus,  is  dead 
in  Montreal,  aged  82  years. 

Murdo  Young  McLean,  editor  and 
proprietor  of  the  Seaforth  (Ont.)  Ex¬ 
positor,  died  suddenly  last  week,  aged 
73.  He  was  with  the  Expositor  for 
many  years.  He  represented  South 
Huron  for  one  term  in  the  Ontario  I,eg- 
islature  and  for  two  terms  in  the  Hou.se 
of  Commons  at  Ottawa.  One  of  his 
sons  is  on  the  advertising  staff  of  the 
Edmonton  Bulletin  and  the  other  on 
the  staff  of  the  Expo.sitor. 

Chari-es  B.  Manning,  formerly  city 
editor  of  the  Moncton,  N.  B.,  Trans¬ 
cript,  and  for  some  time  on  the  re- 
portorial  staff  of  the  Edmonton  Jour¬ 
nal,  was  killed  in  action  in  Flanders 
recently.  He  enlisted  from  Edmonton 
where  he  was  very  popular  in  news¬ 
paper  and  social  circles. 

Henry  A.  Wki.i-s,  who  as  manager 
of  the  Buffalo  Bureau  of  the  Associat¬ 
ed  Press  handled  the  biggest  news  story 
ever  sent  out  from  that  city — the 
.shooting  of  President  McKinley — died 
at  the  home  of  his  sister-in-law  in 
Oaklyn,  near  Camden,  N.  J.,  la.st  Sun¬ 
day.  He  was  67  years  old  and  would 
have  observed  the  40th  anniver.sary  of 
his  connection  with  the  A.  P.  this  week, 
being  one  of  the  original  eight  tele¬ 
graph  operators  in  1875. 

Jeannette  Leonard  Giujer,  writer, 
critic,  and  literary  broker,  died  sudden¬ 
ly  on  Monday  in  New  York  city.  In 
the  course  of  a  prolonged  career  in  lit¬ 
erary  circles  she  had  been  identified 
with  the  New  York  Tribune  and  Her¬ 
ald,  Newark  (N.  J.)  Register,  Bo.ston 
Saturday  Evening  Gazette  and  Evenint; 
Tran.script,  Philadelphia  Press  and  Rec¬ 
ord.  Chicago  Tribune,  etc.  In  addition 
she  did  much  magazine  work  and  wrote 
plays  and  poems. 

Howard  Mutchler,  editor  and  propri¬ 
etor  of  the  Easton  (Pa.)  Daily  Expre.ss 
and  the  Northampton  Democrat,  and  an 
ex-congressman,  is  dead.  He  was  57 
years  old  and  leaves  a  widow.  The  de¬ 
ceased  was  a  power  in  county,  congres¬ 
sional  and  state  politics. 
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SITUATIONS  WANTED 


Adierliieme»t$  under  tkU  clastiftcaHon,  ten 
ecrit*  per  line,  each  imertion.  Count  $ix 
Kordt  to  the  line.  for  tkoee  unemployed, 
nut  to  exceed  50  u>ordt,  two  intertiom  FREE. 


NEWSPAPER  MAN  of  18  years’  experience 
In  both  newspaper  and  press  association  work, 
who  has  covered  many  big  stories  and  who  has 
been  'managing  editor  of  a  metropolitan  daily, 
seeks  employment  as  managing  or  city  editor  of 
a  live  newspaper.  Can  write  editorials  with 
a  punch  and  Is  especially  strong  on  human  In¬ 
terest  stories.  Can  give  best  of  references. 
Address  G  1650,  care  Editor  and  Publisher. 


ClltCUIxATION  MANAGER. — Young  married 
man.  10  years’  experience.  Circulation  builder 
mr  bu.siness.  Would  like  to  connect  with  either 
dally  or  weekly.  Moderate  salary.  Gilt-edge 
references.  Address  G.  L.  S.,  care  Editor  and 
Publisher. 


foreman. — Docs  your  composing  room  need 
a  head?  F'oreman  with  years  of  experience  Is 
at  liberty  owing  to  suspension  of  paper.  Recom¬ 
mendations  from  last  two  employers  covering 
15  Years  In  that  capacity  will  be  satisfactory 
as  to  ability  ami  habits.  Address  Competent, 
care  Editor  and  Publisher. 


REPORTER. — Every  community  depends  upon 
Its  business.  Could  your  readers  tell  it  by  your 
paper?  Age  26,  three  years’  experience,  wants 
Job  In  small  city  where  he  can  develop  busl- 
ne'^s  news ;  balance  of  time  to  suit  paper ;  can 
write  fi'atures;  thorough:  college  graduate  but 
not  hnlshed  learning.  Address  Jay,  care  Edi¬ 
tor  and  Pi?bllshcr. 


ClItCri-ATION  MANAGER,  experienced.  Past 
records  show  I  have  been  successful.  At  present 
head  of  a  circulation  promotion  company  which 
is  l)eing  dis.solved.  Don’t  want  a  position  but 
am  looking  for  a  permanent  Job.  Any  part  of 
country.  References.  Address  G  1652,  care 
Fslltor  and  Publisher, 


advertising  .MANAGER.  —  Ninety  pages 
paid  advertising  regular  rates  in  single  issue. 
Southern  daily,  10,000  circulation  is  my  rec¬ 
ord.  I  get  business  because  I  know  bow  to 
write  and  lay  out  good  copy.  Age  32,  married ; 
no  stimulants ;  wide-awake,  healthful  and  active. 
Best  references.  Not  cheap.  If  interested, 
make  me  offer.  Address  G  1655,  care  Editor 
and  Publisher. 


REPORTER  or  Agricultural  Elditor,  young 
man.  wants  position  on  Wisconsin  or  Minnesota 
daily  or  large  weekly.  Have  good  education  and 
some  experience  as  correspondent,  editorial 
writer,  and  agricultural  writer.  Salary  second 
consideration,  if  there  is  a  chance  for  advance¬ 
ment.  Address  G  1656,  care  Editor  and  Pub¬ 
lisher. 


I’UBUSHER,  general  manager,  or  editor 
wants  iKndtion.  Twenty-five  years’  successful 
exiMTienee  on  large  dailies  as  publisher  or  own¬ 
er.  A  hiiihler  with  best  of  references.  Ad- 
dress  fl  1657,  care  Editor  and  Publisher. _ 

CARTOONIST  with  metrotmlitan  newspaper 
tmining.  having  specialized  in  politics  and 
sp.irts  for  the  past  ten  years,  desires  To  locate 
on  n  live  dally  anywhere.  Address  G  1664. 
care  The  Editor  and  Publisher. 

SAN  FRANCISCO  AD  MEN  UNITE 

Energies  Will  Be  Combined  to  Better 
Several  Local  Conditions 

San  B^ncisco,  January  27. — Local 
advertising  men  met  one  day  last  week 
to  discuss  the  merging  of  the  Adver¬ 
tising  Association  of  San  Francisco  and 
the  Class  Ad  Club  into  one  organization 
to  be  known  as  the  San  Francisco  Ad¬ 
vertising  Club.  With  one  powerful  or¬ 
ganization  it  is  believed  much  can  be 
accomplished. 

The  plan  originated  with  Frederick 
S.  Nelson,  president  of  the  Advertis¬ 
ing  Association  of  San  Francisco.  It 
found  ready  favor. 

Mr.  Nelson,  in  discussing  the  consoli¬ 
dation,  emphasized  the  good  that  might 
result  to  home  industries,  the  products 
of  local  manufacturers,  the  olive  grow¬ 
ers,  wine  makers,  and  other  industries. 
The  Home  Industry  League,  he  said, 
had  been  striving  to  encourage  the  use 
of  home  products  by  appealing  to  home 
pride,  to  sentiment.  A  strong  advertis¬ 
ing  organization,  he  predicted,  could 
carry  the  campaign  beyond  sentiment 
and  create  a  real  demand  for  home 
products. 

In  assuming’  the  office  of  president  of 
the  Advertising  Association,  Mr.  Nel¬ 
son  announced  two  planks  of  a  con¬ 
structive  platform,  and  these  he  wants 
to  see  carried  out  by  the  new  and 
stronger  organization.  They  are: 

First — Absolute  cleaning  up  of  un¬ 
truthful  advertising  for  the  sole  pur¬ 
pose  of  eliminating  waste  and  making 
all  advertising  more  productive. 

Second — Constructive  up-bulldlng  of 
advertising  among  manufacturing  and 
wholesale  Interests  of  San  Francisco  to 
create  greater  activity  in  and  consump¬ 
tion  of  locally  made  products — hence 
more  jobs  for  more  men  with  families — 
more  population — more  prosperity — all 
built  by  advertising. 


SITUATIONS  WANTED 


Advertieemente  under  this  clauification,  ten 
cento  per  line,  each  insertion.  Count  six 
words  to  the  line.  for  those  unemployed, 
not  to  exceed  50  words,  two  insertions  FREE. 

ADVERTISING. — Business  Manager  desires  a 
penuanent  connection  preferably  in  city  under 
200,000.  25  years  old,  10  years’  experience  on 

large  city  daily  papers.  Particularly  successful 
in  securing  foreign  and  classified  advertising. 
Opportunity  more  of  an  Inducement  than  big  sal¬ 
ary.  No  cigarettes  or  liquor-  B^t  references. 
Box  1641,  care  Editor  and  Publisher. 


NEWSPAPER  AND  ADVERTISING  MAN, 
experienced.  Especially  strong  on  copy,  planning 
dealers,  helps  and  merchandising  plans.  Good 
editorial  experience,  good  selling  experience. 
Good  record.  Have  had  agency  experience,  hut 
limited.  Feel  well  qualified  in  any  line  calling 
for  out  of  the  ordinary  copy.  Address  G  1640, 
care  Editor  and  Publisher. 


ADVERTISING. — Young  man.  keen  and  re¬ 
sourceful  with  originality,  desires  position  as 
assistant,  where  there  will  be  an  opportunity  of 
developing  into  a  first-class  advertising  man.  I 
am  a  graduate  of  advertising  college,  and 
have  had  several  years’  selling  experience,  both 
city  and  road.  L.  P.  Gillon,  General  Delivery, 
Minneapolis,  Minn. 


advertising  AND  PUBLICITY  MAN,  offers 
services  where  man  of  wide  experience  and  ca¬ 
pability  is  needed  for  responsible  position.  Holds 
exceptional  record  as  forceful  writer ;  expert  on 
catalogs,  booklets,  house  organs;  competent  to 
manage  advertising  department  or  fill  position  as 
Secretary  and  publicity  man  for  commercial  or¬ 
ganization.  Highest  references.  Address  G  1637, 
care  Editor  and  Publisher. 


ADVERTISING  COPY  WRITER,  young  lady 
(24)  desires  position.  Department  store  experi¬ 
ence  for  the  last  four  and  one-half  years  has 
given  excellent  working  knowledge  of  miscellan¬ 
eous  merchamllse.  KnowIedJte  of  newspaper  rates 
and  si>ace.  Editorial  work  considered.  (Jan  read¬ 
ily  adapt  myself  to  advertising  agency  require¬ 
ments.  References.  Salary,  $20  to  start.  Ad¬ 
dress  G  1638,  care  The  Editor  and  Publisher. 


ADVERTISING. — Young  man,  three  years  with 
large  daily  newspaper,  in  classified  advertising 
dciiartment,  knows  two  foreign  langiugos,  well 
e<lncated,  experienced  In  every  department  of  a 
new8pai>er,  best  references,  would  prefer  posi¬ 
tion  with  Advertising  Agency  or  newspaper  pub¬ 
lishers.  Address  G  1631,  care  The  Editor  and 
Publisher. 


EDITORIAL  MAN.  college  youth,  (19),  hav¬ 
ing  reportorlal  experience,  seeks  connection  with 
good  weekly  or  small  city  daily.  Address  C.  H. 
Rabb,  Garwood,  N.  J. 

ADVERTISING  MANAGER,  printer  publisher. 
— Am  a  practical  printer,  having  managed  a 
first-class  small  shop  for  ten  years.  Was  adver¬ 
tising  manager  for  manufacturing  concern  four 
years ;  editor  trade  paper  two  years ;  Just  sold 
my  interest  in  agricultural  publication ;  age  35, 
marrietl.  Intelligent  and  dependable.  Can  you 
use  me?  Address  Martin,  6822  Sheridan  Rd., 
Chicago. 


PUBLISHER  OR  MANAGER.  —  Successful 
young  publisher  who  has  Just  sold  his  own  paper, 
which  he  turned  into  a  money  maker  in  less 
than  a  year,  wants  position  as  editor,  manager 
or  both  of  eastern  dally.  Fourteen  years’  prac¬ 
tical  experience  on  dallies  and  weeklies  In  towns 
varying  from  5, 000  to  100.000.  Always  made 
good,  as  indorsements  will  show.  Good  organizer 
with  executive  ability  and  sound  Judgment,  ia- 
miliar  with  every  department.  Can  make  and 
hold  friends  for  the  paper.  Address  Fsiltor- 
Matiager,  G  1647,  c/o  The  Editor  and  Publisher. 


EDITORI.AL  EXECUTIVE,  experienced  in  the 
resultful  efliclent  management  of  large  news  de¬ 
partments  ;  skilled  In  dressing  a  paper  modemly ; 
thoroughly  practical  in  developing  features:  hard 
and  conscientious  worker  who  can  get  efficiency 
on  minimum  expense,  energetic  and  resourcebil ; 
above-the-average  ability,  coupled  with  thlrte<-n 
years’  metropolitan  and  country  experience — 
strictly  high  class  .voung  man  who  has  Just  sold 
his  own  paper  wants  position  as  managing  edi¬ 
tor  or  cltv  editor  of  Eastern  daily.  Address 
Editorial  Executive.  G  1646,  c/o  The  Editor  and 
Publisher. 


ADVERTISING — Sixteen  years’  experience  on 
New  York  dallies  as  solicitor  and  manager.  Am 
an  enthusiastic,  successful  and  tireless  worker, 
and  can  show  a  record  for  results  that  is  excep¬ 
tional.  References  of  a  responsible  and  high 
cheracter.  Address  O  1644,  care  Editor  and 
Pnbll«hr*r. 


EDITORIAL  ASSLSTANT. — I-ady  having  sev¬ 
eral  y«*ars*  experience  ns  compositor  In  printing 
ofHees.  wishes  position  where  she  may  assist  in 
editorial  department.  She  is  a  good  reader  of 
manuscript,  capable  of  proofreading  and  pre¬ 
paring  copy:  willing  to  go  short  distance  from 
New  York  ' City.  Address  G  1660,  care  Editor 
and  Publisher  _ _ 

NEWSPAPER  WOMAN,  thoroughly  experi¬ 
enced,  three  years  on  two  papers,  would  like 
extra  work,  special  feature  stories,  interview¬ 
ing  or  etlitorlal  work  In  New  York  City.  Ad¬ 
dress  G  105S,  care  Editor  and  Publ.sher. 


ADVERTISING  MANAGER,  memlter  of  Copy 
Staff  of  large  and  hlghlv  regarded  agency  wishes 
position.  Mechanical  Engineer.  F'nmillar  with 
all  kinds  of  machinery.  Has  written  consider 
able  farm  machinery  copy,  also  catalogs.  Knows 
buvlng.  printing  and  engraving,  etc.  Has  edltwl 
house  organs.  Good  systematizer.  Address  C. 
E.  F.,  1429  E.  67th  Place,  rtilcago.  Ill. 

ADVERTISING  MAN.  married.  31  years  old. 
Have  had  advertising  and  selling  experience; 
can  give  heat  of  reference;  willing  to  work  for 
small  wages  If  a  chance  for  advancement.  I 
have  proven  results,  and  willing  to  work  hard 
for  anv  firm.  Address  G  1660,  care  Editor  and 
Publisher. 


EXECUTIVE  or  copy  desk  position  wanted  by 
man  of  metropolitan  experience,  nine  years  with 
one  newspaper.  Address  5763a  McPherson  Ave¬ 
nue.  St.  Ixtuls.  Mo. 


SITUATIONS  WANTED 
By  RECOMMENDED  MEN 

Advertisements  under  this  classification,  ten 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line.  for  those  unemployed, 
not  to  exceed  50  words,  two  insertions  FREE. 


CIRCULATION  MANAGER. — Are  you  in  need 
of  a  man  who  can  build  circulation  and  keep 
down  costs.  A  man  who  is  young  (age  25)  and 
has  been  very  successful  in  two  years  of  circu¬ 
lation  work.  A  man  who  is  capable  of  earning 
$25.  Would  prefer  evening  paper  of  from  5,000 
to  10,000  in  Ohio,  but  will  consider  other  offers. 
Recommendations,  etc.,  on  file  with  the  Editor 
and  Publisher.  Address  C.  M.  X.,  care  Editor 
and  Publisher. 


SITUATIONS  WANTED 


Advertisements  under  this  classification,  ten 
cents  per  line,  each  insertion.  Count  six 
words  to  the  line.  for  those  unemployed, 
not  to  exceed  50  words,  two  insertions  FREE. 


ROTARY  PRESSMAN-STEREOTYPER  on  Goss 
or  Hoe  presses,  thoroughly  practical  in  both 
branches,  strictly  temperate,  exiterienced,  A-1 
reference,  guarantee  entire  satisfaction,  want  to 
connect  with  a  reliable  publishing  concern  that 
will  appreciate  efficiency  in  every  particular, 
whose  business  is  in  such  sha|)e  to  enable  a  com¬ 
petent  Pressman-Stereotyper  to  command  $30.00 
per  week.  Two  weeks’  notice.  Particulars  in 
first  letter.  Address  Rotary  Pressman-Stereo¬ 
typer,  c/o  Editor  and  Publisher  Co.,  N.  Y.  C. 


ADVERTISING  MAN,  six  years’  experience  In 
selling  and  writing  all  forms  of  advertising. 
Seeks  a  iiermaiient  position  in  Chicago  only.  Best 
references,  samples  of  work  on  request.  Twenty- 
six  years  old,  married,  good  habits  and  appear¬ 
ance.  Would  accept  a  big  Job  at  a  small  salary 
to  start.  Must  have  future.  Address  B.  F. 
Lewis,  4554  Indiana  Ave.,  Chicago,  HI. 


AD  WRITER,  advertising  manager,  or  assist¬ 
ant  to  executive.  Have  had  experience  as  news¬ 
paper  reported,  private  secretary,  advertising 
nianuger.  and  assistant  buyer  with  New  York 
firm.  Age  25,  College  man,  training  chiefiy 
along  business  lines.  In  business  for  self  at 
present  time.  Can  accept  position  about  April. 
Address  ’’Clear."  care  Editor  and  Publisher. 


ADVERTISING  MAN. — Now  assistant  advertls 
tug  manager  for  million  dollar  house  In  Cincin¬ 
nati.  is  open  for  place  as  assistant  or  adver¬ 
tising  manager.  Ability  unquestioned,  clean 
habits,  ambitious  plus,  and  results  guaranteed. 
35,  married  and  wants  to  locate  with  good  firm 
anywhere.  H.  A,,  2220  Park  Ave.,  Cincinnati, 
Ohio. 


REPORTER  and  copy  reader  of  several  years’ 
experience.  Knowledge  of  Russian  and  German. 
Salary  no  obtect.  H.  C.  Feldstan,  1314  13th 
St.,  N.  W.,  Washington,  D.  C. 


ADVERTISING  MANAGER 

Now  occupying  above  position  with  Western 
Dally  with  25,000  circulation,  would  consider 
making  change  on  or  before  March  1st.  Ag¬ 
gressive.  keen,  original,  full  of  energy  and  a 
business  bull<ler.  Making  good  in  present  posi¬ 
tion  but  seek  more  satisfactory  conditions.  Nine 
year’s  practical  and  successful  experience,  from 
Solicitor  ami  Copy-writer  to  Manager.  Clean 
record.  If  Interested,  address  G  1636,  care  The 
Editor  and  Publisher. 


HELP  WANTED 


Advertisements  under  this  classification,  fifteen 
cents  per  line,  eaoh  insertion.  Count  six 
words  to  the  line. 


ADVERTISING  MAN.— Wanted,  keen,  alert 
advertising  man  in  the  special  Newspaper  fea¬ 
ture  business.  One  who  has  $3,000  to  invest 
where  there  are  plent.v  of  good  contracts,  and 
good  money  to  be  made  on  the  investment.  In 
nildltion  to  pay  for  personal  services.  Must  be 
a  good  aclYertislng  man,  and  one  who  will  give 
his  time  to  the  business.  A  fine  opening  for  the 
right  man.  Address  A.  Y.,  care  Editor  and 
F’uhllsher. 


ADVERTISING  ASSI.STANT. — A  young  man 
in  the  advertising  department  of  a  large  New 
England  Manufacturing  Co.  .\pplic.int  should 
be  between  18  and  25  .vtnrs  of  age,  with  si'me 
advertising  experlen<-e.  In  replying  give  full 
details  as  to  qualifications,  salary  expected,  etc. 
Address  G  1662,  care  Editor  and  Publisher. 


FOR  SALE 


Advertifirments  under  this  cla9»iflcation  fifteen 
cents  per  line,  each  insertion.  Count  six 
tcords  to  the  line. 


DF.TUniT  FREE  TREsSS  PRINTING  TOM 
PANY  retlri'ijf  from  linHlnctin.  entlri*  mixlern 
plnnt  (HjnipiMHl  for  hi^h  f(ra«1e  niilroHd.  uotiitner- 
oinl  Hiwl  iHisifr  work,  much  of  U  iruotirally 
nf»\v  f»n<  nnl  for  cash  on  flwr  In  Iota.  Miphle. 
RalM‘‘K*k  and  Cotcrell  PreaaoM.  platen  i»resHc« 
power  rutterB.  etc.  :  early  calirtr'i  get  barjfaina. 
A.  S.  Porter.  Sales  Agt.,  Detroit,  Mich. 


A  YEAIIVS  EDITORIAL  SI  GOKSTIONS 
la  a  hook  that  should  be  on  every  FVlitor's  desk. 
All  that  the  name  implies — and  more.  Ploth 
Nmnd.  r»M  cents.  Rtamps  accepted.  R.  Voor- 
hecs,  Ih"  Iludson  Street.  New  York. 


FOR  SAIaE. — At  an  exceptional  banraln, 
slltfhtly  used  high-speed  thirty-two  page  cylinder 
Duplex  printing  press.  In  perfect  condition.  Own¬ 
ers  having  consolidated  and  using  larger  press. 
Write  for  price  and  particular^*.  A.  McNeil, 
Jr..  Post  Publishing  Company.  Bridgeport,  Conn. 


Experienced  newspaper 
business  manager 

of  good  reputation  and  success¬ 
ful  record  can  secure  substantial 
minority  interest  in  and  business 
management  of  very  profitable 
daily  newspaper  property. 
$35,000  cash  necessary.  Proposi¬ 
tion  N.  C. 

CHAS.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  N.  Y.  City 


12  to  15  Thousand 

Dollars  in  cash  available  for 
first  payment  upon  the  pur¬ 
chase  price  of  an  Evening 
Daily  in  Middle  West  City  of 
population  of  ten  thousand  and 
upwards. 

HARWELL,  CANNON 
&  McCarthy, 

S’etespaper  and  Magazine  Properties. 

Times  Bldg.,  New  York 


United  States  Senator  Says: 

“it's  the  most  beautiful  and  stir¬ 
ring  little  city  in  Iowa.”  Semi- 
weekl}'  paper,  bordering  on  and 
equipped  for  daily  :  no  daily  in 
field.  iiOOO  population.  Annual 
business  ^9,200,  expenses  $«i,0()0, 
equipment  inventories  $  7 ,000. 
Price  $7,000,  half  cash  desired. 
Proposition  93  Ix. 


PUBLISHER'S  NOTICE 

'Fhe  lOtlltor  and  PubliMher  and  the 
JournnllHt  maintains  an  efficient  corps  of  i>ald 
correspondents  at  the  following  important  trade 
centers :  Roston,  Philadelphia,  Toronto,  Cleve¬ 
land.  Cincinnati,  Detroit,  St.  Louis,  Chicago, 
Atlanta,  New  Orleans,  Dallas,  Indianapolis. 
Washington,  Baltimore,  and  San  Francisco. 
Otlier  corresiwndents  will  be  added  from 
time  to  time-.  Advertisers  and  newspaper  men 
will  find  a  ready  market  for  stories  of  adver¬ 
tising  achievements,  news  beats,  etc.,  by  ad¬ 
dressing  the  main  office,  1117  World  Building, 
New  York  city. 

Branch  offices  axe  located  as  follows;  Chicago, 
332  S.  Michigan  Ave.,  Ryan  &  Inman,  mgrs., 
■phone  Harrison  2161 ;  San  Francisco,  742  Mar¬ 
ket  St.,  R.  J.  Bidwell,  manager,  ’phone  Kearney 
2121. 

The  Rditor  and  Pnbllaher  page  contains 
672  agate  lines,  168  on  four.  Columns  are  13 
picas  wide  and  twelve  inches  deep. 

Advertising  Kate  is  25c.  an  agate  line,  $100 
a  page,  $75  a  half  page  and  $42  a  quarter  page. 
Position  extra.  Time,  s|>ace  and  cash  discounts 
are  allowed  on  contracts. 

Small  advertisements  under  proper  classifica¬ 
tion  will  be  charged  as  follows:  For  Sale  and 
Help  Wanted,  fifteen  cents  a  line ;  Business  Op¬ 
portunity  and  Miscellaneous,  twenty-five  cents  a 
line,  and  Situations  Wanted,  ten  cents  a  Rm, 
count  six  words  to  the  line.  For  those  unem- 
ployol  a  fifty-word  or  eight-line  advertisement 
will  be  piiblishc<1  two  times  FREE. 

Readers  are  urged  to  have  the  paper  mailed  to 
the  home  address.  This  will  Insure  prompt  do- 
Ilvery. 

The  FJtllfor  and  PabliHher  sells  regularly 
at  10c.  a  copy.  $2.00  i)er  year  in  the  United 
States  and  Colonial  Possessions.  $2.50  In  Can¬ 
ada  and  $3.00  foreign,  and  is  on  .sale  each  week 
at  the  folIoYvlng  news  stands; 

New  York — World  Building,  'Tribune  Building, 
Park  Row  Building.  140  Nassau  street.  Man 
nlng's  (opposite  the  World  Building),  33  Park 
Row;  The  Woolworth  Building,  Times  Building. 
Forty-w  cond  Street  and  Broadway,  at  basement 
entrance  to  Subway ;  Brentano’s  Book  Store, 
Twenty-sixth  Street  and  Fifth  Avenue  and 
Mark’s,  opposite  Macy’s  on  Thirty-fourth  Street. 

Baltimore — B.  K.  Edwards,  Ameriean  Building. 

Philadelphia — L.  G.  Ran.  7th  and  Chestnnt 
Streets ;  Wm.  Sobol,  Bulletin  Building  Newi 
Stand. 

Boston — Parker  House  News  Stand, 

Pittsburgh — Davis  Book  Sbop,  410  Wood 
Street. 

Washington.  D.  C. — Bert  E.  Trenls,  611  Four¬ 
teenth  Street,  N.  W. 

Chicago — Poiinns  Book  Store,  37  N.  Clark 
Street:  Post  Office  News  Oo..  Monroe  Street; 
(Jbas.  I«vy  Clrc.  Co.,  27  N.  Fifth  Avenue. 

Cleveland — Schroeder’s  News  Store,  Superior 
Street,  opposite  Post  Office;  Solomon  News  Co., 
nil  Walnut  Street. 

Detroit — Solomon  News  Co.,  69  lamed  St.,  W. 

San  Francisco — R.  J.  Bidwell  Co..  742  Market. 
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TIPS  FOR  THE  AD  MANAGER 
\V.  1,1.  Douglas  Shoe  Co.,  “Douglas 
Shoes,"  Brockton,  Ma.ss.,  it  is  reported, 
is  extending  their  advertising  in  some 
sections  where  they  have  agents. 


Sherman  &  Bryan,  79  Fifth  Avenue, 
New  York  city,  are  placing  orders 
with  some  New  York  city  newspapers 
for  The  Scholl  Mfg.  Co.,  “Dr.  Scholl's 
Absorbo  Corn  Pads,”  337  Broadway, 
New  York  city. 


Itobt.  M.  McMullen  Co.,  Cambridge 
Bldg.,  New  Y'^ork  city,  generally  make 
up  a  li.st  of  newspapers  about  this  time 
for  John  Duncan's  Sons,  “Lea  &  Per¬ 
rin  \\'orcester.shire  Sauce,”  241  West 
St.,  New  York  city. 


Taylor-Critchfleld-Clague  Co.,  Brooks 
Bldg.,  Chicago,  Ill.,  is  placing  orders 
with  a  few  large  city  newspapers  in 
selected  sections  for  Sarasota-Venict 
Co.,  Fruit  Land,  296  Pineapple  Ave., 
Sara.sota,  Fla. 


Street  &  Finney,  171  Madison  Ave¬ 
nue,  New  York  city,  are  reported  to  be 
making  up  a  newspaper  list  for  Rice 
&  Hutchins.  “Kducator  Shoe,”  10  High 
Street,  Boston,  Mas.s. 


Wm.  D.  MeJunkin  Adv.  Agency,  35 
So.  Dearboin  St.,  Chicago,  Ill.,  is  send¬ 
ing  out  orders  to  a  few  newspapers 
in  .selected  sections  for  French  Lick 
Springs  Hotel  Co.,  “Pluto  Water,” 
French  Lick  Springs,  Ind. 


Lyddon  &  Hanford  Co.,  Cutler  Bldg., 
Rochester,  N.  Y.  and  200  Fifth  Ave., 
New  York  city,  are  making  contracts 
with  Pennsylvania  newspapers  for  The 
Grapefruit  Products  Co.,  “Grapefruit- 
ola,”  etc.,  Watertown,  N.  Y’. 


W.  S.  Hill  Co.,  Vandergrift  Bldg., 
Pittsburgh,  Pa.,  is  sending  out  orders 
with  sonpe  Pennsylvania  newspapers 
for  Wm.  J.  Moxley  Co.,  Inc.,  “Moxley's 
Butterine,”  Philadelphia,  Pa.,  and  Chi¬ 
cago,  Hi. 

Advertising  Agents 

COLLIN  ARMSTRONG,  INC., 
Advertising  and  Sales  Service, 

115  Broadway,  New  York. 


FRANK,  ALBERT  &  CO., 
26-28  Beaver  St.,  New  York. 
Tel.  Broad  3831. 


HOWLAND,  H.  S.,  ADV. 
AGENCY,  INC., 

20  Broad  St.,  New  York. 
Tel.  Rector  2573. 


LEVEY,  H.  H., 

Marbridge  Bldg.,  New  York. 

Tel.  Greeley  1677-78. 

Publishers’  Representatives 

ARKENBERG  SPECIAL  AGENCY, 
702A  World  Bldg.,  New  York 
406A  Madison  Ave.,  Toledo,  O. 


M.  L.  KATZ, 

Peoples  Gas  Bldg.,  Chicago,  Ill. 


CONE,  LORENZEN  &  WOOD¬ 
MAN, 

Brunswick  Bldg.,  N.  Y.;  Advtg. 
Bldg.,  Chic.;  Gumbel  Bldg.,  Kan¬ 
sas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office.  1  W.  34th  St. 


GLASS.  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chic. 


O’FLAHERTY’S  N.  Y.  SUB- 
URB  LIST 

22  North  William  St.,  New  York. 
Tel.  Beekman  3636 


PAYNE,  G.  LOGAN,  CO., 

747-748  Marquette  Bldg.,  Chicago, 
Ill.;  200  Fifth  Ave.,  New  York, 
N.  Y.;  8  Winter  St.,  Boston,  Mass.; 
Kresge  Bldg.,  Detroit,  Mich. 


Hanff-Metzger,  95  Madison  .-Vvenue, 
New  York  city,  is  reported  to  shortly 
make  up  a  newspaper  list  for  the  F. 
M.  Hoyt  Shoe  Co.,  “Beacon  Shoe," 
Manchester,  N.  H. 


Blackman -Ross  Co.,  95  Madison 
Ave.,  New  Y’ork  city,  is  placing  orders 
with  some  Southern  newspapers  for 
“I.a  Deligeman  Cigar,”  and  also  mak¬ 
ing  20,000  1.  contracts  with  same  Paci¬ 
fic  Coa.st  newspapers  for  the  United 
Cigar  Manufacturers  Co.,  “Owl  Cigar,” 
1016  Second  Ave.,  N.  Y.  city. 


St.  James  Hotel,  Philadelphia,  Pa., 
is  making  trade  deals  with  newspapers 
through  the  Bloomingdale-Weiler  Adv. 
Agency,  1420  Chestnut  St.,  Philadel¬ 
phia,  Pa. 


Advertising  contracts  with  news¬ 
papers  are  being  made  up  for  the 
Atlantic  City  Hotel  through  the  Dar- 
land  Adv.  Agency,  Preston  Bldg.,  At¬ 
lantic  City,  N.  J. 


Earnshaw'-Lent  Co.,  80  Maiden  Lane, 
New  York  city,  is  sending  out  200 
lines  1  time,  orders  with  a  selected  list 
of  newspapers  for  the  Continental  Fire 
Insurance  Co.,  80  Maiden  Lane,  N.  Y. 
city,  and  332  So.  La  Salle  St,  Chicago, 
111.  They  are  also  placing  copy  with 
a  selected  list  of  new’spapers  for  An¬ 
dreas  Saxlehner,  “Hunyadi  Pills,”  130 
Fulton  St.,  N.  Y.  city. 


The  Numismatic  Bank,  of  Fort 
Worth,  Texas,  is  running  600  line  ad¬ 
vertisements  in  Pacific  Coast  papers. 
This  advertisement  is  being  handled  by 
the  Chambers  .Ygency,  New  Orleans, 
I.a. 


The  Chambers  Agency,  Inc.,  of  New 
Orleans,  is  now  handling  the  account 
of  the  Ivory  Garter,  of  that  city. 


Philip  Wolf,  formerly  advertising 
manager  for  Bloomingdale  Brothers’ 
New  Y’ork  department  .store,  has  open¬ 
ed  an  advertising  agency  at  Broadway 
and  42nd  Street.  His  accounts  Include: 
I.  Mason,  Brooklyn,  furniture;  Michaels 
Bros.,  Brooklyn,  furnishings  and  ap¬ 
parel;  Baums,  Brooklyn,  millinery; 
Anderson  Piano  Co.,  Brooklyn;  Gree- 
man  &  Freehog,  furs  and  dresses;  A. 
H.  Jacobs  &  Co.,  wall  paper  (a  national 
account). 


The  J.  W.  Morgan  Adv.  Agency, 
New  York  city,  has  obtained  the  “La 
Rlsta”  Corset  account.  Copy  will  ap¬ 
pear  shortly  in  newspapers  generally. 


The  F.  N.  Sommer  Advertising 
Agency  of  Newark,  N.  J.,  is,  as  usual^ 
placing  the  annual  report  of  the 
Mutual  Benefit  Life  Insurance  Co.  of 
that  city.  A  selected  list  of  news¬ 
papers  will  receive  the  announcement. 


Gardner  Agency,  St.  Louis,  Mo.,  is 
making  5000  ,line  renewals  for  one 
year  for  the  General  Roofing  Co.,  E. 
St.  Louis,  Ill. 


I.  R.  Blackburn  Agency,  Dayton, 
Ohio,  is  making  5000  line  contracts  for 
Blackburn  Products  Co. 


Reilly-Taylor  Co.’s  (Luzienne  Cof¬ 
fee)  advertising  is  now  handled  by  N. 
W.  Ayer  &  Son,  Philadelphia,  Pa. 


Mrs.  Fred  Hudson,  Attleboro,  Mass., 
and  Mary  K.  Chapman  are  sending  out 
orders  through  C.  H.  Fryer,  Providence, 
R.  I.,  and  W.  B.  Jones  Agency,  Bing¬ 
hamton,  N.  Y. 


Fort  Worth  Ad  Club 

Directors  of  the  Buy-It-Made-In- 
Texas  Association  addressed  the  Fort 
Worth,  Texas,  Ad  Club  at  its  last  meet¬ 
ing,  explaining  the  purposes  of  this 
organization.  The  speakers  were  Ben¬ 
nett  Smith  of  Temple,  J.  M.  Radford 
of  Abilene,  A.  M.  Goeth  of  Austin  and 

E.  A.  Holmgreen  of  San  Antonio. 


Direct  Mail  Ad  Magazine 

To  champion  the  cause  of  direct  mail 
advertising  a  new  magazine.  Postage, 
has  appeared.  It  is  published  in  Bos¬ 
ton  and  is  the  organ  of  the  Direct  Mail 
Advertising  Association  formed  at  the 
Chicago  Convention  of  the  Associated 
Advertising  Clubs  of  the  World.  It  is 
announced  that  every  issue  will  contain 
from  80  to  120  pages  and  that  the  con¬ 
tributors  will  be  men  w’ho  are  doing 
big  things  in  the  advertising  world.  The 
.standards  of  practice  adopted  by  the 
Toronto  Convention  on  June  24.  1914, 
will  govern  the  policy  of  Postage. 


Business  Good  in  the  South 
Dallas,  Texas,  January  25. — Marked 
improvement  in  all  lines  of  business  Is 
reported  by  P.  L.  Thompson,  of  Chi¬ 
cago,  general  advertising  manager  of 
the  Western  Electric  Company,  who  is 
in  Dallas  in  connection  with  some 
changes  on  the  company’s  office  here. 
Mr.  Thompson  is  also  holding  conven¬ 
tions  of  salesmen  of  the  company  in 
all  cities  where  they  have  branch  of¬ 
fices.  “I  have  just  completed  a  trip 
through  the  south,”  he  said,  “including 
Richmond,  Atlanta,  New  Orleans,  Birm¬ 
ingham  and  Montgomery,  and  find 
business  conditions  throughout  that 
section  particularly  satisfactory.  Here 
in  Texas  business  is  especially  good.” 


CHANGES  IN  INTEREST 

Louis  Holtman  has  sold  all  his  in¬ 
terest  in  the  News  Printing  Company 
of  Shelbyville,  Ill.,  to  John  J.  Wingate 
and  John  Siefert,  and  will  locate  in  the 
South.  The  company  publishes  the 
Morning  News,  an  independent  news¬ 
paper. 

Eugene  P.  Ham,  son  of  the  late  and 
widely  known  editor,  Thomas  J.  Ham, 
of  Honesdale,  Pa.,  has  purchased  a 
controlling  interest  in  a  daily  news¬ 
paper  published  at  Pulaski,  Va.  Mt. 
Ham’s  experience  was  gained  in 
Honesdale  when  his  father  edited  the 
Wayne  County  Herald,  and  later  in 
connection  with  the  Scranton  Repub¬ 
lican. 

Charles  F.  Halderman,  formerly  pro¬ 
prietor  of  the  Emlenton  (Pa.)  Herald, 
who  recently  purchased  the  interest  of 
the  late  F.  W.  Bowen,  of  the  firm  of 
Bowen  &  McKnight,  publishers  of  the 
Oil  City  Blizzard,  has  now  purchased 
the  interest  of  H.  G.  McKnight,  there¬ 
by  becoming  sole  owner  of  the  publi¬ 
cation.  The  Blizzard  was  launched 
32  years  ago  by  Messrs.  Bowen  anJ 
McKnight. 

Controlling  interest^  in  the  Ashta- 
buia  (O.)  Beacon,  senior  afternoon  pa¬ 
per  in  that  city,  has  been  purchased 
by  a  group  of  business  men  who  al¬ 
ready  controlled  the  Ashtabula  Star, 
r’val  afternoon  publication.  The  new 
owners  are  considering  a  merger  of  the 
two  papers,  but  for  the  time  being 
publication  of  both  will  be  continued. 
The  new  board  of  directors  comprises 
J.  J.  Parshall,  C.  F.  Salisbury,  Dr.  C. 
C.  Crosby,  Dr.  R.  C.  Warner  and  M 
C.  Robinson.  The  latter  was  re-elected 
by  minority  stockholders  who  did  not 
sell.  He  has  been  secretary  of  the 
company.  Parshall  is  editor  and  gen¬ 
eral  manager  of  the  Star  and  also 
owns  the  Free-Press-Times  at  Geneva. 
Retiring  directors  Include  P.  E.  Bissell, 
R.  P.  Reidenbach,  M.  G.  Spaulding  and 

F.  K.  Lewis.  Bissell  was  formerly 
general  manager  of  the  Beacon,  but 
was  ousted  several  months  ago  and 
was  succeeded  by  E.  J.  Hancock,  of 
Muncle,  Ind.  It  is  expected  that  Han¬ 
cock  will  retire. 

The  Warsaw  (Ind.)  Daily  Union  ha.s 
been  bought  by  Estil  A.  Gast  and  Glenn 

G.  Cole  from  C.  S.  Smith.  It  will  b-s 
operated  hereafter  as  a  Democratic 
publication,  Mr.  Gast  acting  as  edi¬ 
tor  and  Mr.  Cole  as  business  mana¬ 
ger  and  assistant  editor. 

The  Rochester  (Ind.)  Sun,  a  weekly, 
has  been  changed  to  a  daily.  It  will  be 
run  in  opposition  to  the  Rochester 
Sentinel,  which  is  owned  by  Congress¬ 
man  Barnhart  and  edited  by  his  son. 
Dean  Barnhart. 


NEW  INCORPORATIONS 

Wilmington,  Del. — Mutual  Advertis¬ 
ing  Company;  capital  stock,  $20,000;  to 
do  a  general  advertising  business. 

New  York  City, — James  A.  Devine 
Company,  Inc.;  advertising;  capital 
stock,  $5,000.  Incorporators:  J.  Mc¬ 
Cann,  J.  A.  and  P.  F.  Devine. 

Syracuse,  N.  Y. — Sheldon  Advertis¬ 
ing  and  Publishing  Company,  Inc, 
Syracuse,  magazines,  newspapers,  pub¬ 
lishers;  capital,  $10,000;  E,  K.  Heft, 
E.-J.  Lambert,  B.  R.  Sheldon,  Syracuse, 

Pleasantville,  N,  Y. — The  Pleasant- 
ville  Press,  Inc.,  Pleasantville,  publish¬ 
ers,  printers,  booksellers,  advertisers; 
capital,  $5,000;  J.  A.  Hufeut,  P,  Dud¬ 
ley,  Seabury  C.  Mastlck,  Pleasantville. 

Lockport,  N.  Y. — Niagaran  Printing 
Company,  Inc.,  I.rf)ckport;  printing, 
publishing,  paper;  capital,  $5,000;  S. 

G.  S.,  and  W,  H.  Gooding,  18  Elm 
street,  Lockport. 

Marquette,  Mich. — The  Mining  Jour¬ 
nal  Company,  Ltd.;  capital,  $30,000. 

Racine,  Wis. — Whitman  Publishing 
Company;  capital,  $30,000;  incorpora¬ 
tors.  C.  H.  Van  Vleit,  L.  V.  Hinds,  G. 

H.  Welemitz. 

Waterixo,  la. — Ben  Franklin  Quiz 
Publishing  Company;  capital,  $10,000, 
T.  P,  Meyers,  president;  J,  E.  McAllis¬ 
ter,  secretary, 

Clevelano,  Ohio. — The  Merchants’ 
Publishing  Company;  capital,  $1,000; 
Julius  Bloomberg,  Eugene  E.  Wolf, 

M,  Gordon,  M.  G.  Sloss  and  Helen 
Shibley, 

New  York  City. — The  Electrical  Pub¬ 
lications  Syndicate,  Inc.;  publishing, 
relating  to  electricity,  industry,  adver- 
ti.sing;  capital,  $10,000;  J.  A.  Fitz  Ran¬ 
dolph,  I.  Crump,  R.  Neumuller, 

New  York  City. — Mann  Newspaper 
Syndicate,  Inc.;  newspaper  reporting 
agency,  books,  photographs,  pape''; 
capital,  $5,000;  J.  B.  Kalmuk,  W.  P. 
Buchler,  H.  Marshman. 

Cleveland,  Ohio. — Penton  Publishing 
Company;  capital  stock  increased  from 
$400,000  to  $800,000. 

Olean,  N.  Y. — Olean  Times  Publish¬ 
ing  Company;  capital  stock  Increased 
from  $40,000  to  $60,000, 

New  York  City. — The  Life  Culture 
Corporation.  Printers,  publishers,  sta¬ 
tioners;  capital,  $25,000.  E.  Del  Mar, 
W.  W.  Osborne,  T.  M.  Sewards. 


British  Paper  to  Suspend 
A  London  dispatch  .says  that  the 
Manchester  Courier,  established  in  1825, 
one  of  the  oldest  Conservative  daily 
newspapers  in  the  provinces,  has  fallen 
a  victim  of  the  war  and  announces  its 
approaching  suspension,  "owing  to  the 
rapid  rise  in  the  price  of  paper.”  T’he 
Manchester  Courier  w’as  purchased  by 
Lord  Northcliffe  in  1904,  but  it  was 
found  impossible  to  rejuvenate  the 
veteran  journal,  Northcliffe’s  name  re¬ 
cently  disappearing  from  the  front  of 
the  dying  enterprise. 


Allied  Trades’  Exposition 

Harry  A.  Cochrane,  producing  man¬ 
ager  of  Madison  Square  Garden,  New 
York,  has  announced  that  the  lease 
has  been  signed  for  the  next  National 
Printing,  Lithographing  and  Allied 
Trades’  Exposition  and  it  will  be  held 
in  Madison  Square  Garden  from  mid¬ 
night,  September  25  to  midnight,  Oc¬ 
tober  10,  next.  This  will  give  the  ma¬ 
chinery  people  ample  time  to  install 
their  exhibits.  The  show  will  open  on 
September  30  and  close  on  October  7. 


John  A.  Davis  Guest  of  Honor 
Salem,  Mass.,  January  26. — A  ban¬ 
quet  was  tendered  John  A.  Davis,  of 
this  city,  for  several  years  head  of  the 
Magrane  &  Houston  department  store 
advertising  force  in  Boston  by  hi.s 
friends  here.  He  is  now  on  the  edi¬ 
torial  staff  of  the  Dry  Goods  Econo¬ 
mist  in  New  York.  Mr.  Davis  has  al¬ 
ways  shown  Interest  in  the  civic  af¬ 
fairs  of  Salem  and  100  of  his  fellow 
members  of  the  Fr.  Mathew  Temper¬ 
ance  society  honored  him  with  the  din¬ 
ner.  They  presented  him  with  a  dia¬ 
mond  stick  pin  and  a  trunk  to  put  it  in. 
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CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  aud¬ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  rec¬ 
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ad  field  personals 

James  Howard  Kehler  has  resigned 
as  vice-president  of  the  Lord  &  Thomas 
Advertising  Company  and  reopened  his 
own  advertising  agency  in  Chicago. 

Paul  R.  Kuhn,  for  the  past  five  years 
associated  with  the  Nlchols-Finn  Adver¬ 
tising  Company,  has  severed  his  con¬ 
nection  with  that  organization  to  join 
the  Mahin  Advertising  Comi)any,  Chi¬ 
cago. 

Fred  Harkins,  now  advertising  man¬ 
ager  of  the  Magrane-Houston  Com¬ 
pany,  Boston,  has  taken  the  place  of 
J.  Davis  who  has  joined  the  staff 
of  the  Dry  Goods  Economist  New  York. 

Arthur  Weldon,  advertising  manager 
of  the  W.  A.  Bacon  Company  for  a 
long  time,  is  now  advertising  manager 
for  the  R.  H.  White  Company,  Boston. 

Warner  Bell,  formerly  advertising 
manager  for  Filene’s,  together  with 
William  Nugent,  has  opened  an  adver¬ 
tising  office  in  Boston  under  the  firm 
nare  of  Bell-Nugent. 

A.  H.  Wagoner  has  retired  as  adv'er- 
tising  manager  of  the  Freie  Presse. 
The  Illinois  Staats-Zeitung  and  Dahiem, 
puldished  in  Chicago  by  Horace  L. 
Brand.  Mr.  Wagoner,  it  is  understood, 
will  devote  his  attention  to  the  weekly. 
The  Elcho,  Post  and  Boebachter,  a  Ger¬ 
man  language  paper  published  in  Chlc» 
ago  of  which  he  is  part  owner.  Mr. 
Brand  will  act  as  business  head  of  his 
own  papers  in  the  future. 

George  W.  Flowers,  of  Elgin,  111., 
advertising  manager  for  A.  Death  & 
Company,  and  president  of  the  Elgin 
Ad  Club,  has  resigned  his  position.  Mr. 
Flowers  said  that  he  had  no  announce¬ 
ment  to  make  of  his  plans  for  the  fu¬ 
ture.  Mr.  Flowers  has  been  with  the 
Death  Company  in  Elgin  for  seven 
years,  going  from  New  York  where 
he  was  with  Spiegel,  May  and  Stern. 

Charles  W.  Mears,  advertising  man¬ 
ager  of  the  Winton  Motor  Car  Company 
ha.s  credit  for  fifteen  years  in  succes¬ 
sion  for  one  company,  at  national  mo¬ 
tor  .shows.  K.  P.  Drysdale,  advertis¬ 
ing  manager  of  the  Cadillac  Motor  Car 
Comjiany,  stands  a  second,  as  he  has 
been  at  eleven  series  of  annual  iShows. 

Herljert  S.  Houston,  president  of  the 
As.sociated  Advertising  Clubs  of  the 
World,  and  Llewllyn  E.  Pratt,  chair¬ 
man  of  the  national  committee  of  the 
a.s.sociated  clubs,  were  guests  of  the 
Pilgrim  Publicity  Association  at  a  din¬ 
ner  at  the  American  House,  Boston, 
Friday  evening. 

H.  M.  Kiesewetter,  formerly  of  the 
M.  P.  Gould  Agency,  and  prior  to  that 
with  the  Michelin  Tire  Company  and 
Houk  Wire  Wheel  Co.,  is  now  associat¬ 
ed  with  the  Wales  Advertising  Co.  of 
New  York  city. 

A.  E.  Coburn,  formerly  advertising 
manager  of  the  Cleveland  'rwist  Drill 
Co.,  has  become  director  of  publicity  for 
the  Maxwell  Motor  Car  Co.  of  Detroit. 
C.  H.  Henderson,  formerly  with  H. 
Black  Co.,  Cleveland,  has  succeeded  Mr. 
Coburn  at  the  Cleveland  Twist  Drill  Co. 


Merchants’  Ad  Bureau 
Steps  are  being  taken  for  the  perma¬ 
nent  organization  of  a  mercdiants'  ad¬ 
vertising  bureau  at  Spokane,  Wash. 
The  plan  under  which  the  bureau  will 
operate  is  known  as  the  Minneapolis 
plan.  It  is  expected  active  work  will 
be  taken  up  by  the  bureau  in  about 
three  weeks. 


New  Orleans  States 

Member  Audit  Bureau  of  Circulation. 
Sworn  Net  Paid  CIrrnlatinn  for  O 
Month*  Ending  Srpt.  BO.  1015 

33,142  Daily 

We  guarantee  the  largest  white  home 
delivered  evening  circulation  In  the  trade 
territory  of  New  Orleans. 

To  reach  a  large  majority  of  the  trade 
prospects  in  the  local  territory  the  States 
is  the  logical  and  economic  medium. 
Circulation  data  sent  on  retjoest. 

The  S.  C.  BECKWITH  SPECI.AL 
AGENCY 

Sole  Foreign  Representatives 

New  York  Chicago  St.  I.ouia 


Boston  Theatre  Party  With  1200  Guests 

To  welcome  Cohan  &  Harris’s  “It 
Pays  to  Advertise”  to  Boston,  and  to 
show  appreciation  of  the  gratuitous 
advertising  so  generously  accorded  to 
Boston  Garters  in  the  refreshing  play, 
the  George  Frost  Co.  gave  a  theatre 
party  on  January  18  at  the  Wilbur 
Theatre  in  that  city  with  1,200  friends 
of  advertising  as  guests.  The  enthusi¬ 
astic  audience  Included  500  employees 
of  the  George  Frost  Co.,  the  advertis¬ 
ing  managers  of  the  Boston  newspa¬ 
pers,  the  New  England  representatives 
of  the  leading  weekly  and  monthly 
magazines,  the  officers  and  directors  of 
the  Pilgrim  Publicity  Association,  the 
staff  of  the  H.  B.  Humphrey  Advertis¬ 
ing  Agency,  which  does  the  Boston 
Garter  advertising,  the  local  corre¬ 
spondents  of  advertising  trade  papers, 
instructors  in  advertising  in  colleges 
and  business  schools  and  the  class  in 
advertising  at  Boston  University. 


Harvard  Lampoon  Is  Forty 

Boston,  January  26. — The  Harvard 
Lampoon,  one  of  the  oldest  comic  pub¬ 
lications  in  America,  will  celebrate  its 
fortieth  birthday  with  a  dinner  at  its 
quaint  home  on  the  "Gold  Coast,”  next 
Saturday  night.  Former  Lampoon  edi¬ 
tors  to  the  number  of  sixty,  with  the 
members  of  the  present  staff,  will  at¬ 
tend  the  dinner,  as  will  many  specially 
invited  guests. 


Bank  Advertising  Promotes  Saving 

How  lianks  can  advertise  skilfully 
and  with  far-reaching  results  was  de¬ 
scribed  by  W.  E.  Gordon,  special  rep¬ 
resentative  of  the  Exchange  National 
bank  of  Tulsa,  Oklahoma,  in  an  ad¬ 
dress  to  members  of  the  Oklahom.T 
City  Ad  club  at  a  recent  meeting. 
“The  Christmas  saving  fund  accounts 
are  an  example,”  said  Mr.  Gordon,  “of 
how  we  are  building  for  the  future. 
Are  we  going  to  make  money  this 
year  by  getting  youngsters  to  open 
these  little  accounts?  No.  Are  we  go¬ 
ing  to  make  money  on  them  next  year? 
No.  But  four  or  five  years  from  now, 
when  these  boys  and  girls  are  getting 
into  the  business  world  they  will  re¬ 
member  that  they  got  their  start  in 
saving  at  our  bank  and  they'  will  keep 
on  bringing  their  deposits  to  us.” 
Bank  advertising  persuades  people  to 
open  accounts  which  otherwise  would 
never  have  been  opened  and  it  also  In¬ 
creases  the  size  of  old  accounts,  said 
Mr.  Gordon. 


AMONG  THE  AGENCIES 

Warner  H.  Bell,  formerly  advertis¬ 
ing  manager  for  William  Filene’s  Sons 
Co.,  Boston,  and  William  D.  Nugent, 
formerly  advertising  manager  of  the 
Boston  Journal,  have  founded  a  co¬ 
partnership,  under  the  name  of  Bell- 
Nugent  for  the  preparation  of  adver¬ 
tising  and  the  placing  of  it  in  news¬ 
papers  and  magazines.  The  new  firm 
has  opened  an  office  at  67  Milk  Street, 
Boston. 

The  S.  C.  Beckwith  Special  .Agency, 
Tribune  Building,  New  York,  has  been 
appointed  sole  general  representative 
of  the  Boston  Herald-Traveler  in  the 
United  States,  both  East  and  West, 
and  In  Canada.  ■ 


Joins  Olds  Ad  Force 

L.  A.  Van  Patten  and  E.  Ralph 
Estep,  of  the  Cheltenham  Advertising 
agency,  of  New  York  city,  handling, 
among  others,  the  Chalmers,  Packard 
and  Old.s  advertising  accounts,  an¬ 
nounced  in  Detroit  the  appointment  of 
Fred  Wellman,  former  publicity  man  of 
the  Indianapolis  motor  speedway,  and 
a.ssistant  to  Carl  G.  Fi.sher,  as  adver¬ 
tising  manager  of  the  Olds  Motor 
Works  and  representative  of  the  Chel¬ 
tenham  agency  at  the  factory.  C.  V. 
McGuire,  former  adverti.sing  manager 
of  the  Olds,  has  joined  the  Cheltenham. 


ALABAMA. 


NEWS  . Birmlngluim 

Avenige  circulation  for  Novemlier.  Dally,  37,189; 
.Sunday,  38,903.  Printed  2.207,884  lines  more  ad¬ 
vertising  than  Its  nearest  competitor  In  1914. 


CALIFORNIA. 


EX.tMIXER  . Los  Angeles 

A.  B.  C.  Audit  reports  show  laran'st  Morning  and 
Sunday  circulation.  Greatest  Home  Delivery. 

THE  PROGRESS . Pomona 

GEORGIA. 

JOI  RNAD  (CIr.  57,531) . Atlanta 

CHRONICLE  . Augusta 

LEDGER  . Columbus 

ILLINOIS.  ~ 

HERALD  . Joliet 

STAR  (Circulation  21,589) . Peoria 

IOWA 

REGISTER  &  LEADER . Dcs  Moines 

EVENING  TRIBUNE . Des  Moines 

Essential  to  covering  Des  Moines  and  vicinity. 

SUCCESSFUL  F.VRMING . Des  Moines 


More  than  700,000  circulation  guaranteed  and 
proven  or  no  pay.  Member  Audit  Bureau  of 
Circulatlona. 


KENTUCKY 


MASONIC  HOME  JOURNAL _ Louisville,  Ky. 

(Semi-Monthly,  32  to  64  pages.)  Guaranteed 
largest  circulation  of  any  Masonic  publication  in 
the  world.  In  excess  of  90,000  copies  monthly. 


LOUISIANA 


TIMES  PICAYUNE . New  Orleans 


MICHIGAN 


PATRIOT  (No  Monday  Issue) . Jackson 

Got.  Statement  Oct.  1,  1915 — Daily,  11,403 ; 
Sunday,  12,508.  Member  A.  B.  C.  and  A.  N.  P. 
Assn.  Flat  rates,  28  cents.  Guaranteed  posi¬ 
tion,  35  cents. 


MINNESOTA. 

* 

TRIBUNE.  Morning  and  Evening. ..  .Minneapolis 


MISSOURI 


POST-DISPATCH . St.  Louis 

Is  the  only  newspaper  In  Its  territory  with  the 
beautiful  Rotogravure  Picture  'Section.  Circu¬ 
lation  first  six  months,  1015 ; 

Sunday  average  .  350.066 

Dally  and  Sunday . 204,497 


MONTANA 


MIXER  . Butte 

Avprajfe  dally.  11.6R4.  Sunday,  17,971,  for  3 
montlia  ending  March  Slat.  1015. 


NORTH  CAROLINA. 


SENTINEL  . Winston-Salem 

fictoher  gov’t  report  5,843.  net  gain  October. 
1015.  over  October,  1914,  1,028  copies. 


NEW  JERSEY. 


PRESS  (Circulation  7.045) . Ashiiry  Park 

JOURNAL  . Elizabeth 

PRF.SS-rnRONICLE  . Paterson 


SKANDINAVEX  . Chicago 

INDIANA. 


THE  AVE  MARIA  . Xotrs  Dame 


NEW  YORK 


COURIER  &  ENQUIRER . Buffalo 

IL  PROGRESSO  ITALO  AMERICANO.New  York 

bAY . New  York 


Tlie  National  Jewish  Daily  that  no  general 
advertiser  should  overlook. 


NEBRASKA. 


TUIBUNB  . Uastings 

Clrculatiou  A.  B.  C.  report,  7.100.  Full  leased 


wire  rei>ort  Uuited  Dress. 

OHIO. 

PLAIN  DEALER . Cleveland 

Clrculatloo  for  December,  1915. 

Daily  . 131.298 

Sunday  . • . 108.218 

VINDICATOR  . Youngstown 

PENNSYLVANIA. 

TI.MES  . Erie 

DAILY  DEMOCRAT  . Johnstown 

TIMES-LEADER  . Wilkes-Barre 

TENNESSEE. 

BANNER  . Nashville 

TEXAS 

.AMERICAN  . Austin 

“The  Twentieth  Century  Paper  of  'Texas’’  la 


alraoliitely  lndei>endent.  printing  all  the  news  all 
the  time  and  printing  it  first.  Seventy  per  cent, 
city  circulation  by  carrier. 


CHRONICLE  . . . Houston 

The  (Jironlcle  guarantees  a  circulation  of  35,000 
dally  and  45,000  Sunday. 


FOST  . Houston 

Over  90%  of  carrier  circulation  staya  in  the 
homes.  Proof  on  request.  Government  Report. 
28,810  net. 


TELEGRAM  . . . Temple 

Net  paid  circulation  over  6,000. 


UTAH. 


HERALD-REPUBLICAN . Salt  Lake  City 


VIRGINIA 


DAILY  NEWS-RECORD . Harrisonburg 

In  the  famous  Valley  of  Va.  only  paper  In 
the  richest  Agricultural  County  in  United  S*ate8. 


WASHINGTON 


POST-INTELLIGENCER  . Seattle 


CANADA 


ONTARIO 


KRF.E  PRESS  . London 

DAILY  HERALD . Stratford 


Largest  eirculatlon  In  Perth  County.  The 
paper  that  Perth  County  people  want  to  read. 


FREIE  PRESSE  (Clr.  128,384) . Lincoln 

NEW  YORK. 

BOBLLETTINO  DELLA  SERA . New  York 


COURIER-NEWS  . Plainfield 


ROLL  OF  HONOR 

The  following  publigher*  guarantee  circulation  and  willingly  grant  any 
advertiser  the  privilege  of  a  careful  and  exhaustive  investigation. 


ILLINOIS.  NEBRASKA. 
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The  New  York  Globe 

Offers  Advertisers  and  Readers  Alike  the  Greatest 
Quantity  of  the  Highest  Quality 
at  the  Lowest  Prices 


Look  at  It  From  Any  Angle 


Complete  and  accurate  news  reports — 
Human  and  sincere  editorials — The  very 
best  features  published  anywhere,  and 
interesting  and  informatory  departments. 


180,000  daily  buyers  for  family  reading. 

30,000  school  teachers  read  it  as  their 
j  official  organ. 

100,009  children  are  members  of  its  Bed- 
i  time  Story  Club. 

j  500,000  people  are  interested  in  its  Pure 
I  Food  service. 


Represents  a  constituency  of  highest 
purchasing  power — intensifed  to  interest 
in  the  advertising  it  prints  by  various 
healthful  processes. 


The  Globe  renders  to  advertisers  service 
which  is  not  only  constructive  but  won¬ 
derful  in  its  efficiency  as  it- proves  by  re¬ 
sults.  The  Globe  does  not  take  a  dollar 
of  an  advertiser’s  money  except  in  the 
full  confidence  that  it  can  produce  profit¬ 
able  returns. 


1 80,000  Circulation — Member  A.  B.  C. 

The  Globe  Leads  All  New  York  Daily  Newspapers  in 
Advertising  Gains  and  in  Service 
to  Advertisers' 


CHICAGO 
Tribune  Bldg. 


O’MARA  ORMSBEE,  Inc. 

Special  Representatives 


NEW  YORK 
Brunswick  Bldg. 


